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Hufit«r  CoHsga,  rti«  “skyscrapar  campus"  a.>d 
world's  largast  woman's  collaga,  has  a  total 
anrollmant  of  13,000.  Its  baautiful  Bronx 
buildings  ara  a  boot  school  for  Wavas.  Tha 
naw  16  story,  $6,500,000  Manhattan  structure, 
dasignad  to  captura  maximum  light  and  air, 
has  95  classrooms,  50  scianca  IoIm,  two  floors 
of  gymnasia  and  an  assambly  saating  2600. 


THE  WASHINGTON  POST 
Brings  Books  and  Readers  Together 


On  December  5,  in  the  middle  of  a  busy  Christ¬ 
mas  season — in  rain,  sleet  and  snow — book- 
lovers  of  Washington  filled  every  available 
seat  in  the  Main  Ball  Room  of  Hotel  2400  at 
this  first  of  a  series  of  Book  and  Author 
Luncheons  sponsored  by  The  Washington 
Post. 

That  this  first  Book  and  Author  Luncheon  was 
a  sell-out  and  was  so  enthusiastically  received 
is  just  another  example  of  the  ability  of  The 
Washington  Post  to  move  Washington’s  large 
book-reading  public  to  action. 

This  luncheon  and  the  three  to  follow  it  this 
season  are  part  of  The  Washington  Post’s  con¬ 
structive  program  in  the  literary  field  to  stimu¬ 
late  and  increase  the  tremendous  interest  in 
books  in  the  nation’s  capital. 


Book  reading  Washington  has  come  to  rely  on 
The  Washington  Post  for  timely  reviews  of 
books  by  noted  authors — ^for  feature  stories  on 
activities  in  the  literary  world — for  publishers’ 
announcements  and  for  the  ads  of  local  retail¬ 
ers. 

Because  The  Washington  Post  is  the  kind  of 
newspaper  which  attracts  the  people  who  buy 
the  most  books  regularly,  it  is  first  choice 
among  book  publishers  and  retailers  as  well. 
During  the  first  nine  months  of  this  year,  book 
publishers  placed  almost  twice  as  much  adver¬ 
tising  in  the  Post  as  in  all  three  other  Washing¬ 
ton  newspapers.  And — retailers  ran  nearly 
three-fourths  of  all  their  linage  in  the  Post 
during  this  same  jjeriod. 

For  readers  or  for  advertisers — in  Washington 
it’s 


fast 

EUGENE  MEYER  •  EDITOR  AND  PURLISHER 


Osborn,  Scolaro,  Meeker  A  Co.  *  Geo.  D.  Close,  Ine.  (Pacific  Coast) 
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After  world  war  I,  we  had 
an  “inventory  depression”. 

But — it  won’t  happen  this 
time! 

During  World  War  I  big 
demands  for  freight  over¬ 


1.  By  using  motor  transport  to 
deliver  ports,  materials  and  sup¬ 
plies  to  your  door  as  needed. 

2.  By  helping  your  State  secure 
adequate  highway  and  vehicle 
laws  which  help  and  do  not  re¬ 
strict  modern  motor  transport. 
This  is  a  matter  to  take  up  with 
your  State  Legislators. 


whelmed  the  railroads.  The 
government  had  to  take  over. 
Embargoes  were  used  as  a 
control  measure.  It  took 
weeks  for  shipments  of  just  a 
few  hundred  miles. 

Then,  in  1919  and  the 
early  twenties,  came  a  short 
boom.  Delivery  conditions 
were  just  as  bad  as  during  the 
war.  Orders  had  to  be  placed 
weeks  and  months  ahead. 

When  demand  slackened, 
manufacturers  were  caught 


3.  By  insisting  that  new  high¬ 
ways,  about  to  be  built,  keep 
pace  with  the  modern  develop¬ 
ment  of  motor  vehicles. 

4.  By  consulting  your  Traffic 
Managers,  Motor  Transport  Op¬ 
erators  and  Architects  to  be  sure 
that  your  present  or  new  build¬ 
ings  have  adequate  loading  and 
unloading  facilities. 


with  heavy  inventories.  Un¬ 
certainty  and  the  “inventory 
depression”  resulted. 

This  time  it’s  different!  We 
have  a  5-billion  dollar  motor 
transport  system.  Door-to- 
door  delivery  gives  the  fastest 
inventory  turnover  we  have 
ever  had.  Result  —  many 
plants  can  operate  on  a  2- 
hour  inventory  rather  than  on 
a  basis  of  4  weeks  or  longer. 

Thanks  to  motor  transport, 
we  won’t  have  an  inventory 
depression  this  time. 


Is  your  business  tuned  to  modern  motor  transport  ? 

You  can  achieve  efficiency  and  flexibility: 


WOtlO’S  lAROefT  SUIlOIRf  OR  nUCK-TRAItlRR 


FKOIMAIIi  TRAItlK  COMPANY;: 
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Chicago  Tribune-  New  York  News 


ARTHUR  W.  CRAWFORD,  Gencrol 


Manager 


NEWS  BUILDING. 


TRjBUNE  TOWER 


Chicaqo  1) 


iEFFINGWELL 


Editorial  foresight,  careful  supervision  and  in¬ 
telligent  selection  of  the  man  to  do  the  job  keep 
our  comics  as  new  as  the  day  they  were  created. 
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". . .  to  give  the  news  impartially, 
without  fear  or  favor,  regardleti 
of  any  party,  sect  or  interest  in* 
volved." 

—ADOLPH  S.  OCHS 


\  bv  H,/'  after  if  con/br. 

fe.SSsI 

feg.'s^ 

/to  n,nl5S?fe*«o  ‘^JSSST' 


Nieto  j|arlc  Sime^ 

"ALL  THE  NEWS  THAT’S  FIT  TO  PRINT" 


4 


IDITOR  S  PUILISHERfer  Deceeiber  29.  19« 


editor  &  PUBLISHER  •  The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 


ISSUED  EVERT  SATURDAY 


FOUNDED  IN  U84 


Daily  Circulation  Reaches 
New  Peak  With  6.4%  Gain 

Annual  E  6c  P  Survey  Shows  Morning 
Increase  of  7.1%,  Evening  Is  5.8% 

By  George  A.  Brandenburg 


NEWSPAPER  circulations  in 

U.  S.  jumped  to  a  new  high 
peak  in  1945,  with  an  over*all 
Increase  of  6.45%  for  morning 
and  evening  dailies,  and  Sunday 
papers  showing  a  gain  of  5.11% 
over  last  year’s  all-time  high. 

Morning  papers  again  head  the 
list  with  a  gain  of  7.10%  and 
evening  papers  showing  an  in¬ 
crease  of  5.OT%,  according  to  the 
annual  cross-section  survey  made 
by  Editor  &  Publisher  of  pub¬ 
lishers’  Audit  Bureau  of  Circu¬ 
lations  statements  for  the  six- 
month  period  ending  Sept.  30, 
1945  as  compared  with  1944. 

This  year’s  study  again  tends 
to  confirm  the  fact  that  newspa¬ 
pers’  major  problem  in  meeting 
newsprint  restrictions  has  been 
increased  circulation  rather  than 
an  over-abundance  of  advertis¬ 
ing  patronage.  ’The  latter  has 
bran  drastically  curtailed  in 
many  instances  in  order  to  meet 


unprecedented  circulation  de¬ 
mands. 

’The  period  covered  includes 
three  of  the  biggest  news  stories 
of  this  generation  —  President 
Roosevelt’s  death;  V-E  Day  and 
V-J  Day — each  of  which  swelled 
newspaper  circulation  averages 
to  new  highs.  Basically,  how¬ 
ever,  the  continued  gain  in  news¬ 
paper  circulations  is  ample  testi¬ 
mony  to  the  American  public’s 
avid  demand  for  newspapers 
during  the  war  period. 

War  News  Sought 

Newspapermen  agree  that  ra¬ 
dio  did  a  good  job  of  news  re¬ 
porting  during  the  war,  but  it 
is  equally  true  that  people  still 
wanted  to  read  the  war  news  in 
print  and  they  bought  newspa¬ 
pers  regularly  to  keep  abreast  of 
news  developments  on  the  fight¬ 
ing  and  home  fronts. 

‘”1110  outstanding  thing  which 


the  war  taught  us  about  our 
newspaper  business  was  that 
people  need  ’em  and  read  ’em,” 
says  Walter  R.  Rauck,  Pittsburgh 
Press  circulation  manager  in 
summing  up  the  situation.  "Re¬ 
member  how  they  stood  in  line 
and  fought  to  get  them  during 
the  New  York  drivers’  strike? 
Newsprint  was  scarce  so  news¬ 
papers  acquired  added  value  in 
the  eyes  of  the  public.” 

’The  American  people  spent 
$763,162,706  for  daily  and  Sun¬ 
day  newspapers  in  U.  S.  and 
Canada  in  1944,  which  repre¬ 
sented  a  gain  of  10.2%  over  1943 
and  20.8%  over  1942.  It  is  safe 
to  estimate  that  this  year’s  ex¬ 
penditure  for  newspapers  will 
set  a  new  record. 

’This  year’s  circulation  in¬ 
creases  were  achieved  in  the 
face  of  high  retail  prices,  offer¬ 
ing  further  evidence  of  the  con¬ 


tinued  vitality  of  newspapers  as 
the  “No.  1”  reading  matter  for 
the  vast  majority  of  American 
readers.  Circulation  revenue 
averages  50%  or  better  of  many 
newspapers’  total  revenue. 

It  is  estimated  that  the  compil¬ 
ation,  covering  104  morning  pa¬ 
pers,  145  evening  dailies  and 
143  Sunday  editions,  represents 
about  two-thirds  of  the  total 
weekday  newspaper  circulation 
in  U.  S.  and  approximately 
three-fourths  of  the  total  Sunday 
coverage. 

As  newspapers  enter  1946, 
prospects  are  none  too  bright  for 
the  first  half  of  next  year  from 
the  standpoint  of  newsprint. 
Such  a  condition  will  tend  to 
hold  down  circulation  promo¬ 
tional  activities  within  the  lim¬ 
its  of  available  newsprint.  ’The 
demand  for  newspapers  may  not 
be  as  great  next  year,  but  there 
is  nothing  to  indicate  that  pres¬ 
ent  circulation  levels  cannot  be 
maintained  if  print  paper  is 
available  to  extend  reader  serv¬ 
ice  in  many  localities. 

Below  is  a  comparison  of  1945 
and  1944  figures  for  the  periods 
ending  Sept.  30,  as  compiled 
from  ABC  records: 

%  iDcrtM* 
Orer  1044 
7.10% 
S.88 
6.45 

sai 


Asxr^tc 
Clreniatlon 
Sept.  .30, 1015 

104  Morninic  .  14,885,10S 

*146  EtMiIihc  .  16/I!31.7ii2 

249  Mornlnc-EveninK  totalH  .  30.40e.H2.3 

143  Sunday  .  3S,144,007 


*  146  EVE.  IN  1945. 
145  EVE.  IN  1044. 


Assrecata 

Circulation 
Sept.  30.  1044 
13.808,540 
14.666338 
■i8.565387 
30382,089 


E.  <t  P.—ABC  CROSS  SECTION  SURVEY  OF  CIRCULATION  INCREASES 


Period  Endini  Sept.  30.  1948 

Period  Endini  Sept  30,  1944 

(M) 

ft) 

ALABAMA 

(8) 

(M) 

(E) 

(8) 

IIRMINGHAM 

1  News-Age*Hcrald . 

48,044 

134,923 

165,018 

44,648 

128,643 

158,723 

I  Poet . 

71,920 

65,256 

■  City  Total . 

48,044 

206,843 

165,018 

44.M8 

193,899 

158,723 

MOBILE 

Register,  Preas  Regiatcr _ 

42,139 

90,133 

39,491 

86,202 

Pieee . 

66,275 

62,892 

aty  Total . 

42,139 

66,275 

ARIZONA 

90,133 

39,491 

62,892 

86,202 

PHOENIX 

Republic  A  Qaiett« . 

City  Total . 

52,653 

32,049 

60,708 

47,521 

29,425 

55,136 

52,653 

32,049 

ARKANSAS 

60,708 

47,521 

29,425 

55.136 

Southwest  Amerioan,  Times- 
Reoord,  Southweit  Timee- 


Record . 

.  17,534 

15,840 

31,908 

16,770 

15,362 

31,411 

City  Total . 

.  17,534 

15,840 

31,908 

16,770 

15462 

31,411 

LITTU  ROCK 

ArkatUM  Democrat. 

67,662 

68,733 

60,875 

63,258 

Arkanaae  Qaiette. . . 

.  83.814 

94.678 

78,552 

90,628 

City  Total . 

.  83,814  67,663  163,411 

CALIFORNIA 

78,552 

60,875 

153,886 

LOS  ANOELES 

Examioer . 

.  387,020 

784,206 

309,295 

714,877 

Herald  A  Expresa. . . 

367,816 

324,958 

Daily  Newa . 

.  *262,207 

*241,145 

Tunes . 

.  375.674 

698.255 

310,764 

612,798 

City  Total . 

*  All-Day  Fkper. 

t  Doee  not  include  Daily  Newa. 

1,482,461 

1630,059 

324,958 

1,327,675 

SACRAMENTO 

Bee . 

83,437 

79,635 

UnioD . 

.  18,897 

27,472 

15,607 

27,086 

City  Total . 

.  18,89T 

83,M7 

37,472 

15,607 

79,635 

27,086 

SAN  OIEOO 

*Joumal . 

34,869 

Union . 

.  53,394 

102,098 

47,148 

94,507 

TribunewSun . 

84,458 

77,733 

City  Total . 

.  53.394 

119,327 

102,098 

47,148 

77,733 

94,507 

*  Evening  Journal  added  for  1946. 

iOlTOR  A  rUILISHER  fer  Decoffber  2f.  1945 


Pariod  Endini  SapL  30.  1945 

Pariod  Endini  SapL  30,  194< 

(M) 

(E)  (8) 

(M) 

(E) 

(S) 

SAN  FRANCISCO 

Call-B'iUetin . 

167,452  . 

145,899 

Chroniole . 

166,925 

.  252,467 

145.0S0 

234,712 

Examiner . 

243,401 

.  557,613 

213,802 

531,787 

News . . . 

146,648  . 

137419 

City  Total . 

410,326 

314,100  810,080 

COLORADO 

358,882 

283,418 

756.409 

COLORADO  SPRINGS 

Oaiette,  Telegrach,  Qaaettc 

and  Telegraph . 

6,853 

9,796  16,541 

6,723 

9,011 

16,783 

City  Total . 

6;853 

9,796  16,641 

6,728 

9,011 

16,783 

Poat . 

192,910  309,656 

183,400 

303,493 

Rooky  Mountain  Newa . 

60.335 

.  60,043 

59,080 

57,938 

aty  Total . 

60,335  192,910  369,699 

CONNECTICUT 

59,080 

183,400 

361,430 

HARTFORD 

Courant . 

51.924 

.  88,158 

49,431 

83,927 

Times . 

83,546  . 

82,299 

City  Total . 

51,934 

83,546  88,158 

DELAWARE 

49,431 

82.299 

82,a27 

WILMINGTON 

Newa4ournal-Evrry  Evening 

17,973 

57,271  . 

17,151 

55403 

Star . 

.  17,058 

12,616 

aty  Total . 

17,973  57,271  17,058 

DISTRICT  OF  COLUMBIA 

17,151 

56403 

12,616 

WASHINGTON 

News . 

105,231  . 

102,934 

Poet . 

168,345 

.  173,164 

158,051 

163,633 

Star . 

207,859  215,441 

192,045 

196,076 

Timea  Herald . 

*243,902 

.  259,489 

*226,596 

373,289 

City  Total .  tl68,345  313,090  648,094 

*  All-Day  Paper,  t  Dor*  not  indode  Timn-Hmld. 

tl58,051 

294,979 

632,998 

JACKSONVILLE 

Journal . 

59,945  . 

59421 

Timea  Union . 

109,088 

.  107,594 

104,477 

103420 

aty  Total . 

109,088 

59,945  107,594 

104,477 

59,821 

106420 

MIAMI 

HawM . 

130,303 

....  150,643 

113,651 

132465 

News . 

72405  7S,659 

ia,ias 

73,168 

aty  Total . 

130403  72.035  227402 

(CoMlinard  on  pope  62) 

113461 

43,603 

204,731 

I 


L. 


5 


Profit-Sharing 
Plan  Announced 
By  L  A.  Times 

Los  Angelcs,  Dec.  24 — Adop¬ 
tion  of  a  profit  sharing  plan  by 
the  Tlmes-Mirror  Co.,  publisher 
of  the  Los  Angeles  Timet,  was 
announced  to  employes  today  by 
President  Norman  handler. 

At  the  same  time  Mr.  Chand¬ 
ler  announced  pajrment  of  the 
most  generous  ^ristmas  bonus 
since  1937,  disbursements  vary¬ 
ing  with  length  of  service  and 
ranging  up  to  six  weeks'  pay  for 
employes  with  more  than  10 
years’  service. 

“The  company  has  not  adopted 
profit-sharing  as  a  result  of  pres¬ 
sure.”  Chandler  pointed  out,  “or 
as  the  gracious  benefactor,  but 
because  of  a  vital  interest  in  the 
welfare  of  Times  employes.*' 

All  full-time  permanent  em¬ 
ployes  who  have  been  with  the 
company  for  one  or  more  years 
will  be  entitled  to  participate. 

The  company  will  pay  into  a 
trust  a  portion  of  its  net  profit 
for  each  year,  determined  in  ac¬ 
cordance  with  an  established 
formula.  Amount  to  be  set  aside 
this  year  is  approximately 
$250,000. 

California  Trust  Co.  has  been 
selected  as  trustee  for  the  trust 
fund,  and  a  committee  of  five 
employes  appointed  to  be 
“guardian  of  the  fund  and  have 
the  sole  responsibility  of  making 
investments  and  disbursements 
of  funds.” 

The  plan  is  subject  to  the  ap¬ 
proval  of  the  federal  govern¬ 
ment. 


Named  Ad  Manager 

Chicago.  Dec.  24— Mrs.  Alice 
Givens,  copy  chief  of  Marshall 
Field  &  Company’s  advertising 
bureau,  will  resign  Jan.  1  to  be¬ 
come  advertising  manager  of 
Stewart  and  Co.,  the  Associated 
Dry  Goods  store  in  Baltimore. 
Prior  to  joining  the  Field  adver¬ 
tising  department  two  years  ago, 
Mrs.  Givens  was  with  the  Ste¬ 
wart  Dry  Goods  Co.,  which  is 
Associated’s  Louisville  store. 


DEPARTMENTS 


Advertising  .  12 

Bright  Ideas .  48 

Cartoons  .  13 

Circulation  .  56 

Editorial  .  38 

LeHers  .  57 

New  Business  .  46 

Obituary  .  66 

Party  Line .  14 

Personals  .  38 

Photography  .  61 

Promotion  .  48 

Badio  .  54 

Shop  Talk .  68 

Short  Takes  .  22 

Syndicates  .  44 


Any  article  appearini;  la  thia  peb- 
UeatlM  Buw  be  reeraSaeaS  prevMeS 
aekaewiaesweat  la  laaSe  ot  tk»  Mtlaa 
e  Pabllabar  eoeyrisht  aa4  the  4ate  et 

laaua. 


End  Censorship, 
Pope's  Peace  Plea 

The  plan  for  world  peace 
emmciat^  by  Pope  Pius  XII  in 
his  Christmas  Eve  message  to 
the  College  of  Cardinals  called 
for  a  halt  to  use  of  “arbitrary 
censor^ip”  to  affect  public 
opinion. 

Under  his  Point  No.  1,  the 
Pontiff  said  “the  present  hour 
calls  imperiously  for  collabora¬ 
tion,  goodwill,  reciprocal  confi¬ 
dence  in  all  peoples.”  Then  he 
stated:  “To  secure  this,  men 
mujd  everywhere  forego  the  arti¬ 
ficial  creation,  through  the  power 
of  wealth,  of  arbitrary  censor¬ 
ship,  onerided  judgments  and 
false  assertions,  of  a  socalled 
public  opinion  which  sways  the 
ideas  and -will  of  the  electorate 
like  reeds  shaken  by  the  wind." 

Nimitz  to  Talk 
At  AP  Editors' 
Miami  Session 

New  Okleans,  La.,  Dec.  27 — A 
tentative  program  for  the  meet¬ 
ing  of  the  Associated  Press  Man¬ 
aging  Eklitors  Association,  Jan. 
10-12  at  Miami,  Fla.,  provides 
considerable  time  for  shop  talk, 
it  is  announced  by  George  W. 
Healy,  Jr.,  New  Orleans  Timet- 
Picayune,  who  is  president. 

Admiral  Chester  W,  Nimitz 
and  C.  R.  Smith,  chairman  of  the 
Board  of  American  Airlines, 
have  accepted  invitations  to  be 
the  luncheon  speakers.  On  the 
domestic  program,  L.  D.  Hotch¬ 
kiss  will  speak  on  the  general 
report:  A.  Y.  Aronson  on  writing 
style:  Raymond  H.  McCaw  on 
Washington  coverage,  and  W. 
Earl  Hall  on  single  wire  report. 

Tom  Howard,  Chicago  Timet, 
and  Harold  Davis,  color  photog¬ 
raphy  specialist  on  the  Louis- 
uille  Courier  Journal,  Are  sched¬ 
uled  to  lead  a  discussion  of  pic¬ 
tures. 

The  program  will  run  as  fol¬ 
lows: 

Thursday,  Jan.  10,  business 
session  10  a.m.  to  1  p.m.  Lunch¬ 
eon  with  Miami  newspapers  as 
host  2:30  to  5:30  p.m.,  business. 
8  p.m.  Dinner  wi^  Association 
as  host. 

Friday,  Jan.  11.  business  ses¬ 
sion  10  a.m.  to  1  p.m..  Luncheon 
1:15  p.m.  followed  by  trip  to 
Coral  Gables  Country  Club.  In 
the  evening  the  City  of  Miami 
will  be  host  at  a  barbecue,  fish 
fry  and  dance  at  the  club. 

Saturday,  Jan.  12,  final  busi¬ 
ness  session  10  a.m.  to  noon.  In 
the  afternoon  Gulf  Stream  Park 
will  be  host  at  a  buffet  luncheon 
and  horse  racing  program. 


MitcheU  in  WTOP  Job 

Maurice  B.  Mitchell,  who  was 
national  advertising  manager  of 
Albany  (N.  Y.)  Knickerbocker 
Newt  before  entering  the  Army, 
has  been  named  sales  noanager 
of  WTOP,  the  Columbia  Broad¬ 
casting  System  station  in  Wash¬ 
ington,  D.  C. 
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Well,  here  I  am — Little  19461  You  expect  a  lot 
of  me,  and  I'll  do  my  best.  But  precedent 
hasn't  helped  much.  My  predecessor  tells  me 
there  was  war  and  bloodshed  and  a  great, 
bitter  fear  os  to  the  future. 


As  small  os  I  am,  I  think  I  con  assure  you  my 
desire  is  for  Peace  ...  for  universal  brother¬ 
hood,  for  love  and  a  spiritual  outlook  on  life. 
And  that  reminds  me  ...  do  you  know  .  .  . 
if  we  all  expressed  a  little  more  love,  there 
probably  wouldn't  be  any  more  wars? 

I  wonder  ...  do  you  suppose,  during  my  12- 
month  regime,  I  con  put  science  to  work  on 
Brotherly  Love?  Once  attained,  it  would  make 
the  Atomic  thing  look  like  soap  bubbles.  Love 
always  was  more  powerful  than  dynamite  .  .  . 
Brotherly  Love. 

In  any  event.  I'll  do  what  I  con  for  you.  And 
perhaps  one  of  my  greatest  gifts  will  be  to 
serve  as  an  eager  little  newspaperboy  .  .  . 
delivering  that  daily  or  weekly  paper  at  door¬ 
ways  throughout  the  land. 

Because  .  .  .  well,  because  I  would  be  spreading 
the  gospel  of  News  ...  of  truth  ...  of  the 
tiny  affairs  of  daily  life  the  world  around  that 
bring  ALL  people  closer  together. 
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Dii{*renc«  in  StyU  Is  Obrious  of  Ads  in  Cols.  1  and  4  (new)  and  Cols.  2  and  3  (old). 


Walgreens  Steps  Up  Tone 
Of  Drug  Store  Ad  Copy 


Firm  Spends  2  Viz  Million  Annually 
For  Newspaper  Advertising 
By  George  A.  Brandenburg 


CHICAGO,  Dec.  26— Walgreen 

Drug  Stores  are  getting  more 
readership  in  their  newspaper 
ads  for  toiletries  and  drugs  by 
adopting  the  ‘‘department  store” 
technique  in  presenting  ‘‘Gifted 
Ideas  for  a  Lovely  Lady”  in 
their  pre-Christmas  advertise¬ 
ments. 

When  Walgreen  advertises 
perfumes  and  other  cosmetic 
items,  the  ads  take  on  an  in¬ 
stitutional  appearance  that  make 
them  as  disHnctive  as  the  lead¬ 
ing  specialty  shops  for  women. 
Walgreen’s  Christmas  ads  this 
year  marked  a  trend  toward 
more  attractive  advertising  dis¬ 
play,  utilizing  a  full  page  with 
as  much  grace  and  smartness  as 
•ny  high-class  department  store 
or  exclusive  Michigan  Avenue 
shop. 

Marks  New  Trend 

The  reason  Walgreen  Drug 
Stores  have  been  able  to  im¬ 
prove  the  appearance  and  the 
results  of  their  ads  is  because 
they  have  had  more  merchan¬ 
dise  to  offer  and  a  higher  grade 
of  toiletries  to  sell.  This  type 
of  merchandising  is  considered 
as  supplementing  the  regular 
once-a-week  drug  copy  which 
appears  in  newspapers  under 
the  Walgreen  signature. 

Walgreen  this  year  used  news¬ 
papers  in  12  cities  to  promote 
the  sale  of  toiletries,  utilizing 
the  photographic  treatment  in 
most  of  the  ads.  This  style  of 
copy  was  stepped  up  to  about 
2a  cities  during  the  Christmas 
season. 

In  Chicago,  Walgreen  in¬ 
creased  its  newspaper  adver- 
tising  on  cosmetics  approxi- 
Mtely  50%  at  Christmas  time. 
The  firm  plans  to  continue  this 


tj^  of  advertising  more  exten¬ 
sively  as  soon  as  merchandise 
is  available  and  newspapers  can 
offer  more  space  to  the  adver¬ 
tiser. 

In  addition  to  full-page  black 
and  white  ads,  Walgreen's  used 
a  four-page  roto  section  in  the 
Chicago  Sunday  Tribune  to 
stimulate  the  scale  of  toiletries 
and  to  stamp  Walgreen’s  as 
Christmas  gift  stores. 

Uses  220  Newspapers 

Thus,  Walgreen’s,  the  largest 
drug  store  chain  in  U.  S.,  is 
setting  the  style  in  drug  adver¬ 
tising,  again  assuming  leader¬ 
ship  in  one  of  the  most  impor¬ 
tant  classifications  of  newspaper 
advertising.  Not  only  has  Wal¬ 
green’s  added  distinction  to  its 
specialty  ads,  but  the  chain  is 
also  setting  an  outstanding  ex¬ 
ample  of  ‘‘clean  copy”  for  drug 
items  advertised  weekly  in  more 
than  220  newspapers. 

The  Walgreen  Company, 
founded  by  the  late  Charles 
Walgreen  44  years  ago  last 
June,  now  operates  439  drug 
stores  in  203  cities  throughout 
39  states.  Just  as  the  late 
founder  was  a  firm  believer  in 
newspaper  advertising,  so  is  his 
son,  Charles,  Jr.,  now  president. 

Walgreen’s  spends  approxi¬ 
mately  $2,125,000  annually  in 
newspaper  advertising,  making 
it  the  largest  drug  chain  ad¬ 
vertiser  in  America.  It  is  gen¬ 
erally  agreed  that  Walgreen’s 
runs  more  newspaper  ads  more 
frequently  than  any  other  drug 
chain.  The  firm  follows  the 
practice  of  running  its  weekly 
drug  price  copy  in  Thursday 
evening  or  Friday  morning 
papers. 

“Our  advertising  appropria¬ 


tion  has  grown  in  direct  propor¬ 
tion  to  our  business,”  said  R.  H. 
Riemenschneider,  promotional 
director.  “We  consider  tlwt 
newspaper  advertising  is  an  in¬ 
dispensable  part  of  our  business. 
It  is  our  No.  1  advertising 
medium.” 

Radio  SuppUmentory 

In  Chicago,  where  Walgreen’s 
operate  150  stores,  the  firm  uses 
four  newspapers  regularly  each 
week,  and  occasionally  all  five 
dailies  to  promote  its  huge  mer¬ 
chandising  program  that  em¬ 
braces  a  multitude  of  items — 
from  prescriptions  to  perfume, 
with  a  generous  sprinkling  of 
“hard  goods”  such  as  electrical 
appliances  and  toys. 

In  recent  years,  Walgreen’s 
has  added  radio  advertising  to 
its  budget,  with  the  annual  ap¬ 
propriation  for  radio  now  ap¬ 
proaching  the  $1,000,000  mark. 
“We  consider  radio  a  supple¬ 
mental^  medium,”  explained 
Mr.  Riemenschneider.  “We  feel 
that  radio  does  certain  things 
better — especially  from  an  in¬ 
stitutional  standpoint  —  than 
newspapers,  but  they  are  in  the 
minority.” 

The  drug  chain  is  a  heavy 
sponsor  of  news  broadcasts  over 
Chicago  radio  stations,  includ¬ 
ing  baseball  broadcasts  and 
other  sports  events.  Similar 
radio  programs  are  sponsored 
in  eight  other  cities,  with  spot 
announcements  used  in  25  addi¬ 
tional  towns. 

Directing  the  over-all  adver¬ 
tising  activities  for  Walgreen 
Company  is  Orville  G.  Gile,  di¬ 
rector  of  advertising,  assisted 
by  R.  S.  Meyers.  'They  head 
a  department  of  50  people. 

The  home  office  prepares  and 


directs  the  entire  Walgreen  ad¬ 
vertising  program,  including 
the  bu^ng  of  space,  determin¬ 
ing  of  newspaper  schedules,  and 
selection  of  merchandise  to  be 
featured.  Ads  are  furnished  lo¬ 
cal  store  managers  in  mat  form, 
with  accompanying  proofs. 

The  local  manager  has  the  au¬ 
thority  to  substitute  suitable 
merchandise  items  which  may 
be  more  appropriate  for  his  own 
market,  a^  to  regulate  the 
price  of  items,  according  to  lo¬ 
cal  competition.  The  size  and 
frequency  of  schedule,  however, 
are  left  entirely  to  the  home 
office  to  decide. 

Mr.  Gile  -told  Editor  &  Pub- 
usHXR  that  Walgreen’s  has  been 
striving  for  some  time  to  get 
out  of  the  category  of  food  store 
chains,  from  the  standpoint  of 
jumbled  copy,  with  its  noisy 
discord  of  varying  type  faces. 

Institutional  Promotion 

“We  readily  recognize  there  L 
room  for  tremendous  improve¬ 
ment  in  appearance  of  drug 
store  ads,”  said  Mr,  Gile.  “Our 
photographic  treatment  of  toil¬ 
etries  and  cosmetic  advertising 
have  proved  to  us  that  ads 
don’t  have  to  be  ugly  to  pull 

Although  Walgreen’s  uses  price 
copy  52  weeks  out  of  the  year, 
the  firm  is  steadily  striving  to 
improve  the  general  appearance 
of  its  newspaper  ads  so  that 
they  will  reflect  the  stores  rep¬ 
resented  as  friendly,  attractive 
places  to  trade.  An  institutional 
note  is  injected  into  almost 
every  ad.  Such  institutional 
messages  occupy  about  100  lines 
of  space  in  each  ad. 

During  the  war,  the  firm  used 
similar  space  in  the  weekly  ads 
to  discuss  current  merchandise 
shortages  and  problems,  thus 
keeping  customers  informed  of 
conditions. 

Just  as  earnestly  does  Wal¬ 
green’s  “plug”  its  prescription 
department.  Nearly  every  week, 
the  public  is  reminded  that  Wal¬ 
green  drug  stores  are  rendering 
an  important  service  as  pharma¬ 
cists.  In  addition,  the  firm  ad¬ 
vertises  regularly  in  the  Journal 
of  the  American  Medical  Asso¬ 
ciation  and  Hygeia.  telling  doc¬ 
tors  of  this  essential  Walgreen 
service. 
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U.  S.  Peacetime 
Information 
Program  Told 

A  nine*point  program  for  a 
permanent  United  States  In¬ 
formation  Service  in  foreign 
countries,  under  the  aegis  of 
the  State  Department,  was  an¬ 
nounced  Dec.  29  in  New  York. 

A  new  ofiOce  in  the  State  De¬ 
partment,  to  be  known  as  the 
OflQce  of  International  Informa¬ 
tion  and  Cultural  Affairs,  has 
been  created  and  will  take  over 
active  direction  of  these  activi¬ 
ties  on  Jan.  1,  it  was  announc^. 

Colonel  J.  Noel  Macy,  presi¬ 
dent  of  Westchester  Newspapers, 
New  York,  has  been  named  act¬ 
ing  chief  of  the  Division  of  Press 
and  Publications  in  the  new 
agency,  it  was  learned. 

The  following  objectives  were 
listed: 

1.  The  exchange  of  students, 
of  scholars  and  of  technicians 
and  other  experts  with  special 
knowledge  and  skills.  In  this 
the  Department  acts  as  coordi¬ 
nating  agency  for  26  Govern¬ 
ment  Departments  and  Bureaus 
which  have  foreign  programs. 
Funds  voted  by  Congress  for 
this  purpose  are  handl^  by  the 
Department  of  State  as  a  clear¬ 
ing  agency  for  these  bureaus. 

2.  T^e  maintenance  and  serv¬ 
icing  of  American  libraries  in 
60  countries  abroad. 

3.  A  daily  wireless  bulletin, 
which  will  bring  to  diplomatic 
missions  throughout  the  world 
the  full  texts,  or  excerpts,  of 
official  pronouncements. 

4.  A  features  service  which 
will  supply  missions  abroad,  by 
mail,  with  background  material, 
biographical  sketches  and  docu¬ 
mentary  material  relating  to  the 
United  States;  and  a  small  serv¬ 
ice  of  still  photographs,  limited 
to  pictures  of  government  origin. 

5.  'Die  preparation  of  photo¬ 
exhibits  and  film  strips  for  show¬ 
ing  in  foreign  countries. 

6.  Continuation  of  the  bi¬ 
monthly  illustrated  magazine  in 
the  Russian  language  for  dis¬ 
tribution  in  Russia,  where  pri¬ 
vately  published  magazines  are 
barr^. 

7.  Acquiring,  adapting  and 
scoring  in  foreign  languages  of 
news  reels  and  documentary 
films  about  the  United  States. 

8.  The  maintenance  of  small 
staffs  in  each  of  62  countries, 
totaling  about  400  U.S.  public 
affairs  officers,  to  provide  infor¬ 
mation  about  the  United  States 
through  all  media  and  especially 
through  personal  contacts,  and 
to  carry  on  the  work  of  Ameri¬ 
can  cultural  relations  abroad. 

9.  An  activity  in  the  1947  pro¬ 
gram  which  deserves  special 
mention  because  of  the  magni¬ 
tude  of  the  operation  relative  to 
other  activities,  is  the  operation 
under  the  Department  of  State 
of  short  wave  broadcasting  cov¬ 
ering  virtually  the  whole  world. 
It  has  not  yet  been  decided 
whether  the  Government  will 
continue  to  operate,  maintain 
and  program  the  radio  trans¬ 
mitters  in  its  possession,  or 
whether  these  activities  should 
be  conducted  through  public  or 
private  corporations. 


ANAN  Meeting  Set 

An  organisation  moating  oi 
the  American  Newspaper  Ad- 
vertising  Network  has  been 
scheduled  ior  Ian.  16  in  Chi¬ 
cago.  Harold  B.  Sherwood  ad> 
vertiaing  manager  oi  the  New 
York  Doily  News,  announced 
this  week.  Most  oi  the  con¬ 
tracts.  including  those  oi  re¬ 
gional  groups,  have  been 
signed,  Mr.  Sherwood  said. 


Armstrong  Ads 
Build  Brand 
Recognition 

How  The  Armstrong  Rubber 
Company  of  West  Haven.  Conn., 
increased  public  recognition  of 
its  name  and  tires  through  a 
test  campaign  in  newspapers  of 
five  small  ads  a  week  for  IS  con¬ 
secutive  weeks.  Is  described  in 
the  “Advertising  Facts”  folder 
just  released  by  the  Bureau  of 
Advertising,  American  News¬ 
paper  Publishers  Association. 

The  test  was  so  successful,  the 
folder  relates,  that  it  brought 
from  the  agency,  Maxon.  Inc., 
of  New  York,  the  comment: 
’We  have  revised  the  schedule 
of  two  of  our  other  clients  to 
a  small-space,  five-times-a-week- 
in-newspapers  basis  as  a  result 
of  this  campaign.”  and  from  the 
advertiser:  “We  are  so  encour¬ 
aged  that  we  intend  to  expand 
our  newspaper  expenditures 
considerably  in  1946.” 

Armstrong,  like  many  other 
manufacturers,  faced  the  prob¬ 
lem  of  building  a  peacetime 
market  for  a  production  vastly 
increased  by  wartime  plant  ex¬ 
pansion. 

“Because  newspapers  were 
the  only  medium  which  could 
give  our  clients  adequate  and 
economical  coverage  of  the 
cities  they  wanted  to  test,”  the 
folder  quotes  the  agency,  prac¬ 
tically  the  entire  appropriation 
was  placed  in  newspapers.  The 
campaign,  beginning  in  June 
1945,  appeared  in  25  newspapers 
in  17  cities  in  10  eastern  states 
for  18  consecutive  weeks.  The 
13  -  week  period  was  agreed 
upon  as  “the  shortest  time  pos¬ 
sible  in  which  the  cumulative 
effect  of  such  a  newspaper  cam¬ 
paign  could  be  accurately  and 
fairly  evaluated.”  Small-space 
ads  ran  five  times  a  week,  a 
humor  panel  (56  lines  x  2  cols.) 
setting  the  pace  each  week  for 
four  56-line  straight-selling  ads. 

A  “before  and  after”  consum¬ 
er  survey,  in  a  few  of  the  cam¬ 
paign  cities,  to  determine  the 
effectiveness  of  the  newspaper 
ads  revealed  that  identification 
of  the  Armstrong  name  with 
tires  rose  greatly.  For  example, 
in  Raleigh,  N.  C..  where  only 
5%  of  the  men  Interviewed  be¬ 
fore  the  campaign  were  able  to 
identify  the  name  Armstrong, 
this  figure  had  almost  Quad¬ 
rupled.  shooting  up  to  18%  by 
the  end  of  the  13-week  cam¬ 
paign  in  newspapers.  In  Provi¬ 
dence,  R.  I.,  recognition  jumped 
from  26%  to  44%. 


Gallagher  Holds 
The  Line;  Patton 
Beat  Is  Scored 

Because  Wes  Gallagher,  chief 
of  the  Associated  Press  Bureau 
in  Germany,  was  talking  instead 
of  writing  at  just  the  right  mo¬ 
ment,  AP  scored  a  27-minute 
beat  on  the  death  of  General 
George  S.  Patton,  Jr.  last  week. 

The  story  of  what  happened 
was  told  to  E  &  P  by  James 
King  of  the  AP  staff  in  Ger¬ 
many,  as  follows: 

“Correspondents  were  having 
headaches  for  a  week  in  Frank¬ 
fort  because  of  faulty  communi¬ 
cations,  so  AP  resorted  to  tele¬ 
phoning. 

“The  flash  on  Patton's  death 
came  with  a  suddenness  that 
caught  the  correspondents  gen¬ 
erally  by  surprise.  The  Gen¬ 
eral’s  condition  had  been 
worsening,  but  the  medical  re¬ 
ports  did  not  indicate  he  was 
dying. 

“Gallagher  was  talking  to  Pat 
Morin,  chief  of  the  Paris  bu¬ 
reau,  when  three  blasts  sounded 
in  the  Park  Press  Hotel  in 
Frankfort.  This  meant  an  an¬ 
nouncement  of  importance  was 
to  be  read. 

“While  I  went  for  it,  Gal¬ 
lagher  kept  the  line  open.  After 
getting  the  announcement  on 
the  ground  floor,  I  dashed  to 
the  office  on  the  second  floor. 

"Gallagher  kept  the  line  open 
until  Dick  O’Regan,  APer  who 
had  been  sent  to  Heidelberg 
earlier  in  the  day,  came  through 
with  details.  He  was  lucky  in 
having  snared  the  only  tele¬ 
phone  line  from  Heidelberg  to 
Frankfort. 

“In  the  Paris  bureau,  Morin 
went  into  action  with  such  vigor 
he  fell  over  a  telephone  wire 
and  bruised  a  leg.” 

From  Paris  the  flash  was  re¬ 
layed  to  London  on  the  tele¬ 
printer  circuit  which  AP  re¬ 
cently  set  up  to  link  bureaus 
in  five  European  capitals.  Lon¬ 
don  moved  it  over  the  leased 
cables  to  New  York  where  It 
was  relayed  to  members. 

■ 

Zenger  Fiind  Appeal 
Passes  $10,000  Mark 

More  than  $10,000  has  been 
added  to  the  Zenger  Memorial 
Fund  as  a  result  of  the  recent 
appeal  for  contributions,  it  was 
announced  this  week  by  James 
Wright  Brown,  Sr.,  president 
and  treasurer. 

The  list  of  newly  received 
donations,  bringing  the  total  to 
$10,475,  included:  $500  —  New 
York  Herald  Tribune,  Ogden 
Reid,  and  Nassau  ( L.  I. )  Review- 
Star,  James  E.  Stiles;  $100 — 
Speidel  Newspapers,  Palo  Alto, 
Calif.,  Merritt  Speidel;  and 
Campbell-Ewald  Co.,  Henry  T. 
Ewald;  $50— Santa  Fe  (N.  M.) 
New  Mexican,  Frank  C.  Rand. 
Jr.;  $20  —  Alameda  (Calif.) 
Ttmea-Star,  A.  Kofman;  and  $15 
—A.  V.  MiUer,  New  York  Her¬ 
ald  Tribune. 

Gerald  B.  McDonald,  as  presi¬ 
dent,  gave  $100  on  behalf  of  the 
New  York  Chapter,  American 
Association  of  Newspaper  Rep¬ 
resentatives. 


Mrs.  Murray  Injured 

United  Press  offices  in  Now 
York  received  a  report  Iron 
Rome  on  Dec,  27  thot  Mrs. 
Miriam  Murray,  wife  of  U,P.'( 
Rome  manager.  J.  Edward 
Murray,  had  been  injured  seri¬ 
ously  in  a  jeep  Occident.  She 
was  on  a  business  trip  for 
UNRRA  about  60  miles  from 
Rome. 

Carrier  Boys  Thanked 
For  War  Stomp  Sales 

Washington,  Dec.  27 — Carrier 
boys  of  937  daily  newspapers 
who  have  been  salesmen  of  War 
Savings  Stamps  today  received 
thanks  of  the  Government 
President  Truman,  addressinf 
the  boys  in  a  letter  to  Hewaad 
W.  Stodghill,  business  manager 
of  the  Philadelphia  Evening  Bul¬ 
letin,  who  originated  the  sales 
program,  wrote; 

“Since  September,  1941,  more 
than  150, OOi)  newspaper  boys, 
representing  937  newspapea. 
have  sold  1,740,735,355  lO-ceot 
War  Savings  Stamps,  or  the 
equivalent — a  yield  for  the 
Treasury  of  $174,073,535.  That 
is  truly  a  remarkable  achieve¬ 
ment. 

“In  many  thousands  of  in¬ 
stances  yopr  loyal  and  patriotic 
efforts  have  resulted  in  the  sales 
of  war  securities  that  would  not 
otherwise  have  been  made.  Your 
work  has  had  a  three-fold  bene¬ 
fit.  First,  it  has  been  a  practical 
lesson  to  you  in  American  citi¬ 
zenship.  Second,  the  appeal  that 
you  have  made  to  others  re¬ 
minded  that  they  too  had  a 
duty  to  perform  on  the  home 
front.  Third,  the  funds  you 
brought  into  the  Treasury  aided 
your  country  in  an  hour  of  dire 
need." 

■ 

Gridiron  Sho'w  Held 

Troy,  N.  Y.,  Dec.  24 — Trojr 
Newswriters,  augmented  by  a 
corps  of  Albany  newspaperman, 
satirized  Governor  Dewey’s  in¬ 
vestigations  of  Albany  County 
and  the  state  legislature  in  thek 
annual  dinner  and  gridiron  show. 

EDITOR  &  PUBUSHER 
CALENDAR 

Jan.  7-12,  1946— National 
Retail  Dry  Goods  Assn.,  an¬ 
nual  convention.  Hotel  Penn¬ 
sylvania,  New  York  City. 

Jan.  7-11 — Food  Editors’ 
conference.  Nether  land  Plaza 
Hotel,  Cincinnati. 

Jan.  10-12 — Associated 
Press  Managing  Editors  Assn., 
meeting,  Columbia  Hotel, 
Miami,  Fla. 

Jan.  14-16 — Newspaper  Ad¬ 
vertising  Executives  Assn., 
34th  semi-annual  conference, 
Edgewater  Beach  Hotel,  Chi¬ 
cago. 

Jan.  15-17 — American  Man¬ 
agement  Assn.,  Marketing 
Conference,  Hotel  Pennsyl¬ 
vania,  New  York. 

Jan.  16-17— New  England 
Assn,  of  Circulation  Man¬ 
agers,  winter  meeting,  Statler 
Hotel,  Boston. 


tDITOR  ft  FUftil  SHIR  for  December  29, 


Suspension  Orders 
Go  Out  with  L-240 


WASHINGTON,  Dec.  28 — Can¬ 
cellation  of  suspension  orders 
entered  against  publishers  who 
exceeded  newsprint  quotas  may 
be  expected  simultaneously  with, 
or  a  few  days  after.  Limitation 
Older  240  ceases,  Dec.  31.  (The 
Civilian  Production  Administra¬ 
tion  announced  today  formal 
signing  of  the  order  revoking 
L-240.) 

Affected  will  be  about  25 
newspapers  whose  orders  to 
restore  paper  by  reducing  con¬ 
sumption  extend  into  1946.  Some 
of  them  were  allowed  until  next 
June  to  complete  restoration. 

The  cancellation  papers  have 
been  prepared  and,  it  is  under¬ 
stood,  have  been  signed,  but  will 
not  be  published  until  L-240  has 
gone  out  of  existence.  The  ac¬ 
tion  is  prompted  by  the  fact  that 
there  will  be  no  basic  order  and 
no  administrative  agency  to 
oversee  the  repayments,  Harry 
Steiner,  compliance  division  at¬ 
torney,  explained. 

While  statutory  authority  to 
prosecute  will  continue  to  exist 
for  six  months,  it  is  evident  the 
law  will  not  be  invoked. 

Inventory  Ceilings  Remain 

Inventory  ceilings  will  re¬ 
main  in  full  force  as  a  means  of 
preventing  the  accumulation  of 
excessive  tonnages  during  the 
“short”  period. 

Discontinuance  of  paper  ra¬ 
tioning  after  three  years  of  con¬ 
trolled  distribution  was  ap¬ 
proved  by  the  Civilian  Produc¬ 
tion  Administration  after  the 
newspaper  advisory  committee, 
the  Boren  Committee  of  the 
House  of  Representatives,  and 
numerous  publishing  groups  so 
recommended. 

The  National  Editorial  Asso¬ 
ciation,  while  entering  no  stren¬ 
uous  opposition,  cited  to  the 
Boren  Committee  the  likelihood 
that  smaller  newspapers  might 
be  squeezed  out  of  supplies,  and 
West  Coast  publishers  have  ex¬ 
pressed  concern.  In  Congress, 
Senator  Joseph  C.  O’Mahoney 
made  the  prediction  that  smaller 
publishers  will  suffer. 

CPA  accepted  the  assurance 
of  metropolitan  daily  publishers 
that  no  newspaper  will  be  re¬ 
quired  to  suspend  for  lack  of 
newsprint,  but  Administrator 
John  D.  Small  included  in  the 
cancellation  order  a  statement 
that  his  agency  will  act  prompt¬ 
ly  to  reinstate  newspaper  con¬ 
trols,  either  through  a  general 
order  or  through  use  of  the 
priorities  powers  in  special  cases, 
should  the  need  arise. 

98%  Level  Forecast 

CPA  estimated  there  will  be 
1,935,000  tons  of  newsprint  avail¬ 
able  to  United  States  publishers 
in  the  first  six  months  of  1946. 
This  is  about  98%  of  the  tonnage 
used  in  the  corresponding 
months  of  1941,  which  was  the 
base  year  from  which  allocations 
were  computed,  and  it  is  the 
government’s  hope  that  reten¬ 
tion  of  inventory  controls  will 
insure  its  equitable  distribution. 

Under  the  state  and  regional 


pooling  plans  submitted  to  the 
government  by  American  News¬ 
paper  Publishers  Association, 
newspapers  which  find  it  neces¬ 
sary  to  rely  upon  that  source 
will  be  given  sufficient  tonnage 
for  a  minimum  eight-page  daily 
newspaper. 

Publishers  to  Cooperate 

The  daily  newspapers  of  New 
York  City  have  unanimously  en¬ 
dorsed  the  plan  of  regional  and 
.state  newspaper  associations  to 
care  for  any  newspaper  in  dis¬ 
tress  because  of  lack  of  news¬ 
print  to  publish  next  year. 

Announcement  was  made  by 
the  Pennsylvania  Newspaper 
Publishers’  Association  that 
users  of  72%  of  the  newsprint 
consumed  in  Pennsylvania  al¬ 
ready  had  agreed  to  the  pro¬ 
gram  set  up  by  the  Association 
to  provide  a  pool  of  newsprint 
for  any  daily  or  weekly  news¬ 
paper  in  the  state  threatened 
with  suspension  because  of  lack 
of  paper.  More  agreements  of 
cooperation  are  expected  before 
the  end  of  the  year,  the  Associa¬ 
tion’s  headquarters  at  Harris¬ 
burg  stated. 

■ 

Mills  in  Agreement 

Tacoma,  Wash.,  Dec.  26 — 
Signing  of  a  new  contract  be¬ 
tween  AFL  unions  and  North¬ 
west  paper  manufacturers  is  ex¬ 
pected  within  a  few  days,  on  the 
basis  of  agreement  on  a  15% 
wage  boost  and  an  increase  in 
the  basic  rate  to  $1.05  an  hour. 
Thirty-two  mills  employing  17,- 
000  men  are  affected. 


Communique  Delay 

British  newspapers  had  on 
hour's  head  start  on  the  U.  S. 
press  in  preparinq  the  4.000- 
word  report  of  the  Big  Three 
Conference  for  publication  in 
Dec.  28  editions.  Amerieon 
press  associations  moved  the 
voluminous  Moscow  commu¬ 
nique  from  London  Thursday 
afternoon  before  copies  were 
made  available  in  Washing¬ 
ton.  It  was  for  worldwide  re¬ 
lease  at  10  p.m.  EST. 

Groups  Exceed 
Bond  Quotas 

The  Advertising  and  Graphic 
Arts  section  of  the  New  York 
County  War  Finance  Committee 
has  achieved  201%  of  its  Vic¬ 
tory  Loan  quota  of  $16,540,000 
with  total  bond  sales  of  $33,- 
270,326,  it  was  announced  Dec. 
27  by  Chairman  Raymond  Rubl- 
cam. 

This  report  is  according  to  the 
semi-final  audit  of  sales  up  to 
and  including  Dec.  21. 

All  14  trade  groups  which  the 
section  comprises  exceeded  their 
quotas.  The  five  divisions  whicti 
had  accepted  quotas  of  $1,000,- 
000  or  more  reported  as  follows: 
( 1 )  Trade  Papers  ( E.  H.  Ahrens ) , 
265%,  $2,910,157.  (2)  Newspa¬ 

pers  (Gilbert  T.  Hodges),  233%, 
$12,824,150.  ( 3 )  Magazines  ( Mal¬ 
colm  Muir).  194%,  $7,168,734. 
(4)  Book  Publishers  and  Dis¬ 
tributors  (Meredith  Wood), 
172%,  $6,357,274,  and  (5)  Ad¬ 
vertising  Agencies  (H.  B.  Le 
Quatte),  110%,  $1,101,673. 


Stranded  GIs 
Send  Greetings 
Home  via  INS 

Hundreds  of  American  service 
men  and  women  back  in  the 
United  States  but  stranded  on 
both  coasts  for  Christmas,  grate¬ 
fully  accepted  an  offer  of  Inter¬ 
national  News  Service  to  send 
messages  home  to  their  families. 

INS  staff  members  in  San 
Francisco  started  the  undertak¬ 
ing  aboard  the  liner  Monterey. 
Army  authorities  broadcast  the 
INS  offer  to  relay  Christmas 
messages  from  aboard  the  ‘‘float¬ 
ing  barracks”  to  the  stranded 
soldiers’  home  towns,  and  im¬ 
mediately  scores  of  GI’s  lined 
up  to  dictate  their  greetings. 

For  three  days  before  Christ¬ 
mas,  INS  maintained  the  service. 

Newspapers  throughout  the 
country  picked  up  the  messages 
from  the  INS  wires,  printed 
them  in  their  news  columns,  and 
made  certain  they  reached  the 
soldiers’  relatives. 

In  most  cases  when  the  lues^ 
sages  arrived  at  the  soldiers’ 
homes,  it.  was  the  first  knowl¬ 
edge  the  families  had  that  their 
men  were  safely  back. 

Whenever  the  families  re¬ 
quested,  IN.S  relayed  messages 
back. 

Army  officials  on  both  coasts 
expressed  gratitude  to  INS. 

■ 

U.P.  Sig^  Contract 

'The  United  Press  has  an¬ 
nounced  the  signing  of  a  new 
contract  with  the  Commercial 
Telegraphers’  Union,  providing 
wage  increases  for  telegraph  op¬ 
erators  and  maintenance  men. 
’The  scale  was  Increased  by  $9. 


Holy  Cow!  Twos  Merry  Chase  on  Wild  Christmas 


(Editob’s  Note:  The  following 
account  of  the  White  House  re¬ 
porters’  flying  trip  with  the 
President  was  written  especially 
for  Editor  &  Publisher.  ) 

By  Ernest  B.  Vaccaro 
AP  White  House  Reporter 

Kansas  City,  Dec.  27 — Flying 
President  Harry  Truman  led 
Washington  reporters,  radio 
commentators  and  photogra¬ 
phers  on  a  not  too  merry  chase 
when  he  flew  into  Kansas  City, 
Dec.  25.  to  spend  the  holidays 
with  “Mom”  and  the  home 
folks. 

It  was  some  hours  after  the 
Chief  Executive  turned  up  at  his 
home  in  Independence  before 
the  17  press  representatives  who 
follow^  in  a  second  C-54  caught 
up  with  his  movements. 

Some  showed  considerably 
more  concern  about  weather  con¬ 
ditions  en  route  than  Mr.  Tru¬ 
man,  who  told  a  subsequent 
news  conference  that  conditions 
would  have  to  be  worse  to  pre¬ 
vent  a  trip  back  Dec.  28  in  his 
four-motored  “Sacred  Cow.” 

A  reporter  had  asked  “What 
do  you  mean,  Mr.  President, 
weather  permitting?”  after  the 
smiling  Missourian  had  said  he 
would  return  by  plane,  weather 
permitting. 


A  heavy  sleet  was  forming 
when  the  group,  missing  Christ¬ 
mas  with  their  families,  gath¬ 
ered  at  the  Washington  Airport 
for  an  8  a.m.  departure  and  had 
to  sit  around  until  2  p.m.  Al¬ 
though  thev  were  scheduled  to 
leave  30  minutes  in  advance  of 
Mr.  Truman,  they  ended  up  by 
leaving  two  hours  behind  him. 

They  had  to  wait  until  the 
“Cow”  had  left  its  hangar  be¬ 
fore  their  ship  could  use  it  for 
the  removal  of  ice  from  the 
wings,  props  and  fusellage,  and 
to  replace  radio  equipment. 

Rain  followed  them  most  of 
the  wav  and  de-icing  equipment 
broke  ice  from  the  leading  edges 
of  the  ship’s  wings. 

The  newsmen  had  a  Christ¬ 
mas  luncheon  of  doughnuts  and 
coffee.  All  were  disconsolate 
over  the  knowledge  that  they 
would  get  into  Kansas  City  too 
late  to  move  night  stories. 

Even  the  most  veteran  flight 
passengers  became  anxious  when 
the  time  came  to  move  onto  an 
ice-covered  runway  at  the  Kan¬ 
sas  City  Airport.  The  pilot  who 
had  never  seen  the  port  before, 
circled  the  city  several  times  to 
get  his  bearings. 

Once  he  came  down  almost  to 
the  runway  to  measure  it  and 
zoomed  upward  again.  When 
he  finally  settled  the  big  plane 


down  in  a  perfect  landing,  real 
smiles  appeared. 

While  on  a  wild  ride  from 
Kansas  City  to  Independence 
over  slippery  highways  with  a 
police  escort,  one  of  the  re¬ 
porters  remarked:  “Wouldn’t  it 
be  nice  to  be  back  in  a  nice  safe 
airplane  again?” 

On  the  trip  with  the  writer 
were  Robert  G.  Nixon,  INS: 
Charles  B.  Deggs,  U.P.;  Edward 
Darby,  Trans-Radio;  Felix  Bel- 
air,  Jr.,  New  York  Times;  EJd 
Lockett,  Time;  Eugene  Rachlis. 
Chicago  Sun;  Paul  Healy,  New 
York  Daily  News;  Grayson  B. 
Rash,  ABC;  David  Brinkley. 
NBC;  Charter  Heslep,  MBS;  Bill 
Downs,  CBS;  James  Lyons,  Uni¬ 
versal  Newsreel;  Marie  Hansen. 
Life;  Marion  Carpenter,  Inter¬ 
national  News  Photos;  John 
'Hiompson,  Acme  Newspictures; 
Bill  Smith,  AP  Newsphotos. 

On  Thursday,  the  President 
gave  a  luncheon  for  the  corre¬ 
spondents  after  he  visited  the 
office  of  the  Independence  Ex¬ 
aminer  and  greeted  each  mem¬ 
ber  of  the  staff.  He  also  chatted 
with  Col.  William  Southern,  Jr.. 
81-year-old  publisher,  and 
thanked  Frank  Rucker,  business 
manager,  for  an  editorial  he  had 
written  concerning  the  Pres¬ 
ident’s  devotion  to  his  mothor. 
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Staff  Offered  Stock 
By  Lennen  &  Mitchell 


PHILIP  W.  LENNEN.  president 

of  Lennen  &  Mitchell,  Inc- 
New  York  ad  agency,  announced 
Dec.  20  the  com* 
pletion  of  a  new 
company  struc¬ 
ture  which  cre- 
a  t  e  8  for  em¬ 
ployes  an  oppor¬ 
tunity  to  shAre 
in  the  agency's 
growth  and 
profits. 

The  plan  is 
carried  out  by 
the  issuance  of 
two  groups  of 
stock:  "A’'  com¬ 
mon  stock,  and  Lennen 
“B"  voting  stock. 

The  “A”  stock  is  profit-partici¬ 
pating,  and  is  being  sold  at  a 
nominal  price  to  the  officers  and 
key  employes  on  a  pro  rata 
basis. 

All  of  the  firm’s  net  profits, 
after  paying  a  dividend  on  the 
capital  stock,  will  redound  to 
the  benefit  of  the  Class  "A" 
stockholders.  Shares  of  this  com¬ 
mon  stock  held  by  employes 
who  later  leave  the  firm  must 
be  sold  back  at  the  then  cur¬ 
rent  value,  and  such  shares  may 
be  purchased  again,  on  a  pro 
rata  basis,  by  the  remaining 
stockholders. 

A  block  of  the  shares  will  be 
held  in  the  agency  treasury  for 
future  sale  to  rising  members  of 
Lennen  &  Mitchell  and  as  an 
additional  attraction  for  pros¬ 
pects  of  exceptional  ability  who 
may  be  added  to  the  staff. 

The  “B"  voting  stock  will  be 
held  by  the  four  major  stock¬ 
holders:  Philip  W.  Lennen,  Rob¬ 
ert  W.  Orr,  ^y  Vir  Den,  and 
Mann  Holiner.  These  men  have 
been  associated  as  principals  in 
the  firm  for  many  years. 

Mr.  Lennen  pointed  out  that 
with  four  major  executives  hold¬ 
ing  the  voting  stock,  the  per¬ 
petuity  of  the  firm’s  sound  man¬ 
agement  is  assured,  regardless 
of  the  retirement  of  any  one  of 
the  key  administrators. 

In  addition,  he  emphasized 
that  this  is  not  a  closed  group. 
Provision  has  been  made  for  a 
wider  distribution  of  the  voting 
stock  to  others  who  may  subse¬ 
quently  qualify  for  it. 

"We  not  only  are  making  real 
profit  participants  of  all  our  key 
people.”  said  Mr.  Lennen,  “but 
we  are  also  strengthening  our 
organization  setup  from  every 
angle.  To  my  knowledge,  this  is 
one  of  the  most  complete  and 
progressive  steps  ever  taken  by 
any  advertising  agency  to  insure 
proper  recognition  and  reward 
for  the  people  who  conceive, 
produce  and  direct  successful 
advertising. 

“It  will  be  a  distinct  advantage 
for  our  clients,  too,  to  have  so 
closely  'Integrated  and  constant  a 
staff  of  financially  interested 
people  serving  their  advertising 
nee^.  With  this  ‘mutualized’ 
setup,  we  expect  to  render  a 
quality  and  continuity  of  service 
far  exceeding  even  the  high 
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standards  we  always  have 
worked  ta 

’’We  believe  this  plan  marks  a 
new  high  in  agency  organization 
and  we  fully  expect  it  to  pro¬ 
duce  new  records  in  advertising 
quality  and  effectiveness.” 

Among  Lennen  &  Mitchell’s 
roster  of  clients,  whose  affilia¬ 
tion,  according  to  Mr.  Lennen, 
averages  11  years,  are  American 
Car  &  Foundry  Co.,  Bacardi  Im¬ 
ports,  Inc.,  Calvert  Distillers 
Corp.  Carstairs  Bros.  Distilling 
Co.,  Dell  Publishing  Co.,  Andrew 
Jergens  Co..  Lehn  &  Fink  Prod¬ 
ucts  Co.,  P.  Lorillard  Co.,  Schia¬ 
parelli  Parfum,  Inc.,  Scripps- 
Howard  Newspapers,  'Tide  Water 
Associated  Oil  Co.,  and  John  H. 
Woodbury  Co. 

Ads  Help  ’to  Elect 
Professor  Waldrop 

Bouloeh,  Colo.,  Dec.  26 — A. 
Gayle  Waldrop,  professor  of 
Journalism  at  the  University  of 
Colorado,  will  become  a  city 
councilman  of  Boulder  on  Jan. 
1. 

Elected  under  a  preferential 
voting  system,  he  received  al¬ 
most  100  more  first  choices  than 
the  next  candidate.  He  said  he 
attributes  the  vote  to  a  series 
of  2-column.  8-inch  ads  in  which 
he  set  forth  his  platform  of 
better  recreational  facilities.  He 
was  the  only  candidate  to  ad¬ 
vertise. 


Msyer 


Finn 


RCA  Ads  to  Feature 
Portraits  by  Karsh 

The  RCA  Victor  Record  Divis¬ 
ion  has  engaged  Yousuf  Karsh, 
world  renowned  portrait  photog- 
grapher,  to  do  a  series  of  camera 
portraits  of  RCA  Victor  Red  Seal 
recording  artists  which  will  be 
featured  in  the  company’s  na¬ 
tional  advertising  campaign  in 
1946,  according  to  J.  M.  Wil¬ 
liams,  advertising  manager  of 
the  Record  Division. 

Marking  the  first  commercial 
appearance  of  Karsh’s  work,  the 
first  Karsh  portrait  for  RCA 
Victor  will  appear  in  the  Jan. 
28  issue  of  Life.  It  will  feature 
Leopold  Stokowski. 

Karsh  is  a  36-year-old  Ar¬ 
menian  who  captured  the  im¬ 
agination  of  the  public  four 
years  ago  with  his  camera  study 
of  Winston  Churchill.  At  that 
time,  the  then  Prime  Minister 
appeared  at  the  Canadian  House 
of  Commons.  Under  extremely 
adverse  conditions.  Karsh,  in 
five  minutes,  produced  an  ex¬ 
ceptional  effective  camera  por¬ 
trait  of  Churchill.  The  picture 
skyrocketed  Karsh  to  fame. 


Meyer,  Finn 
Combine  Into 
New  Agency 

Chicago,  Dec.  26 — Chang*  faj 
company  name  and  election  o( 
officers  was  announced  thli 
week  by  Relncke  -  Ellis  -  Young- 
green  &  Finn,  advertising  agency. 

Effective  Jan.  1,  the  corportk 
name  will  be  Reincke,  Meyer  4 
Finn. 

The  new  officers  are:  Joseph 
H.  Finn,  chairman  of  the  ezeeo- 
tlve  board,  and  Wallace  Meyer, 
president. 

Other  officers  remain  the 
same:  C.  C.  Stevens.  Gordon  K. 
Taylor,  Joseph  J.  Finn,  vlee- 
presidents,  and  Charles  A 
Reincke,  secretary-treasurer. 

Mr.  Meyer,  whose  name  re¬ 
places  that  of  Ellis  and  Young- 
green,  joined  the  agency  in  Us 
as  director  of  plans  and  copy, 
and  he  has  served  as  execntiee 
vicepresident  since  1939. 

Frank  Ellis  retired  from  the 
firm  in  1929.  and  Charles  C 
Younggreen  died  in  1942.  Amo 
B.  Reincke,  who  founded  the 
company  in  1907,  died  In  1944. 

The  revised  company  name 
represents  principals  who  are 
active  in  the  management  of  the 
business.  Several  additions  to 
the  agency  staff  have  been  an¬ 
nounced  in  recent  months. 

■ 

Florida  Publicist 

The  Hamilton  Wright  Organ¬ 
ization,  Inc.,  New  York,  has 
been  awarded  a  contract  to 
undertake  publicity  work  for 
the  State  of  Florida. 


La  Roche  and  Ellis  Form  Agency 


On  Dec.  27,  Chester  J.  LaRoche 
became  chairman  of  the  board 
of  Sherman  K.  Ellis  &  Co.,  Inc., 
according  to  an  announcement 
by  Sherman  K.  Ellis,  president. 
On  January  1.  1946,  the  name  of 
the  agency  will  be  changed  to 
LaRoche  &  Ellis,  Inc. 

Mr.  LaRoche  was  associated 
with  Young  &  Rubicam  for  19 
years,  the  last  six  of  which  he 
was  president  and  chairman  of 
the  board.  He  was  one  of  the 
founders  of  the  War  Advertising 
Council,  and  served  as  its  first 
chairman  for  two  years. 

When  the  American  Broad¬ 
casting  Company  was  organized 
he  became  one  of  its  principal 
stockholders  and  vicechairman. 
Several  weeks  ago  he  an¬ 
nounced  his  withdrawal  from 
ABC  and  later  sold  his  stock 
interest. 

Mr.  Ellis  founded  the  agency 
of  Fletcher  &  ElUs  in  1932,  which 
subsequently  became  Sherman 
K.  EUis  &  Co..  Inc. 

Accounts  Handled 

Products  whosA  advertising 
the  agency  is  handL'ng  currently 
include: 

Canadian  Club  Whisky,  Walk¬ 
er’s  Gin,  Walker’s  Cocktails 
and  Cordials,  for  Hiram  Walker, 
Incorporated;  Aunt  Jemima  Pan¬ 
cake  Flour,  Muffets,  Whole 
Wheat  and  Biscuits,  for  Quaker 
Oats  Company;  Olympic  Radios 


LaRoche  Ellis 

for  Hamilton  Radio  Corp.;  Hush 
Deodorant,  for  Carter  Products; 
Groves  Nose  Drops,  Videx  and 
Grove’s  Chill  Tonic,  for  Grove 
Laboratories;  Consumer  Prod¬ 
ucts  Division  of  Literchemical 
Corp.;  Lewis’  Lye,  for  Pennsyl¬ 
vania  Salt  Company;  and  others. 

Mr.  Ellis  said  that  no  changes 
in  existing  personnel  are  con¬ 
templated.  The  agency  will  con¬ 
tinue  in  its  present  offices  at  247 
Park  Avenue,  New  York,  and 
141  West  Washington  Blvd.,  Chi¬ 
cago. 

“Our  future  plans  have  care¬ 
fully  considered  not  only  the 
urgent  need  to  find  new  ways  to 
lower  the  cost  of  selling  goods, 
but  also  to  explain  business’ 
right  to  sell  goods  at  a  profit,” 
Mr.  LaRoche  said. 

“Advertising’s  chief  Job  is  to 
sell  goods.  But  no  manufacturer 
can  long  do  this  unless  he  ope¬ 


rates  in  an  atmosphere  of  confi¬ 
dence  and  good  will.  He  can 
create  this  atmosphere  in  two 
ways:  through  his  day  to  day 
business  actions  and  through  hh 
advertising. 

“Public  understanding  of  ad¬ 
vertising  increased  during  the 
war  because  millions  of  Ameri¬ 
cans  saw  in  the  printed  word 
and  heard  in  the  spoken  message 
convincing  evidence  that  busi¬ 
ness  was  concerned  with  their 
welfare.  That  was  a  business 
character-building  Job  of  great 
consequence. 

‘Business  leadership  in  the 
future  will  depend  largely  on 
the  skill  and  Ingenuity  exercised 
by  individual  companies  to  op¬ 
erate  profitably,  plus  th^ 
ability  to  show  a  good  citizen's 
concern  with  community  and 
national  problems.  They  can 
often  demonstrate  this  In  prod¬ 
uct  copy,  as  well  as  in  institu¬ 
tional  copy.  There  is  no  con¬ 
flict  between  good  business  and 
good  citizenship. 

“Business  has,  in  its  advertis¬ 
ing,  a  force  of  great  social  as 
well  as  economic  importance. 
The  possession  of  this  power 
brings  with  it  the  responsibility 
to  use  it  wisely.  The  advertis¬ 
ing  agency  has  an  unparalleled 
opportunity  to  help  business 
management  fulfill  tois  respon¬ 
sibility.” 
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merely  bunch  months  of  effort 
by  scores  of  newsmen  into  terse 


f  t  A  4^  ^  Hearst  ownership  began  recently 

Jn  Jtmencan  f-'aper  J^ot  ^mericaM  SSlr.SSIS.Mib'Sr.STig?: 

— — — - —  report  grew  so  long  Mr.  Newton 

^  M  a  •  was  forced  to  condense  each 

S  F.  Examiner  s  Public  m's?Sr“s„^rb», 

by  scores  of  newsmen  into  terse 

Service  Record  Told 

ord  would  seem  repetitious.” 

By  Campbell  Watson  Mr.  Newton’s  compilation  was 

_  classified  into  defense,  foreign 

SAN  FRANCISCO,  Dec.  24 —  leal  writers,  was  rushed  to  relations,  corruption,  American* 
How  continuing  services  of  a  Washington  from  San  Francisco,  ism.  Congress,  labor,  education. 


Hearst  ownership  began  recently 

was  accomplished  by  Dwight  IrnilCu  DUlieilll 

Newton.  Examiner  librarian.  The  ^  _ 1 

report  grew  so  long  Mr.  Newton  OtCETtS  wOIXImIGIO 
was  forced  to  condense  each  _  -  -  «  «  ■ 

campaign  into  single  lines  or  AllCllVSlS 

merely  bunch  months  of  effort  AU-lVAi  y  0*0 


Philadelphia,  Dec.  26  —  The 


paragraphs,  such  as  “Exposed  Evening  Bulletin  announced  to- 
offlcial  corruption  so  many  times  day  it  will  make  a  consumer 


in  so  many  places  that  any  rec 
ord  would  seem  repetitious.” 


analysis  of  the  Philadelphia  mar¬ 
ket — giving  advertisers  a  con- 


Mr.  Newton’s  compilation  was 

classified  into  defense,  foreign  picture  of  brands  ^  Pr<^ets 


relations,  corruption,  American* 


in  the  fields  of  foods,  soaps, 
drugs  and  toilet  goods,  bev* 


newspaper  multiply  annually  as  Winsor  McCay,  the  artist,  went  crime  and  law  enforcement,  cfages,  automotive  proa u  , 

individual  campaigns  run  for  to  Washington  from  New  York,  "free  economy,”  alienisms,  vet-  electrical  appliances  and  ho 

vesrs  and  even  decades  is  shown  Others  were  mustered,  and  on  erans,  and  public  ownership.  eqmpment.  _ 

tot  study  of  San  FrancUco  Dec.  19.  1913,  the  day  of  the  vot*  1.  «  j 

eJminer  files.  ing.  Mr.  Hearst  published  a  spe-  St«<*T  Classified  i^agement  s^d  that  ^auro 


Examiner  files.  ing,  Mr.  Hearst  published  a  spe- 

One  fight  staged  by  this  paper,  cial  Washington  edition  of  the 


Study  Classified 
Defense  activities  rang 
disclosure  of  coast  defe: 


management  said  that  because 


William  Randolph  Hearst’s  first  San  Francisco  Examiner.  disclosure  of  coast  defense  vul-  uig  ma  living  naous  oi 

newspaper  property,  continued  Assembled  in  the  edition  were  nerabllity  to  sponsorship  of  rifle  delphiaM  is  the  mst  of  iw  fcma 

tor  nearly  a  half-century  before  all  the  arguments  and  features  shoots,  and  include  the  contlnu-  [u  the  local  m^ket,  it  awaw 
success.  That  victory  won,  the  favoring  the  project.  The  com-  ing  fight  for  military  and  naval  b»a  b^" 


battle  entered  a  new  phase  that  plete  paper  revealed  the  weight  academies  on  the  Coast. 

now  is  continuing  Into  its  second  of  public  opinion  throu^  the  Foreign  relations  includes  Mr.  Th«  auiiera  s 
dneade.  San  Francisco  Bay  Area  and  Hearst’s  advocacy  of  the  Panama  }ow  somewhat  the  MilwauKw 

Another  Examiner  objective,  through  all  California.  Canal,  opposition  to  the  Le^ue  P**®-  the  exception  mat  m 

bridging  the  waters  about  this  Included  in  the  edition  was  handing  mandate  over  Pacific  stead  of  n^ling  out  queswn 
peninsula  city,  was  first  projected  the  famous  “Give  Us  Water”  islands  to  Japan,  and  fostering  iii 

JO  long  ago  that  many  regarded  cartoon  by  Chopin,  picturing  the  of  the  Panama-Pacific  Exposi- 

fr  _ -  _ 1*1.  A _ KaIis  &nd  Dersonauv  soucix  in* 


sive  step  by  business  men. 

The  Bulletin’s  survey  will  fol- 


it  as  fantastic.  Today,  with  two  Ship  of  San  Francisco  stranded  tlon.  ^lls  ^a  peironauy  in 

neat  bridges  completed,  the  Ex-  in  an  arid  desert.  Anti-monopoly  and  anti-trust  formation  on 

amlner  is  contending  for  another  a  copy  of  the  paper  was  fights  galore  are  listed  under  To 

ipan.  placed  on  the  desk^^Sf  every  co^ptlon.  with  the  Examiner’s  ^gulgtin  wiU^ffe^a^  sup 

establishment  M  a  Hearst  papor  Raker  Act  was  passed  Americanism  includes  patriotic  IS  ^^d^aMu- 

lfr“HSsJ’s\“wi?  thaf  “if  anothe?  20  years  ®onte^  and  events  and  battles  “Sestion- 

the  forces  of  publicity  that  pub-  lyv-ge  vears  were  marked  bv  ranges  from  sponsorship  of  Already  adept  in  the  ^11 

Uc  opinion  will  compel  it  to  be  ronstn.rtioS^rob^  Postal  Savings  Banks  to  ex-  method  of  _  accumi^ting  i^or- 


Mr.  Hearst’s  theory  that  “If  a  , 
thing  ought  to  be  done,  so  exert 
the  forces  of  publicity  that  pub- 

JJ  wlnion  will  compel  it  to  b.  i»SS  coS^SiS^roS 

Lon*  no  anv  o(  then  cm- 


"Kg  c  any  of  thee  cm-  "^5  "m"  tab^llJinplng  remind,  Slir^w^  wi55.*lo?’Lnth“‘’h2 

paigns  and  illustrative  of  t^  Wtter  UpoSs  of  the  ^sSeme  that  Mr.  HeaSt  ^pported  the  been  making  a  variety  of  surv^s 
cumulative  value  of  determined  ®  opponenis  oi  me  seneme.  on  a  variety  matters  in  the 


itter  opponents  of  the  scheme.  tiearst  supportea  me  matters  in  the 

_  .  _  ...  eight-hour  day  when  he  first  be-  on  a  variety  matters  m  me 

Campaigns  Compiled  came  Examiner  publisher,  then  Pbil^elphia  metropoUtan  area-- 

Consistent  leader  in  all  these  helped  organized  pioneer  craft  the  Bulletin  already  hsa 
ffKta  uroa  iha  iCvomino,*  winaiiv  tilted  Its  latest  advcnture  in  re 


newspaper  effort  is  the  Examiner  Campaigns  Compiled  came  Examii 

fight  for  a  great  water  project  Consistent  leader  in  all  these  helped  orgar..x.n,w.  ^  ,  . 

tor  San  Francisco.  fights  was  the  Examiner.  Finally,  unions,  later  battled  “union  tuted  its  latest  adventure 

Year’s  before  the  city’s  Hetch  on  Oct.  28.  1934,  decades  after  racketeering.  ' 


Year’s  before  the  city’s  Hetch  on  Oct.  28,  1934,  decades  after  racket^rlng”  search.  Concerning  the  new 

Hetchy  water  project  was  con-  the  original  campaign  began.  Education  Includes  work  for  project.  Bulletin  management  to- 

ceived,  the  Examiner  had  pro-  Hetch  Hetchy  water  was  brought  youth,  for  better  schools  and  day  issued  this  statement: 

moted  a  municipal  water  system,  to  San  Francisco.  higher-paid  teachers,  while  crime  “Our  chief  aim  in  planning 

When  Mr.  Hearst  moved  to  New  “If  you  are  lukewarm,  you  will  listings  recall  Mr.  Hearst’s  moves  this  study  is  to  keep  it  practical 

York  he  retained  sight  of  the  achieve  nothing,”  was  Mr.  for  crime  prevention  and  law  and  useable  by  sales  and  adver- 


project.  The  Examiner  cam-  Hearst’s  warning  to  his  news-  enforcement. 


paigned  for  the  original  city  papers. 


tising  departments  of  manufac- 


Other  listings  bring  to  mind  turers  as  well  as  the  adverting 


water  survey  and  supported  the  Examiner  was  not  luke-  Mr.  Hearst’s  early  fostering  of  agencies  who  serve  them.  The 

^nd  Issues  to  bring  water  ^^^m  and  it  achieved  its  first  aviation,  battles  against  isms,  1946  Consumer ^alyris  is  mer^ 
from  Hetch  Hetchy,  in  Federal-  objective  to  give  San  Francisco  support  for  veterans  which  in-  ly  one  of  the  n^^ary,  dewled 
owned  lands  in  Yosemite  Na-  water  ’  *  eluded  campaigning  for  the  extensions  of  the  basic  data  on 

i*®"® i  P«ric.  Subsequently  there  developed  World  War  I  bonus  and  for  the  the  Phlladel^la 

All  that  campaigning  seemed  an  equally  long  fight  on  behalf  GI  Bill,  and  battles  on  behalf  of  was  published  by  the  Bulletin 
1^  when,  in  1903,  the  Secretary  of  obtaining  power  for  San  Fran-  such  projects  as  the  California  in  June,  1945,  and  which  divided 
ri  Interior  denied  rights  to  the  cisco  from*t^  same  source  as  Central  Valley  Water  Plan  and  the  city  into  seven  b^ic  Mies 
Y^mite  water  sources.  But  the  the  water  ’That  is  another  story  Boulder  Dam.  areas  and  gave  for  each  of  these 

Examiner  merely  started  all  and  still  is  classified  as  a  con-  These  are  but  a  few  highlights  as  well  as  the  surrounding  coun- 
over  again.  Five  years  later,  tinned  story,  from  manifold  listings.  Pungent  ties  the  statistical  market  data 

^r  continuous  fighting,  it  won  Task  of  listing  the  multitud-  Bnes  from  Mr.  Newton’s  list  omit  on  population,  dwelling  imits, 
TO  dMired  rights  from  another  inous  Exairdner  services  since  (Continued  on  page  68)  rental  v^es, 

Secretary  of  Interior,  _  dios,  refrigeration  equipment 

That  was  Just  the  beginning.  _  __  _ 

Next  came  the  long  fight  for  a  21  piA^CFTTit  PFtttoi 
Federal  grant,  as  Congress  had  n“UoUlll  arUll^l 
to  approve  transfer  of  water  PERCY  WHITESIDE,  former 
from  a  national  park.  ’The  Ex-  president  of  California  News- 


( continued  on  page  68) 


That  was  Just  the  beginning.  _  __  _  #  •  •  •  heating  fuel  and  other  sta- 

Next  came  the  long  fight  for  a  Zx  PFtttOFTl  rtt  T  IVlTirf  tistical  information. 

Federal  grant,  as  Congress  had  ntSUOUlll  *  Ullt?*Xl  Ol  ulVlXX^  “The  1946  Consumer  Analysis 

to  approve  transfer  of  water  PERCY  WHITESIDE,  former  Whiteside’s  whole  family  are  is  the  second  step  in  coordinated 
from  a  national  park.  ’The  Ex-  president  of  California  News-  aviation  enthusiasts  and  it  is  his  plan, which  the  Bulletin  is  carry- 
aminer  campaigned  along  over  paper  Publishers  Association  and  custom  to  fiy  from  the  ranch  to  ing  out  to  enable  manufacturers 

rough  terrain,  every  inch  of  former  publisher  of  the  Tulare  Lemoore  once  or  twice  a  week,  to  know  their  position  in  the  im- 

which  was  contested  by  water  ( Cal. )  Times  &  Advance  Regis-  “buzz”  the  newspaper  plant  a  portant  Philadelphia  market  and 

interests  and  power  trusts  and  ter,  has  developed  a  pattern  of  few  times,  then  land.  at  the  same  time  have  available 


interests  and  power  trusts  and  ter,  has  develop^  a  pattern  of  few  times,  then  land 


foes  of  municipal  ownership.  liring  which  many  publishers  The  paper’s  staff,  hearing  the  information  on  ways  and  means 
After  five  more  years  the  may  envy.  boss  overhead,  sends  someone  to  improve  that  position  with 

measure,  called  the  “Raker  Act,”  When  he  sold  his  Tulare  paper  out  to  the  ?iirport  to  pick  him  both  consumer  and  distributor.” 
was  brought  on  the  floor  of  Con-  to  the  John  P.  Scripps  organize-  up  and  drive  him  to  the  office.  ’The  Bulletin  is  sending  an- 
gress.  Strength  of  Hearst  news-  tion  recently,  he  turned  most  of  Whiteside  thus  keeps  his  finger  notmeements  of  its  plan  to  news- 
Mpers  everywhere  was  rallied  his  effort  to  his  Palamino  horse-  in  the  publishing  business,  and  papers  in  other  markets  in  the 
by  Mr.  Hearst  to  insure  passage  raising  ranch,  but  also  retained  still  is  able  to  spend  most  of  hope  that  it  will  lead  to  an  ex- 
of  the  act.  his  paper  at  Lemoore,  a  small  his  time  as  a  "gentleman  tension  of  this  standardized  type 

Ned  Hamilton,  dean  of  polit*  town  in  the  San  Joaquin  Valley,  rancher.”  of  study. 

ItlTOR  &  rUBLISHIR  fer  Decea*er  2f.  1f4B  11 


his  paper  at  Lemoore,  a  small  his  time 
town  in  the  San  Joaquin  Valley,  rancher.” 


“gentleman  tension  of  this  standardized  type 
of  study. 


THE  ADVERTISING  SURVEY 

Agencies  Want  Notice 
Of  Altered  Rate  Quickly 

By  Sconuel  Rovner 


ONE  of  the  topics  of  conversa¬ 
tion  among  media  men  of  top 
agencies  these  days  is  the  seem¬ 
ingly  minor  but  annoying  prac¬ 
tice  of  some  newspapers  delay¬ 
ing  notification  of  rate  changes. 

Several  media  men  told  Editor 
&  PuBusHKR  this  week  that  while 
most  newspapers  are  "O.K.,” 
tha«  are  a  few  offenders,  some 
of  them  metropolitan  dailies, 
which  send  notices  of  rate 
changes  a  month  or  more  after 
the  new  rates  have  gone  into 
effect. 

One  media  department  re¬ 
ceived  25  such  letters  within  the 
last  two  weeks,  another  a  dozen 
in  the  last  month. 

“We  don’t  like  it,”  is  the  gen¬ 
eral  tenor  of  their  comment. 

Threaten  Cancellation 
The  usual  practice  of  the 
agency  when  such  things  occur 
is  to  send  a  strong  note  to  the 
newspaper  saying.  “Look  here. 
We  want  to  know  about  these 
things  before  they  happen,  or 
at  least  at  the  time  they  happen. 
If  you  keep  it  up  we  may  have 
to  cancel  some  of  our  schedules 
in  your  paper.  Or  perhaps  we’ll 
take  you  off  our  A  list  and  put 
you  in  the  B  group.” 

Asked  whether  such  action 
had  actually  been  taken,  the 
media  departments  said  they  had 
not  done  so,  but  that  they  may 
be  forced  to  resort  to  it  in  the 
case  of  the  worst  offenders. 

Up  to  now  they  have  been  con¬ 
tent  with  the  letters  of  apology 
sent  by  the  newspapers  in  an¬ 
swer  to  the  agencies’  complaints. 

Hre  Rationing  Out 
RATIONING  of  automobile  tires 
•nds  Dee.  31,  but  it  will  be 
some  time  before  the  advertising 
plans  of  the  larger  rubber  com¬ 
panies  are  affected  by  the 
change. 

In  a  spot  survey  among  agen¬ 
cies  handling  rubber  accounts, 
E  A  P  found  that  most  of  the  ad¬ 
vertisers  are  waiting  for  other 
situations  to  clear  up,  such  as 
the  tieup  of  automobile  produc¬ 
tion,  labor  difficulties  that  may 
crop  up  in  the  rubber  industry 
itself,  the  continuing  shortage  of 
materials,  etc. 

Supply  will  not  begin  to  meet 
the  demand,  it  was  stated,  until 
the  latter  half  of  1946,  at  least. 
Until  then  intensive  placement 
of  consumer  apr>eals,  against  the 
competition,  will  not  open  up. 
When  it  does,  E  &  P  was  told, 
large-scale  newspaper  advertis¬ 
ing  will  be  used  to  readi  the 
public  quickly. 

Food  Labeling 
“BETTER  Food  Labels  in  Con¬ 
sumer  Interest”  will  be  theme 
No.  1  for  1946  of  the  Labeling 
Committee  of  the  National  Can- 
ners  Association. 

“Vigorous  impetus  to  the  de¬ 
velopment  of  better  labels  for 
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;anned  and  glassed  foods  in  con¬ 
sumer  interest  has  been  given 
by  the  major  food  distributor 
associations,”  Editor  &  Publisher 
was  told  by  E.  B.  Cosgrove, 
chairman  of  the  committee.  “Res¬ 
olutions  endorsing  the  NCA’s 
labeling  terminology  have  re¬ 
cently  been  passed  by  the  exec¬ 
utive  committees  of  the  National 
American  Wholesale  Grocers' 
Association.  National  Food  Brok¬ 
ers  Association.  U.  S.  Wholesale 
Grocers’  Association,  and  Na¬ 
tional  Association  of  Retail 
Grocers.” 

In  addition,  the  National  As¬ 
sociation  of  Food  Chains,  while 
not  specifically  endorsing  any 
method  of  labeling,  has  declared 
that  the  program  to  develop  uni¬ 
form  labeling  is  “a  move  in  the 
right  direction.” 

In  addition  to  extensive  lab¬ 
oratory  research,  the  committee 
is  using  in  its  program  the  find¬ 
ings  of  the  Home  Makers  Guild 
of  America  in  the  selection  of 
label  terms  “which  are  most 
meaningful  and  most  readily 
understood  by  consumers.” 

■ 

Extensive  Ads  Urged 
To  Sell  Frozen  Foods 

The  frozen  foods  industry  will 
develop  into  “the  greatest  post¬ 
war  food  industry”  of  the  U.  S. 
when  it  works  out  some  “well- 
planned  and  extensive  consumer 
advertising,”  it  was  stated  last 
week  by  Clarence  Birdseye,  pio¬ 
neer  in  the  industry. 

Speaking  at  a  luncheon  at  the 
Advertising  Club  of  New  York, 
Mr.  Birdseye  said  that  only  one 
of  the  estimated  600  packers  of 
frozen  foods  has  engaged  in  full- 
scale  advertising  to  stimulate 
public  interest  in  and  accept¬ 
ance  of  frozen  foods. 

“No  other  American  industry,” 
he  said,  “offers  so  great  a  chal¬ 
lenge  and  so  unlimited  oppor¬ 
tunities  to  the  creators,  pur¬ 
chasers  and  purveyors  of  adver¬ 
tising.  The  industry  must  in  the 
future  do  a  great  deal  of  adver¬ 
tising  in  practically  all  types  of 
media.” 

E.  W.  Williams,  publisher  of 
Quick  Frozen  Foods  magazine, 
who  introduced  Mr.  Birdseye, 
said  that  in  the  future  many  fa¬ 
mous  dishes  now  served  locally 
will  “go  national.”  He  noted 
that  great  strides  were  being 
made  in  quick-freezing  of  pre¬ 
cooked  foods  and  that  large  bak¬ 
ers  are  today  freezing  bread  and 
other  baked  goods  to  keep  them 
fresh  indefinitely.  Quick-frozen 
orange  Juice  will  be  so  popular 
he  said,  that  it  will  be  delivered 
“with  your  milk.” 

m 

5-Day  Week  in  N.  J. 

Jersey  City,  N.  J„  Dec.  24 — 
A  five-day  work  week  for  all 
employes  of  the  Jersey  Journal 
will  go  into  effect  Dec.  29,  de¬ 
partment  heads  announced. 


Ruthrauif  Named 

F.  Bourne  Ruthrauif.  vice- 
president  and  director  oi  Ruth¬ 
rauif  &  Ryan  advertising  agen¬ 
cy,  has  been  appointed  na¬ 
tional  publicity  director  oi  the 
American  Bed  Cross.  He  bos 
been  on  leave  from  the  agency 
to  the  Red  Cross  for  the  last 
two  years  and  is  expected  to 
retiun  to  Ruthrauif  &  Ryan 
sometime  next  spring  upon 
completion  of  the  Red  Cross 
Fund  drive. 


Ad  Budget  Increase 

Ottawa,  Dec.  24 — By  resol¬ 
ution  the  local  Board  of  Trade 
has  urged  the  city  Board  of  Con¬ 
trol  to  increase  the  grant  to  the 
civic  Industrial  and  Publicity 
Committee  so  that  increased  ad¬ 
vertising  and  publicity  may  be 
given  Ottawa.  The  board  pointed 
out  that  more  tourist  traffic  and 
industry  would  be  attracted  to 
the  city  if  more  money  were 
spent  on  advertising  in  newspa¬ 
per  and  magazines. 

■ 

Ad  Golf  Tournament 

The  Winter  Golf  League  of 
Advertising  Interests  will  hold 
its  38th  annual  championship  at 
Palm  Beach,  Florida,  Jan  20  to 
26,  according  to  an  announce¬ 
ment  by  R.  P.  Clayberger,  pres¬ 
ident.  The  tournament  will  be 
played  over  the  course  of  the 
Palm  Beach  Golf  Club,  and 
headquarters  will  be  established 
at  The  Breakers. 

a 

Now  Semi-Monthly 

Media  Buyer,  advertising  news 
letter  published  monthly  by 
Buyer  Publishing  Co.,  New 
York,  will  be  issued  semi¬ 
monthly,  as  of  Jan.  1,  Harry 
Singer,  business  manager  and 
advertising  director,  announces. 


Ad  Agenqf 
Names  Lowrie, 
Pidgeon  VPs 

Minneapolis,  Dec.  24 — Promo¬ 
tion  of  G.  Victor  Lowrie 
Vance  Pidgeon  of  the  Minneapr 
lis  office  of  McCann-Ehicksoa, 
national  advertising  agencyjto 
vicepresidents,  has  been  an- 
noimced  by  Jackson  Taylor, 
Minneapolis  manager. 

Other  Minneapolis  office  pro¬ 
motions  and  changes  are:  Karl 


Lowrie  Pidgeon 

E.  Kaufmann,  merchandising  di¬ 
rector,  assigned  to  an  account 
group  headed  by  Pidgeon;  tranr 
fer  of  Delbert  J.  Cook,  account 
man  in  Minneapolis,  to  the  C!hi- 
cago  office  of  McCann-Erickson, 
and  the  return  on  January  15, 
1946,  of  Lt.  Paul  Laidley,  in 
naval  service  since  early  1945, 
to  the  Minneapolis  office  to  as¬ 
sume  merchandising  assign¬ 
ments  formerly  handled  by 
Kaufmann. 

Lowrie  joined  McCann-Eridi- 
son  in  the  Chicago  office  in  IStt, 
where  he  served  as  director  of 
media  and  research  until  trans¬ 
ferred  to  Minneapolis  in  1942. 
In  Minneapolis  he  heads  an  ac¬ 
count  group. 

Pidgeon,  also  head  of  an  ac¬ 
count  group  in  Minneapolis, 
joined  Mc-Cann  -  Erickson  in 
1941  when  the  agency  absorbed 
the  former  Hutchison  Advertis¬ 
ing  Company. 


^ampal^nd  and  ..^ccounh 


•By  Betty  Feezel 


Advertising  Scents 
PINAUD,  maker  of  perfumes 
and  toiletries,  has  scheduled 
a  comprehensive  national  adver¬ 
tising  campaign  for  1946.  Its 
LiLiANELLE  products  will  be  pro¬ 
moted  in  daily  newspapers  in 
key  cities  throughout  the  U,  S., 
and  work  is  in  progress  on  a 
campaign  for  the  men’.s  Lilac 
Vegetal  line.  Dor  land  Intema- 
tional-Pettingell  and  Fenton. 

Cooking  with  Pressure 
TRAUBEE  Products,  Inc.,  has 
released  the  first  part  of  an 
extensive  campaign  for  its  Time- 
Saver  pressure  cooker.  Inser¬ 
tions  have  been  scheduled  in 
newspapers,  trade  papers  and 
national  magazines.  J.  R.  Kup- 
sick  Advertising  Agency,  Inc. 

Maine  Promotions 
STATE  OF  MAINE  newspaper 
advertising  running  from  No¬ 
vember  through  February,  will 
reach  138  daify  papers  in  black 
and  white  and  in  half-page  full- 


color,  according  to  Brooke, 
Smith,  French  &  Dorraoce, 
agency  for  Maine  Development 
Commission,  Maine  Department 
of  Agriculture  and  Maine  De¬ 
partment  of  Sea  &  Shore  Fish¬ 
eries. 

Total  circulation  of  each  ad¬ 
vertising  message  will  be  26,- 
074,954,  with  an  estimated  read¬ 
er  audience  of  more  than  50,- 
000,000.  Included  in  the  promo¬ 
tions  is  the  state’s  largest  news- 
pai^r  schedule  on  potatoes., 
which  covers  72  terminal  mar 
ket  cities. 

Appliance  Campaign 

F.  L.  JACOBS  CO.,  Detroit,  will 

shortly  introduce  a  new  auto¬ 
matic  washing  machine,  the 
“Launderall,”  and  is  planning  a 
national  advertising  campaign. 
The  campaign  will  be  directed 
by  MacManus,  John  6e  Adams, 
Inc.,  Detroit,  just  appointed  as 
advertising  agency  for  the  com¬ 
pany’s  major  appliance  division. 

(Continuea  on  page  60) 


BDITOR  ft  FUBLI  SHIR  for  DMemfter  29,  1941 


EXIT  1945,  ENTER  1946  .  .  .  WITH  A  TIRED  OLD  EAGLE  IN  THE  MIDDLE 


IT'S  YOUR  TURN.  BUB 

— Dorman  H.  Smith,  NEA  Service 


ATLAS? 

-Hal  Coffman,  Fori  Worth  Star-TtUgram 


ALL  YOURS.  BROTHER! 

Paul  Berdanier,  United  Feature 


16- Week  Typo  Strike 
Ends  in  Reading,  Pa. 


READING,  Pa.,  Dec.  26— After 

a  16-week  strike  running  con¬ 
tinuously  since  Sept.  7,  com¬ 
pletely  stopping  publication  of 
all  newspapers,  daily  and  Sun¬ 
day,  here,  peace  has  finally  been 
achieved  between  the  Reading 
Eagle  Company,  publishers  of 
the  afternoon  Reading  Eagle  and 
morning  and  Sunday  Reading 
Times,  and  their  composing 
room  employes. 

Starting  with  tomorrow’s  issue 
of  the  Eagle,  presses  will  roll 
again  in  the  Eagle  Company’s 
plant.  The  Times  will  get  under 
way  again  with  Friday’s  issue, 
and  Sunday’s  issue  of  that  paper 
Mdll  be  the  first  local  weekend 
edition  read  in  these  parts  since 
a  few  days  after  Labor  Day. 

Striking  members  of  the  Eagle 
plant  chapel,  who  are  afifiliated 
with  ITU,  won  virtually  all 


points  at  issue  in  the  long- 
contested  controversy. 

Beginning  with  the  week  of 
Dec.  22,  a  fiat  increase  of  $6.75 
weekly  is  granted  the  approxi¬ 
mately  90  members  of  the  chapel. 

One  year  hence,  beginning 
Dec.  22,  1946,  the  typographers 
get  $2.75  more  for  the  second 
year,  making  a  total  increase 
of  $9.50.  The  old  wage  scale  in 
effect  until  the  strike  ensued 
was  $48  weekly  on  the  day  side; 
$49.60  nightside. 

National  bylaws  of  the  Inter¬ 
national  Typographical  Union 
also  are  to  be  incorporated  in 
the  new  contract  now  being 
written,  this  having  been  one  of 
the  major  issues  involved.  The 
old  contract,  which  expired  last 
March,  stipulated  that  any  dif¬ 
ferences  arising  be  submitted  to 
arbitration. 


Chicago  Ne-^rs  Sets  Up 
Veterans'  Fund 

Chicago,  Dec.  24 — The  Chicago 
Daily  News  Veterans  Fund  to 
aid  ex-servicemen  was  an¬ 
nounced  last  week  by  John  S. 
Knight,  editor  and  publisher. 
The  fund,  which  will  be  sup¬ 
ported  by  contributions  and 
Daily  News  sponsored  activities, 
will  be  administered  through 
recognized  welfare  and  veterans 
organizations. 

He  announced  that  every  pro- 
fnotion  effort  of  the  Daily  News 
would  be  directed  toward  mak¬ 
ing  this  fund  an  important  con¬ 
tribution  to  the  welfare  of  all 
war  veterans.  Among  the  ac¬ 
tivities  which  will  aTO  to  the 
fund  are  the  Fashion  Rhapsody 
of  1^,  Daily  News  Travel  Ex¬ 
position,  and  the  Daily  News 
Relays. 

The  veterans’  fund  will  re¬ 
place  the  Neediest  Families 
Fund  which  in  former  years 


was  conducted  by  the  Daily 
News  to  aid  needy  persons 
through  local  welfare  groups. 
Representatives  of  three  vet¬ 
erans  organizations  and  three 
welfare  groups  met  with  Daily 
News  officials  to  discuss  the  op¬ 
eration  of  the  fund.  At  the  next 
meeting,  Jan.  9,  a  permanent 
committee  is  to  be  set  up  and 
details  completed  as  to  how  ap¬ 
plication  for  fund  benefits  can 
be  obtained. 

■ 

Crane  to  Be  Speaker 

Dr.  George  W.  Crane,  whose 
daily  columns,  "The  Worry 
Clinic”  and  “Test  Your  Horse 
^nse,”  appear  in  newspapers 
from  coast-to-coast,  will  be  one 
of  the  guest  speakers  at  the 
South  Carolina  Press  Institute 
in  Columbus,  Jan.  18,  it  was  an¬ 
nounced  this  week  by  President 
Wilton  E.  Hall,  publisher  of  the 
Anderson  ( S.  C. )  Daily  Mail  and 
Independent-Tribune. 


Alton  Staff  Pays 
Tribute  to  Cousley 

Alton,  Ill.,  Dec.  25 — The  an¬ 
nual  Christmas  party  of  Alton 
Evening  Telegraph  employes 
wound  up  with  a  printed  tribute 
to  Paul  B.  Cousley,  president 
and  editor,  who  will  be  70  in  the 
coming  year.  Employes  signed  a 
testimonial  which  said: 

"In  an  era  of  strikes  and  lock¬ 
outs  and  rumors  of  discord  it  is 
refreshing  and  encouraging  to 
know  that  we  are  part  of  a  sys¬ 
tem  where  such  things  are  un¬ 
necessary  and  certainly  not  de¬ 
sired.  Iliis,  we  feel,  is  due  in 
large  measure  to  your  tolerance 
of  our  shortcomings  and  your 
willingness  to  open  the  cash 
register  for  our  benefit.” 

Detroit  Free  Press 
Grant's  15%  Raise 

Detroit,  Mich.,  Dec.  26 — Com¬ 
pletion  of  the  formal  draft  of  a 
new  contract  between  the  De¬ 
troit  Newspaper  Guild  and  the 
Detroit  Free  Press  at  the  end  of 
the  holidays  will  put  into  effect 
a  15%  general  raise  to  employes. 
The  estimated  annual  cost  to  the 
publisher  will  be  $120,000. 

The  Free  Press  management 
brought  negotiations  to  a  close 
with  an  offer  of  the  15%  boost, 
with  a  floor  of  $5  and  no  ceiling. 
An  additional  dollar  will  be 
given  those  receiving  less  than 
$9.  The  new  scale  includes  a 
minimum  of  $65  for  reporters 
and  $78  for  copy  readers  of  four 
years’  experience. 

For  commission  sales  people 
the  increase  will  be  computed 
on  the  average  weekly  earnings 
of  the  last  year.  All  increases 
are  retroactive  to  April  25,  1945. 
■ 

Daily's  Canteen  Closes 

Providence,  R.  I.,  Dec.  26 — 
After  William  C.  Ellis,  treasurer 
of  the  Providence  Journal  Co., 
cut  a  huge  Christmas  cake,  the 
Journal  Canteen  closed  its  doors, 
ending  two  years  of  service  to 
thousands  of  servicemen. 


II' 
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Toledo  Blade's 
Veteran  Guide 
Draws  Queries 

Toledo,  O.,  Dec.  27 — The  Vet¬ 
erans’  Guide  which  appears  five 
days  a  week  in  the  Toledo  (O.) 
Blade  is  bringing  in  more  than 
130  letters  a  week  from  readers 
seeing  information  on  veterans’ 
rights  and  affairs. 

’The  column  is  written  by  Wil¬ 
liam  Kitay,  military  service  edi¬ 
tor.  While  a  footnote  says  per¬ 
sonal  answers  cannot  be  given, 
some  20  calls  and  more  than  a 
dozen  visitors  daily  come  to  the 
Blade  military  desk  in  the  city 
room.  In  addition,  Kitay  is  kept 
busy  during  evening  hours  an¬ 
swering  more  questions  by  tele¬ 
phone  at  home  or  making  ap¬ 
pearances  before  local  veterans’ 
or  parents’  organizations. 

During  the  last  two  and  a  half 
years  in  which  he  has  been  writ¬ 
ing  the  Guide,  Kitay  has  been 
collecting  a  book  of  experiences 
odd  even  for  a  newspaperman. 
Once  he  spent  a  week  locating 
a  sailor  for  a  Brooklyn  girl  who 
had  met  the  boy  in  a  USO  Center 
and  could  remember  only  his 
nickname.  He  foimd  the  sailor 
and  proposed  to  him  for  the  girl. 
Kitay  also  has  helped  bring  an 
English  bride  to  Toledo  to  save 
a  marriage;  has  convinced  a 
number  of  families  their  psycho¬ 
neurotic  sons  were  not  crazy  and 
has  crusaded  for  many  reforms 
to  aid  veterans. 

Red  Cross  workers  around  the 
country  have  sought  back  files 
of  his  column  with  which  to 
build  reference  libraries.  When 
the  Veterans’  Information  Cen¬ 
ter  opened  in  Toledo  a  few 
montlu  ago,  the  information  file 
was  built  up  of  clippings  from 
Kitay’s  column. 

Prior  to  joining  the  Blade 
three  years  ago,  Kitay  had  been 
a  reporter  for  the  Cox  newspa¬ 
pers  in  Ohio.  Originally  he 
owned  and  edited  a  national 
news  magazine  in  New  York 
City. 

13 


By  Charles  H.  Carson 


ACCENT  ON  YOUTH!  .  .  .  Will  be  more  and  more  in  the  adver¬ 
tising  of  your  account  .  .  .  should  be  in  your  outlook  for  the 
Neva  Year!  Every  line  of  retail  business  wiped  their  eyes  in  amaze¬ 
ment  when  they  awoke  to  a  “teen”  age!  Now  everyone  catering 
to  them!  The  roots  go  deeper!  From  the  “Pram  Crowd”  ...  to 
the  “Teens”  . .  .  and  the  “Just  Over  Teens”  . .  .  buildings  are  being 
remodelled,  advertising  and  sales  plans  being  drawn  ...  to  get  this 
business  while  getting  is  good.  Today,  there  are  more  youngsters 
in  the  one  to  three  year  old  group  than  ever  before!  From  six  to 
twelve  years  they’re  jumping  the  gun,  eyeiAg  things  in  the  teen 
group  . . .  the  teens  looking  to  the  Junior  Miss  .  .  .  Juniors  looking 

ahead  . . .  and  there  it  goes,  around  and  around! 

•  •  • 

THEY  KNOW  WHAT  THEY  WANT!  .  . .  Today,  the  average  Amer¬ 
ican  mother  wears  a  size  fourteen  dress  ...  is  maybe  a  teen, 
or  was  one  yesterday  .  .  .  knows  what  her  youngsters  should  wear. 
The  youngsters  know  too  when  over  seven!  Stores  are  catering 
to  them  with  shows  .  .  .  committees  to  suggest  what  the  store 
should  be  buying  . . .  surveys  of  the  crowd.  The  magazine  “Calling 
All  Girls”  found  of  those  interviewed  who  worked  .  .  .  43.7%  cared 
for  children!  They’re  making  “mothers”  early!  Says  a  manufac¬ 
turer  of  sheets  .  .  .  there  have  been  8  million  brides  during  the 
sheet-scarce  years  since  1940  .  .  .  most  of  them  are  18  to  30  years 
of  age!  So  in  your  advertising  to  mothers  .  .  .  remember  today, 
she’s  not  Whistler’s! 

•  •  • 

QUESTIONS  &  ANSWERS!  ...  As  often  stressed  here,  in  advertis- 


.  .  .  BUT  DRAMATIZE  IT!  .  .  .  None  of  the  “was  $10  ...  now 
$9.98”  stuff,  for  these  youngsters.  Dramatize  .  .  .  Glamorize , , , 
Advertize!  Gilchrist’s  (above)  have  their  shop  laid  out  as  a  typ¬ 
ical  New  England  Village  .  .  .  crossroad  signs  throughout  with 
names  . .  .  “SINATRA  LANE”  .  . .  “CROSBY  CROSSROADS.”  For 
suggestions  the  “Bone  Box”  . . .  magazines  to  thumb  through  wkU* 
waiting  with  sign  “Take  a  Peek!” 

0  0  0 

“DIMS  AND  BRIGHTS”  ...  or  to  you,  in  their  terminology,  “day 
and  night”  they  are  “on  the  beam”  when  reading  your  adve^ 
tising.  In  their  talk  you  can  get  a  series  of  advertising  headinst. 
Such  as:  ABLE  GRABLE  (a  well  built  girl)  .  .  .  ANGEL  CAKl 
(perfect  femininity)  .  .  .  BEAT  THE  YOLK  (lack  of  money)  , 
COKE  FRAME  (attractive  body  build)  .  .  .  and  SNOOTIE  CUm 
(hard  to  get).  Shouldn’t  take  much  imagination  to  write  th* 
copy!  .  ,  , 

.  .  .  AND  BOYS  TO<»(!  .  .  .  Say  those  who  know  .  .  .  there  are  ap¬ 
proximately  18,4(>3,0()0  boys  in  this  country  between  three  and 
eighteen!  Deduct  for  those  still  in  service,  they  figure  boy’s  de¬ 
partments  have  a  potential  of  about  17,736,000  customers  now. 
By  1949  . .  .  increasing  to  19,402.000!  These  coming  into  their  own 
with  separate  departments  . .  .  special  advertising  appeals! 

•  •  * 

’ROUND  AND  AROUND  .  .  .  she  goes!  Mothers — Babies — Juniors 
— Teens — ^marriase!  The  U.  S.  Census  Bureau  says  the  num¬ 
ber  of  marriage  licenses  issued  in  the  nation’s  91  largest  com¬ 
munities  during  the  first  seven  months  of  this  year,  was  11% 
higher  than  the  total  for  the  same  period  last  year!  Figures  taken 
from  every  city  of  100  thousand  or  larger  .  .  .  about  a  third  of  the 
U.  S.  population! 

•  •  • 

JANUARY  UP!  .  .  .  Although  sales  by  months  vary  in  different 
parts  of  the  country.  Federal  Reserve  Bureau  figures  based  on 
1943  are  considered  indicative  of  future  sales  opportunities.  Baaed 
on  department  store  sales  they  do  point  the  way  for  other  me^ 
chants  handling  kindred  lines!  January  does  6%  of  the  annual  vol¬ 
ume  for  the  store!  Leading  are  linens  and  towels  .  .  .  domestics, 


ing  to  these  mothers  ( as  in  all  lines)  ,  .  .  give  them  information 
other  than  that  on  quality  of  merchandise!  They  want  to  know! 
Ethel  W.  Ranson,  RN,  writing  in  “Infants’  and  Children’s  Wear” 
gives  a  hint  for  a  series  .  .  .  “what  questions  do  expectant  mothers 
ask?"  They  range  from  (1)  Should  my  baby  wear  a  shirt  even  on 
hot  days?  ( 2 )  What  is  the  advantage  of  an  open  back  nightgown? 
.  . .  and  ( 3 )  Is  it  harmful  to  put  baby’s  garments  on  over  its  head? 

Suggest  to  your  account  a  series  of  advertisements  on  baby 
needs!  With  a  heading  .  .  .  “BABY  TALK  FOR  MO’THERS!”  .  .  . 
get  a  registered  nurse  to  suggest  the  questions  .  .  .  answer  them 
in  the  advertisements! 

•  *  • 

YOUR  DRUGGIST  .  .  .  could  also  use  a  series  on  health  hints  for 
the  baby!  These  written  from  baby’s  viewpoint  .  .  .  “IF  YOUR 
BABY  WAS  A  DRUGGIST!  ...  It  Would  Say—”  ...  In  the  past 
ten  years,  says  the  Metropolitan  Life,  the  death  rate  among  chil¬ 
dren  from  diphtheria,  scarlet  fever,  whooping  cough,  measles — 
has  been  reduced  70% !  Your  druggist  can  give  good  will  pro¬ 
ducers  other  than  calendars  ...  he  can  give  advice  as  well  as  the 
doctor!  The  publication  of  health  advice ...  is  doing  much  to  make 
such  a  record  as  that  above.  See  that  your  account  appreciates  the 
fact! 

•  •  • 

PIGTAILS  .  .  .  they  too  are  coming  into  their  own!  Abraham  & 
Straus  (New  York)  staged  a  fashion  show  for  this  crowd  .  .  . 
showing  wardrobes  from  seven  to  twelve  years  and  called  “Polly 
Pigtail!”  Suggest  to  your  account  a  “Pigtail  Advisory  Board”  .  .  . 
a  series  of  advertisements  ‘"THE  PIGTAIL  PROMIiNADE!”  ...  a 
photo-contest  for  the  one  in  the  pigtail  crowd  most  resembling 
Margaret  O’Brien  . . .  who  took  pigtails  out  of  the  barnyard! 

•  •  • 

TELLING  TEENS!  .  .  .  There  are  many  lines  to  promote!  Special 
departments  are  springing  up  catering  to  the  teen-age  demand 
for  brassiers  and  others!  The  White  House  (San  Francisco) 
opened  a  “Little  Shop”  for  small  sizes  in  girdles  .  .  .  brassiers  .  .  . 
lingerie.  Not  only  for  the  teens  but  .  .  .  “for  little  women  from 
16  to  6S!”  With  an  eye  to  promotion  ...  all  sales  help  must  not  be 
over  five  foot  five!  Miller  &  Rhodes  (Richmond)  have  a  “Youth 
Center”  .  .  .  with  all  advertising  headed  “YOUTH  CENTER 
NEWS!”  .  .  .  Gilchrist’s  (Boston)  with  a  “Teen  Village”  .  .  .  L. 
Bamberger  (Newark)  a  “Juste«i”  shoe  department.  You  can  tie 
into  teens  in  every  conceirable  way! 


sheetings  .  .  .  furs.  Other  good  bets:  woolen  dress  goods  .  .  . 
blankets  .  .  .  art  needlework  .  .  .  corsets  and  brassiers  .  .  .  home 
furnishings. 

•  *  • 

NYLONS  AGAIN!  .  j  .  One  merchant’s  idea  for  handling  is  getting 
nation-wide  attention,  says  the  Dry  Goods  Journal.  Robert  I 
Cohen  (Galveston)  has  coupon  in  newspaper  advertising.  Those 
wanting  Nylons  fill  out  with  name  and  address,  size,  whether 
charge  or  cash — mall  in.  Each  coupon  received  is  given  a  prefer¬ 
ence  number  and  receipt  mailed  back!  No  Nylons  are  to  be  sold 
in  the  store.  When  stockings  are  mailed  out .  .  .  each  time,  a  news¬ 
paper  advertisement  is  run  announcing  the  numbers  of  those 
mailed  to  .  .  .  shows  others  on  the  list  (knowing  their  numbers) 

when  their  time  is  coming.  This  plan  sells  more  advertising! 

•  •  • 

PROMO’TIONS!  .  .  .  One  good  for  a  special  advertisement  every 
month  ...  the  baby  of  the  month!  Headed  “FOR  JANUARYS 
BABY!”  .  .  .  “FOR  FEBRUARY’S  BABY!”  .  .  .  each  month  current 
needed  things  for  His  or  Her  Majesty! 

“HAVE  YOU  GOT  COLD  FEET?” — a  head  to  attract!  Adver 
tise  boots  . . .  rubbers  . . .  overshoes  .  . .  heavy  socks  .  . .  bed  socks 
.  .  .  heating  pads,  etc. 

“NOW  IT  CAN  BE  SOLD!” — Says  Fllene’s  (Boston)  in  a  new 
angle  to  advertise  scarce  merchandise  now  coming  back! 

•  •  • 


LOOK  AROUND  .  .  .  see  what  the  condition  of  your  departmmit 
store  sales  is.  Many  communties  may  be  in  for  the  “peace  time 
fitters!"  Nation’s  Business  says  for  September,  Norfolk  (Va.) 
was  off  in  department  store  sales  15%  from  last  year  ....  Lancar 
ter  (Pa.)— 14%  .  .  .  Charleston  (S.  C.)— 13%  .  .  .  Raleigh  (N.  C) 
—Evansville  (Ind.)— Canton  (Ohio)— off  12%! 

Marks  Anniversary  wiiuam  t.  Evjue,  editor,  said 

With  Stcdf  Bonuses  XTpr  ."It  'Sf  ’^5 

Madison,  Wis.,  Dec.  24 — ^The  Wisconsin  wanted  and  needed  a 
Capital  Times  celebrated  its  paper  of  this  calibre.  The  staff 
28th  birthday  Dec.  13  by  hand-  includes  Tom  Bowden,  busineai 
ing  out  bonuses  to  its  staff,  manager:  Harry  Sage,  associate 
Starting  in  a  rickety  building  editor:  D.  D.  Dunn,  managinf 
and  using  a  second-hand  press,  editor;  George  Stephenson,  city 
the  Capital  Times  no  longer  is  editor;  Harry  Cowgill,  circulr 
on  a  shoestring  foundation,  and  tion  manager;  and  Louis  Hein- 
expansion  is  in  prospect.  del.  advertising  manager. 
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THE  EVENING  BULLETIN 

1946 

CONS  VMER 
ANALYSIS 

OF  THE  PHILADELPHIA  MARKET 


H  ERE  —  for  the  first  time  —  will  be  a  clear- 
cut,  detailed  over-all  picture  of  Philadelphians' 
shopping  and  living  habits,  brought  to  you  by 
their  favorite  newspaper. 

This  analysis,  now  under  way,  will  show  both 
consumer  and  retail  store  distribution  of 
branded  products  —  FOODS,  SOAPS,  DRUGS, 
TOILET  GOODS,  BEVERAGES,  AUTO¬ 
MOTIVE  PRODUCTS,  ELECTRICAL  APPLI¬ 
ANCES,  HOME  EQUIPMENT  in  the  city  of 
Philadelphia. 

Manufacturers  and  distributors  want  to  know 
where  they  stand  in  the  new,  fast-shifting,  fast¬ 
growing  Philadelphia  market. 

This  consumer  analysis  marks  a  big  step 


toward  achieving  standardized  information  on 
important  markets  throughout  the  country. 
Similar  surveys  have  already  been  made  with 
outstanding  success  in  Milwaukee  and  other 
cities  and  it  is  hoped  that  this  same  type  of 
standard  consumer  study  will  be  available  in 
many  other  cities. 

Announcement  of  the  definite  date  of  com¬ 
pletion  of  this  extensive  research  project  will  be 
made  as  soon  as  possible.  In  the  meantime,  ad¬ 
vertisers  and  advertising  agencies  are  invited  to 
make  reservations  now  for  copies  of  the  study. 
Simply  write:  Advertising  Department.  The 
Evening  Bulletin,  Philadelphia  3,  Penna..  for 
your  copy  of  "The  Evening  Bulletin  1946  Con¬ 
sumer  Analysis  of  the  Philadelphia  Market.’* 


IN  PHILADELPHIA  — NEARLY  EVERYBODY  READS  THE  BULLETIN 


■  ftITOR  ft  FUftLISHK*  fer^Dveeaber  ar.4f4( 


5 


V2*Billion  Pounds  of  Fat 
Salvaged  in  3  Years 


THE  Fat  Salvage  Campaign,  in 
its  first  three  years  of  opera¬ 
tion — August,  1942,  to  July,  1945 
— recovered  549  million  pounds, 
it  is  disclosed  by  the  third  an¬ 
nual  report  of  the  Advertising 
Committee  of  the  American  Fat 
Salvage  Committee. 

According  to  the  U.  S.  Depart¬ 
ment  of  Agriculture,  the  sal¬ 
vaged  material  represents  10.3% 
of  total  production  of  tallow  and 
grease  in  the  country  during  the 
three  years,  11.3%  of  the  last 
two  years’  production. 

Newspaper  advertising  during 
the  last  year,  placed  in  every 
daily,  32  Negro  papers,  and 
2.580  county  seat  weeklies, 
amounted  to  $1,477,800.  Esti¬ 
mated  value  of  radio  time  de¬ 
voted  to  Fat  Salvage  in  1944  was 
$1,411,800. 

8.727  Lorg*  Ads 
During  1944,  8,727  full-page  or 
thousand  -  line  cooperate  ads. 
paid  for  by  local  sponsors  or  do¬ 
nated  by  newspapers,  appeared 
in  dailies  and  weeklies,  the  Com¬ 
mittee  reported.  Special  men¬ 
tion  is  made  of  the  Sew  York 
World-Telegram,  which  donated 
24  full  pages  on  Fat  Salvage 
during  the  year. 

"The  American  Newspaper 
Publishers  Association,  Ameri- 
cain  Association  of  Newspaper 
Representatives,  American  Press 


Association,  National  £lditorial 
Association,  Western  Newspaper 
Union,  and  many  other  organi¬ 
zations  have  been  more  than 
generous  in  giving  the  Fat  Sal¬ 
vage  Campaign  continuing  help 
and  support,’’  the  Committee 
stated. 


Editorial  Support  Praised 

Editorial  support  given  to  the 
campaign  was  “magnificent,”  the 
report  says.  An  analysis  by  an 
accountancy  firm  of  4,000  clip¬ 
pings  during  the  year  ended 
July  31,  1945,  valued  the  edi¬ 
torial  space  devoted  to  Fat  Sal¬ 
vage  in  dailies  and  weeklies  at 
$17,986,673.  The  figure  is  based 
on  national  space  rates  and 
does  not  include  cooperative 
pages. 

“Preliminary  reports  indicate 
that  relatively  few  housewives 
have  abandoned  Fat  Salvage 
since  the  surrender  of  Japan,” 
the  report  discloses.  “This  is  a 
remarkable  testimonial  to  the 
power  of  advertising  and  pub¬ 
licity.” 

In  addition  to  the  organiza¬ 
tions  noted  above,  the  Commit¬ 
tee  acknowledged  also  the  co¬ 
operation  of  various  Govern¬ 
ment  agencies  —  OWI,  WPB, 
Army,  Navy,  etc. — the  Asaocl- 
ated  Press.  International  News 
Service,  United  Press,  "and 
many  others.” 


HEARS!  HISTORY  CONTEST  WINNERS 

Twenty-five  Greater  Boston  school  children  wove  their  Victory  Bond 
pr'tes  while  Ernest  R.  Hoityzer.  advertising  director  of  Boston  Htonl 
newspapers,  presents  a  winning  bond  in  ceremonies  hoaoiiag 
witmers  of  the  William  Randolph  Heorst  Hittory  Contest 


U.P.  Expands  in  South 


Atlanta,  Ga.,  Dec.  26 — Morn¬ 
ing  and  evening  newspapers  in 
the  South  will  receive  a  more 
comprehensive  news  report  un¬ 
der  an  expansion  program  to 
be  put  into  effect  by  the  United 
Press  on  Jan.  1. 

The  day  double-trunk  news 
wire,  capable  of  delivering  100,- 
000  words  daily  on  parallel 


high-speed  circuits,  will  be  ex¬ 
tended  to  the  Memphis  Press- 
Scimitar,  Nashville  Banner, 
Knoxville  News-Sentinel,  Chat¬ 
tanooga  News-Free  Press,  At¬ 
lanta  Journal  and  Birmingium 
Post. 

These  newspapers  will  receive 
the  same  report  as  is  now  being 
delivered  to  newspapers  in  New 
York,  Chicago,  Washington. 
Cleveland  and  Detroit. 


General  Analine  and  Film  Corp’n  em- 


.1  $300,000 

Li^^es  Here! 

Tile  Binghamton  Press  gives  better  than 
80%  family  coverage  throughout — 40% 
ill  the  surrounding  area  of  another  100.- 
000  population. 


Santa  Clans 


THE 

BINGHAUrTON 
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ployees*  in  Metropolitan  Binghamton 
iAnsco  and  Osalid)  bonuses  will  total 
almost  $300,000. 


One  of  21  Gannett  Nessrspapers  o  a 
Represented  hy  J.  P,  McKimney  ti  Sen,  Sew  York,  Chicagn,  San  Francisco 


on 

prj 

ter 


And  there  will  be  many  other  bonus  lists 
in  widely  diversified  industries.  No 
costly  reconversion  for  Binghamton’s 
industries  and  workers.  Their  wartime 
products  were  almost  entirely  their 
peacetime  products. 

And  during  the  pre-war  decade. 
Metropolitan  Binghamton  had  one  of 
the  three  best  employment  records  of 
all  eastern  industrial  centers. 
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By  KENNETH  L  DIXON 


Kenneth  l.  dixon,  on*  of  the  most 

brilliant  writers  to  come  out  of  the  war  re¬ 
porting  ranks,  has  joined  International  News 
Service  and  will  write  a  daily  column  beginning 
Jan.  1. 

Dixon’s  column  will  be  called  ’’Assignment: 
America.” 

As  the  title  indicates,  the  former  war  corre- 
spondent,columnist,  and  Washington  reporter 
for  the  Associated  Press  will  roam  the  nation 
gathering  original  material  for  his  column. 

Dixon  covered  the  men  who  fought  the  war, 
covered  them  in  their  foxholes,  flew  with  them 
on  their  toughest  missions,  ate,  laughed, 
prayed  with  .Item.  He  knows  how  deeply  in¬ 
terested  they  are  in  the  U.  S.  A. 

His  new  column  is  a  natural  post-war  fea¬ 
ture,  not  only  for  the  fighting  men  now  back 
in  mufti,  but  for  every  American  interested 
in  the  humor,  pathos,  drama,  behind  the  scenes 
of  post-war  America.  ^ 


I  -  .  . .. 


INTERNATIONAL  NEWS  SERVICE 
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Dapping  Gives 
Volumes  to 


AAAA  Releases 
Ad  Analysis 
By  Briton 


Memorial  to  McNitt 

Th«  aon  oi  on*  of  th«  lyndi- 
ccrt*  vetaroiu  and  a  ayndicat* 
man  in  hia  own  right  tha  Iota 
Robart  McNitt  hoa  juat  baan 
mamorioliiad  in  a  priaotalT 
printad  book  by  hla  iothar, 
Virgil  V.  McNitt  ioundar  oi 
McN ought  Syndic  ata.  Titlad 
*'Bob'a  Thirty  Yaara".  tha  boek- 
lat  daocribaa  tandariy  Bab 
McNUt's  childhood,  ayndicata 
axparianca  at  McNouf^t 
whara  ha  wax  aditor  at  tha 
tima  oi  hia  auddan  daath  in  an 
accidant  hia  monoging  aditor- 
ahip  oi  tha  Knojcrilla  (Ky.) 
loumoi  and  aditorahip  oi  tho 
Southbridga  (Moao.)  Nows. 


Auburn  N.  Y.  Dec.  24 — ^The 
Auburn  Citizen-Advertiser  has 
announced  that  it  had  completed 
and  bound,  in  five  volumes, 
copies  of  all  New  York  State 
dailies  of  the  date  of  the  death 
of  the  late  President,  Franklin 
Delano  Roosevelt,  and  has  sent 
them  to  the  Roosevelt  Memorial 
Library  at  Hyde  Park,  New 
York,  where  they  will  be  avail¬ 
able  to  all 

The  collection  of  these  pK>ers 
was  a  task  of  considerable  effort, 
and  Managing  Editor  William 
O.  DaiH>ing  who  personally  su¬ 
pervised  the  solicitation  and  pre¬ 
paration  of  the  volumes,  found 
that  it  was  necessary  to  make 
many  repeat  calls  to  obtain  all 
tha  papers  now  listed  as  dailies 
in  New  York  State. 

The  five  volumes  include  two 
of  up-state  papers,  standard 
size:  one  of  New  York  City, 
standard  size;  one  of  New  York 
City,  tabloids;  and  one  volume 
of  foreign  language  dailies. 

Appointment  of  a  Legislative  The  idea  of  accumulating  these 
Intelligence  Committee  of  mem-  papers  as  an  aid  to  students  of 
hers  from  all  parts  of  the  coun-  history  came  to  Mr.  Dapping 
try  has  been  announced  by  when  he  noted  that  almost  all 
Elon  G.  Borton,  president  of  exchanges  of  that  date  contained 
the  Advertising  Federation  of  not  only  editorials  and  letters  re- 
Amwica.  lating  to  President  Roosevelt, 

The  committee  is  to  watch  for  but  in  their  news  columns  were 
legislation  affecting  advertising  printed  coimtless  anecdotes, 
uig  power  left  over  when  necet-  ^  "grass  roots"  view-  These  revealed  many  side- 
sities  have  be«i  provided  for;  Poltits  and  aid  in  supporting  or  lights  of  value  to  his  biographer 
"and  this  may  be  the  most  im-  opposing  such  proposals.  and  would  have  been  available 

portant  factor  for  emplosrmrat,  Th*  chairman  is  John  H.  otherwise  only  by  patient  re- 

for  it  Is  by  its  influence  on  the  Pl*tt,  vicepresklent  of  Kraft  search  and  a  visit  to  every  town 

denumd  for  luxuries  and  semi-  Company  and  a  director  in  the  State  to  consult  the  sep- 

luxtiriea  that  adv«*tising  chiefly  AFA.  arate  files  of  these  papers, 

affects  the  volume  of  private  in-  Other  members  are:  Mrs.  Though  hastily  printed  on  the 
vestment  expenditure."  Alice  Belding,  Los  Anwles;  date  of  his  death  these  papers 

"Advertising  has  a  social  func-  BrandboM,  Tuls^  nevertheless  contain  many  val- 

tlon  to  perform,”  states  Bishop,  Rowland  Br^ltt,  Fort  uable  items  for  those  who  may 

"in  helping  to  maintidn  an  ade-  Worth,  Tex.;  Wilbur  F.  Cannon,  more  information  about 

quate  volume  of  demand  for  the  Oavraport,  Iowa;  ^wren^  Roosevelt’s  activities  in  his  home 
goods  and  services  which  the  Bahl,  Louisville,  Ky.;  Charles  R.  state  than  is  currently  avail- 
productive  resources  of  the  coun-  Docherty,  Omaha,  Neb.;  Karl  T.  able. 

try  are  capable  of  supplying."  Finn,  Cincinnati,  Ohio;  W.  M.  The  collection  was  presented 
When  business  slackens,  says  Freudigman,  Providence,  R.  I.  by  the  Auburn  Publishing  Com- 
Bi^op,  the  business  man’s  first  Also  Jean  Hadley,  Minne-  pany,  which  is  owned  by  Major 
instinciflb  to  reduce  his  costs,  spoils,  Minn.;  Kim  Jepson,  Lan-  Charles  D.  Osborne,  William  O. 
and  often  he  starts  bv  mttinv  Sr**’  Grover  C.  Kinney.  Dapping,  a  four-times  Roosevelt 

Denver,  Col.;  Bettie  McCall.  Presidential  elector,  and  Lith- 
Baltimore;  Fred  I.  Meyers.  New  gow  Osborne,  now  U.  S.  Am- 
Orleans;  J.  A.  Mofflt,  Lynch-  bassador  to  Norway, 
burg,  Va.;  Mrs.  Norrie  Passino,  ■ 

N.w^.v;n”&nr'”'  Minneapolis  DaiUes 

AUo  R.  D.  Person,  St.  issuG  Fanil  Booklet 

RlrwilSlingtor;  iS"  vfola  I  Minneapolis,  Dec.  24-Can  a 
Schlacks,  Philadelphia;  B.  E.  mS?  SUftS 

Skinner,  Racine.  Wls.;  Paul  C.  "1* 

Smith,  Peoria.  Ill.;  William  ° 

Spoor,  Birmingham.  Ala.;  Gel- 

bert  H.  Sundberg.  Worcester, 

Mass.;  VI  Sutton.  Washington.  t h* 

D.  C.;_Ralph  Vamum,.  Wichita. 


An  analysis  of  advertising's  re¬ 
lation  to  full  employment,  writ¬ 
ten  recently  by  F.  P.  Bishop  of 
the  London  Times,  has  been  dis¬ 
tributed  in  pamphlet  form  to 
executives  of  advertising  agen¬ 
cies,  media  and  associations  by 
the  American  Association  of  Ad¬ 
vertising  Agencies. 

Taking  the  view  that  mainte¬ 
nance  of  demand  is  indispensa¬ 
ble  in  any  free  economy.  Bishop 
seeks  "to  remove  the  prejudice 
against  advertising  that  still  ex¬ 
ists  in  certain  quarters.” 

Noting  that  wide  distribution 
of  new  products  is  usually  pro¬ 
moted  through  advertising,  he 
points  out  that  even  consump¬ 
tion  of  the  “basic  necessities," 
^nerally  believed  to  be  more  or 
less  constant  in  volume,  has  also 
been  considerably  increased 
thereby. 

“Big  campaigns  have  indeed 
been  conducted.”  he  declares,  “to 
increase  the  consumption  of 
basic  necessities,  and  the  results 
do  not  seem  to  support  the  con¬ 
clusion  of  the  theorists  who  as¬ 
sume  the  ‘inelasticity’  of  demand 
for  such  products.” 

Advertiaing'a  Social  Duty 

But,  he  says,  advertising  is 
most  effective  in  determining 
what  a  man  does  with  the  spend¬ 
ing  power  left  over  when 


The  greatest  pub¬ 
lic  tribute  to  the 
Times- Herald,  of 
Washington,  is 
that  it  has  never 
been  edited  for 
the  mob  nor  ever 
failed  to  appeal 
to  the  intelligence 
of  the  multitude. 


his  advertising.  From  the  point 
of  view  of  social  welfare,  how¬ 
ever,  selling  pressure  should  be 
kept  up. 

Advertising  media  were  in  er¬ 
ror  during  the  depression  of  the 
mirties.  Bishop  believes,  in  keep¬ 
ing  their  rates  up.  “Public  pol¬ 
icy,”  he  declares,  “seems  to  re¬ 
quire  that  rates  should  be  less 
rigid;  that  they  should  be  al¬ 
lowed  to  find  the  level  which 
call  forth  the  greatest  pos¬ 
sible  volume  of  advertising 
when  demand  is  weak.” 

.  ‘‘L"E«r  output  is  the  key  to 
niU  ainplo3rment,”  he  concludes, 

“and  the  key  to  larger  output  is 
demand.” 

Fraderic  R.  Gamble,  AAAA 
president,  in  releasing  the  pam¬ 
phlet,  said  that  distribution  of  it 
was  votad  by  the  board  of  di¬ 
rectors  “because  many  of  the 
points  Mr.  Bishop  makes  apply 
to  our  own  situation  and  it 

would  be  desirable  for  us  to  get  _ 

of  this  ii5  wartVi^  sevinu 
at  the  Waldorf- A^i 

ing  in  the  U.  S7’  York  Jan.  9. 


TIMES-HERALD  .  243,902 

Ths  STAR  .  .  .  207,859 

The  POST  .  .  .  168,345 

The  NEWS  .  .  .  105,231 

05  o/  September  30,  1945 


and  Frank  J.  Zcierlin,  Spot 
Wash. 


WASHINGTON.  D.  C. 


National  Representative 
GEO.  A.  McDEVITT  CO. 


The  B.  F.  Goodrich  Chemical  Company  plcuu 

Reconversion 


is  a  big  word  today,  but  it  is  a  word  that  isn’t  used  in  the  Louisville 
Geon  Plant  of  the  B.  F.  Gcx)drich  Chemical  Company.  This  plant  is  one  of  the  largest 
synthetic  resin  plants  in  the  country,  manufacturing  Geon  raw  materials  in  the  form  of 
powdered  resin,  plastic  granules,  and  latex  liquid,  and  marketing  them  to  other  manu¬ 
facturers  for  processing  into  semi-finished  or  finished  products. 

Early  in  the  war,  in  answer  to  the  needs  of  the  Army  and  Navy  for  insulating  material  to 
replace  rubber  which  was  our  most  critical  war  material,  Geon  was  used  in  manufacturing 
various  types  of  electrical  wire  and  cable. 

Not  only  did  Geon  serve  in  the  wire  and  cable  field,  but  these  plastics  were  used  in  making 
Army  raincoats,  Navy  foul  weather  suits,  instrument  cases,  gun  covers,  ponchos,  tents, 
ground  clothes,  water  bags,  bunk  bottoms,  and  numerous  other  items  which  helped  the 
serviceman  combat  his  second  enemy — nature,  by  keeping  him  dry,  and  protecting  his 
weapons  and  gear  from  corrosion. 

These  are  a  few  of  the  Geon  war  developments,  and  they  mean  that  now  virtually  all  homes, 
offices,  and  industries  will  be  improved  by  the  use  of  plastics.  It  is  a  fact  that  polyvinyl 
chloride,  used  in  the  manufacture  of  military  products,  is  the  same  material  which  will  be 
used  for  products  of  plastic  which  will  appear  on  the  shelves  in  the  post-war  civilian  world. 
For  this  reason  the  Louisville  plant  will  need  to  go  through  no  reconversion  process  in 
turning  back  to  civilian  production. 

With  Geon’s  war  job  done,  the  plant  in  Louisville  will  go  on  producing  Geon  resins,  plastics 
and  latex — only  for  peacetime  comfort,  practicality,  and  beauty.  There  are  tremendous 
unlimited  potentialities,  some  as  yet  undiscovered,  for  the  future  plastics  industry.  The 
demand  will  be  great,  and  men  are  and  will  be  needed  to  supply  it.  It  is  a  field  for  returning 
war  veterans  and  for  war  workers.  It  is  a  young  man’s  business  with  a  secure  future. 

R.  D,  SCOTT,  Plant  Manager 


^  The  leffenon  Dry  Goods  Company  fxituu 


W  E  ARE  happy  to  announce  that  our  Louisville  store  has  been  selected  as  one  of  the 
first  in  our  chain  to  be  enlarged  and  modernized.  Our  company  operates  40  stores  in  cities 
all  over  the  country  and  Louisville’s  bright  postwar  prospects  influenced  their  decision 
to  make  our  store  one  of  the  first  for  expansion. 


Having  just  consummated  a  20-year  lease,  we  plan  to  spend  $150,000  in  new  construction 
which  will  begin  as  soon  as  possible  ...  we  hope  by  the  first  of  the  year.  Our  plan  also 
calls  for  modernization  of  our  equipment  at  a  cost  of  $75,000.  When  the  remodeling  is 
completed  we  will  have  one-third  more  selling  space  than  ever  before  and  will  employ 
20  per  cent  more  people  for  sales  and  services. 


We  feel  that  Louisville  has  one  of  the  brightest  retail  futures  in  the  country.  Its  new 
industries  and  the  increased  population  offer  all  our  local  stores  greater  opportunities  than 
ever.  This  is  why  we  are  eager  to  go  ahead  with  our  expansion  program. 


BEN  VV.  MAYER,  Group  Manager 


No.  11  in  a  sarin  of  fflassagn  about  plans  for  Louisvilla 
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Women  React 
To  Persuasion 
In  Advertising 

Chicago,  Dec.  24  It  is  much 
easier  to  persuade  a  woman  than 
to  convince  her,  declared  Elaine 
Norden,  account  executive  and 
home  economics  director  of 
Campbell-Mithun.  Inc.,  in  dis¬ 
cussing  the  “Feminine  Factor  in 
Advertising.” 

Speaking  at  the  Chicago  Fed¬ 
erated  Advertising  Club's  edu¬ 
cational  course  last  week,  she 
^id  the  Quick  and  easy  way  for 
advertisers  to  sway  the  vast 
feminine  market  is  to  link  their 
advertising  appeal  with  the 
woman’s  own  interests.  She  said 
in  part; 

"Especially  is  this  true  in  the 
field  of  food  advertising.  Since 
women  are  the  primary  food 
buyers,  food  advertising  should 
appeal  to  them  in  terms  of  their 
prtnury  interests — such  as  good 
cooking,  their  husbands,  their 
children,  their  appearance,  their 
homes,  their  church  or  club. 

lecipes  Hove  Appecd 

“Even  though  thousands  of 
cook  books  have  been  published 
and  recipes  are  constantly  ap¬ 
pearing.  women  still  want  and 
seek  new  recipes.  Surveys  prove 
that  women  read  recipe  adver¬ 
tisements  more  thoroughly  than 
advertisements  without  recipes. 
In  one  study  made  by  the  Bu¬ 
reau  of  Advertising  recipe  copy 
scored  19%  against  4%  for  non¬ 
recipe  copy.  Daniel  Starch  Read¬ 
ership  studies  of  food  advertise¬ 
ments  show  a  readership  bonus 
for  recipe  advertisements. 

“Inckfentally,  recent  reader- 
ship  stuT^eys  of  leading  women's 
magazines  show  that  in  many 
cases  women  are  reading  head¬ 
lines.  looking  at  food  pictures, 
reading  recipes,  noticing  the 
package  and  name  of  the  prod¬ 
uct  and  are  paying  very  little 
attention  to  the  actual  copy  in 
the  advertisement. 

Husband  Also  Factor 

“In  advertising  to  women  it 
should  be  remembered  that 
every  woman  is  influenced  in 
her  buying  and  meal  planning 
by  her  husband.  Now  especially 
with  so  many  men  returning 
from  war  duty,  women  are 
planning  man-style  meals. 

“The  millions  of  brides  since 
the  beginning  of  the  war  are 
now  setting  up  housekeeping. 
In  their  purchases  of  food,  home 
equipment,  and  similar  items 
they  constitute  a  tremendous 
market  of  new  customers.  Here 
again,  the  husband  will  have 
strong  influence  on  the  prod¬ 
ucts  purchased. 

“In  persuading  women,  re¬ 
member  that  ALL  women  love 
children.  Regardless  of  whether 
or  not  the  product  Is  used  by 
children,  the  use  of  child  pic¬ 
tures  and  child  appeal  attract^ 
the  Interest  of  women.  Another 
appeal  of  universal  interest  to 
women  is  good  appearance. 

“It  is  worth  noting  that  in 
spite  of  their  much  publicized 
busy-ness  modern  women  still 
sew  and  still  embroider.  Women 
like  patterns  as  premiums  •  .  . 
particularly  embroidery  trans- 


300,000  Recruited 

More  than  300.000  men  hove 
signed  up  in  the  Army's  re¬ 
cruiting  drive  since  it  started 
two  months  ago,  the  War 
Department  has  announced, 
and  a  quarter  oi  them  ore  al¬ 
ready  overseas.  Advertising 
for  the  recruiting  compoign  is 
being  handled  by  N.  W.  Ayer 
&  Son.  Inc..  Philadelphio. 


ter  patterns.  When  Woman’s 
Day  magazine  recently  ran  an 
article  on  'Things  You  Can 
Crochet’  they  received  260,000 
requests  from  this  one  promo¬ 
tion. 

“In  persuading  women,  re¬ 
member  that  they  are  basically 
interested  in  home  building  and 
decoration.  During  the  war  when 
home  building  was  impossible, 
a  manufacturers  of  window 
frames  offered  women  for  50c  a 
scrapbook  in  which  to  keep 
ideas  for  the  home  they  hoped 
to  build  at  a  later  date.  Thou¬ 
sands  of  women  parted  with 
half  a  dollar  to  get  this  scrap¬ 
book  —  and  incidentally  every 
scrapbook  contained  a  kit  of 
advertising  about  the  window 
frames. 

Club,  Church  Important 

“Advertisers  sometimes  under¬ 
estimate  the  importance  of  the 
woman’s  club  or  church.  Such 
groups  offer  advertisers  the  op¬ 
portunity  to  persuade  women  in 
large  groups.  One  advertiser 
ran  a  contest  for  clubs  offering 
cash  prizes  of  per  club  for 
the  best  ideas  submitted  on 
‘How  Our  Club  Made  Money.’ 

“In  persuading  homemakers 
to  try  advertised  products,  an 
advertiser  should  keep  faith 
with  them.  They  are  busy  but 
they  have  time  to  think.  Tney 
are  intelligent  and  shrewd.  They 
are  money-minded  for  they  are 
running  a  twenty-year  financial 
operation  in  bringing  up  a  fam¬ 
ily.  They  are  vital  for  they  are 
dealing  with  realities  —  their 
homes,  children,  husbands,  and 
they  are  in  touch  with  the  high- 
minded  influence  of  the  church 
and  the  school.  Advertisers 
should  have  a  heart  and  have 
conscience  in  their  dealings  with 
women.  It  is  essential  to  keep 
faith.” 


Ym  Can  Sdl  BOTH 

Ohio’s  Larqest  Market 
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Beacon  Joiumol 
In  Akron  Has 
Quiz  for  Vets 

Akbon,  O.,  Dec.  24 — ^Under 
the  heading-admonition,  “Here’s 
one  form  you  DON’T  HAVE  to 
fill  out,”  the  Beacon  Journal 
is  sending  out  to  a  large  cross- 
section  of  returned  veterans  a 
“Vets’  Quiz”  designed  to  de¬ 
termine  “how  the  boys  are 
thinking.” 

In  a  letter  accompanying  the 
quiz,  the  veterans  are  tola  that 
the  quiz  is  strictly  voluntary, 
the  veterans  may  sign  their 
names  to  it,  or  not,  and  they 
may  answer  the  questions  on 
the  back  of  the  quiz.  A  stamped 
envelope  accompanies  the  ques¬ 
tionnaire. 

Drafted  by  City  Editor  Ray 
C.  Sutliff,  the  quiz  seeks  to  de¬ 
termine  the  type  of  news  and 
information  that  will  be  of  serv¬ 
ice  to  the  returning  veterans. 

Among  the  questions  are: 
Should  the  U.  S.  have  a  big 
postwar  army  and  navy?  Do 
you  think  the  atomic  bomb  has 
made  our  present  type  of  armed 
forces  obsolete?  Should  the 
U.  S.  adapt  compulsory  military 
training?  From  your  war  ex¬ 
perience  do  you  believe  we 
should  have  one  national  de¬ 
fense  department  or  should  the 
Army  and  Navy  remain  separ¬ 
ate  forces? 

What  do  you  think  of  the 
home  front  performances  dur¬ 
ing  the  war?  Have  you  joined 
a  veterans’  Organization?  Do 
you  think  veterans  of  World 


War  11  should  form  their  own 
organization?  Are  you  in  favor 
of  veteran  organizations  b^n. 
ing  active  in  political  affairt 
such  as  sui^orting  candidatei 
for  office? 

If  you  left  school  for  servica 
have  you  returned  or  do  you 
plan  to  do  so?  Did  you  go  back 
to  your  old  job?  Do  you  think 
the  nation  has  done  everything 
it  should  to  get  veterans  re¬ 
established  in  civil  life?  What’i 
your  biggest  gripe  now  that  you 
are  out  of  uniform? 

■ 

Ad  Bureau  Issues 
New  "Dealer  Cards" 

Putting  major  emphasis  on 
the  advertising  of  new  producti 
and  of  products  that  have  been 
absent  for  the  duration,  the  Bu¬ 
reau  of  Advertising,  American 
Newspaper  Publishers  Associa¬ 
tion,  this  week  issued  a  new  set 
of  cards  for  distribution  to  local 
retailers  by  member  newspa¬ 
pers.  The  cards  point  out  how 
important  to  retailers  is  news¬ 
paper  advertising  on  the  part  of 
their  manufacturers. 

The  current  set  of  four  cards 
is  intended  for  local  distribution 
on  a  monthly  basis  beginning 
with  February,  It  is  the  eleventh 
in  the  series  the  Bureau  has 
been  issuing  since  1941  in  co¬ 
operation  with  the  Newspaper 
Advertising  Executives  Associa¬ 
tion. 

To  date,  over  1,260,000  “Dealer 
Cards”  have  been  distributed  by 
Bureau  members  and  each  set 
has  resulted  in  larger  orders 
than  previous  sets.  The  Bureau 
expects  the  new  set  to  be  the 
most  popular  of  the  entire  series. 


BLANKETED 


BLANKETED 


South  Carolina’s  Great  Central  Market  ia 
blankettnl  when  you  use  THE  STATE  and  THE 
CCH.UMBIA  RECORD  morning,  afternoon  and 
Sunday.  Everybody  reads  THE  STATE  and 
RECORD. 

Cooperation  through  inteliigent  merchandising 
assures  success.  If  you  are  seeking  renewed 
interest  in  a  known  brand,  or  wish  to  arouse 
interest  in  new  products  or  service,  contact 
THE  STATE  COMPANY  or  your  nearest 
BRANHAM  COMPANY  Office. 

Cowkiasd  daily  circalatioB  91,025;  Saaday_M,079  (Ssptsaksr  30,  1945  Rspsrt). 
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7  don*t  recognize  the  tune,  but  the  words  are 


Solid  Cincinnati  Reads  The  Cincinnati  Enquirer 


Point  is — The  Enquirer  is  tuned  to  the  solid,  substantial,  on-its-toes 
citizens  of  the  Solid  Cincinnati  market.  Constant,  comprehensive  reader 
surveys  keep  it  in  tune.  Readers  get  more  of  what  they  want.  And  in 
today’s  Cincinnati  Enquirer,  they  want  and  get  crisp^  concise  news 
editing  ...  a  format  that’s  streamlined,  inviting,  easy  to  read  .  .  .  the 
nation’s  top  columnists  ...  30  cartoon  features  ...  a  morning  news¬ 
paper  so  complete  and  entertaining  that  it  has  become  Cincinnati’s 
“All-Day”  newspaper.  And  all  advertisers  need  to  reach  Solid  Cincinnati. 

The  Cincinnati  Enquirer  is  represented  by  Paul  Block  and  Associatt* 


U.  S.  Chamber 
Of  Commerce 
Plans  Ad  Aid 

Washington,  Dec.  27  —  A 
greatly  expanded  program  to 
serve  the  advertising  industry 
has  been  shaped  by  the  Domes¬ 
tic  Distribution  Department  of 
the  Chamber  of  Commerce  of 
the  United  States,  it  is  an¬ 
nounced  by  Ralph  Bradford, 
the  Chamber’s  general  manager. 

An  advertising  specialist  has 
been  added  to  the  department 
staff,  and  a  number  of  adver¬ 
tising  executives  have  been  ap¬ 
pointed  to  the  department  com¬ 
mittee  who  will  comprise  a  new 
subcommittee  on  advertising 
and  sales  promotion. 

Charles  M.  Isaac  is  manager 
of  the  department,  which  serves 
the  retail,  wholesale  and  service 
Industries.  The  advertising  spe¬ 
cialist  who  will  handle  the  new 
program  is  Lieutenant  O.  John 
Davis,  U.S.N.R.,  whose  back¬ 
ground  in  all  phases  of  adver¬ 
tising  —  newspaper,  radio,  out¬ 
door,  magazine,  direct  mail,  etc. 
— is  extensive. 

Appointed  to  the  department 
committee  were  the  following 
advertising  executives: 

Frank  Braucher,  president; 
Periodical  Publishers  Associa¬ 
tion,  New  York;  Vernon  Brooks, 
advertising  director.  New  York 
World-Telegram;  G.  R.  Cain, 
Chicago;  G.  D.  Crain,  Jr.,  pub¬ 
lisher,  Advertising  Age,  Chi¬ 
cago;  G.  E.  Frazer,  president. 
National  Transitads,  Chicago; 
Edwin  S.  Friendly,  general 
manager.  New  York  Sun. 

Also  Frederic  R.  Gamble, 
president,  American  Association 
of  Advertising  Agencies,  New 
York;  J.  Harom  Ryan,  vicepresi¬ 
dent.  Fort  Industry  Company, 
Toledo;  Myles  Standish,  Stand- 
ish-Bames  Company,  Provi¬ 
dence,  R.  I.;  Frank  Stanton, 
vicepresident,  Columbia  Broad¬ 
casting  System,  Inc.,  New  York; 
Charles  E.  Sweet,  Capper  Pub¬ 
lications,  Inc.,  Topeka,  Kan.; 
Niles  Trammell,  president.  Na¬ 
tional  Broadcasting  Company, 
New  York;  Frederick  L.  Werts, 
president.  Window  Advertising, 
Inc.,  New  York. 

Lmnard  W.  Trester,  who  is 
vicepresident.  General  Outdoor 
Advertising  Company  and  a  di¬ 
rector  of  the  National  Chamber, 
will  serve  as  chairman  of  the 
new  subcommittee,  which  has 
been  called  to  meet  at  the 
Waldorf  -  Astoria.  New  York, 
Jan.  29,  for  the  purpose  of  out¬ 
lining  a  suggest^  program. 

In  preparing  the  program 
they  will  be  mindful  of  the 
principles  on  advertising  and 
sales  promotion  as  outlined  in 
a  report  of  the  Domestic  Dis¬ 
tribution  Department  Commit¬ 
tee,  entitled  “Distribution;  A 
Key  to  High  Emoloyment” 
issued  October  12,  1945. 

■ 

Comer  a  Hero  * 

Dale  Holland,  12-year-old  Los 
Angeles  Examiner  carrier,  re¬ 
cently  saved  four  persons  on 
his  Maywood,  Cal.,  route  from 
possible  doath  when  he  aroused 
them  eariy  in  the  morning  in 
time  to  flee  dieir  flaming  home. 
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SOMETHING  new  in  advertis¬ 
ing  was  instituted  recently 
when  an  Annandale,  N.  J.,  man, 
who  claims  he  is  innocent  of  a 
knife  assault  upon  a  young  wo¬ 
man,  advertised  an  appeal  in  the 
classified  columns  of  the  Jersey 
City  (N.  J.)  Journal  for  the 
guilty  party  to  come  forward. 


COPY  Desk  of  the  Birmingham 
(Ala.)  News  calls  a  spade  a 
spade  in  this  headline: 

DACHAU  DASTARDS 
WILL  BE  HANGED 
FOR  BESTIAL  ACTS 


JUNE  HERDER  of  the  Philadel¬ 
phia  (Pa.)  Record’s  drama- 
music  department  came  up  with 
^is  seasonal  anecdote  after  a 
shopping  tour: 

A  mother  took  her  5-year-old 
son  to  Gimbels  to  say  hello  to 
Santa  Claus  who,  in  his  turn, 
asked:  “What  would  you  like 
for  Christmas,  Sonny?” 

“A  bicycle,  a  football  and  a 
pair  of  roller  skates,”  the  yoimg- 
ster  replied  promptly. 

“I’ll  certainly  try  to  see  that 
you  get  them,”  said  Santa. 

Later,  mother  and  son  visited 
Wanamakers  and  stopped  to  see 
Santa.  Again  the  same  question, 
and  same  answer. 

“Are  you  going  to  be  a  good 
boy?",  the  Wanamaker  Santa 
queri^. 

’The  boy  turned  to  his  mother 
and  said: 

“The  heck  with  this  guy.  Mom. 
Let’s  go  back  to  Gimbels — I 
didn’t  have  to  make  any  com¬ 
mitments  there.” 


SKIPPER,  son  of  Alexander  M. 

Jones,  chief  editorial  writer  of 
the  New  Brunswick  (N.  J.) 
Home  News,  already  has  his  eye 
on  the  future.  The  three-year-old 
was  taken  to  a  Methodist  Church 
supper  by  his  dad,  where  he  first 
drew  attention  by  putting  away 
a  man-sized  meal.  Presently  the 
pastor  approached. 

“Well,”  he  beamed  at  Skipper. 
“Are  you  going  to  be  a  Meth¬ 
odist  when  you  grow  up?” 

“No,  Sir,”  firmly  answered 
Skipper.  “I’m  going  to  be  an 
editorial  writer.” 


And  iVotr  •  •  • 

MARYLAND'S  OWN 
MAGAZINE 

DMribuM  with  tk» 

SUNDAY  SUN 

TIm  BMt  Bay  in  Boltimorn 


St.  Petersburg 
Dailies  Join 
In  Publishing 

St.  Petersburg,  Fla.,  Dec.  24 — 
Joint  use  of  the  printing  plants 
of  St.  Petersburg’s  two  daily 
newspapers,  the  Evening  Inde¬ 
pendent  and  the  Times,  effective 
Jan.  1,  with  composing  room, 
stereotjqjlng  and  press  equip¬ 
ment  operated  mutually  under 
lease  by  the  newly  organized 
News  Printing  Company,  has 
been  announced  by  Nelson  Poyn- 
ter,  editor  of  the  Times. 

Physical  connection  has  been 
completed  between  the  mechan¬ 
ical  departments  of  the  news¬ 
papers,  whose  plants  adjoin,  and 
the  operating  company  will  be 
head^  by  the  following  officers; 

Mr.  Poynter,  president;  L.  C. 
Brown,  publisher  of  the  Evening 
Independent,  chairman  of  the 
board;  M.  D.  Ulrich,  general 
manager  of  the  Times,  vice- 
president;  C.  A.  Veasey,  business 
manager  of  the  Independent, 
treasurer;  and  Vivian  Selter, 
secretary. 

’The  announcement  was  the 
publishers’  answer  to  striking 
printers  who  walked  out  in  com¬ 
posing  room  strikes  voted  by 
the  ’Typographical  Union  and 
affecting  both  newspapers  on 
Nov.  20. 

’The  newspapers  have  been 
published  without  printers  since 
the  walkout  through  the  use  of 
special  processes,  involving  Vera- 
typing  of  news  and  advertising. 


President  Poynter,  in  makiag 
the  announcement  of  the  merger 
of  the  printing  plants,  said: 

’"The  Joint  printing  plant  of 
the  two  newspapers  is  in  no  way 
a  merger.  The  owners  of  the 
two  newspapers  believe  in  com¬ 
petition.  St.  Petersburg  is  about 
the  smallest  city  in  the  country 
where  two  healthy  newspapen 
are  published  under  separate 
ownerships  with  competition  in 
the  advertising  and  circulation 
departments  as  well  as  the  edi¬ 
torial  departments. 

“High  mechanical  costs  have 
driven  morning  and  evening 
newspapers  into  a  single  owner¬ 
ship  in  most  cities  of  this  size.” 
■ 

C.  J.  O'Connor  Back 
With  New  London  Day 

New  T.ONDON,  Conn.,  Dec.  24— 
Ci’irles  J.  O’Connor  has  re¬ 
turned  as  advertising  director  at 
the  Day.  He  has  been  on  leave 
of  absence  for  the  past  7Vi 
months  serving  as  a  special  con¬ 
tact  man  with  ■  newspapers  in 
connection  with  the  Bond  pro¬ 
gram  of  the  Treasury. 

Mr.  O’Connor  is  a  member  of 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association.  He  has 
served  in  various,  capacities  on 
the  advertising  staff  of  the  New 
London  Day  for  m.ore  than  two 
decades.  At  the  request  of  S. 
George  Little,  Special  Newspa¬ 
per  Consultant  for  the  Treasury, 
Mr.  O’Connor  arranged  for  a 
leave  of  absence  to  do  this  im¬ 
portant  newspaper  job  on  behalf 
of  the  Victory  Loan  program. 


The  Great 
Central  Nebraska 
Territory 

—  Served  by  Grand  Island  — 

continue  to  be  in  the  Nation’s  Post-War 
Spotlight — just  as  it  was  during  the  War  Years. 

The  Grand  Island 
Daily  Independent 

National  Advertising  Representatives 

Arthur  H.  Hagg  &  Associates 

New  York  Chicago  Omaha  Denver 
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'  Where  the 
man-on-the-street 
is  editor  for  a  day 
.. .every  day! 


The  Oregon  Journal  created  the  daily  Guest 
Editorial.  It  is  a  unique  feature  inaugurated  to 
establish  a  more  intimate  relationship  between 
Portlanders  and  The  Journal  editorial  page.  The 
Guest  Editorial  is  a  column  set  aside  by  the  Oregon 
Journal  in  which  the  expert,  the  layman,  the  edu¬ 
cator,  the  man  in  the  street  may  editorialize 
about  current  topics  which  affect  every-day  lives. 
A  Cuiest  Editorial  is  published  daily  in  the  Oregon 
Journal  signed  by  the  writer.  These  daily  Guest 
Editorials  have  come  to  be  a  mirror  of  public 
thinking  and  reaction  to  news  developments. 

The  volume  and  subject  matter  of  the  editorials 
submitted  prove  not  only  that  Mr.  and  Mrs. 
Portland  are  acutely  aware  of  their  responsibility 
to  think,  but  also,  that  they  want  to  speak  up! 
For  instance,  among  some  of  the  recent  items  that 
have  appeared  in  this  Editorial  Page  feature  were 
a  treatise  on  electronics  as  they  affect  the  in¬ 
dividual  . . .  the  importance  of  good  nutrition  . . . 
campus  li\dng  quarters  for  veterans  . . .  de-bunk- 
ing  the  local  building  code  . . .  and  even  one  from 
a  Portland  serviceman  in  Germany  giving  his  con¬ 
cept  of  how  best  to  rebuild  the  German  soul. 


Housewives  and  clerks,  storekeepers  and  taxi 
drivers  turn  to  the  Guest  Editorial  bec-ause  it  is 
their  own,  written  by  one  of  them.  Leaders  of  the 
community  turn  to  it  because  it  tells  them  exactly 
how  and  in  what  way  the  people  of  Portland  are 
concerned  with  events  and  the  effects  of  the  news. 


The  daily  Guest  Editorial  is  added  evidence  that 
the  Oregon  Journal  is  a  family  newspaper.  Every  de¬ 
partment  of  this  great  metropolitan  paper  is  slanted 
to  the  intimacy  of  a  home-town  paper.  The  Oregon 
Journal  is  a  paper  of  public  service  ...  in  its  Household 
Arts  Department  .which  answers  over  395,000  frantic 
queries  a  year;  in  its  Journal  Juniors,  over  60,000  strong 
since  1925;  in  its  Mr.  Fixit  who  has  found  everything 
from  a  lost  relation  to  a  twin-size  baby  buggy.  Little 
wonder  that  The  Journal  is  today — as  it  has  been  for 
years — Portland's  favorite  newspaper  enjoying  the 
largest  circulation  in  its  history  both  daily  and  Sunday. 


PORTLAND,  OREGON 

Afternoon  oncf  Sunday 


M.iiib.r  Matrepoliton  0*4 
Pocifk  Parad.  Greupt 


kpresMted  by  REYNOLDS-FITZGERALD,  Inc,  New  York,  Philadeipbia,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Seattle 
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Principle  Behind 


Two  Baker 

By  Campbell  Watson 

TACOMA.  Wash.,  Dec.  24— 

Principles  behind  two  of  the 
Pacific  Northwest’s  finest  news¬ 
paper  properties  are  those  which 
built  the  Cleveland  Plain  Dealer. 

They  were  interpreted  to  his 
two  sons  by  E.  H.  Baker,  Plain 
Dealer  veteran,  and  by  them 
transferred  successfully  to  pa¬ 
pers  in  two  states. 

The  sons  are  Alton  F.  Baker, 
publisher,  Eugene  (Ore.)  Regis¬ 
ter-Guard,  and  Frank  S.  Baker, 
publisher,  Tacoma  (Wash.) 
News-Tribune. 

Work  Independently 

Both  sons  today  work  inde¬ 
pendently  and  operate  separate¬ 
ly.  They  are  similarly  success¬ 
ful  in  communities  booming 
with  today’s  postwar  activity, 
but  success  came  long  ago. 

Tacoma,  on  Puget  Sound 
where  arrive  ships  containing 
upward  of  15,000  returning 
troops  daily,  thumps  to  the  boots 
of  paratrooper  and  OI  in  addi¬ 
tion  to  its  usual  bustle. 

Eugene,  brim-full  of  war  ac¬ 
tivity,  throbs  now  also  to  prob¬ 
lems  attendant  upon  college  re¬ 
turn  of  veterans  eager  to  enter 
the  University  of  Oregon. 

All  that  is  but  the  aftermath 
to  the  building  of  newspapers 
and  their  continuance  in  pace 
with  their  communities.  It  was 
from  the  Plain  Dealer  that  E.  H. 
Baker  had  drawn  this  measure 
of  newspapering ; 

"I  judge  a  newspaper  by  the 
three  ways  it  keeps  its  faith. 
First,  does  it  keep  its  news  col¬ 
umns  free  from  alliances.  Sec¬ 
ond,  does  it  accurately  report  its 
circulation.  ’Third,  does  it  keep 
faith  with  its  advertisers  by 
maintaining  its  published  adver¬ 
tising  rates.” 

’’TTiose  were  my  father’s  prin¬ 
ciples,  and  they  hold  good  to¬ 
day,”  said  Frank  Baker.  “That’s 
a  simple  rule  of  measurement, 
and  it  seems  hard  to  deviate 
from  it.  But  many  make  grave 
mistakes  by  not  living  up  to  that 
code.” 

In  adopting  those  principles 
for  the  News-Tribune  from  the 
date  of  his  arrival,  Mr.  Frank 
Baker  said  he  has  never  entered 
politics,  run  for  office,  or  other¬ 
wise  involved  himself  or  the 
paper  so  that  its  news  columns 
reflected  personal  views. 

Circulation  integrity  has  been 
maintained  from  the  start,  while 
“any  office  boy  around  the  place 
can  read  our  rate  card  and  read 
it  accurately,”  he  stated. 

Verbal  promises  on  advertis¬ 
ing  rates  are  apt  to  prove  a  par¬ 
ticularly  tricky  trap  for  the  pub¬ 
lisher.  he  contended.  The  re¬ 
sultant  situation  too  soon  re¬ 
sembles  that  illustrated  by  the 
man  who  said  he  wasn’t  smart 
but  didn’t  need  to  remember  to 
tell  the  truth,  he  said. 
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Dailies 


Success  of  the  policy  laid 
down  by  E.  H.  Baker  is  proven 
by  the  fact  that  each  son  has 
won  his  way  from  underdog  to 
top  position  in  his  field.  Tacoma 
is  but  30  miles  from  Seattle,  yet 
4,500,  which  includes  a  large 
quota  for  Fort  Lewis,  south  of 
Tacoma,  is  the  largest  number 
of  papers  a  Seattle  paper  is  able 
to  put  into  Tacoma  daily. 

■The  News-’Tribune  circulation 
for  November  was  59,606  daily 
net  paid  despite  cuts  in  deliv¬ 
eries  to  two  nearby  points  which 
were  necessitated  by  newsprint 
conditions. 

At  Eugene,  the  Register-Guard 
is  the  survivor  of  several  com¬ 
peting  newspapers.  It  likewise 
has  coped  successfully  with  near¬ 
by  metropolitan  papers. 

Baker  Veterans  Serve 

Good  department  heads  are  a 
feature  of  the  management  of 
both  papers,  and  these  include 
Baker  veterans. 

Charles  B.  Welch,  managing 
editor  of  the  News-Tribune,  has 
been  with  the  Bakers  more  than 
35  years,  beginning  in  Boston. 
His  experience  includes  service 
with  the  late  Marlen  Pew,  for¬ 
mer  editor  of  Editor  &  Publisher, 
whom  he  succeeded  as  managing 
editor  of  the  old  Boston  Trav¬ 
eler,  whose  publisher  was  then 
Frank  S.  Baker. 

William  M.  Tugman,  managing 
editor  of  the  Register-Guard, 
formerly  was  with  the  Plain 
Dealer.  Mr.  Tugman  is  now  ac¬ 
tive  in  the  move  to  establish  a 
memorial  fund  honoring  the  late 
Dean  Allen  of  the  University  of 
Oregon  School  of  Journalism. 

Aside  from  principles  and 
blood  relationship,  Tacoma  and 
Eugene  papers  are  unrelated. 

“Each  of  us  wanted  to  be  in¬ 
dependent,  so  Alton’s  there  and 
I’m  here,”  was  the  way  Frank 
Baker  defined  the  situation. 

Asked  if  the  two  papers  were 
not  virtually  at  the  top  of  the 
northwest  list  for  their  respec¬ 
tive  size,  he  admitted  that  the 
Baker  boys  were  doing  right 
well. 

■ 

Charlie  J.  Evans, 
Adman,  Dies  at  43 

Charlie  J.  Evans,  43,  advertis¬ 
ing  manager  of  the  Houston 
(Tex.)  Press,  died  Dec.  18  at  his 
home  in  Houston.  Evans  had 
been  with  the  Press  since  1936. 

He  was  made  Press  ad  mana¬ 
ger  more  than  five  years  ago, 
going  to  Houston  from  the  Dallas 
(Tex.)  Times-Herald.  Previous¬ 
ly,  he  worked  several  years  for 
the  Oklahoma  News,  another 
Scripps-Howard  Newspaper,  and 
had  published  his  own  news¬ 
paper  in  Okema,  Okla. 

He  was  a  member  of  the  Ad¬ 
vertising  Club  of  Houston. 


When  in  Korea, 

Do  as.  Etc., . . . 

Toledo,  O.,  Dec.  26 — Army 
Lieut.  William  Block,  co-pub¬ 
lisher  of  the  Toledo  Blade  and 
Pittsburgh  Post-Gazette,  studied 
the  Japanese  language  in  prepa¬ 
ration  for  an  assignment  in  the 
Jap  homeland.  But  instead  of 
going  to  Japan,  he  was  sent  to 
Korea  where  the  main  languages 
seem  to  be  Chinese  and  Korean, 
he  reported. 

Tribune  Readers  Aid 
'Gifts  for  Yanks' 

Chicago,  Dec.  24 — ’The  Chi¬ 
cago  Tribune’s  “Gifts  for  the 
Yanks”  program  last  week  had 
more  than  enough  presents  of¬ 
fered  to  provide  a  merrier 
Christmas  for  every  sick  or 
wounded  soldier,  sailor  and 
marine  in  16  midwestern  hos¬ 
pitals — 15,000  more  than  enough. 

A  total  of  35,555  gifts  for  ho.s- 
pitalized  Yanks  were  offered  by 
16,882  Tribune  readers  who  sent 
in  requests  for  the  names  and 
hospital  addresses  of  fighting 
men. 

Participating  military  hospi¬ 
tals  up  to  last  (Dec.  18)  Tues¬ 
day  noon,  however,  were  able 
to  provide  the  names  of  only 
19,013  men  who  would  be  con¬ 
fined  on  Christmas  day,  and 
later  additions  were  not  ex- 
pec’ed  to  send  the  list  above 
20,000. 

The  Christmas  project,  super¬ 
vised  by  Har^  McClain,  the 
newspaper’s  Friend  of  the  Yanks 
editor,  aroused  widespread  in¬ 
terest.  Requests  for  Yanks’ 
names  were  received  from  36 
states,  including  states  on  both 
coasts  and  the  Gulf  of  Mexico. 
■ 

Bishop  Picture  Unveiled 

Ottawa,  Dec.  24 — Prime  Min¬ 
ister  Mackenzie  King  last  week 
unveiled  a  portrait  of  Senator 
Charles  Bishop,  beloved  figure 
in  the  Press  Gallery  for  almost 
a  half  century,  and  parliamen¬ 
tary  correspondent  of  the  Citi¬ 
zen  during  all  that  time.  The 
ceremony  took  place  in  the 
lounge  of  the  Press  Gallery, 
House  of  Commons,  and  was 
marked  by  the  attendance  of 
every  Gallery  member  in  town. 
Percy  J.  Philip,  Ottawa  corre¬ 
spondent  of  the  New  York 
Times,  presided.  _ 


Guild  Signs 
Three  Papers 
In  Cleveland 

Cleveland,  Dec.  24 — Contracts 
providing  increased  pay  of  ap¬ 
proximately  $180,000  annually 
for  500  editorial  and  business 
department  employes  of  the 
Press,  Plain  Dealer  and  Newt 
have  been  signed  by  publishen 
and  the  Cleveland  Newspaper 
Guild. 

All  employes  in  departments 
under  guild  jurisdiction  will  re¬ 
ceive  wage  increases  ranging 
from  $4  weekly  for  beginners  to 
$10  for  employes  now  making 
$60  to  $150  weekly. 

$72  Minimum 

Publishers  set  a  new  floor  of 
$72  a  week  for  all  newsmen 
with  five  or  more  years’  experi¬ 
ence.  They  also  agreed  to  new 
editorial  minimums  of  $28  at  the 
bottom  and  $65  at  the  top,  the 
latter  for  men  of  four  years'  ex¬ 
perience. 

Negotiations  lasted  for  five 
months  and  pay  increases  are 
retroactive  to  expiration  dates 
of  the  last  signed  contracts.  All 
the  old  contracts  expired  during 
the  summer. 

Raises  of  from  $3  to  $8  a  week 
had  been  voluntarily  granted  by 
the  publishers  and  after  Cleve¬ 
land  printers  had  won  higher 
wage  demands  by  a  threatened 
strike  the  publishers  upped  em¬ 
ployes  increases  under  guild 
contracts  to  $4  and  $10  bottoms 
and  tops. 


More  Then 
1000  Newspapers 
Rely  on 

s  K  R  V I  c  B  r 


For  the  Best  Balanced 
Group  of  Doily  and 
Sundoy  Comics 


^^Whut 
will  you 
have  to 
Hell 

them?^ 

R.  S.  Platt 
Advertising  Manager 
Main  Line  Times 

“Postwar  planning — postwar  recon¬ 
version— everybody  Is  talking  about 
it.  Wide-awake  businesses  and  In¬ 
dustries  are  planning  and  working 
on  new  products.  How  about  some 
new  customers?  What  are  your 
plans  for  them? 

“The  better  -  than  -  average  Main 
Line  section  of  suburban  Philadel¬ 
phia  Is  a  very  lucrative  territory 
for  almost  all  kinds  of  good  pro¬ 
ducts;  and  to  sell  them  right,  you 
must  use  a  local  newspaper — The 
Main  Line  Times. 

“We  publish  three  newspapers,  the 
Main  Line  Times,  the  Upper  Darby 
News  and  the  Germantown  Cour¬ 
ier.  Together  they  give  you  ov« 
160,000  readers.  NOTE: — Bargain 
rates  when  you  buy  all  three. 

Philadelphia  Suburban 
Newspapers,  Inc. 

Member  of  A.B.C. 


Ardmore,  Pa. 
Phone 

Greenwood  6080 


EDITOR  a  PUBLISHER  for  December  2$, 


POWER  TO  1TO^CDOP--PO  WCR  TO  MOVE  COODS 


A  Ftcaent  Day  Sohio  Oiant 


An  iMfiy  Standcrd  (Hi  He(in*ry 


•  In  1859,  the  same  year  Colonel  Drake  made 
history  with  his  oil  well  at  Titusville,  Pennsylvania, 
Samuel  Andrews  started  the  INation’s  great  refining  in¬ 
dustry  in  Cleveland  hy  refining  kerosene  from  an  early 
barrel  of  Drake’s  Petroleum.  By  the  time  Rockefeller, 
Andrews  and  associates  incorporated  the  Standard  Oil 
Company  eleven  years  later,  (develand  boasted  thirty 
refineries  and  was  the  world  center  of  petroleum  prod¬ 
ucts.  In  those  days  there  was  no  use  for  gasoline,  which 
was  piped  off  as  a  waste  product,  hut  it  didn't  hold  back 
the  pioneer  spirit  that  has  <raused  Cleveland  to  give  so 
many  things  to  the  world. 

The  calendar  won  Id  be  pu>hed  back  a  century  if  the 
world  were  deprived  of  important  things  that  began  in 
Cleveland.  The  vast  oil  refining  industry  is  only  one  of  the 
many  examples  of  why  the  Nation  and  world  look  to 
Cleveland  for  leadership.  Cleveland  has  the  “know-how” 
to  prtKluce  new  things.  It  has  the  curiosity  to  try  new 
things,  and  the  determination  to  carry  them  through 
successfully. 

This  cultivated  alertness  extends  beyond  production — 
it  includes  buying  and  the  reception  of  new  ideas.  Here 
is  the  ideal  spot  to  introduce  that  new  product  or  to  start 
your  old  one  to  moving  beyond  your  fondest  dreams. 
Cleveland  is  ready,  are  you? 
editor  ft  PUBLISHER  for  D*c*Mb*r  2t.  194B 


The  surest  way  to  net  quick  results  here  »>r 
anywhere  is  through  the  <laily  newspaper, 
because  newspapers  get  immediate  action.  The 
newspaper  has  long  been  geare<l  to  the  mer¬ 
chant's  I’ash  register.  To  this  date  there  has 
been  no  measure  of  advertising  product  ivenes- 
that  compares  to  the  ring  of  the  cash  register. 
-Merchants  confirm  the  record  of  newspapers  h> 
putting  almost  all  their  advertising  dollars  in 
this  medium. 

■An  outstanding  record  in  this  respect  belongs 
to  The  Cleveland  Press.  67  years  of  advertising 
results  and  a  similar  history  of  public  service 
have  made  this  newspaper  an  integral  part  of 
this  alert  market.  The  affection  of  C'levelanders 
for  The  Press  is  known  as  Presstige.  which 
means:  Power  to  do  good;  Power  to  Move  goods. 
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Famous 

British 

Cities 


The  exquisite  crflft«ftinniihip  ol  old  Sheffield  Plate  has 
famous  for  two  centuries.  To-day  the,  peerless 
of  Sheffield’s  products  is  expressed  mainly  in  steel, 
tools  and  electro-plated  goods. 

All  the  heavy  forgings  for  the  giant  liners  “Queen 
and  “Queen  Elizabeth”  were  produced  in  Sheffield  — 
thousands  of  tons  of  special  Sheffield  steel  were  used 

LONDON  A 

Daily  Sketch  •  Sunday  Times  •  Sunday  Graph 

as  well  as  twenty  leading 
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Plans  Complete 
For  Memorial 
To  Dean  Allen 

Eugbnb.  Ore..  Dec.  24 — ^Plans 
preparatory  to  establlahing  a 
permanent  memorial  to  the 
memory  of  Dean  Henry  S.  Allen, 
long-time  head  of  the  University 
of  Oregon  Journalism  depart¬ 
ment,  have  bMn  completed  here. 

The  program  calls  for  a  memo¬ 
rial  which  will  “promote  and 
advance  the  science  and  art  of 
Journalism,  particularly  in  Ore¬ 
gon,”  according  to  Carl  Webb, 
manager,  Oregon  Newspaper 
Publishers  Association. 

Broad  lines  of  the  proposal 
mean  money  can  be  raised  on  a 
continuing  basis,  that  all  types 
of  contributions  ranging  from 
dollar  bills  to  property  may  be 
received,  and  that  the  memorial 
may  take  any  form  decided  on 
by  the  trustees. 

Decision  will  be  made  later  as 
to  whether  the  memorial  will 
be  a  scholarship,  funds  for  re¬ 
search,  a  building  or  comprise 
some  new  proposal. 

Trustees  selected  are:  William 
M.  Tugman,  managing  editor, 
Eugene  Regitter-Cuard,  presi¬ 
dent:  Tom  Purcell,  Gregham 
Outlook  and  president.  ONPA; 
Lawrence  Spraker,  Staten  Mail 
and  president,  Oregon  Press 
Conference;  Dr.  Harry  K.  New- 
bum,  president,  Oregon  U.; 
George  Turnbull,  acting  dean, 
Oregon  U.;  Louise  Monteg,  edi¬ 
tor,  Oregon  Daily  Emerald,  stu¬ 
dent  paper,  and  W.  Verne  Mc¬ 


Kinney,  Hillsboro  Argus,  vice- 
pmldent  Mr.  Spraker  is  sec¬ 
retary-treasurer. 

Incorporating  trustees  were: 
Palmer  Hoyt,  Portland  Oregon- 
ian;  Ralph  Cronise,  Albany 
Democrat-Herald;  Jack  Bladine, 
McMinnville  Telegraph-Register; 
Merle  R.  Chessman,  Astorian 
Budget,  and  Dr.  Turnbull. 

ONPA  President  Purcell  ap¬ 
pointed  a  promotion  committee 
composed  of  Mr.  Hoyt,  chairman; 
R.  W.  Sawyer,  Bend  Bulletin; 
Mary  Brown,  Redmond  Spokes¬ 
man;  Douglas  Mullarky,  Byms 
Times-HeraUL,  and  Charles  A. 
Sprague,  Oregon  Statesman. 

■ 

Board  Members  Named 
To  Calii.  Ad  Group 

Los  Angeles,  Dec.  24 — In  ad¬ 
dition  to  the  recently  elected 
officers,  the  following  have  been 
appointed  to  the  board  of  di¬ 
rectors  of  the  California  News¬ 
paper  Advertising  Managers' 
Assn.: 

Larry  Swartfager,  Westwood 
Hills  Press;  Tom  Foley,  West 
Holliday  Co.;  John  Rollins  Jr., 
South  Pasadena  Review;  Mor¬ 
gan  Coe,  Santa  Paula  Chronicle; 
and  Marion  Walker,  Ventura 
Star  &  Free  Press. 

Emery  Hardwick,  Arcadia  Tri¬ 
bune,  who  last  month  was  elected 
secretary,  announced  he  would 
be  unable  to  give  the  necessary 
time  to  the  post,  and  Hugh 
Baumberger,  of  Southern  Cali- 
fomia  Associated  Newspapers, 
was  appointed  to  continue  in 
that  capacity  next  year  as  dur¬ 
ing  1845. 


Presentation 
Of  Awards  to 
Mark  PNPAMeet 

Harkisburg,  Pa.,  Dec.  24 — One 
of  the  features  of  the  1946  An¬ 
nual  Convention  of  the  Pennsyl¬ 
vania  Newspaper  Publishers’  As¬ 
sociation  at  the  Penn  Harris 
Hotel,  here  Feb.  1-2,  will  be  the 
awarding  of  certificates  in  a 
makeup  and  typography  contest 
for  both  dailies  and  weeklies. 

The  objective  of  the  contest 
will  be  to  stimulate  interest  in 
the  attractive  arrangement  of 
material,  the  typography,  art  and 
engraving  of  the  participating 
newspapers. 

The  daily  newspaper  entries 
must  be  published  on  Friday, 
January  4,  and  all  weekly  news¬ 
paper  entries  must  be  published 
during  the  week  beginning  De¬ 
cember  31.  A  similar  contest 
last  year  drew  160  entries. 

Circulation  Divisions  will  be 
based  upon  classifications  as  fol¬ 
lows: 

(a)  Weeklies  and  semi-week- 
lles. 

(b)  Dailies  with  circulations 
up  to  7,500. 

(c)  Dailies  with  circulations 
between  7,500  and  25,000. 

(d)  Dailies  with  circulations 
of  more  than  25,000. 

All  divisions  may  compete  in 
the  following: 

Contest  1.  —  Most  attractive 
front  page  makeup  and  typog¬ 
raphy. 

Contest  2. — Most  attractive 
makeup  and  typography  of  in¬ 


side  pages,  ( including  both  newi 
and  advertising). 

In  Judging  both  the  front  pan 
and  inside  pages,  the  judges  ^ 
consider  photography,  art  work 
and  photo-engraving. 

Entries  must  be  in  the  PNPA 
Central  Office  by  Monday  morn¬ 
ing,  January  14.  The  judges  are 
to  select  the  winners  on  Thurs¬ 
day,  January  17. 

The  announcement  of  the  win¬ 
ners  will  be  made  at  the  1946 
annual  convention. 

■ 

Carriers  Feted 

The  Los  Angeles  Times'  100  top 
bond-selling  carriers  during  the 
Victory  Loan  Drive  were  guests 
of  Capt.  F.  L  Entwistle  aboard 
the  52,000-ton  U.  S.  S.  Iowa  at 
Long  Beach  Harbor,  recently. 
The  boys  were  allowed  full  run 
of  the  ship  from  bridge  to  bilge, 
ate  with  the  sailors  in  the  en¬ 
listed  men’s  mess,  and  in  gener¬ 
al  had  a  wonderful  time.  Om 
carrier,  whose  $41,000  bond-sales 
total  topped  all  others,  was  pre¬ 
sented  with  a  bronze  model  of 
an  LCM  by  the  captain  of  the 
super-dreadnaught. 

■ 

Ruke'yser  Gives  Talk 

Merryle  Stanley  Rukeyser, 
International  News  Service  fin¬ 
ancial  analyst,  was  princij^ 
speaker  at  a  recent  Los  Angeles 
Advertising  Club  luncheon.  Dis¬ 
cussing  economics,  Rukeyser 
was  introduced  by  R.  T.  Van 
Ettisch,  Los  Angeles  Examiner 
managing  editor,  while  Alfred  E. 
Hopkins,  Examiner  special  rep¬ 
resentative,  was  meeting  chair 
man. 


Kis  is  typical  of  a  Star-Times  reader  enjoying  the  20  Star-Times  Comics 
— Hiow  appearing  on  100  billboards  throughout  heavy  traffic  areas  in 
Metropolitan  St.  Louis. 


The  Star-Times  Comic  Section  is  just  one  of  the  many  reasons  why  some 
190,000  modern  St.  Louisans  .  .  don't  say  "Paper"  .  .  .  they  say 
"STAR-TIMES." 


Natleeally  Kepresmmted  by  Geo.  4.  McDevlH  Co. 
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A  ^iu4i-’}Hoote  NEWSPAPER  REPRESENTED  BY  STORY,  BROOKS  &  flNlEY 


LOS  ANGELiS 


NEW  YORK 


tJf  » 


with  daily  and  Sunday  circulation  76%  home  deliv¬ 
ered  ,  .  .  reaching  a  trade  area  of  340,000  consumers 
.  .  .  among  the  nation’s  most  important  skilled  manu¬ 
facturing  centers  .  .  .  having  an  industrial  payroll  over 
104  million  dollars  annually  .  .  .  and  centered  in 
Ohio’s  richest  farm  land  .  .  . 


Famous  Diversified  Industries 
Stabilize  Canton  Payrolls" 


i  FALL  RIVER  HERALD-NEWS 


FALL  RIVER,  MASSACHUSETTS 


I  news  space.  News  is  festursd 
1  by  various  contests. 

Advertising  is  specisUy 
planned.  In  one  drive  Mr.  Bob' 
ertson  personally  wrote  leadsn 
in  all  phases  of  the  armed  forest, 
obtaining  letters  which  were  rs* 
produced  to  whip  up  the  driyet 
During  the  final  Eighth  he  wrote 
heads  of  hospitals  and  other 
veterans’  aid  activities  for  t 
similiar  sequence  of  presents- 
tions. 

The  messages  from  hospitsl 
chiefs  listing  the  amputees,  the 
blind  and  neuropsycmatric  cases 
under  his  direction,  reproduced 
in  full-letter  form  and  illustrated 
with  pictures  of  the  institution 
and  its  head,  form  convincing 
advertising  for  bond  buying,  Mr. 
Robertson  has  foimd. 


Woman  Clicks 
Filling  in 
For  Husband 


O/  Radio  Urged 


KAniMONT,  Minn.,  Dec.  24 — 

Imagine  a  single  person  serving 
a  paper  as  sports  editor,  news 
photographer, 
photo  engraver, 
proof  reader  and 
covering  general 
assignments. 

you  say?  Well, 
it  was  done 
three  years  on 
the  Fairmont 
Sentinel  and  by 
a  slip  of  a  girl  A 

at  that,  102  ul  •  / 

pound  Eleanor 
Guckeen.  Guckeen 

Take  the  word  — 

of  Claude  N.  Swanson,  Sentinel 
editor,  she  more  than  filled  a 
man’s  shoes  during  the  war 
emergency — she  filled  several  of 
them.  She  took  over  a  portion 
of  those  Jobs  when  her  husband. 

Blayne,  started  a  three-year 
hitch  in  the  Navy. 

“You  could  never  put  down  in 
cold  type,’’  says  Swanson,  “what 
this  girl  did  to  pinch  hit  for  her 
.nan  while  he  was  away  to  war — 
and  for  the  firm.  ’I^e  sports 
fans  loved  her  and  she  loved 
them.  She’d  battle  me  until  hell 
wouldn’t  have  it  to  get  space 
for  sports  during  this  newsprint 
shortage. 

‘To  her,’’  continues  Swanson, 

“Hitler’s  reported  death  didn’t 
mean  a  thing  compared  to  the 
Printers  downing  the  Hamm’s  in 
the  weekly  bowling  tilt.  If  we 
had  to  throw  out  one  or  the 
other — if  she  could  get  her  way 
— it  was  Hitler’s  death  that  was 
held  on  the  dump  for  the  next 
day. 

“She  covered  everything, 

’from  Maine  to  California’  in  “on 
sports.  Even  the  tiny-tot  soft- 
ball  game  on  a  comer  of  the  manager, 
school  playgrounds  got  its 
mention  from  her  prolific  type-  Housei 
writer.  A  thin 

“She  has  auburn  tresses  and  ing  featu 
believe  you  me,  they  flared  and  in  news 


recommended  by  a  Joint  com-  Yaktma,  Wash.,  Dec.  24 — Care- 
mittM  on  reorganization  of  fully  planned  promotions  and 
Congress  and  it  has  been  sug-  aggressive  editorial  campaigns 
gested  that  night  sessions  be  by  the  Yakima  Republic  and  the 
conduct^  in  the  interest  of  Yakima  Morning  Ht^ald  again 
winning  a  larger  and  more  rep-  are  boosting  this  area’s  war  bond 
resentative  audience,  and  to  purchases, 
avoid  interference  with  daytime  Ted  Robertson,  publisher  of 
serials  and  soap  operas.  ’The  the  two  newspapers,  already 
plan  to  broadcast  debate  was  holds  first  award  for  editorials  in 
originated  by  Senator  Claude  the  Washington  State  Press 
Pepper  of  Florida.  Club’s  competition  as  the  result 

of  activity  on  behalf  of  bond 

RD  drives.  Today  Yakima  observers 

.  n.  AUoaugn  IMomea  confident  of  a  new  success 

Dwyer  Gets  Bonus 

■iJr  For  Hotel  'Scoop' 

ma^^  P™ven  1^^^ Seventh  Loan  Chicago  Dec.  M-Reporter 
drive,  when  the  county’s  sales  Orville  (D^)  wu 

Were  more  than  double  the  quota  awarded  a  $50  ^nusj^ 

^fv  o*  $8,000,000.  Total  sales  were  cago  Tribune  for  swmping  ^ 

^  morning  daily  513^97  755  the  Sixth  Loan  a  opposition  on  the  Mle  of  tte 

AiiK-,,.,!,  $5,100,000  quote  was  nearly  dou-  Palmer  House  to  the  Hilton  hotel 

^led  with  sales  of  $10,029,248.  chain. 

Matters  were  not  always  easy.  Dwyer  has  been  a  memlwr  of 
m*in^ pcrsistent  spuiTing  by  the  the  Tribune  s  editori^  s^  fm 

Yakima  papers  has  placed  the  17  years.  He  and  GTOrge  8. 

the  Navy,  in  which  he  was  a  over  quota  tops  Hartmann  were  joint  winnen  in 

T^®  ^ocond  Loan  1943  of  the  ’Tribime’s  first  ann^ 

was  $1,256,212  more  than  a  Edward  Scott  Beck  ramprtel 

and  the  Wycminp  Eaple  at  Chey-  32,400.748  quote  and  the  Third  award  of  $500  for  the  best  locri 

enne  until  1939,  when  he  ^ame  exceeded  a  $6,000,000  quote  by  new  story  developed  by  a  stefl 

business  manager  of  the  Nevada  31^809,973.  The  Fourth  was  member  during  the  year.  Dwyw 

State  Journal  at  Reno.  122%  of  the  quota  and  the  Fifth  and  Hartoann  won  the 

■  127%.  award  with  a  series  of  11  arncla 

Greensboro  Dailies  in  each  campaign  Mr.  Robert-  exposing  the  stranglehold  whidi 

17  TV  I-  son  has  added  to  the  contribu-  gangsters  obtained  on  many 

rronioie  n.  Um  Ivicnois  of  vigorous  editorials  by  working  men  and  wom« 

E.  D.  Nichols,  for  the  past  23  donating  also  advertising  and  through  control  of  their  unions. 

years  connected  with  the  circu- _ _ _ 

lation  department  of  the  Greens-  ■  , 

boro  (N.  C.)  Daily  News  and  ! 

the  Greensboro  (N.  C.)  Record,  »  ■  ■ 

has  been  named  circulation  man-  All 

ager  of  the  two  papers.  I  w  Cl  I  I  w  U  I 

R.  L.  Whitfield,  city  circula- 
manager,  has  been  pro¬ 
moted  to  assistant  circulation  ■  m  •  1 


LEADERSHIP 
IN  THE  NATION'S 
No.  1  MARKET 

During  the  first  eleven 
months  of  ISMS  The  Sun’s 
Total  Advertising  volume 
was  almost  one  and  a  half 
million  lines  greater  than 
that  of  any  other  New  York 
evening  newspaper.  The  Sun 
is  now  in  its  21st  consecu¬ 
tive  year  of  advertising 


Junday  Editor  Wanted 


$12,000  startiiis  salars  hmI  bb  annsoal 
opportnnitr  to  dsmonstrate  aUIttjr  on  a 
proRTeotevs  Mwspsper  that  has  enorm¬ 
ous  oiroalatlsn  poaaiUllttoa;  no  oas  will 
be  ooiMidered  who  is  nnabis  to  point 
to  special  Sunday  ezperienoe;  this  posi¬ 
tion  will  lead  to  biseer  thincs  lor  tbs 
man  who  makes  food,  bat  reanlres 
demonstratod  leadership  In  direetine 
photo,  nows  and  featnra  deveiopmant. 
Give  full  details  in  letter.  Boa  No. 
3266.  SOITOB  *  PUBL.I»HBK. 


Heprseewtssl  tVeSienelly  by  KELLY- SMITH  CO. 


NBy  YORK 


Inslollotions 


THE  LAHST  GOSS 
ACHIEVEMENT  .  .  . 

THE  HEADLINER  PRESS 
Opens  New  Horizons  in 
Color  for  Newspapers 


Steady  basic  improvements  over  the  years  result¬ 
ing  from  the  application  of  sound  engineering 
principles  and  exhaustive  tests  have  made  Goss 
Presses  preferred  by  discriminating  publishers. 

These  improvements  have  resulted  in  lowered 
operating  costs,  long  life,  and  low  maintenance 
costs  for  quality  printing.  Then  too,  the  intimate 
problems  of  the  press  operators  have  been  given 
careful  consideration — hence  the  cleanly  stream¬ 
lined,  readily  accessible  design  of  Goss  Presses. 


THE  GOSS  PRINTING  PRESS  COMPANY 


1535  SOUTH  PAULINA  STREET 


CHICAGO  8,  ILLINOIS 

LONDON.  INCIANO 


w 

HHOUnCtHG  the  new  newsweekly 


reporting,  interpreting,  forecasting  the  news  of  international  affairs. 


TO  THOSE  WHO  REALLY  CARE: 

Supposing  you  absolutely  knew  the  trends  of  world  affairs  -  would 
It  change  your  plans  as  you  went  along?  In  business?  In  personal 
matters?  In  respect  to  your  children? 

WORID  REPORT  is  now  being  assembled  for  early  publication  —  a  non- 
polltlcal  non-partisan  newsweekly  with  the  largest  staff  of  experts 
In  foreign  affairs  ever  gathered  into  a  single  organization. 

WORLD  REPORT  starts  with  no  pre-conceived  notions  that  one  Nation 
or  group  of  Nations  is  wholly  good  or  wholly  bad.  WORID  REPWT  has 
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no  thesis  to  prove.  WORIi)  REPORT  approaches  Its  task  seeking  the 


truth  and  presenting  the  truth  without  regard  to  whether  bureaucrats 
here  or  there  In  Government  would  prefer  to  see  the  truth  suppressed 
In  the  Interest  of  this  or  that  Jockeying  for  back-stage  power. 

WORU)  REPORT  will  advocate  no  cause.  WORLD  REPORT  will  express  no 
editorial  opinion.  WORID  REPORT  will  devote  Its  entire  energies  to 
extracting  the  facts  and  printing  the  meaning  of  the  facts  of  world 
problems  as  they  loom  on  the  horizon  and  as  their  Impact  -  either 
soon  or  late  -  may  affect  the  business  and  economic  life  of  every 


We  are  borrowing  from  the  mastheeui  of  our  sister  publication, 

The  United  States  News,  a  line  spoken  by  George  Washington  - 

"In  proportion  as  the  structure  of  Government 
gives  force  to  public  opinion,  it  is  essential 
that  public  opinion  should  be  enlightened." 

WORLD  REPORT  has  one  objective  -  TO  ENLIGHTEN  PUBLIC  OPINION. 


WORLD  REPORT 

published  by 

The  United  States  News  Publishing  Corporation 

24ih  &  N  STREETS,  N.W.,  WASHINGTON  7,  D.  C 


TOR  ft  PUILISHERfer  Dte«nb«r  2f.  1f45 
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Danieb  Book, 
'Wilson  Era,' 
Wins  Award 


Philadelphia  Bulletin's 
Y ule  Story  Widely  Read 


Raleigh,  N.  C.,  Dec.  24— Term* 
ing  Josephus  Daniels,  preddent 
and  publisher  of  the  Raleigh 
Newt  and  Observer,  a  “chan* 
pion  of  democracy,”  Dr.  Wallaot 
E.  Caldwell,  of  Chapel  Hill,  an¬ 
nounced  that  Daniels’  book— 
“The  Wilson  Era” — had  been 
adjudged  the  best  of  the  15 
books  entered  in  this  year’i 
Mayflower  Cup  competition. 

Presentation  of  the  cup  to  the 
veteran  editor  -  publisher  wai 
made  at  the  45th  annual  sessioa 
of  the  State  Literary  and  Hit- 
torical  Association. 

The  cup  is  awarded  annually 
by  the  Society  of  Mayflower 
Descendants  in  North  CuoUnt 
for  the  best  book  written  by  a 
resident  North  Carolinian. 

Thus,  Daniels  and  his  ton, 
Jonathan  Daniels,  become  the 
first  father*and-son  combination 
ever  to  win  the  Mayflower  Cup. 

Jonathan  Daniels  won  the 
cup  in  1938  with  his  book, 
“A  Southerner  Discovert  the 
South.” 


attained  a  permanent  place  in  “When  the  Wise  Man  Ap* 

world  literature  —  first  were  peared”  is  the  story  of  a  boy 

Kn  to  the  reading  public  actor  in  a  rural  school  presen* 

ugh  the  medium  of  daily  tation  of  the  Biblical  story  of  ! 

newspaper  colunuu.  the  Three  Wise  Men.  In  a 

Clement  C.  Moore's  “A  Visit  dilemma  when  his  father's  car  Josephus  Daniels,  veteran  stotes- 
hpom  St.  Nicholas,"  which  mil-  breaks  down,  the  child  sets  out  _j  oditor-publisher.  re. 

lions  of  children  for  nnore  than  afoot,  dad  in  quaint  garb  and  the  coveted  Mayflower  Cup 

a  cenh^  have  idolized  as  their  swinging  a  smiling  censer,  not  y.,,.  „  vvooSow  Wilson 

favortte  YuleUde  poem,  start-  to  miss  the  school  production,  lor  hia  book  on  Woodrow  Wilson. 

ing  "Twas  the  Night  before  He  is  sighted  enroute  by  coun- - — 

Christmas  and  all  through  the  try  folk  who  insist  they  have  Wrrrro  'Rnoata  («rantecl 

House”  ...  first  appeared,  un-  seen  — not  an  apparition  —  but  Wage  DOOSIS  waniea 

signed,  in  the  Troy  (N.  Y.)  Sen-  actually  one  of  the  Wise  Men  To  Chicago  MoilerS 

tinel.  guided  by  the  light  of  the  De-  Chicago,  Dec.  24  — Chicago 

It  had  bTOn  sent  in  by  a  stare.  Newspaper  Publishers  Associa- 

vldtor  to  Dr.  Moore's  house.  When  the  Wise  Man  Ap-  tion  completed  negotiations  last 

Miss  Harriet  Butler.  peared”  is  a  true  story  based  week  with  Chicago  Mailers 

With  every  recurring  holiday  upon  an  actual  happening  as  Union  No.  2,  an  affiliate  of  Inter- 

**  iwrlnted  Vlr-  reported  in  feature  fashion  by  national  Typographical  Union, 

ginia  O  Hanlon’s  immortal  “Is  William  Ashley  Anderson,  who  granting  a  weekly  wage  in- 

There  a  Santa  ClausT”  inspiring  presently  is  serving  as  chief  of  crease  of  $8  80  on  the  day  side 

an  editorial  in  the  columns  of  the  advertising  section,  office  and  S10  30  for  nights,  under  a  _  .  _ 

the  New  York  Sun  that  has  of  Inter-American  Relations,  wage  re-opening  provision  of  Camers  Feted 

gone  round  ffie  world  and  back  Washington.  the  contract.  Carrier  boys  for  the  Burling- 

again  many  times.  Over  a  period  of  years,  Mr.  The  new  scale  goes  into  effect  ton  ( N.  C. )  Daily  Timet-Nevt 

Many  of  Charles  Dickens’  Anderson  has  been  a  contrib-  jan.  3,  1946.  with  an  additional  were  entertained  at  a  theatrs 

early  writings.  Including  some  utor  of  features  to  the  editorial  $3.25  weekly  increase  on  the  party  as  a  reward  for  their  work 

y  fantastic  Christmas  tales,  section  of  the  Bulletin.  Three  day  and  night  sides,  effective  in  promoting  circulation  of  tht 

first  appeared  in  London  pa-  yeare  ago,  while  writing  a  group  July  3,  1946,  until  Jan.  3.  1947.  newspaper.  The  group  of  50  bon 

P®”-  of  lo  be  published  in  a  Present  weekly  scales  are  $46.95  was  headed  by  Circulation  Man- 

Now  it  would  appear  that  the  compilation  of  “Pocono  Tales,”  days  for  40  hours  and  $49.45  aeer  W.  A  Thomas. 

Evening  Bulletin  of  this  city  he  dashed  off  “When  the  Wise  nights  for  37Vfe  hours, 
has  added  a  new  piece  to  the  Man  Appeared”  and  sent  it  to  The  increases  were  granted  to 

all-star  collection  of  Christmas  the  local  newspaper.  restore  differentials  between 

stories  destined  to  live  on  for  Mr.  Anderson  is  an  editor  and  mailers  and  Typographical 
posterity  and  millions  of  chil-  writer  of  note,  having  served  Union  members  as  they  existed 
dren  yet  unborn.  at  various  times  as  associate  on  Jan  1,  1941,  Joseph  Camp, 

It  is  a  story  titled  “When  the  editor  of  Asia  and  Adventure  secretary  of  the  Publishers  As- 
Wlse  Man  Appeared”  which  first  magazines.  In  recent  years  he  sociatlon,  pointed  out.  Wood- 
was  published  on  the  editorial  has  been  identified  chiefly  with  ruff  Randolph,  ITU  president, 
page  of  the  Bulletin,  December  the  advertising  field.  assisted  the  mailers  in  the  nego- 

24  1942.  _  ■  tiations. 

In  its  December  issue.  Read-  Philadelphia  Reporter  ■ 

toe  wise*Man*^*^pJared”''^a^  Sole  Heir  to  $106,000  Weekly  Purchased 

printed  it  in  condensed  form  as  Philadelphia,  Dec.  24 — J.  Tay-  Lloyd  Tupling  and  Bill  A. 

its  leadoff  article.  lor  Buckley,  covering  the  Fed-  Wheeler,  former  Idaho  bureau 

International  Harvester  Com-  eral  beat  for  the  Philadelphia  manager  for  United  Press,  have 
pany,  of  Chicago,  wrote  to  the  Inquirer,  including  the  U.  S.  announced  their  purchase  of  the 
Bulletin  asking  for  permission  Courts  and  various  Government  Idaho  Pioneer,  a  weekly  news- 
to  broadcast  Sunday,  Dec.  23,  agencies,  has  been  named  sole  paper  published  in  Boise  and  In- 
as  part  of  their  regular  Sunday  heir  to  estates  valued  at  $106,-  corpora  ted  under  the  name  of 
radio  program.  Holy  Name  Ca-  000  and  upwards  under  the  wills  Rank  G.  Burroughs,  Inc.  Tup- 
toedral  in  Chicago,  wanted  to  of  his  mother,  Mrs.  Elizabeth  T.  ling  will  serve  as  publisher  and 
print  it  in  their  church  bulle-  Buckley,  and  his  aunt,  Mrs.  Wheeler  as  editor. 

tin.  Margaret  T.  Kremer,  of  Down-  _ 

The  Women's  Club  of  New-  ington,  who  were  among  three  RRIRVHRIfl 

ton  Center,  Mass.,  wrote  in  ask-  persons  killed  in  an  automobile  I  H  W 
ing  if  they  could  turn  it  into  collision  on  toe  Lancaster  ■  ■  M  ■■  Vnil|Bn 


Production  for  war 
is  a  thing  of  the  past 
. . .  but 


still  chalks  up  amazing 
sales  records.  SALES 
MANAGEMENT’S 
latest  forecast  has 
Chester  loth  in  the 
country  in  rate  of  sales 
increases. 


You  Can  Select  the  Hot 
Markets  When  You  Use 
Newspapers. 


No  betUr  stoc;  about  tho  wotlth 
and  Importanco  of  tbla  nut  mar¬ 
ket  could  be  told  Umn  br  ere*  a 
liny  map  vtsuallaini  Tcsarkana'a 
hapw  poeltioa  aatrlde  tlM  croaa- 
coada  of  four  great  Statea. 

ABC  City  Zone.  5S.1TT— trov- 
1ns  fast;  Trade  Area,  STS.OM— In- 
dnatiy-afTlcultura  la  their  atrlde, 
TV  reach  that  moothly 


Alfred  G.  Hill.  Publisher 
ChauDcejr  L.  Eanea,  Generd  liaaagv 
Don  Mc^y,  Local  Advertiaing  Mana^ 

Represented  Nationally  by 

STORY,  BROOKS  *  ONLET 


Misconceptions  that  are  Deader  than  Yesterday^ s  Type  about  Health,  Hygiene,  and  Food. 


**Toad«  Cause  Warts” 

This  fallacy  oiigina:/<9d  because  warts  look  like  a 
toad’s  skin.  Actually  warts  are  caused  by  a  micro¬ 
scopic  germ  that^can  be  picked  up  anywhere. 
Doctors  can  remove  them  painlessly  and  easily 
by  applying  acid  or  electrical  treatments. 


“Canned  Foods  Need  Cooking” 

This  misconception  assumes  that  canned  foods 
are  raw  and  therefore  must  be  cooked  as  long  as 
raw  foods.  The  fact  is  that  the  canning  process 
thoroughly  cooks  the  can’s  contents.  To  be 
eaten,  they  need  only  be  heated. 


“Backache  Means  Kidney  Trouble” 

According  to  medical  knowledge,  there  is  no 
back  pain  connected  with  kidney  trouble.  Fain 
is  caused  only  by  surface  nerves.  Solid  organs 
like  kidneys  do  not  contain  nerves.  Generally 
backaches  are  due  to  muscular  or  spinal  diffi¬ 
culties — never  kidneys. 


'Food  in  Dented,  Rusty  Cans  is  Unwholesome’ 

Incorrect!  The  canning  process  destroys  spoilage 
organisms.  The  hermetic  seal  keeps  out  air  and 
protects  the  contents  from  contamination.  As 
long  as  the  hermetic  seal  is  unbroken,  the  appear¬ 
ance  of  the  container  has  no  effect  on  the  contents. 


EVERY  NEWSPAPER..  .  has  a  vital  interest  in  correcting  popular  misconceptions  regard¬ 
ing  health,  hygiene,  and  food.  We  publish  this  page  in  the  hope  of  scotching  a  few  false  notions 
that  have  persisted  in  regard  to  food  in  cans.  We  believe  this  is  in  the  pubhc  interest  as  well  as  in 
our  own  interest  as  the  country’s  largest  single  maker  of  food  cans  and  other  containers. 


AMERICAN  CAN  COMPANY 


New  York  *  Chicago  ■  San  Francisco 

WORLD’S  LARGEST  MANUFACTURERS  OF  FIBRE  AND  METAL  CONTAINERS 
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PICTURE  SHOW  is  a  striking  picture 
story  feature  presented  in  dramatic 
fashion.  Each  week's  release,  available 
in  full-page  mot  form,  is  not  a  page  of 
unrelated  photographs  but  tells  a  story 
of  current  news  interest. 


THE  WORLD  THIS  1 
fuR-page  review  of  thai 
hires,  cartoons,  chosk: 
In  addition  to  its  toIm 
feature,  it  is  ideal  foe  i 
events  "textbook"  is  ii 


fjATUUfS 

ARt  NiJi 


LARGE  SCALE 
MAPS 


BACKGROUND  MAPS,  established  at 
the  start  oi  the  war.  has  emerged  os  a 
major  news  feature  that  illustrates  the 
news  for  millions.  An  interpretive  article, 
written  by  Assoccioted  Press  by-liners 
on  the  scene,  accompanies  each  mop. 


WITH  HUNDREDS  OF  EDITORS! 


EDITORIAL  PAGE  CARTOONS,  by  Honk  Barrow,  and 
SPORTS  SLANTS,  the  No.  1  sports  cartoon  by  'Pop.  Both 
available  in  two  and  in  three  column  size.  VETERANS' 
GUIDE,  by  Major  Thomas  M.  NioL  a  thrice-weekly  veter¬ 
ans'  guidance  column  and  Question  and  Answer  Service. 

Samples  and  details  about  these  and  other  AP 
Newsfeatures  Headliners  are  yours  for  the  asking. 


t 


WASHINGTON  CONFaSION 

L~240  WILL  end  Dec.  31.  John  Snyder, 
Reconvertlon  Director,  or  some  one  else 
has  finally  signed  the  revocation  order 
making  it  official. 

The  Civilian  Production  Administration 
approved  the  plan  to  terminate  L-240  some 
time  ago  and  has  proceeded  as  if  it  were 
an  accomplished  fact  We’re  glad  of  that 
but  disturbed  about  some  CPA  thinking 
on  newsprint  for  next  year.  Tbree  things 
have  been  rm>orted  in  Washington  stories 
quoting  CPA  sources  which  lead  us  to 
believe  that  government  bureau  doesn’t 
know  much  about  the  newsprint  sltiution 
or  methods  of  consumption  in  newspaper 
plants,  or  it  doesn’t  care. 

1.  It  is  reported  inventcvy  ceilings  will 
remain  in  full  force,  although  consumption 
limitations  will  have  been  lifted,  to  pre* 
vent  the  acciunulation  of  excessive  ton* 
nage.  How  can  you  tell  a  publisher  he 
can  store  only  30  or  40  days’  supply  when 
you  don’t  tell  him  how  much  he  can  use 
per  day,  or  week  or  quarter?  How  is  he 
going  to  know  what  a  “day’s  supply’’  Is? 
Who  is  to  determine  it? 

2.  CPA  estimates  there  will  be  1,935,000 
tons  of  newsprint  available  to  publishers 
in  the  first  six  months  of  1946,  or  98%  of 
the  tonnage  used  the  corresponding  period 
of  1941.  Publishers  will  be  wise  to  dis¬ 
regard  this  over  optimistic  appraisaL  lie* 
liable  official  newsprint  sources  tell  us  the 
total  newsprint  supply  for  the  United 
States  will  be  about  3%  below  that  for 
1941  but  the  pie  is  going  to  be  cut  more 
ways  than  ever  before.  There  are  more 
newsprint  consumers  today  than  there 
were  in  1941  and  newspaper  publishers  on 
the  whole  are  going  to  get  considerably 
less  tonnage  than  3%  below  1941. 

3.  John  D.  Small,  CPA  Administrator, 
has  said  that  his  agency  will  act  promptly 
to  reinstate  newsprint  controls,  either 
through  a  general  order  or  through  use  of 
the  priorities  powers  in  special  cases, 
should  the  need  arise.  Watch  out  for  that 
one!  ’The  use  of  priorities  powers  in  peace 
time  can  become  a  dangerous  thing  in  the 
hands  of  government  bureaus  and  politi¬ 
cians.  If  this  method  should  ever  be 
adopted,  you  can  bet  yoiur  bottom  dollar 
the  newspaper  industry  will  be  tom  wide 
open  with  charges  and  counter  charges  of 
political  influence,  favoritism,  etc.  A  bet¬ 
ter  football  was  never  devised  for  aspiring 
politicians  than  to  enable  them  to  obtain 
extra  tonnage  for  newspaper  friends  who 
may  not  be  doing  so  well  in  an  open  com¬ 
petitive  market.  Let’s  do  all  in  our  power 
to  avert  such  a  system. 

Either  we  have  government  control  of 
newsprint,  or  we  don’t  have  it.  If  L-240  is 
to  die  let's  kill  it  off  right.  Newsprint  con¬ 
trol  was  a  wartime  measure  imposed  under 
wartime  powers.  It  has  no  place  in  peace 
time. 

We  say,  throw  L-240  out  in  its  entirety! 
Turn  the  newsprint  problem  over  to  the 
newq?aper  industry  and  manufacturers 
where  it  belongs  in  a  free  competitive 
system.  They  have  already  demonstrated 
their  desire  and  intention  to  see  that  every 
publisher  is  supplied  next  year.  Let’s  get 
government  out  of  our  hair. 

Si 


EDIT®RIAL 


For  if  the  tmiepet  give  an  uncertain  sound, 
who  shall  prepare  Uinself  to  the  battle? — 
Corinthians,  XIV ;  8. 


22nd  MARKET  GUIDE 

THE  22ND  annual  edition  of  the  Editok  & 
Publisher  Market  Guide  is  off  the  press 
this  week  bigger  and  better  than  ever.  It 
packs  more  information  on  1442  U.  S.  and 
Canadian  markets  into  412  pages  than  any 
other  publication  of  its  kind. 

Designed  for  the  use  of  advertisers  and 
their  agencies,  this  1946  Market  Guide 
gives  complete  marketing  information  on 
every  daily  newspaper  center  north  of  the 
Mexican  border.  All  of  it  is  up  to  the 
minute.  Much  of  it  is  exclusive,  found 
only  in  this  publication. 

An  outstanding  new  feature  in  more  than 
600  of  the  city  surveys  is  a  section  on 
“postwar  planning”  which  will  be  of  in¬ 
estimable  value  to  advertisers. 

More  information  than  ever  before  is 
contained  in  each  section  listing  “Principal 
Industries.”  It  is  the  only  service  in  the 
entire  advertising  and  selling  field  where 
such  lists  of  industries  in  each  market 
can  be  found. 

Also  more  chain  store  information  is 
given  and  new  listings  of  retail  sales  data 
are  used  in  most  surveys,  including  1945 
estimates.  Data  is  provided  on  wholesale 
outlets  in  each  instance. 

Complete  tabulation  of  coimty  data  for 
the  United  States  and  provincial  informa¬ 
tion  for  Canada  includes  census  figures  on 
population  and  estimates  for  1945,  number 
of  occupied  homes,  rural  farm  families, 
number  of  retail  establishments  and  total 
retail  sales  from  the  last  census.  Public 
service  data  is  tabulated*  including  the 
number  of  electric  meters,  gas  meters,  tele¬ 
phones,  banks,  amount  of  bank  deposits. 

The  surveys  in  each  state  are  topped  off 
with  exclusive  Editor  &  Publisher  maps 
of  counties  revealing  location  of  newspa¬ 
per  centers. 

E  &  P's  constant  service  to  newspapers 
is  reflected  in  publication  of  the  daily 
newspapers  in  each  market,  their  circula¬ 
tions,  local  contacts  for  national  adver¬ 
tisers  and  their  national  representatives. 

The  1946  Market  Guide  is  another  Editor 
&  PimusHER  contribution  to  the  welfare  of 
the  newspaper  industry  designed  to  facil¬ 
itate  the  use  of  newspaper  advertising.  It 
is  the  latest  and  best  of  a  long  series  of 
service  publications  issued  by  E  &  P,  in 
some  cases  at  tremendous  cost.  It  carries 
on  the  35-year  policy  of  the  present  man¬ 
agement  to  do  all  in  its  power  to  tell  the 
story  of  newspaper  advertising  and  en¬ 
courage  its  use. 

lOITOR 


CIRCULATIONS  UP  6.47, 

EDITOR  &  PUBLISHER’S  annual  crowi^ 
tion  study  of  ABC  circulations  revtahsi 
an  increase  of  6.4%  in  number  of  moratai 
and  evening  newspapers  bought  U  claw 
proof  of  the  public’s  reliance  on 
medium  for  its  news.  This  continual  ^ 
record  growth  of  newspaper  circulathnt 
year  after  year  since  E  &  P  first  startii 
tabulating  them. 

The  figures  tend  to  discredit  varleut 
surveys  made  in  the  past  to  prove  tki 
public  is  getting  more  and  more  of  its  newt 
from  radio.  To  the  contrary,  the  public  it 
probably  not  aware  that  its  appetite  f« 
news  is  being  whetted  by  radio  newseaih 
and  the  newspapers  are  filling  the  demaad 
for  details  and  more  complete  informatka 
not  available  on  the  air. 

Generally  speaking,  newspapers  today 
are  being  sold  at  higher  circulation  rates 
than  ever  before.  They  are  getting  a  larger 
percentage  of  their  revenue  from  readers 
and  they  are  less  dependent  on  advwtla- 
ing.  The  figures  prove  that  newspaper 
readers  feel  their  papers  are  worth  the 
higher  price  and  are  willing  to  pay  it 

The  figures  should  also  put  an  end  to 
discussion  in  some  groups  that  circulatioa 
rates  must  be  cut  after  the  war  to  h(dd 
readers.  Circulation  increases  are  not  a 
wartime  phenomenon.  They  have  been 
growing  steadily  for  years.  The  newspapa 
is  here  to  stay,  regardless  of  impending 
new  competitive  media.  The  five  cent 
price  is  here  to  stay.  The  day  of  expensive 
circulation  and  “bought”  circulation  has 
gone  and  should  remain  in  the  past. 

WELCOME,  19461 

THE  PEOPLES  of  the  world  will  be  glad 
to  see  the  end  of  1945  with  its  killing, 
suffering  and  hardships.  Only  two  things 
can  be  said  about  the  old  year — it  brought 
the  end  of  the  war  and  saw  the  beginning 
of  a  world  peace  organization.  A  New 
Year  brings  with  it  new  hope. 

New  hope  for  permanent  peace;  for  the 
end  of  hostilities  in  China  and  Java  befwt 
they  spread  and  draw  in  other  parties;  for 
the  success  of  the  United  Nations  Organ¬ 
ization  and  satisfactory  solution  of  the  di^ 
ferences  between  the  powers;  for  allevia¬ 
tion  of  privations  suffered  by  peoples  in 
liberated  countries  and  the  solving  of  their 
political  and  social  problems;  for  the  end 
of  totalitarianism  wherever  it  still  exist! 

New  hope  for  the  recognition  of  indi¬ 
vidual  rights  and  freedoms  throughout  the 
world;  for  the  end  of  censorship  and  the 
suspicion  it  creates  among  nations  in  peace 
time;  for  the  spread  of  the  free  pren 
principles  to  those  countries  where  the 
people  read  only  what  governments  want 
them  to  read;  for  freedom  of  international 
commimications  to  bring  all  nations  closer 
together;  for  adoption  of  such  guarantees 
in  international  agreements  to  insure  free 
exchange  of  information  and  avoid  future 
misunderstandings  and  conflicts. 

Peace  reigns  as  1945  closes,  but  the 
world  is  still  in  a  sorry  mess.  International 
and  domestic  problems  confront  every 
nation.  They  can  be  solved  with  the  proper 
application  of  tolerance  and  cooperatton- 

Welcome,  1946! 

a  PU  ■  LI  SHIR  far  DacM*ar  2«.  1941 


;  memtion _ 

THOMAS  F.  COSTELLO,  pub¬ 
lisher  and  editor  of  the  Lowell 
(lUss.)  Sun,  has  received  his 
diseharKe  from  the  U.  S.  Navy 
,1  a  lieutenant,  senior  grade, 
gad  has  resumed  his  duties  at 
the  Sun. 

josspH  E.  Noix,  general  man¬ 
ager  of  the  Jackson  (Mich.) 
CTHren-Potriot,  has  been  elected 
a  director  of  the  Jackson  Shrine 
Club. 

Col.  a.  H.  Sackpole,  editor 
and  publisher  of  the  Harrisburg 
(Pa.)  Telegraph,  is  home  on 
terminal  leave  after  two  years’ 
aervice  in  the  Chinese  war  thea¬ 
ter  and  almost  five  years  of 
c<mtinuous  Army  duty.  Before 
leaving  Shanghai,  he  was 
awarded  the  Army  Legion  of 
Merit  for  his  services  with  the 
Third  Command  in  China.  Col. 
Stackpole  also  received  the 
Bronze  Star  and  the  Chinese 
Order  of  the  Cloud  and  Baimer. 

Malcolm  W.  Binoay,  editorial 
director  of  the  Detroit  Free 
Press,  spoke  at  the  annual  ex¬ 
tension  conference  of  Michigan 
State  College,  East  Lansing. 

Chakles  Ihbkey,  associate  edi¬ 
tor  of  the  Jackson  (Mich.)  Cit¬ 
izen-Patriot,  and  Mas.  Ihrkey 
observed  their  40th  wedding  an¬ 
niversary  Dec.  21. 

Julius  Gius,  editor,  Bremer¬ 
ton  (Wash.)  Sun,  has  been 
elected  vicepresident  of  the 
Bremerton  Klwanis  Club. 

Louis  P.  Cashman,  Sh.,  pub¬ 
lisher  of  the  Vicksburg  (Miss.) 
Post  and  Herald,  was  injured 
Dec.  10  when  the  automobile  in 
which  he  was  riding  overturned 
near  Kinder,  La.  He  was  re¬ 
turning  from  a  hunting  trip. 

Walter  Murray,  publisher  of 
the  Mineral  Wells  Index,  Ranger 
Times,  Cleburne  Times-Review 
and  Breckenridge  American,  all 
Texas  dailies,  and  the  Eastland 
Chronicle,  Texas  weekly,  has 
been  chosen  president  of  the 
Eastland  National  Bank.  A  di¬ 
rector  of  the  bank  since  it  was 
organized  in  November.  1934, 
he  succeeds  the  late  William  C. 
Campbell. 

W.  W.  Knorpp,  president  of 
the  Arizona  Publishing  Com¬ 
pany  and  publisher  of  the 
Phoenix  Gazette,  and  George 
W.  Chambers,  business  manager 
of  the  Arizona  Star  and  Tucson 
Citizen,  have  been  named  to  the 
board  of  governors  of  Greater 
Arizona  Association,  Inc.,  a  new 
statewide  civic  organization. 

William  J.  Conners,  Jr.,  pres¬ 
ident  of  the  Buffalo  (N.  Y.) 
Courier-Express,  and  Alfred  H. 
Kirchhofer,  managing  editor  of 
the  Buffalo  News,  have  been 
appointed  to  the  committee 
which  will  select  the  Buffalo 
Junior  Chamber  of  Commerce 
gold  key  winner  for  distin¬ 
guished  service  to  the  com¬ 
munity. 

Duane  McCall,  editor  of  the 
Oconto  (Wis.)  County  Reporter, 
who  was  accidentally  shot  while 
deer  hunting  near  Wabeno  in 
November,  has  had  his  right  leg 
amputated  six  inches  below  the 
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hip  as  a  result  of  the  wound 
and  is  recovering  at  an  Oconto 
hospital. 

Robert  Whiteside,  editor  and 
recently  general  manager  of  the 
Tulare  (Cal.)  Times  &  Advance 
Register,  has  resigned  to  open 
an  office  as  occupational  coun¬ 
sellor  in  San  Francisco. 

William  J.  Conners,  Jr.,  pub¬ 
lisher  of  the  Buffalo  Conner- 
Express,  has  been  promoted  from 
commander  to  captain  in  the 
Naval  Reserve.  Capt.  Conners 
recently  was  released  from  ac¬ 
tive  duty  after  four  years  of  war 
service. 


The  Business  Office 


LOYAL  PHILLIPS,  New  Or¬ 
leans  Item  advertising  direc¬ 
tor,  has  succeeded  A.  H.  Talbot, 
Times  Picayune  promotion  man¬ 
ager,  as  president-elect  of  the 
New  Orleans  Advertising  Club. 
He  is  also  chairman  of  the  ad¬ 
vertising  division,  SNPA. 

Returned  from  the  Navy  to 
the  advertising  staff  of  the 
Emporia  (Kan.)  Gazette  are 
Paul  Palmer,  Seabee,  and 
Charles  T.  Ludwig,  pilot. 

Justin  McDonald,  display  ad¬ 
vertising  man  six  years  for  the 
Klamath  Falls  (Ore.)  Herald 
and  News,  has  returned  on 
terminal  leave  from  the  USNR 
to  take  over  the  duties  of  na¬ 
tional  advertising  manager  and 
handle  allied  retail  automotive, 
appliance,  food  and  drug  adver¬ 
tising.  In  the  Navy  since  1942, 
he  had  the  rank  of  lieutenant. 
Other  members  of  the  present 
display  staff  are  Gene  Ingels, 
formerly  a  Navy  storekeeper; 
Jim  Morrison,  for  five  years 
publisher  of  the  Butte  Valley 
Star,  Doris,  Mont.,  and  Bill 
Jenkins,  marine  veteran  and 
son  of  Publisher  Frank  Jenkins. 
Joy  Rolph,  of  the  editorial  staff, 
writes  the  “Martha  Shops”  ad¬ 
vertising  column. 

David  S.  Garland,  former 
sales  promotion  manager  for 
WEEI  and  recently  a  captain  in 
the  AAF,  is  assistant  promotion 
manager  at  the  New  York  Sun. 

After  45  months  of  making 
maps  as  a  sergeant  with  the 
Ninth  and  Third  armies  in  Eu¬ 
rope,  Kurt  Carlson  is  back  at 
a  drawing  board  in  the  Min¬ 


neapolis  Times  display  advertis¬ 
ing  department. 

Lt.  George  S.  Kopshaw  and 
Cpl.  Edward  J.  Duffy  recently 
released  from  the  armed  forces 
have  joined  ^e  national  adver¬ 
tising  sales  staff  of  the  New 
York  Mirror.  Returned  to  their 
positions  in  the  national  adver¬ 
tising  department  are:  Sgt. 
Harry  Sloan,  Sgt.  William  H. 
Jones,  Rd.  M.  3/c  Thomas  A. 
Warnock  and  Bos’n  Henry  Maz- 
zola. 

W.  Lamar  Parker,  who  re¬ 
cently  resigned  as  retail  adver¬ 
tising  manager  of  the  Columbia 
( Ga. )  Ledger-Enquirer,  has  been 
appointed  advertising  promo¬ 
tion  manager  of  the  Macon 
(Ga.)  Telegraph  and  News. 
Parker  has  spent  21  jrears  with 
Southern  newspapers  and  ad¬ 
vertising  agencies,  including  the 
advertising  managership  of  the 
Tallahassee  Democrat  and  copy 
direction  and  layout  at  the 
Atlanta  Journal. 

Gerald  McKimmey,  connected 
with  Iowa  weekly  newspapers 
prior  to  entering  the  Army,  has 
been  discharged  from  military 
service  and  has  joined  the  ad¬ 
vertising  staff  of  the  Newton 
(la.)  Daily  News. 

Lt.  James  A.  Ruddy,  USNR, 
on  terminal  leave  from  the 
Navy,  returns  to  the  New  York 
News  advertising  staff  as  West¬ 
ern  advertising  salesman  in  the 
News  Chicago  offices  on  Jan.  7. 
On  the  News  staff  11  years,  Lt. 
Ruddy  entered  the  Navy  in  De¬ 
cember,  1942,  serving  as  staff 
gunnery  oflBcer  in  the  Third 
Naval  District,  on  destroyer 
duty  in  the  Atlantic  and  M^i- 
terranean,  and  on  Admiral 
Nimitz’s  staff. 

George  Hicks,  circulation 
manager,  Columbus  (O.)  Cit¬ 
izen,  was  1945  drive  chairman 
of  Charity  Newsies,  successful 
former  newsboys,  who  sell  a  spe¬ 
cial  edition  of  the  Ohio  State 
Journal. 

Army  veterans  back  on  duty 
at  the  Fort  Worth  (Tex.)  Press 
include  Jack  Hamilton,  classi¬ 
fied  adman,  and  W.  R.  Defi- 
BAUGH,  circulation  department 
district  manager. 

Jake  Smith,  a  survivor  of 
the  Coral  Sea  sinking  of  the 
carrier  Lexington  and  a  veteran 
of  31  months  in  the  Pacific,  has 
(Continued  on  page  40) 
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—  has  said  — 

‘‘I  will  do  my  best” 


And  Eleanor  Roosevelt 
has  done  her  best 
through  her  column,  MY 
DAY,  to  bring  readers 
in  close  contact  with 
everything  of  import¬ 
ance. 

•  •  • 

Colorful 

informative 

cheerful 

thoughtful 

interesting 

intimate 

are  some  of  the  adjec¬ 
tives  her  fans  used  in 
describing  MY  DAY  in 
their  letters  of  apprecia- 
tion  that  keep  con¬ 
stantly  pouring  in. 
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rejoined  the  national  advertis¬ 
ing  department  of  the  Fort 
Worth  Star  -  Telegram.  His 
brother,  John  Smith,  formerly 
of  the  Star-Telegram  circulation 
department,  has  joined  the  news¬ 
paper’s  radio  station  WBAP  as 
apprentice  radio  technician 
Due  back  on  the  advertising 
staff  shortly  is  Dick  Coons,  from 
the  AAP. 


In  The  Editorial  Rooms 


E.  E.  (TED)  DAFOE  has  been 
named  managing  editor  of  the 
Winnipeg  (Man.)  Free  Press, 
succeeding  A.  E.  H.  Coo.  Mr. 
Dafoe  was  formerly  managing 
editor  of  the  Regina  ( Sask. ) 
Leader-Post.  Harvey  Dryden 
and  Al  Epp  have  returned  to  the 
Winnipeg  Free  Press  sports  de¬ 
partment  following  service  in 
the  Canadian  Navy.  Others  who 
have  returned  to  civilian  posts 
with  the  same  paper  are  Philip 
Lee,  Navy;  Frank  Walker, 
Navy;  Ben  Malkin,  war  corre- 
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spondent,  and  Stan  Bentham, 
George  Thurston,  and  Bruce 
McDonald,  RCAF.  Kenneth 
Haig,  Free  Press  editorial  writ¬ 
er,  has  just  published  a  biog¬ 
raphy  of  the  late  Cora  Hind,  for 
many  years  Free  Press  agricul¬ 
tural  editor.  It  is  entitled 
“Brave  Harvest.” 

Newly  appointed  manager  of 
the  Winnipeg  B.U.P.  Bureau  is 
Jack  Aveson,  former  reporter 
with  the  Winnipeg  Free  Press. 

Val  Werier  has  returned  to 
the  editorial  staff  of  the  Winni¬ 
peg  Tribune  following  service 
with  the  RCAF.  Bill  Good, 
Tribune  sports  writer,  now  is 
western  sports  commentator  for 
the  Canadian  Broadcasting  Corp. 
as  well. 

Reg  Wambolt  is  the  new  Cana¬ 
dian  Press  night  editor  in  its 
Winnipeg  bureau.  Formerly  of 
the  Toronto  bureau,  he  hails 
from  Lunenberg,  N.  S.  Bill 
Gruson,  of  Toronto,  is  Press 
news  editor  in  Winnipeg. 

Comm.  Peter  MacRitchie. 
chief  overseas  PRO  of  the  Royal 
Canadian  Navy,  is  in  Ottawa 
expecting  discharge  Jan.  3,  after 
which  he  will  rejoin  the  editorial 
staff  of  the  Toronto  Globe  & 
Mail.  His  last  big  job  was  aid¬ 
ing  the  establishment  of  a  pub¬ 
lic  relations  organization  for 
handling  news  from  the  Jap¬ 
anese  war  theatre. 

Bill  McCusker,  former  sports 
editor  of  the  Powell  River 
(B.  C. )  News  has  leased  the 
Town  Crier. 

Fred  J.  Smyth,  veteran  news¬ 
paperman  and  member  of  the 
staff  of  the  Cranbrook  (B.  C.) 
Courier,  has  retired  but  will  con¬ 
tinue  to  write  his  column  in  the 
paper.  He  has  participated  in 
the  editing  and  publi^ing  of 
newspapers  in  the  Pacific  North¬ 
west  for  53  years. 

Max  Moseley,  recently  re¬ 
leased  from  military  service,  has 
resumed  his  former  post  as 
sports  editor  of  the  Mont¬ 
gomery  (Ala.)  Advertiser.  Mose¬ 
ley  relieves  Sam  Adams,  who 
carried  the  double  load  of  thel 
Advertiser  and  his  own  Alabamaj 
Journal  page  for  the  duration.  i 

Wachtel  B.  Williams,  former] 
sports  writer  for  the  Jackson¬ 
ville  (Fla.)  Journal  and  Florida 
Times-Union,  has  left  the  Army, 
after  26  months  in  New  Guinea 
and  production  of  morale  train¬ 
ing  aids  for  the  U.  S.  Army  in 
New  York,  to  join  the  promotion 
staff  of  the  Saturday  Evening 
Post. 

Harris  Powers,  formerly  edi¬ 
tor  and  part-owner  of  the  Ocala 
(Fla.)  Morning  Banner,  has 
been  named  editor  of  the  Pan¬ 
ama  City  News-Herald  by  the 
John  H.  Perry  Organization. 
He  recently  completed  34  months 
service  as  a  Navy  lieutenant- 
commander  in  the  Pacific. 

Tom  Leonard,  recently  out  of 
the  Army,  is  now  on  the  desk  at 
the  Gainesville  (Fla.)  Sun, 
where  he  formerly  worked. 

Dick  Pitts,  former  movie- 
drama-cartoon  editor  of  the 
Charlotte  (N.  C.)  Observer,  has 
been  honorably  discharged  from 
the  Army  and  has  resumed  his 
duties  with  the  Charlotte  news¬ 
paper. 

Cadwaller  Benedict,  of  Pine 


Bluff,  N.  C.,  has  joined  the  edi¬ 
torial  staff  of  the  Sanford  ( N.  C. ) 
Herald.  Benedict  recently  re¬ 
turned  from  40  months  service 
in  the  AAF. 

Bill  Blitman,  byline  reporter, 
is  back  on  the  Philadelphia  Rec¬ 
ord  after  military  service.  Wal¬ 
ter  Lister,  Jr.,  son  of  the  Rec¬ 
ord’s  managing  editor,  has  joined 
the  news  staff  of  the  New  York 
Herald  Tribune. 

Al  Funch  has  been  promoted 
to  regional  chief  for  INS  in 
Pennsylvania,  and  Tom  Brislin 
has  been  moved  in  from  Harris¬ 
burg  to  take  over  Punch’s  old 
place  as  chief  of  the  Philadel¬ 
phia  INS  bureau.  New  additions 
to  the  Pittsburgh  INS  staff  in¬ 
clude  Jack  Ward  and  Larry 
Lafer. 

Lee  Diamond,  from  the  com¬ 
bined  staffs  of  the  Reading  Eagle 
Co.,  publishers  of  the  Reading 
(Pa.)  Eagle  and  Times,  has 
joined  the  copy  desk  of  the 
Philadelphia  Inquirer.  Fred 
Lewis,  veteran  Inquirer  news¬ 
man,  has  resigned. 

Navy  Lt.  Ted  Wilcox  is  doffing 
his  uniform  to  return  to  the 
news  staff  of  the  Philadelphia 
Evening  Bulletin.  Lew  Stetler, 
from  the  AAF,  has  rejoined  the 
Bulletin’s  force  in  Chester,  Pa. 
Tom  Bradshaw  is  another  ex- 
Navy  man  expected  back  on  the 
Bulletin  by  Jan.  1.  Issy  Lich- 
sTEiN  is  back  on  the  Bulletin’s 
night  city  desk  after  service  with 
the  armed  forces. 

Richard  Shafter,  assistant  city 
editor  of  the  Jersey  City  Jersey 
Journal,  has  had  his  book,  "De¬ 
stroyers  in  Action,”  published  by 
Cornell  Maritime  Press,  New 
York. 

Ruth  Baird,  formerly  with  the 
Bi-state  News  Service,  Newark, 
N.  J..  supplying  the  Newark 
Star-Ledger  and  other  Newhouse 
newspapers,  has  been  named  as¬ 
sistant  manager  of  the  Jersey 
News  Service,  Jersey  City, 

Ex-Sgt.  Charles  W.  De  Man- 
gin,  former  feature  writer  for  the 
Canarsie  ( N.  Y. )  Courier,  and 


S/Sct.  Nino  Lo  Bello,  former  I 
Ridgewood  ( N.  Y. )  Times  copy-  I 
reader,  are  the  editors  of  “Brook-  1 
lyn — ’The  Different  Digest,”  new  ] 
monthly  publication  devoted  to 
Brooklyn. 

Thomas  Gallagher,  from  the 
U.  S.  Navy,  is  back  on  the  rep- 
ortorial  staff  of  the  LoueU 
(Mass.)  Sun.  James  F.  Dronkt 
is  now  on  the  early  night  staff 
of  the  Sun. 

Henry  F.  (  Mike  )  Gibbons,  ^o^ 
merly  of  the  Portland,  Me.,  AP 
office  and  the  Lowell  (Mau.) 

Sun,  has  received  his  discharge 
from  the  Marines  and  is  now  on 
the  San  Diego  (Cal.)  Sun  and 
Union. 

William  F.  Sullivan  of  the 
Boston  Globe,  has  been  elected 
city  clerk.  He  has  served  as 
secretary  of  the  Lowell,  Man.  ’ 
city  council  for  decades. 

Arthur  F.  Woodies,  of  the 
Boston  Herald,  is  now  chief  draft 
clerk  in  Lowell,  Mass. 

John  W.  Tubert,  who  left  the 
sports  staff  of  the  Worcester 
( Mass. )  Gazette,  three  years  ago 
for  the  Army  has  returned  to 
the  companion  paper,  the  Tele¬ 
gram,  as  a  staff  reporter.  He 
spent  28  months  overseas  with 
the  Fourth  Infantry  Division  and 
won  five  battle  stars.  Leo  P. 
Kenneally,  recently  added  to 
the  staff  has  been  named  po¬ 
litical  reporter  of  the  Telegram. 
Kenneally,  a  former  Providence 
Journal  political  writer  and  a 
former  copy  editor  of  the  Tele¬ 
gram,  has  worked  for  the  Wash-  " 
ington  Star,  old  Miami  Tribune 
and  Wall  Street  Journal. 

Martin  Sheridan,  Boston  Globe 
war  correspondent  in  North 
Africa,  Greenland,  the  Caribbean 
and  the  Pacific,  has  rejoined  the 
staff. 

Schuyler  D.  Wardwell,  for 
the  past  two  years  telegraph  edi¬ 
tor  for  the  Greenfield  (Mass.) 
Recorder-Gazette,  has  joined  the  | 

staff  of  Massachusetts  State  Col-  3 

lege,  Amherst,  as  editor  of  the  2 
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I  THINK  YOLTD  better  TAKE 
THINGS  A  LITTLE  EASY  FOR 
AWHILE,  TRACY 
TILL  >60  GET  ^  YEAH, 
BACK  YOUR  f  THINGS  ARE 

STRENGTH  ANOf  QUIET  NOW. 

E WEIGHT.  /  YOU  CAN 
^RESXTRACY 
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REST?!!  NOT  DICK  TRACY! 


It’s  only  the  calm  before  the 
storm  .  .  .  Want  to  see  proofs  ? 
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TravHers  Safety  Service 

fVXHOl^M&A. 

It  may  come  to  this  if  highway  accidents  take  a  able.  In  1941,  approximately  40,000  died  in  acci- 

decided  upward  trend  with  new  cars,  plenty  of  tires  dents  on  our  highways. 

and  gasoline.  During  1942,  1943  and  1944,  more  Shall  we  once  more  wring  our  hands  in  despair 

than  76,300  persons  were  killed  in  traflSc  accidents,  over  our  traflBc  victims?  Or  shall  we,  each  in  his 

one  for  every  two  killed  in  action.  For  every  non-  own  locality,  see  that  the  streets  and  highways  are 

fatal  battle  injury  there  were  six  highway  injuries.  as  safe  as  engineering,  traffic  rules  and  our  own 

During  peace  our  record  was  even  more  deplor-  driving  can  make  them? 

Published  in  the  Interest  of  Street  and  Highway  Safety  by 

THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 

2-Col.  or  3-Col.  mats  of  above  cartoon  are  offered  to  newspapers  gratis  by  the  Travelers  News  Bureau 
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Cromie  Receives 
Bonus  for  His 
Yamoshita  Story 

Chicago,  Dec.  24  —  Robert 
Cromie  and  Arthur  Veysey,  Chi¬ 
cago  Tribune  correspondents  in 
the  West  and  Smdhwest  Pacific, 
last  week  were  en  route  to  their 
Chicago  home  office  for  re¬ 
assignment 

Another  Christmas  surprise  is 
awaiting  Cromie.  The  Tribune 
is  scheduling  a  $2S0  bonus  for 
him  as  a  reward  for  besting  the 
press  services  on  several  points 
during  his  coverage  of  the  Yam- 
ashita  trial  in  Manila,  but  Cro¬ 
mie  has  not  yet  been  informed 
of  his  good  fortune. 

Foreign  Staff  Changes 

J.  L.  Maloney,  managing  edi¬ 
tor,  also  announced  several  other 
changes  in  the  line-up  of  the 
Tribune’s  foreign  staff. 

Harold  Smith,  the  rugged  bat¬ 
tle  favorite  of  the  Marines,  al¬ 
ready  has  taken  over  Veysey’s 
post  in  the  turbulent  Java  area. 
Walter  Simmons  will  leave  on 
Dec.  24  for  Tokyo  to  replace 
Donald  Starr  who  traveled  with 
American  forces  from  Australia 
to  the  Philippines  and  on  to 
Japan  during  a  year  and  a  half 
in  the  Pacific. 

Henry  Wales,  currently  oper¬ 
ating  in  Berlin,  will  move  to 
Paris  on  Jan.  1  to  take  charge 
of  the  Tribune’s  bureau  there. 
E.  R.  Noderer  of  the  London  staff 
will  return  to  the  U.  S.  on  leave 
on  Jan  8  and  David  Darrah  will 
move  from  Paris  to  London  to 
take  over  Noderer’s  assignments 
during  his  absence. 

Clay  Gowran  will  assume  cov¬ 
erage  of  the  Middle  East  for  the 
Tribune  in  January.  He  prob¬ 
ably  will  work  out  of  Cairo  and 
Ankara  on  a  beat  that  will  in¬ 
clude  Egypt,  Palestine,  Turkey. 
Syria  and  the  Balkans.  Alex 
Small,  who  has  been  working  in 
that  area,  may  move  over  to 
India  after  Gowran’s  arrival. 

Ward  Walker  already  has  gone 
to  London  to  replace  James 
Sloan,  who  returned  to  the 
United  States  after  14  months 
on  ‘he  foreign  front,  and  Sigrid 
Schjltz  has  gone  back  on  the 
Tribune  pension  list  after  her 
temporary  return  to  active  duty 
to  provide  post-war  coverage  in 
Germany  from  which  she  had 
been  expelled  during  the  Hitler 
regime  for  writing  critically  of 
the  Nazis. 


Greene  Rejoins  ANPA 

William  A.  Greene,  whose 
terminal  leave  as  a  lieutenant 
in  the  U.  S.  Naval  Reserve  has 
just  been  completed,  has  re¬ 
turned  to  the  New  York  sales 
staff  of  the  Bureau  of  Advertis¬ 
ing,  American  Newspaper  Pub¬ 
lishers  Association,  the  Bureau 
announced  this  week.  Greene 
joined  the  Navy  early  in  1942 
and,  after  a  brief  service  in  pub¬ 
lic  relations,  became  a  naval 
aviator  attached  to  the  Pacific 
Fleet.  Before  joining  the  Bu¬ 
reau  in  1940  he  had  been  with 
the  advertising  department  of 
the  New  York  Herald  Tribune. 
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college  news  service.  Before 
joining  the  Recorder-Gazette  in 
1943  he  was  for  14  years  director 
of  publicity  for  Standard  &  Poors 
Corp.,  New  York. 

Ray  Redmond  has  returned  to 
the  staff  of  the  Akron  Beacon 
Journal  after  five  years  overseas 
to  take  over  the  newspaper’s 
Ravenna  O.,  bureau. 

Ken  Taylor,  formerly  assist¬ 
ant  sports  editor  of  the  Louis¬ 
ville  (Ky.)  Courier- Journal,  has 
been  named  qiorts  editor  of  the 
Louisville  Times,  filling  the  va¬ 
cancy  left  by  the  recent  death 
of  Louis  P.  McNeely. 

Paul  F.  Morrison,  formerly 
night  editor  of  the  Cedar  Rapids 
( la. )  Gazette,  has  been  appointed 
head  of  the  Drake  University 
news  bureau,  John  Marston,  di¬ 
rector  of  public  relations  for  the 
university,  announced  today. 
Morrison  graduated  from  Drake 
in  1939,  while  serving  in  Hawaii, 
New  Guinea  and  the  Philippines 
he  became  editor  of  the  Cocka¬ 
too,  mimeographed  daily  of  the 
6th  Infantry  Division. 

Ted  McDaniel,  city  editor  of 
the  Emporia  Gazette,  has  r^ 
joined  the  staff  after  serving  in 
the  Navy  public  relations. 

Roy  Beadle  has  returned  to  his 
work  as  marine  editor  of  the 
Portland  (Ore.)  Journal  after 
discharge  from  the  Navy.  Re¬ 
cently  he  wrote  submarine  pub¬ 
licity  at  Pearl  Harbor.  Earlier  he 
was  editor  of  a  weekly  newspa¬ 
per  at  the  Mare  Island  Navy 
Yard  in  California. 

George  D.  Barber,  former  city 
editor  of  the  Mineral  Wells 
( Tex. )  Index,  has  purchased  the 
Palo  Pinto  (Tex.)  County  Star 
from  Mrs.  Joe  A.  Clarke,  Al¬ 
bany,  Tex.,  publisher  for  11 
years. 

Bill  Haworth  has  joined  the 
morning  reporting  staff  of  the 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram.  He  formerly  worked  for 
U.P.  in  El  Paso  and  Fort  Worth 
and  was  a  reporter  for  the  EI- 
Paso  Times  for  two  years.  A  ser¬ 
geant  in  the  Army,  he  served  as 
staff  correspondent  for  Yank  in 
the  Fiji  Islands  and  Caribbean. 

Jim  Lindsley,  AP  was  corre¬ 
spondent  in  the  Central  Pacific 
and  Iwo  Jima,  and  Robbin 
Coons,  AP  correspondent  at  Oki¬ 
nawa  and  Japan,  will  return  to 
their  former  headquarters  at  the 
AP  Los  Angeles  office  Jan.  1. 

Lt.  Col.  Paul  Zimmerman 
will  return  to  his  former  post 
as  sports  editor  of  the  Los  An¬ 
geles  Times  Jan.  17  after  three 
years  in  the  Army.  Zimmerman 
was  in  Paris  where,  as  chief  of 
the  Army’s  information  branch, 
he  was  in  charge  of  Stars  & 
Stripes,  Yank,  Overseas  Woman, 
and  Outfit  He  previously  served 
21  months  in  the  CBI  theater. 

William  Randolph  Fowler, 
Los  Angeles  Examiner  reporter 
and  son  of  Gene  Fowler,  is  father 
of  a  baby  boy,  Michael  James  G. 
Fowler. 

Arthur  B.  Stoliz,  formerly 
assistant  librarian  at  New  York 
University,  has  been  named 


— . . -  _ _  _ ^tL.,.«o..AV  _  HOME  IDITIOM 

ICICLES  FORMED  IN  WINTRY  BLASTS^ 

This  unique  log  oi  the  Cleveland  Press  appeared  the  day  a  sub-sere 
blast  hit  the  city,  first  time  the  log  has  been  changed  in  55  yean 
It  was  idea  oi  Roy  Martin,  on  editorial  artist,  and  drew  modi 
favorable  comment. 


I 


head  librarian  of  the  Minneap-  since  been  relieved  from  active 
olis  Star-Journal  and  Tribune,  duty  and  will  return  to  the 
replacing  Clyde  Wilson,  re-  Times.  He  was  specifically  cited 
signed.  for  “performing  exceptionidly 

George  Hellickson,  co-author  meritorious  services  successively 

of  the  book  “Guaranteed  Annual  as  Chief  of  the  Editorial  Services 
Wages”  has  been  appointed  busi-  Branch,  the  Labor  Branch  and 
ness  editor  of  the  Mineapolis  the  Planning  Branch  of  the  In- 
Tribune.  He  had  been  serving  dustrial  Services  Division  from 
as  assistant  city  editor  of  the  December,  1942  to  1945  in  set- 
Star-Journal,  and  on  its  staff  ting  forth  the  requirements 
nine  years.  which  the  War  Department 

Arnold  J.  Pearson,  in  the  AAF 

for  more  thiui  three  years,  has  require- 

rejoined  the  Minneapolis  AP  "''**'ts  were  met. 

as  a  rewrite  man.  Al  Sparks,  Lowell  (Mass.) 

Capt.  George  Moses,  who  ^ 

spent  two  years  with  the  Army  v?!!!® 
in  the  African  md  Eiuropean 
war  theaters,  has  returned  to  his  Army  in  Europe, 
old  post  with  the  AP  in  Bis-  Warren  H.  Kennet,  Newark 
marck,  N.  D.  News  correspondent,  has  been 

Harold  S.  McClelland,  motor  award^  the  Army  s  Einopm 
editor  of  the  Madison  ( Wis. ) 

State  Journal,  has  learned  to  conspicuous  service, 
pilot  a  plane  and  plans  to  use  Capt.  Robert  B.  Rhode,  Army, 
one  to  contact  his  correspond-  formerly  city  editor  of  the 
ents  starting  in  1946.  Cheyenne  Wyoming  Eagle,  and 

Edward  J.  Kerstein,  of  the  U  P-  stat^ouse  reporter  for  tte 
Milwaukee  Journal  news  staff.  1^,*®.?* 
has  returned  to  Milwaukee  after 

several  weeks  touring  Poland  ^^®  ^ 

and  sending  back  articles  for  the  ^ngeies  area. 

Journal.  Mr.  Kerstein  has  been 

booked  to  make  a  number  of  WoHrlirifT  Rolla 

talks  before  various  Polish  VYeaaing  PeilS 

groups  in  Milwauk^.  CAPT.  BERNARD  A.  EHREN- 

Gail  Common,  Chicago  Trib-  reiCH,  St.  Louis  Star-Times 
une  staff  writer,  last  week  landed  reporter  on  leave,  Dec.  4  in 
what  appeared  to  be  one  of  the  Paris  to  Miss  Natalie  Kouviefl 
choice  reportorial  assignments  of  of  Paris.  S/Sgt.  Milton  Fek- 
the  season  when  he  set  out  for  man,  another  Star-Reporter,  wai 
Florida  in  a  1940  model  car  to  best  man  and  Edward  C.  Mzyibs. 
write  a  senes  of  articles  on  the  former  Star-Times  photographer, 
experiences  of  a  typical  Florida  ^vas  principal  witness.  Capt 
vacationist.  Ehrenreich,  former  public  rela- 

David  Brown,  writer  of  the  tions  officer  for  the  Ninth  Air 
St.  Louis  Globe-Democrat’s  Sun-  Force,  is  now  public  relation! 
day  feature  “Highlights  of  the  officer  in  the  Paris  office  of  the 
Week’s  News,”  will  receive  the  information  and  education  divl- 
first  annual  award  for  joumalis-  sion. 
tic  achievement  to  be  made  by  ■ 

SSin  mS.  dSult 

guished  journalism  originating  LlDGrCllly  1X1  BOXICI  DxiFfi 
in  a  St.  Louis  daily  newspaper  rt.  Joseph,  Mo.,  Dec.  24- 
during  1945”  was  voted  by  Font-  Daily  promotion  of  Victiwy 
bonne  s  journalism  class.  Bonds  on  page  one,  as  well  u 

Mrs.  Martha  Cotton,  police  all  through  the  paper,  has  had  ■ 
reporter  of  the  Jackson  (Mich.)  lot  to  do  with  the  record  of 
Citizen-Patriot,  slipped  recently  Buchanan  County  In  scorinf 
on  the  steps  of  Jackson  police  188%  of  its  quota.  Promotion 
headquarters,  fracturing  her  an-  Manager  Harold  C.  Hult  of  the 
kle.  St.  Joseph  News-Press  believet 

A  widely  read  Page  One  f^ 
ture,  he  reported,  was  a  seriei 
r'ftlftra  o*  pictures  of  leading  bank- 

ixie  v^oiors  gj,g  ^bo  gave  their  reasons  for 

buying  “E”  bonds.  There  wii 
k.  H.  RASKIN,  for-  also  a  series  of  15  articles  and 
oor  expert  for  the  pictures  of  members  of  the  Vic- 
rimes,  has  been  pre-  tory  Loan  Executive  Committee, 
i  the  Distinguished  As  an  added  stunt,  small  ads  on 
lal  by  Secretary  of  the  bottom  of-  Page  One  re- 
on,  for  exceptionally  minded  readers  to  buy  bonds, 
services  while  with  As  of  Dec.  7,  the  individual 
al  Services  Division,  bond  sales  were  153%  of  the 
ment  Bureau  of  Pub-  quota  and  corporation  bonds 
s.  Col.  Raskin  has  sold  456%  of  the  quota. 

EDITOR  k  PUILISHER  for  December  29,  1941 


With  The  Colors 

LT.  COL.  A.  H.  RASKIN,  for¬ 
merly  labor  expert  for  the 
New  York  Times,  has  been  pre¬ 
sented  with  the  Distingui^ed 
Service  Medal  by  Secretary  of 
War  Patterson,  for  exceptionally 
meritorious  services  while  with 
the  Industrial  Services  Division, 
War  Department  Bureau  of  Pub¬ 
lic  Relations.  Col.  Raskin  has 


Announeinn  •  •  • 

CONGRESSIONAL  OCARTERLY 

—A  SERViCE  FOR  EDITORS  and  COMMENTATORS^ 


•  COMPLETE  •  CONCISE  •  CONVENIENT 

Reader  interest  In  ’46  centers  on  Congress  I  1946  nuiy  see  the  biggest  Congressional  vote 
in  history.  The  number  of  votes  Is  Increasing  faster  than  the  population.  50  million 
American  newspaper  readers  are  expected  to  vote  in  19461 


i  A  Link  Between  Your  Readers  and  Congress 


1.  /t  gives  you  a  current  check  on  the  statements  and  votes  of  EVERY  Congressman 
on  EVERY  issue  .  .  .  provides  editors  with  a  complete  log  of  the  activities  of  your 
state  delegation. 

2.  It  gives  an  analysis  of  all  important  bills  and  amendments  acted  on  by  Congress. 

3.  It  shows  the  COMPLETE  RECORD  of  EVERY  MEMBER  OF  CONGRESS  ...  on 
every  roll  call  in  House  and  Senate  .  .  saves  time  for  a  Washington  Bureau. 
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NOW  ON  THE  PRESS  ...  4  VOLUMES  FOR  1945 

It  contains  all  major  Congressional  actions  and  votes  under  these  departments  of  reader 
interest: 


•  .Agrienltnrc 

•  Appropriations 

•  Education  and  Welfare 

•  ForelKn  Policy 


o  Labor 

•  Military  and  Vctcrane 
O  Mlscellaneons  and 

Administrative 

•  Taxes  and  Economic  Policy 


i 

1 
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von  THE  HBCORUi  fa  additiom  to  tJUs  current  coverage  Ike  l»4li 
CONGRESStONAL  qVARTBRW  bus  ike  votlmg  record  of  ererg 
member  of  lioase  and  Senate  on  40  keg  Issues  from  Iff  Iff  to  10411! 


FOR  1949,., 

Every  week  editors  will  receive  current  material  on  Congress  in  CONGRESSIONAL 
.  NOTEBOOK.  This  material  Is  compiled  and  bound  in  the  QUARTERLY  every 
90  days — WITH  A  CUMULATIVE  INDEX.  In  addition  to  material  outlined 
above  .  .  .  the  1946  QUARTERLIES  will  contain: 

•  Reports  on  Committees  and  C^ommittee  actions. 

•  Lists  of  orKanlzatlons  appearing  for  or  against 
proposed  bills. 

^  •  Report  on  lobbies  active  In  each  gnarter— their 

attitudes  and  statements  on  legislation  before  Con¬ 
gress. 

•  Profiles  of  key  C^ongressmen. 

•  Congressional  election  returns— votes  polled  by  win¬ 
ning  and  losing  candidates. 
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Hoff  Nelson 

WHEN  the  Register  and  Trii- 
UNE  Syndicate  recently  picked 
a  bus  driver  as  a  cartoonist 
it  may  have  started  something 
The  creator  of  the  Chicago  Sun 
Syndicate’s  new  comic  strip 
“HafI  Nelson,”  is  also  describS 
as  a  former  hack  driver,  hash- 
slinger  and  sports  cartoonist, 
Lou  Darvas  consequently  has 
his  hero,  “Haff,”  a  taxi  driver 
who  had  gone  too  many  times 
to  the  mat  in  wrestling.  Dar¬ 
vas  also  cartooned  for  the  To¬ 
ledo  News-Bee,  Cleveland  Prtts 
and  the  Army.  The  strip  starts 
Dec.  31. 


SYNDICATES 


OKAY.  JUG.  IF 

YOU  insist/ 


Syndicate  Boom  Just 
Postponed— Salesmen 


By  Helen  M.  Staunton 


sizes  m  popularity,  but  Cooke  column  will  be  weeklv  timelv  Cartoon  Chat 

general  and  of  a  humorous  na-  “SHADDO,”  McClure's  new  ve^ 
Users  problematic  reaction  will  ^ure.  Bell  Syndicate  announces,  satile  pantomime  strip,  starts 
determine  Sunday  sizes.  23  jjjg  7.  Drawn  by  Matt  Curzon, 

„  c«  j-  column  and  war  corre-  the  space  saving  four-frame  strip 

Archie  Synaicotea  spondence  was  syndicated  by  depicts  the  adventures  of  littie 

ALTHOUGH  comics  that  NANA,  but  Bell  sponsored  his  man  who  only  show  as  a  shadow. 

“double”  in  newspapers  and  1939  experiment  in  writing  It  is  serviced  without  title  by 
comic  books  usually  hit  the  sports  comic  strip  continuity,  the  syndicate  so  that  ‘^nghs  can 
magazine  stands  Lardner  worked  for  the  Paris  come  horizontally,  vertically  or 
via  newspaper  Herald,  New  York  Herald  Trib-  in  a  square,  whichever  way  the 
popularity.  Me-  une,  and  Philadelphia  Evening  mechanical  department  wants  to 
Clure  Syndi-  Ledger  before  establishing  him-  cut  it.  .  .  .  William  E.  Eisner, 
CATE  has  re-  self  as  a  sports  columnist.  creator  of  the  title  story  of  the 

Rh-L  versed  the  proc-  NEA  Service  this  year  end  is  Register  and  'Diib^e  ready- 

ess  and  plans  to  avoiding  the  usual  text-heavy  print  comic  book  The  Spirit, 
■  *  »  .  .  .  has  returned  to  the  staff  after 

serving  as  a  Chief  Warrant  of¬ 
ficer  through  the  war  in  the 
Army  Ordnance.  He  will  be  art 
director  of  the  book  and  do  his 
own  comic,  first  of  the  four  the 
book  contains.  J.  P.  McEvoy,  of 
the  McNaught  Syndicate  “Dixie 
Dugan”  strip,  has  returned  to  his 
home  in  Havana,  Cuba. 


cash  in  on  summaries  of  events  by  servic- 
“Archie,”  h  i  s  ing  11  picture  strips  on  the  serving  as 
a  p  p  r  o  X  i  -  general  subject  of  how  the  Al- 
m  a  t  e  2,000,000  lies  picked  themselves  up  out 
comic  book  fans  of  the  mud  of  the  Bulge  and 
and  his  radio  went  on  to  victory  and  retribu- 
audience.  Con-  tion  for  war  criminals.  The 
vinced  that  the  strips  start  Jan.  2  and  include 
,  J  ,  rabbit  -  toothed  about  150  to  200  words  of  text 

already  bounc-  comic  book  teenager  must  have  under  each  picture, 
ing  back  again,  he  added,  and  “something”  to  make  a  success 
?  newspapers  do  get  news-  in  both  media,  the  syndicate 
print.  It  looks  as  if  it  s  going  to  checked  newspaper  mailrooms 
behold.  and  homes  in  New  England  for 

have  made  reader  reaction  and  as  a  result 
cent  trips:  Elenlark  to  big  pa-  are  launching  the  teenage  comic 
pers  vvhich  bought  features  to  in  January. 

Oonirif  7®^’  Drawn  for  laughs  and  the 

lae  Ang^  flavor  of  high  school  activities 

T  ■'^^o^sin  and  scrapes,  the  strip  is  the 

®  J  Q  ^®t]™Pbis,  Houston  work  of  Bob  Montana,  only  five 

®  J  Monroe  to  New  years  out  of  his  own  teens.  The 
YorK  ^ate  and  New  England,  son  of  a  vaudeville  artist,  Mon- 
wnere  he  found  newspapers  in  tana  started  his  art  career  in 
^  positions  on  the  stage  wings,  put  himself 

newsprint  supply,  but  "all  mak-  through  art  school  in  New  'York 
’  ®hd  some  by  soling  papers,  etc.,  studied 
Of  them  starting  to  carry  them  in  Italy,  and  crashed  the  comic 
°  m  11,,*...  book  field  with  a  gory  whodunit, 

Elenlark  felt  that  the  “boom”  “Bentley  of  Gotland  "Yard.” 
was  merely  postponed  from  Jan-  Soon  after  he  started  "Archie” 
spring”  or  June,  he  also  started  his  three  and  a 
.  many  features  delay  half  years  with  the  Army,  chief- 

their  proposed  first  of  the  year  ly  in  the  Signal  Corps.  Sgt. 
appearance,  the  ease  with  which  Montana  is  getting  married  in 
syndicates  sell  new,  promising  January  to  Peggy  Wherett,  of 
features  remains  the  top  syndi-  Asbury  Park,  N.  J. 
cat®  story — and  part  of  the  rea-  The  strip  is  exclusive  through 
son  E  4  P  tackled  sales  veterans  McClure’s,  as  only  the  charac- 
mis  year  end.  Aside  from  the  ter,  not  the  continuity,  is  com- 
demand  for  news  features,  which  mon  to  the  four-year-old  comic 
Alofsin  not^,  editors  are  chiefly  book  and  two-and-a-half-year- 
PuyiHg  comics,  and  the  funnier  old  CBS  radio  program, 
the  better.  Montana  also  draws  “Dickie 

At  least  part  of  the  reason  Dean”  and  has  invented  a  chil- 
why  panels  are  such  a  hot  sell-  dren’s  book  character,  “Peter 
ing  number  lately,  Elenlark  Platypuss.” 
found,  is  the  ease  with  which 

editors  can  judge  their  humor,  John  Lordnor  Back 
since  hiimorous  comics  are  more  piVE  MONTHS  after  he  dis- 
subtle,  less  concentrated.  continued  the  12 -year -old 

to  size,  Elenlark  made  a  “From  the  Press  Box”  column 
deliberate  check  and  decided  to  take  a  flyer  in  Hollywood, 


Montana 


INITIAL  RELEASE: 

January  7,  1946 


Be  a  Charter  Member  of  the 
SHADDO  Club  .  .  .  start  this  new 
laughable  comic  with  the  first  re¬ 
lease,  January  7,  1946. 

SHADDO  as  a  strip  is  IV2'’  x  4 
columns.  It  also  may  be  published 
vertically  in  one  column,  or  as  a  2 
column  panel  .  .  .  anywhere  in  the 
paper.  It's  the  pint-size  comic  with 
a  gallon  of  laughs. 


Write  or 
Wire  tor 
Samples 
and  Kate 


Americans  FIRST 
Newspaper 
Syndicate 

NEW  YORK  6,  N.  Y. 


McCLURE 


75  WEST  STREET 


There  are  still  hundreds  of  thousands  of  men  to  be  trans¬ 
ported  from  East  and  West.  Union  Pacific,  a  transcontinental 
railroad,  will  be  called  upon  to  carry  a  large  share  of  the  load. 

Civilian  travel  conditions  are  much  improved  and  greater 
improvement  is  in  sight.  But  if  you  still  find  it  difficult  to 
obtain  transportation  when  required,  you’ll  know  there’s  a 
very  important  reason.  We  all  want  to  get  those  boys  home 
as  quickly  as  possible. 


Sounds  like  a  telephone  number  —  and 
it’s  tttie  that  telephone  traffic  is  heavy 
when  a  shipload  of  servicemen  arrive 
from  overseas.  But,  in  this  case,  MAIN- 
^  3995  designates  a  railroad  train. 

All  special  troop  trains  which  carry  servicemen  from  Atlantic 
or  Pacific  ports  to  a  redeployment  (or  separation)  center  are 
!^vea  a  number  by  military  authorities,  and  all  numbers 
'tarry  the  MAIN  prefix. 

jlhese  trains,  operating  day  and  night,  require  a  great  deal 


General  Passenfcer  Traffic  Manager 
Union  Pacific  Railroad  Company 


T/t£  ^ItOCIttSSiyt 

UNIOH  PACIFIC 

raiiroad 


TTtis  netvspat>er  advertisement  recently  appeared  in  metropolitan  dailies  in  the  East  and  in  the  eleven  tvestem  states  served  by  Union  Pacific 


NEW  BUSINESS 


Some  Resolutions 
From  Your  Writer 

By  Frcoik  E.  Fehlman 


YOU  W(\ 
CAN’T  1 
FOOL 

the  ly 
BOX  OFFICE 


FM  Station  Planned 

The  Federal  Communications 
Commission  has  announced  a 
conditional  grant  for  frequency 
modulation  (FM)  radio  stations 
at  Wilmington,  N.  C.,  for  the 
Star-News  Company  of  Wilming¬ 
ton.  The  conditional  grant  indi¬ 
cates  that  the  commission  has 
examined  the  qualifications  of 
the  applicant  and  has  made 
available  a  channel.  Next  in  or¬ 
der  is  an  examination  of  the 
applicant  for  its  engineering 
data. 


In  1944 

Buffalo's  largest  group 

of  thegtres 

placed 

54.4% 

af  their  space 
in  the 

BUFFALO 

COURIBR-EXniiSS 

For”box  office“ 
results  — 

tha  Gouriar-Exprats 
Dalfvars  ttia  Gooctoi 


Newspapermen  find  Editor  &  PcB- 
USHER  Situation  Wanted  Ads  very 
helpful  in  the  quest  for  employment. 
Needless  to  say,  the  employment  situ¬ 
ation  it  rapidly  undergoing  a  change; 
less  employment  with  increasing  ap¬ 
plicants. 

An  Editor  writes:  “Editor  &  Pub¬ 
lisher  Ads  landed  me  in  a  $100.  a 
week  job.  Now  I  wish  to  make  a 
change.” 


Use  Them  for  Results 


Rivals  Made,  Shared 
Ifews  in  Bond  Drives 

f  Jackson  Elliott.  AP 
By  )  Erwin  D.  Sias.  INS 
Albro  B.  Gregory,  U.P. 


•jgE  wind-up  of  Uncle  Sam’s 
multi-billion  dollar  war  loan 
drives  brings  to  an  end  a  unique 
j^es  of  Washington  press  con¬ 
ferences  in  which  highly  com¬ 
petitive  wire  service  reporters 
made  the  stories  and  then  shared 
diem. 

These  conferences  took  place 
d|liy  during  the  6th  and  7th  war 
bond  campaigns  and  the  Victory 
’  loin  in  the  office  of  Ted  R.  Gam¬ 
ble,  the  U.  S.  Treasury  Depart¬ 
ment’s  war  bond  chief. 

Here  the  Associated  Press,  the 
International  News  Service  and 
the  United  Press  correspondents 
designed  national  promotion 
stories  for  a  common  cause — the 
sole  of  government  bonds  to 
Sght  the  war  and  help  the  na¬ 
tion  convert  to  peace. 

There  were  no  beats,  scoops 
or  exclusive  stories.  There 
never  was  a  day  when  AP  was 
unaware  of  what  INS  or  U.P. 
was  carrying  on  the  war  loans. 
Likewise,  there  never  was  a  day 
when  U.P.  had  different  figures 
on  bond  sales  than  those  made 
available  to  INS  or  AP. 

And  for  this  long  period,  the 
INS,  U.P.  and  AP  reporters 
knew  when  the  drives  were  lag¬ 
ging,  knew  when  they  were  go¬ 
ing  “over  the  top” — sometimes 
days  or  weeks  in  advance  of  the 
campaign’s  final  day. 

Opened  Treasury's  Books 
Gamble  barred  no  holds.  He 
opened  the  Treasu^’s  books  to 
the  three  wire  service  men,  told 
them  who  was  buying  bonds  and 
j  who  was  not. 

{  Behind  the  Treasury’s  bond 
-  promotion  plan  to  enlist  the 
three  wire  associations  was  S. 
George  Little,  special  consultant 
to  then  Secretary  of  the  Treas¬ 
ury  Henry  Morgenthau,  Jr.  Lit¬ 
tle’s  job  was  public  relations 
director  for  the  war  finance  pro¬ 
gram,  on  leave  from  his  job  as 
imident  of  General  Features 
Corporation,  New  York  news¬ 
paper  syndicate. 

Prior  to  the  Sixth  war  loan 
campaign.  Little  and  Frank  E. 
Tripp,  chairman  of  the  Allied 
Newspaper  Council,  got  their 
heads  together  on  how  to  boost 
promotion  of  bonds  to  the  na¬ 
tion’s  press  and  radio.  They 
came  up  with  the  idea  of  con¬ 
ning  the  three  wire  services  for 
help.  Thus,  they  reasoned,  they 
would  be  able  to  carry  the  bond 
njessage  to  every  daily  news¬ 
paper  and  every  radio  station  in 
the  United  States. 

Gamble  snapped  up  the  pro¬ 
posal  and  tossed  its  operation 
into  Little’s  lap.  With  Tripp, 
Little  immediately  called  the 
three  Washington  bureau  chiefs 
of  the  wire  services,  asked  for  a 
man  to  be  assigned  from  each  to 
work  closely  with  the  ’Treasury 
D^artment  on  the  war  loans. 

The  response  was  prompt  and 
cnthiuiastic.  For  the  Sixth  drive. 


the  AP  named  Max  Hall,  then 
covering  the  Treasury  Depart¬ 
ment;  INS  assigned  Erwin  D. 
Sias,  its  day  news  editor,  and 
the  U.P.  selected  Paul  Harrison. 
Later,  Harrison  left  the  war 
bond  assignment  for  an  overseas 
assignment,  and  was  replaced  by 
Albro  B.  Gregory,  U.P.’s  Treas¬ 
ury  expert.  Max  Hall  went  to  a 
new  post  in  Washington  with 
AP  and  Jackson  Elliott,  AP’s 
new  Treasury  man,  took  over. 
Sias  served  on  all  three  loans. 

Set  Own  Release  Dates 

Ideas  were  pooled  for  stories 
which  would  best  promote  the 
sale  of  bonds  and  release  dates 
were  set  by  the  correspondents. 

Little  had  created  his  “war 
bond  news  desk,”  headed  up  by 
Burton  Davis,  as  a  public  rela¬ 
tions  organization  separate  from 
the  main  Treasury’s  press  de¬ 
partment.  Stories  developed  by 
Davis  and  his  staff  of  newsmen 
on  loan  from  the  nation’s  news¬ 
papers,  generally  resulted  from 
ideas  bom  in  Gamble’s  confer¬ 
ences.  Instead  of  a  flood  of  the 
time-honored  “handouts,”  these 
releases  were  hand-picked  and 
of  trunk  wire  value. 

Editors  of  INS,  U.P.  and  AP 
gave  bond  stories  precedence  on 
wires  jammed  with  big,  wartime 
news  developments.  In  all  cases, 
the  daily  bond  sale  totals  were 
bulletined  or  “95-d”  out  on  the 
night  wire  and  other  bond  pieces 
were  picked  up  promptly  for 
transmission  from  coast  to  coast 
on  the  day  wires. 

Frequently  the  conferences 
were  attended  by  top-ranking 
business  executives  participating 
in  the  loans.  Army  and  Navy 
bond  officers  told  the  reporters 
the  story  of  military  bond  sell¬ 
ing  which  was  highly  successful. 

Story  Linage  Grows 

As  the  new-bom  organization 
got  xmder  way,  newspaper  linage 
of  war  bond  stories  rose  from 
45  million  lines  in  the  5th  loan 
to  47  million  in  the  6th  and  to 
61  million  in  the  7th,  according 
to  Treasury  statistics. 

Gamble  said  that  perhaps 
more  notable  than  the  linage 
figures  was  the  overall  improve¬ 
ment  in  quality  of  bond  stories. 
Among  the  methods  devised  for 
promoting  bond  sales  was  one 
to  furnish  the  newspapers, 
through  the  wire  services,  with 
a  series  of  daily  statements  on 
bond  buying  from  high  military 
and  naval  leaders.  These  brief, 
to-the-point  pieces  caught  page 
one  play  and  were  so  successful 
in  the  7th  loan  that  they  were 
carried  on  again  in  the  Victory 
Loan,  this  time  featuring  busi¬ 
ness,  labor  and  government  offi¬ 
cials. 

The  wire  service  men  found 
Gamble  ready,  willing  and  able 
to  back  ffiem  up  on  whatever 
they  requested  for  news  stories. 
The  energetic,  young  (39)  Ore¬ 


gonian  was  quick  to  spot  a  good 
news  piece  <and  often  arranged 
exclusives  for  his  three  report¬ 
ers.  One  of  these  was  the  ar¬ 
rangement  for  the  three  surviv¬ 
ing  heroes  who  raised  the 
American  flag  over  Mount  Suri- 
bachi  on  Iwo  Jima — ^brought 
back  at  the  late  President  Roose¬ 
velt’s  request  for  bond  selling 
appearances — to  give  their  first 
press  interview  to  the  war  bond 
reporters  in  Washington. 

Gamble  wanted  his  reporters 
well-versed  in  the  nation’s  tre¬ 
mendous  bond  selling  program. 
With  this  in  mind,  he  sent  them 
on  trips  to  the  field  where  in 
such  places  as  Detroit,  bond 
leaders  faced  big  problems  in 
meeting  the  sales  quotas  in  the 
face  of  reconversion  cutbacks, 
etc.  ’They  also  covered  a  south¬ 
eastern  regional  conference  in 
Miami  Beach,  Fla.,  and  a  pay¬ 
roll  savings  meeting  in  Houston, 
Tex. 

When  the  news  desk  was 
created.  Little  organized  the 
newspaper  editorial  advisory 
committee — a  group  of  news¬ 
paper  editors  which  helped 
guide  policies  of  the  promotion 
work.  This  organization  was, 
like  the  allied  newspaper  coun¬ 
cil,  headed  by  Mr.  'lYipp  of  the 
Gannett  Newspapers. 

Here’s  what  the  advisory  com¬ 
mittee  had  to  say  about  the  pro¬ 
motion  organization  in  its  last 
report  to  the  Treasury: 

‘"The  committee  cannot  close 
this,  its  final  report,  without 
expressing  in  highest  terms  its 
appreciation  of  and  admiration 
for  the  work  of  the  newspaper 
section  of  the  War  Finance  Divi¬ 
sion. 

“In  our  opinion,  the  division’s 
promotional  activities  have  been 
conducted  with  wisdom,  under¬ 
standing  and  initiative  by  a  per¬ 
sonnel  uniformly  committed  to 
the  single  aim:  the  best  possible 
job  for  the  country  in  time  of 
great  need.  There  can  be  no 
higher  accolade  as  we  sign 
‘thirty.’  ” 

Advisory  Coimnittee 

Members  of  the  committee  in¬ 
cluded  'Tripp:  Dwight  Young, 
editor  -  in  -  chief,  Dayton  { O. ) 
Journal  Herald;  Paul  Miller,  as¬ 
sistant  general  manager,  AP; 
Russ  Stewart,  managing  editor, 
Chicago  Times;  Frank  Jenkins, 
president,  Klamath  Falls  (Ore.) 
Herald  News;  W.  C.  Stouffer, 
managing  editor,  Roanoke  (Va.) 
World  News;  Sidney  B.  Whipple, 
assistant  to  executive  editor. 
New  York  World-Telegram;  L. 
Mitchell  White,  editor-publisher, 
Mexico  (Mo.)  Ledger;  and  Irv¬ 
ing  Kupcinet,  columnist,  Chicago 
Times. 

Newsmen  brought  in  to  work 
with  Davis  on  the  news  desk 
during  the  various  loans  in¬ 
cluded:  Robert  Taylor,  Scripps- 
Howard  Newspapers;  David  Sent- 
ner,  Hearst  Newspapers;  Ernest 
E.  Johnson,  Associated  Negro 
Press;  Katherine  L.  Warren, 
Richmond  (Va.)  News  Leader; 
Harry  (Doc)  Kerr,  Akron  (O.) 
Becwon  Journal;  Arigelo  Cohen, 
telegraph  editor.  Minneapolis 
(Minn.)  Star  Journal;  Moss 
Kendrix,  Negro  Newspaper  Pub¬ 
lishers  Assn.;  and  Douglas  S. 
Dales,  New  York  Times. 


Mrs.  Reid  Does 
It  Once  More 
In  Monroe,  La. 

By  H.  H.  Brinsmade 

Monroe,  La.,  Dec.  24 — ^Yes, 
she’s  gone  and  done  it  again! 
There’s  no  keeping  women 
down  in  the  I 
stirring  p  o  s  t- 
war  days.  While 
business  execu¬ 
tives  debate 
what  to  do 
with  women  in 
business,  here’s 
a  woman  who 
always  makes 
her  decisions 
and  Fate  seems 
to  carry  her 
through  every 
time.  Reid 

She’s  Irene 

Reid,  of  Monroe,  way  down  in 
the  Louisiana  deep  south. 
Readers  of  Editor  &  Publisher 
have  heard  of  her  before. 

This  time  she  pulled  a  news¬ 
paper  stunt  that  set  the  whole 
town  a-buzzing.  In  the  fact 
of  ups  and  downs,  ultimately 
downs,  when  pastors  of  varying 
belief  essayed  unsatisfactorily 
to  steer  a  ministerial  alliance 
over  the  shoals,  Irene,  backed 
by  her  genial  publisher,  Wilson 
Ewing,  of  the  News-Star-World, 
invited  every  shade  of  preacher 
to  a  get-together  banquet  at  the 
leading  Monroe  hotel. 

In  her  invitation  she  told 
them  it  was  a  postwar  goodwill 
gesture  of  appreciation  for  the 
service  the  pastors  had  ren¬ 
dered  in  the  year  1945.  Mem¬ 
bers  of  the  clergy  looked  as¬ 
kance  at  first,  fearful  of  some 
“catch,”  but  they  came  rather 
timorously  just  the  same. 

There  were  Baptists,  Method¬ 
ists,  Presbyterians,  Holy  Rol¬ 
lers,  Catholics,  Mormons  and  a 
representation  from  the  Jewish 
faith.  For  two  hours  they 
passed  good  natured  jokes  on 
the  press,  pulpit  and  pew  which 
made  the  walls  of  the  hostelry 
echo  with  side  splitting  humor. 

Each  member  of  the  cler^ 
temporarily  forgot  the  artificial 
bounds  that  had  been  set — no¬ 
body  knows  by  whom — around 
the  various  creeds  and  denomi¬ 
nations.  For  two  hours  they 
rubbed  shoulders  and  liked  it. 

Incidentally,  Mrs.  Reid  is  au¬ 
thor  of  a  profitable  church  page 
in  the  Sunday  World  in  which 
each  church  in  succession  is 
portrayed  with  many  illustra¬ 
tions  of  church  and  pastor. 

’This  page  is  paid  for  by  more 
than  90  merchants  who  thereby 
profess  their  support  of  the 
higher  things  of  life  and  helps 
to  stress  the  place  of  the  church 
in  a  community.  The  church  is 
not  out  a  penny  for  this  pub¬ 
licity. 

From  dollars  and  cents’  stand¬ 
point,  it  is  a  financial  success 
for  the  paper  but  still  more  im¬ 
portant  it  engenders  goodwill 
for  the  papers. 

■ 

New  Tnland  Member 

The  Inland  Dally  Press  Asso¬ 
ciation  has  elected  to  member¬ 
ship  the  Monett  (Mo.)  Times. 
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PROMOTION 

‘Appraisal  Session 
Seen  Need  For  ’46 


By  T.  S.  Irvin 

WITHIN  a  few  days  it  will  be 

New  Year’s  again  and  after  the 
whistles  and  the  hangovers  have 
subsided  the  old  question  will 
bob  up:  "Where  do  we  go  from 
here?” 

This  is  particularly  true  in 
newspaper  promotion  which  to 
be  most  effective  has  to  be  ahead 
of  the  parade  instead  of  behind 
it. 

We  know  of  one  large  news¬ 
paper  which  answers  this  ques¬ 
tion  in  an  annual  "anoraisal 
meeting”  held  soon  after  the  first 
of  the  year.  The  first  real  .1ob 
of  the  promotion  manager  at  this 
session  is  to  present  what  has 
been  done  during  the  previous 
12  months  and  sell  his  fellows 
on  its  merits. 

Some  Objectives 

This  alone  is  well  worth  do¬ 
ing.  because  newsoaper  promo¬ 
tion  partakes  of  the  same  fleet¬ 
ing  character  as  newspapers 
themselves — today’s  work  is  for¬ 
gotten  in  tomorrow’s  need. 
Added  together  each  day’s  ef¬ 
forts  should  look  pretty  impres¬ 
sive.  Seen  one  at  a  time  they 
are  easily  forgotten. 

Selling  the  members  of  your 
own  newspaper’s  staff  upon  their 
promotion  makes  the  promotion 
man’s  work  easier  every  day. 
Advertising  men  who  feel  they 
are  being  well  supported  are 
more  confident — and  hence  more 
effective.  Newsmen  are  more  co¬ 
operative  when  they  are  work¬ 
ing  toward  commonly  agreed 
upon  goals.  Even  the  business 
office  mav  be  more  free  with  the 
purse  strings! 

But  the  smart  newspaper  pro¬ 
motion  man  uses  last  year's  prog¬ 
ress  only  as  a  steoping  stone  to 
the  months  ahead.  He  enlists 
the  aid,  and  the  resoonsibilitv, 
of  everyone  in  formulating  goals 
and  ne^s. 

’Thus  they  share  with  him  the 
decisions  of  direction  which  he 
should  not  in  fairness  to  himself 
undertake  on  his  own  respon¬ 
sibility.  He  can  raise  the  ques¬ 
tions,  but  except  in  rare  cases 
where  the  promotion  man  is  also 
the  publisher  or  his  alter  ego,  he 
is  nriore  diplomatic  not  to  try  to 
d^ide  for  himself  the  general 
direction  of  the  newspaper. 

What  ARE  your  paper’s  main 
objectives  in  the  coming  year? 
Do  they  center  around  a  bitterly 
competitive  advertising  situation 
now  shaping  up?  Are  they  re¬ 
lated  to  employe  unrest  and 
higher  production  costs?  Are 
they  a  part  of  the  general  busi¬ 
ness  progress  of  the  community 
in  which  you  live?  Do  you  need 
to  overcome  a  slump  in  reader 
interest?  Do  you  ne^  more  cir¬ 
culation  at  a  higher  rate? 

How  can  promotion,  the  busi¬ 
ness  and  personal  “voice”  of  the 
newspaper,  be  used  to  solve 
whatever  your  newspaper’s  main 
problems  may  be  during  1946? 


You  can  tell  your  publisher, 
editor,  advertising  manager,  cir¬ 
culation  manager  and  business 
boss  what  has  been  done  during 

1945.  You  can  suggest  some  of 
the  possible  situations  in  1946. 
You  can  stand  ready  to  turn  all 
the  guns  in  your  arsenal  upon 
the  objectives  once  they  have 
been  picked. 

Every  newspaper  promotion 
man  should  welcome  the  idea  of 
an  “appraisal  session”  early  in 

1946.  It’s  work,  but  the  divi¬ 
dends  can  be  great  and  the  time 
is  ripe. 

Promotion  Parade 

FIGURES  (including  feminine) 

always  have  a  certain  grace 
when  presented  directly  and 
without  superfluous  drapery.  The 
Booth  Michigan  newspapers 
have  recently  assembled  a  series 
of  data  sheets  in  a  standard¬ 
sized  filing  folder  which  may 
serve  as  a  model  for  those  wish¬ 
ing  to  get  across  the  facts  with¬ 
out  ne^less  verbiage. 

Besides  general  statistics  and 
pictures  of  the  publishing  plants 
of  all  eight  papers  ( a  good  idea ) , 
every  paper  has  its  individual 
four-page  folder  containing  the 
following: 

Area  map,  circulation,  vital 
statistics,  and  wholesale  and  re¬ 
tail  market  data  including  items 
such  as  lines  handled  by  food 
brokers  or  the  number  of  stores 
of  a  chain  grocery  inside  the  city 
and  outside  and  where  buying 
is  done. 

This  material  makes  no  at¬ 
tempt  to  be  beguiling,  but  is  sim¬ 
ply  of  such  downright  service 
value  that  it  seems  to  us  it  will 
surely  repose  in  the  front  of  the 
drawer. 

College  Advertising 

FOR  several  years  before  the 

war  a  favorite  indoor  sport  of 
advertising  chiefs  was  tearing 
their  hair  about  what  the  col¬ 
leges  said  about  them.  Now  it 
seems,  according  to  Paul  Al- 
lingham,  advertising  director  of 
the  Amarillo  Globe-News,  that 
colleges  are  just  as  enthusiastic 
about  advertising  as  anyone  else 
when  it  can  be  put  to  work  for 
them. 

Mr.  Allingham  sends  us  a  sam¬ 
ple  of  a  3  column  x  16-inch  ad 
which  ran  in  the  Globe-News 
promoting  radio  training  at  West 
Texas  College,  a  part  of  a  series 
in  which  testimonials  were  used 
of  successful  graduates  in  many 
fields.  The  ads  were  sponsored 
by  local  firms  and  the  college 
was  so  enthusiastic  about  the  en¬ 
rollment  results  that  it  gave  a 
dinner  for  sponsors  which  also 
reflected  well  on  the  selling 
power  of  newspaper  advertising. 

To  give  credit  where  it  is  due, 
however,  Mr.  Allingham  says 
that  he  picked  up  the  idea  from 
Earl  Woodward  of  the  Salina 


(Kan.)  Journal  where  it  was 
worked  equally  successfully 
with  a  small  college. 

Raleigh  Golden  Belt 
A  NEW  promotional  plan  is 
building  up  in  eastern  North 
Carolina  where  the  Raleigh 
News  and  Observer  is  develop¬ 
ing  the  idea  of  “the  golden  belt 
of  the  south”  to  give  its  market 
area  identity  in  northern  minds 
from  the  central  and  western 
areas  of  the  state.  The  first  step 
in  the  new  program  is  a  six- 
page  die-cut  folder  replete  with 
facts. 


^decu 


Prizes  for  Staffers 
WILLIAM  A.  TOWNES,  publish¬ 
er  and  editor,  Spartanburg 
(S.  C.)  Herald- Journal,  is  giy- 
ing  $5  weekly  prizes  for 
news,  feature,  promotional  or 
other  work  done  by  news  staff¬ 
ers.  First  winner  was  Glen  W. 
Naves,  recently  returned  from 
Navy  service,  for  his  first-haM 
Pearl  Harbor  attack  anniversary 
feature. 


Hartford  Post-war  Series 
LAST  summer  and  fall  the  Hart¬ 
ford  Courant  received  national 
acclaim  from  the  Committee  for 
Economic  Development  and 
others  for  its  series  of  paid  edi¬ 
torial-type  advertisements  tell¬ 
ing  what  various  city  industries 
were  planning  in  the  coming 
year.  These  ads  have  been  gath¬ 
ered  into  a  tabloid-sized  reprint 
booklet  and  will  be  of  value  to 
those  interested  in  similar  pro¬ 
grams  elsewhere. 

■ 

Churches  Urged 
To  Publicize  Fun 

Chicago,  Dec.  24 — What  Amer¬ 
ican  churches  need  are  good 
public  relations  advisers  to  help 
them  convince  the  public  that 
“a  man  can  be  a  good  Christian 
and  still  have  a  lot  of  fun  out 
of  life,”  declared  Kinsey  N. 
Merritt,  general  manager  of 
public  relations  for  the  Ameri¬ 
can  Railway  Express  Co. 

Merritt  gave  this  advice  at  a 
dinner  sponsored  by  the  Church 
Federation  of  Greater  Chicago 
at  which  more  than  500  min&- 
ters  and  .church  board  members 
were  in  attendance.  It  is  the 
job  of  laymen  of  the  churches 
as  well  as  the  clergy  to  conduct 
what  the  churches  are  accom¬ 
plishing,  he  said. 

He  urged  conducting  large 
institutional  advertising  cam¬ 
paigns  recommending  church 
attendance  and  building  of  care¬ 
ful,  newsworthy  publicity  cam¬ 
paigns  in  newspapers. 

■ 

California  Admen 
Headed  by  Olmsted 

John  A.  Olmsted,  Jr.,  advertis¬ 
ing  manager,  Petaluma  Argus- 
Courier,  is  newly-elected  presi¬ 
dent  of  the  Northern  California 
Newspaper  Advertising  Man¬ 
agers  Association. 

Others  elected  were:  Jean 
Ullner,  Alameda  Times-  Star, 
vicepresident;  Walter  Kirkes, 
San  Mateo  Times,  secretary, 
and  Lou  Jones,  Redwood  City 
Tribune,  treasurer.  Host  at  this 
month’s  meeting  was  West- 
Holliday  Co.,  newspaper  rep¬ 
resentatives. 

■ 

New  ANA  Members 

The  Association  of  National 
Advertisers  announces  the  elec¬ 
tion  of  four  companies  to  mem¬ 
bership.  "They  are:  The  Glid- 
den  Company,  Cleveland;  M  & 
M  Ltd.,  Newark,  N.  J.;  The 
"'engel  Company,  Louisville 
Ky.,  and  Sherman  Paper  Prod¬ 
ucts  Corp.,  Newton  Upper 
Falls,  Mass. 


Welcome  Edition 

DESIGNED  for  service  men  and 
women  returning  from  the  Pa¬ 
cific  area,  a  miniature  “Welcome 
Home”  edition  of  the  Los  Ange¬ 
les  (Calif.)  Times  is  being  dis¬ 
tributed  by  military  authorities 
to  troopships  entering  the  har¬ 
bor.  The  eight-page  paper  con¬ 
tains  a  map  of  the  city,  report  on 
latest  sports  events  and  news, 
and  a  message  from  Norman 
Chandler,  Times  president  and 
publisher.  The  Times  supplied 
100,000  copies  of  the  first  issue 
to  the  Army,  Navy  and  Marine 
Corps. 

War  Compilation 
ON  DECEMBER  7,  the  Lancas¬ 
ter  (Pa.)  Intelligencer  Jour¬ 
nal  and  New  Era  published  a  16- 
page  Heroes  Edition  containing 
the  first  compilation  of  all  local 
casualties  with  pictures  of  those 
killed,  prisoners  of  war,  and 
missing  in  action,  all  alphabet¬ 
ically  arranged.  There  was  also 
a  complete  list  of  the  wounded. 

Operation  Souvenir 
EVANS  RODGERS,  Civic  affairs 
manager  of  the  New  Orleans 
(La.)  Item,  put  together  a  book¬ 
let  picture  story  of  the  Item  op¬ 
eration  primarily  as  a  souvMir 
for  the  school  children  who  visit 
the  plant.  The  Item  has  also  dis¬ 
tributed  4,000  copies  of  the  book¬ 
let  to  ministers,  teachers,  and  ad¬ 
vertisers.  Requests  from  other 
newspapers  will  be  filled,  too. 

Homes  lor  Heroes 

THE  Detroit  (Mich.)  Times  has 
established  a  Homes  for 
Heroes  Department  which  in¬ 
vites  all  residents  with  living 
space  available  for  veterans  to 
telephone  the  information.  The 
Times  serves  as  a  clearing  house. 
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AP's  Jane  Eads 
likes  Science 
^  And  Hats 

By  Helen  M.  Staunton 

(No.  21  in  a  series  on  Women 

Washington  Correspondents) 

Small  town  tidbits,  Chicago  in 
the  “roaring  twenties,”  New 
York  during  part  of  the  thirties, 
Europe  and  now 
W  a  s  h  i  n  g  ton 
have  been  suc- 
(^ive  stops  on 
the  20-year  beat 
of  Jane  Eads, 

AP  N  e  w  s  f  ea- 
tures  writer — 
and  if  she  got 
her  wish  the 
»  next  stop  would 
be  Europe  of 
the  reconstruc¬ 
tion  period, 

Paris  or  Rome  Eads 

preferred. 

She  doesn’t  look  like  a  re¬ 

porter  with  that  sort  of  record 
when  she  takes  off  a  frivolous 
apron,  tilts  a  dainty  hat  over 
one  eve  and  sallies  forth  from 
her  Washington  home  to  gather 
information  about  Washington 
personalities  or  interview  an  ex¬ 
pert  about  a  bomb  for  her  week¬ 
ly  “Washington  Off  the  Record.” 

Despite  her  hats,  her  feminine 
mannerisms,  her  love  of  cook¬ 
ing  and  her  prematurely  gray 
h^r,  Jane  Eads,  was  "never 
afraid  of  anything;”  she  says, 
“except  of  asking  people  ‘Does 
your  husband  love  you  any 
more?’  ” 

Perhaps  that’s  the  reason  she 
survived  covering  the  Joe  Es¬ 
posito  murder  while  the  body 
was  still  lying  out  on  the  pave¬ 
ment.  exposing  Chicago  night 
life  during  Prohibition  by  learn¬ 
ing  how  to  buy  liquor  ( she  need¬ 
ed  her  pseudonym  for  that 
series),  being  threatened  with  a 
gun,  etc.,  for  the  Chicago  Her¬ 
ald-Examiner. 

“You  can  do  the  women’s  an¬ 
gle,”  her  editor  would  say — 
“which  made  me  furious,”  she 
added. 

One  other  thing  did  worry 
her,  doing  a  feature  on  the  dance 
halls.  ‘"ITiat  used  to  just  petri¬ 
fy  me.  I  was  afraid  they 
wouldn’t  ask  me  to  dance.” 

Aside  from  murders  and  trials 
she  managed  during  her  Chicago 
period  to  handle  education,  civic 
and  science  stories.  “I  enjoyed 
science  reporting  more  than  any¬ 
thing  else,”  she  exclaimed. 

“I  like  all  types  of  stories  but 
I  don’t  like  this  out  and  out 
woman’s  stuff — though  I  like  to 
cook,”  she  admitted. 

In  New  York  after  1931,  work¬ 
ing  under  Charles  Honce,  she 
handled  “less  crime,  lots  of  in¬ 
terviews,  more  national  stuff” 
for  AP  and  scored  a  clean  beat 
on  the  Coney  Island  boardwalk 
fire  when  she  went  out  there  on 
another  assignment.  The  job 
didn’t  last  long;  a  short  time 
later  she  was  in  Paris  and  the 
late  J,  V.  Connolly  asked  her 
to  write  a  column  about  Amer¬ 
icans  on  the  Continent. 

She  got  her  first  Washington 
aasignment  in  1936  for  Univer¬ 
sal  Service,  the  only  woman  in 


the  bureau,  then  covered  the 
city  and  society  for  the  Wash¬ 
ington  Times-Herald  and  for 
two  years  was  "secure  and  digni¬ 
fied”  but  “like  a  fish  out  of 
water”  at  the  J.  Walter  Thomp¬ 
son  advertising  agency  before 
war  brought  her  back  into  the 
news  field. 

Jane  Eads  belongs  to  that  se¬ 
lect  group  of  newspapermen 
who  attained  big  city  reporting 
via  the  Evanston  (Ill.)  News- 
Index:  Genevieve  Forbes-Her- 
rick,  Doris  Fleeson  and  Esther 
Van  Waggoner  Tufty. 

Her  first  newspaper  experi¬ 
ence,  however,  was  “on  the 
Quincy  (HI.)  Whig- Journal,’’ 
she  declared,  “because  there  was 
nothing  else  to  do  in  Quincy.  I 
read  all  the  proofs  in  the  paper, 
drank  malted  milks  for  lunch 
to  save  money  and  now  couldn’t 
look  one  in  the  face.  .  .  .  Finally 
I  got  a  teaching  job  because  I 
was  willing  to  take  $100  a 
month.” 

A  semester  of  college,  varied 
jobs  in  Chicago,  including  mod¬ 
eling  hats  and  filing,  put  Jane 
right  in  the  mood  to  go  back  to 
the  Quincy  paper  and  produce 
for  two  years  a  Sunday  juve¬ 
nile  supplement. 

■ 

Fashion  Contest 

The  Chicago  Tribune’s  seventh 
annual  American  Fashions  Com¬ 
petition  will  open  Jan.  1,  the 
newspaper  has  announced.  Con¬ 
testants  will  have  from  Jan.  1  to 
May  1  to  enter  their  fashion  de¬ 
signs.  Mrs.  Grace  Pickering, 
who  has  directed  the  annual 
contests  since  they  were  started 
in  1939,  again  will  be  in  charge. 


MORE  RECORDS 
ARE  SMASHED! 

Winston-Salem’s  tobacco  mar¬ 
ket,  Ions  a  meetins  place  for 
farmers  in  this  rich  agritniltiiral 
area,  has  already  smashed  all  rec¬ 
ords  for  money  paid  out  in  a  sinsle 
season. 

Throush  November  30  farmers 
received  $26,496,712.60  lor  their 
crops  .  .  .  and  this  fiyure  will 
swell  considerably  more  before  the 
final  close  of  the  sellins  season. 

It  all  adds  up  to  this:  That 
Winston-Salem,  a  market  where 
industry  and  agriculture  combine 
to  keep  cash  jinslins  in  people's 
pockets,  is  a  “MUST”  for  adver¬ 
tisers  seekinr  SALES. 


Journal  and  Jentine! 

Winston>Salem, 
North  Carolina 


National  RoproamtcMvoas 
Kelly-Sinitli  Company 


Richards  Heads  Drive 

Fletcher  D.  Richards,  presi¬ 
dent  of  the  Campbell-Ewald 
Company,  Inc.,  has  agreed  to 
serve  as  Chairman  of  the  Adver¬ 


tising  Agencies  Division  in  tne 
$4,000,000  Memorial  Cancer  Cen¬ 
ter  Fund  Campaign,  it  was  an¬ 
nounced  last  week  by  S.  Sloan 
Colt  and  Lewis  W.  Douglas,  co- 
chairmen  of  the  Fund. 


DETERAAINATION 


HEALTH 

CONCENTRATION 
OBSERVATION 


BALANCE 

f/VAUSIC 

1. 


PHRENOLOGY 

TMK  SCIENCt  OF 
CBANItNW  DtVUXlPtHENT 
W  cMARACTtaisncs  »> 


WHETHER  our  heads  are  round, 
elliptical,  or  square  in  shape  phre¬ 
nology  claims  they  map  certain  personal 
characteristics.  Our  eyes  may  be  blue, 
brown,  gray,  or  green,  but  we  all  have 
them  of  one  color  or  another.  Our  mouths 
reflect  our  dispositions  so  they  may  be 
smiling,  determined,  or  grim.  Some  of  us 
have  high  foreheads,  others  have  low,  and 
a  few  have  receding  ones.  However,  in 
spite  of  all  these  differences  there  is  one 
quality  we  all  have  in  common  and  that 
is  “an  insatiable  desire  for  localnews” 
which  is  satisfied  only  by  our  localnews 

DAILIES. 

Like  our  heads  localnews  dailies 
vary  in  size  and  shape,  style  and  form,  but 
one  desire  is  omnipresent— Localnews  of 
Local  people. 


THE 


SPECIAL  AGENCY 


NEW  YORK  •  DETROIT  •  CHICAGO 
BOSTON  •  SVK.4CI/SE  •  PHILADELPHIA 


EAITOR  a  PUBLISHiR  for  D«c«Mb«r  2t.  1f4S 
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Oeneral  Omar  N.  Bradley  blasted  the 
Veterans  Administration  out  of  its  brass-hat 
lethargy  — got  it  down  to  brass  tacks.  Now 
he  speaks  up,  in  The  American  Magazine, 
on  WHAT  THE  VETERANS  DESERVE  FROM 
YOU  —  and  doesn’t  spare  the  brass  tacks, 
either!  In  this  article  he  gives  local  commu¬ 


nities  a  stimulating,  constructive  plan  of 
action  for  veterans’  community  centers. 
General  Bradley’s  enthusiasm  is  conta¬ 
gious.  You’ll  be  fitting  yourself  into  this 
plan  when  you  read:  what  the  veterans 
DESERVE  PROM  YOU,  by  General  Omar  N. 
Bradley  —  in  the  February  issue,  out  now. 


What  Makes  the  Crowd 
Follow  Our  Lead  Articles? 


No  less  than  three  national  magazines 
have  recently  run  pieces  about  Creneral 
Bradley— for  he’s  really  been  making 
news  with  his  vigorous  reorganization 
of  the  Veterans  Administration. 

But  it  remained  for  The  American 
Magazine  to  come  up  with  the  real 
lowdown ...  an  article  not  about  but  by 
Bradley  himself. 

Watch  The  American  . . .  month  after 
month  ...  for  articles  by  men  others 
write  about. 


The  American  Magazine 
Where  Important  People  Turn 
To  Say  Important  Things 


THE  CROWELL-COLLIER  PUBLISHING  COMPANY 
250  PARK  AVENUE,  NEW  YORK  17,  NEW  YORK 

hWUSMRS  or  Tlii  AMMICAN  MAOAZINf.  COllOTf .  AND  WOMAN'S  HOMi  COMTANWN 


someone  they  straighten  out 

their  own  thoughts  and  are  ▼  T  AXXO 

abjejo  maka  .hair  awn  da-  ElectiOD 

Miss  Gouffaut  recalls  that  , 

when  she  first  took  over  the  JUavitq 

advice  column  many  cases  wllia  Xl^WO 

came  to  “Betty  Fairfax”  that  CmcACO,  Dec.  24 — Editorial 
are  now  handled  by  social  agen-  employes  of  the  Chicago  Daily 
cies.  The  Community  Chest  News  voted  in  favor  of  the 
and  the  Children’s  Bureau  were  American  Newspaper  Guild  as 
just  beginning  to  function.  their  collective  bargaining  agent 
“Occasionally  persons  still  in  an  election  held  here  Dec  20 
visit  the  paper  with  such  prob-  by  the  National  Labor  Relations 
lems  but  they  are  referred  to  Board. 

an  agency,”  she  states.  Gilbert  Schatz,  NLRB  field 

Amoxed  at  Gen.ro.ity  examiner  said  of  201  eligible 
to  vote,  102  voted  in  favor  of 
■pie  rwl  generosity  of  the  guild  and  61  against.  Th^ 

and  th«ir  desire  to  help  others  eUgibig  employes  included  48 
has  been  a  revelation  to  I^s  service  men  and  women  on  mill- 
Gouffaut.  Whenever  articles,  ^gj.y  jg^ve  of  whom  18  returned 
swh  as  a  sewing  machine  ra-  ballots  and  four  voted  in 

dio,  or  furniture  ^ve  been  person.  The  mailing  of  ballots 
asked  for  through  the  column  servicemen  set  a  new  prece- 
by  the  Red  Cross  or  ariy  a«e^y.  dent  in  NLRB  elections  of  ce^ 
Miss  Lyman  says  that  feature  the  response  amazes  her.  The  tlflcation,  it  was  pointed  out 
pages  with  candid  and  action  same,  she  says,  is  true  of  a  re-  >j-be  vote  reversed  the  choice 
photos  are  successful.  Wedding  quest  for  recipes  or  other  in-  Daily  News  editorial  em- 
and  engagement  art  is  routine  formation  that  might  be  given  pigyeg  who  turned  down  the 
but  it’s  “society”  and  it’s  im-  by  some  readers.  Miss  Gouf-  guild  by  a  vote  of  80  to  69  in 
portant.  faut  finds  the  response  spon-  ^  election  held  June  1,  1944 

"As  a  result,”  she  says,  “we  taneous  and  prompt.  prior  to  John  S.  Knight  ac-’ 

strike  a  happv  medium  and  give  Most  of  the  persons  who  quirlng  control  of  the  paber  in 
it  equal  play  with  feature  write  to  “Betty  Fairfax”  are  in  Qg^ 

stories.  Snappy  outlines  con-  the  20  to  50  age  bracket.  And,  Guild  leaders  indicated  they 
tribute  a  great  deal  and  original  Miss  Gouffaut  finds,  it  isn’t  a  would  submit  a  contract  pro- 
stories  add  zest.  But  bridal  column  for  women  only.  Many  posaj  Dally  News  manage- 
news  should  have  a  certain  for-  men  call  for  information  in  set-  ment  shortly  after  Jan.  1. 
mal  treatment  with  embellish-  tling  business  discussions  and  a 

ments  that  provide  that  ‘rural  other  problems.  DavtmU 

touch.’”  Miss  Gouffaut’s  column  AskS  HaOlO  ^enmt 

Despite  what  some  male  mem-  doesn’t  drip  with  sentiment.  The  High  Point  ( N.  C. )  Enter- 
bers  of  the  editorial  staff  be-  That’s  the  reaction  not  only  of  prise,  has  made  application  with 
lieve.  Miss  Lyman  points  out  her  co-workers  but  of  the  judge  the  Federal  Communication! 
that  to  women  readers  “society  who  declared  her  column  the  Commission  to  operate  a  radio 
is  all-important  and  women  best,  during  the  last  year,  for  station  on  830  kilocycles,  one 
readers  are  all-important  to  cir-  Ohio  papers  of  over  25,000  cir-  kilowatt  power,  daytime  hours, 
culation.”  culation.  The  judge  wrote: 

As  Women’s  Editor,  too.  Miss  “Her  advice  is  presented  in  a 
Lyman  believes  that  society  and  direct,  thoughtful  manner.  It 

women’s  features  go  hand  in  is  sympathetic  but  not  ‘cod-  ■  I  j 

hand.  She  feels  that  with  the  dling’  and  is  evidently  the  re-  H  ^ 

return  of  newsprint,  sections  suit  of  intelligent  thinking  on  ■  rnff 

with  news  of  clubs  and  Parent-  each  individual  problem.  Her  H  \ 

Teachers  associations,  recipes,  courage  in  taking  a  stand  on  ■  r  ^ 

fashions,  advice  columns,  hints  each  problem  is  admirable  and  ■  I  *  0 

to  housewives,  etc.,  will  rank  the  clarity  with  which  the  ad-  ■  I 

with  sports  and  comics  in  im-  vice  is  given  is  noteworthy.”  ■  I  -  - 


^^dvice 


Informality  Flatters, 
But  Flippancy  Hurts 


Gouffaut 


'A’vLm  AngalM 


Engel  in  Bank  Post 

K.  A.  Engel,  publisher  of  the 
Arkansas  Democrat,  Little  Rock, 
has  been  elected  to  membership 
on  the  board  of  directors  of  the 
St.  Louis  Federal  Reserve  Bank. 


Just  fly  us  the  copy,  layouts,  mats 
or  plates.  Save  time  and  money 
by  having  newspaper  circulars, 
advertising  material,  publica- 
tioiu,  western  editions  produced 
in  the  West  on  modern,  fast  ro¬ 
tary  presses  . . .  black,  color  or 
process  colors  on  newsprint. 
Write  for  samples  and  prices. 


TIME 
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BOSTON  WASHINGTON 
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DETROIT  SAN  FRANCISCO 

DENVER  SAN  ANTONIO 
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Full  services  of 
THE  ASSOCIATED  PRESS 


Publishers,  Inc. 
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2621  W.  54th  StTMt 
Loo  Ang«lM  43,  Calif. 


T 

Louisville,  Ky., 
Fire  Dept. 

*  Honors  Photog 

Louisville,  Ky.,  Dec.  24 — In 
recognition  of  his  services  in 
fire  prevention  and  coverage,  the 
Louisville  Fire 
Department  re¬ 
cently  issued 
this  fireman’s 
outfit  to  A1  Hix- 
' enbaugh,  Cou¬ 
rier-Journal  and 
rimes  photog¬ 
rapher. 

Hixenbaugh, 
an  honorary 
member  of  the 
International 
Association  o  f 
.  Fire  Fighters,  is 
on  24-hour-a- 
day  call  for  pictures  of  fires  both 
for  newspaper  publication  and 
for  files  of  the  Fire  Prevention 
Bureau. 

In  cooperation  with  fire  in¬ 
spector  Robert  McGee,  he  has 
designed  layouts  and  provided 
photography  for  fire  prevention 
posters  and  served  as  consultant 
on  fire  photography.  Several  of 
Hixenbaugh’s  pictures  of  fires 
have  appeared  in  national  publi- 


Hixenbaugh 


cations. 

During  his  two  and  a  half 
years  on  the  Courier- Journal 
and  Times  staff  he  has  photo¬ 
graphed  more  than  200  two- 
alarm  fires,  often  being  the  first 
(  to  reach  the  scene. 


Wood  in  New  Post 

Sen.  Charles  C.  Gossett  (D), 
Idaho,  has  announced  appoint¬ 
ment  of  Charles  D.  Wood  of 
Boise  as  his  executive  secretary. 
Wood  is  Associated  Press  corre- 
qrandent  in  charge  of  the  Boise 
bureau.  Sen.  Gossett  said  Wood 
would  go  to  Washington  shortly 
after  Jan.  1.  Wood  was  formerly 
managing  editor  of  the  Idaho 
Falls  Post-Register  and  previous¬ 
ly  worked  as  a  reporter  for  the 
Odgen  Standard-Examiner. 

■ 

50,000  Circulation 

Navy  News,  official  daily 
newspaper  published  for  U.  S. 
Navy,  Marine  Corps  and  Coast 
Guard  personnel,  now  published 
at  Guam,  has  reached  an  aver¬ 
age  daily  circulation  of  more 
than  50,000. 


Daily  Aids 
Legless  Vet 

Albany,  N.  Y.,  Dec.  24 — The 
Albany  Times  Union  is  establish¬ 
ing  a  legless  veteran  in  the  pho¬ 
tographic  business.  A  campaign 
for  funds  for  the  soldier,  Sgt. 
William  W.  Swartz,  was  estab¬ 
lished  when  the  soldier  told  of 
his  hopes  to  enter  the  photo¬ 
graphic  field.  The  Albany  Cam¬ 
era  Club  is  cooperating  in  the 
campaign  for  funds  with  which 
he  can  buy  equipment.  The 
fund  is  approaching  the  $1,000 
mark. 

AASDJ-AATJ 
To  Meet  in 
Columbus,  O. 

Columbus,  O.,  Dec.  24 — The 
25th  convention  of  the  American 
Association  of  Schools  and  De¬ 
partments  of  Journalism  and  the 
29th  convention  of  the  American 
Association  of  Teachers  of  Jour¬ 
nalism  will  be  held  here  Jan.  24- 
25-26.  The  Neil  House  will  be 
hotel  headquarters  with  the  first 
evening  session  being  held  on  the 
Ohio  State  University  campus. 

The  Columbus  Citizen,  the 
Columbus  Evening  Dispatch  and 
the  Ohio  State  Journal  will  be 
hosts  at  a  joint  AATJ-AASDJ 
dinner  Friday  evening  at  the 
Columbus  Club  at  which  Dr. 
James  E.  Pollard,  director  of 
the  Ohio  State  University  School 
of  Journalism,  will  introduce 
Grove  Patterson,  editor  of  the 
Toledo  Blade,  the  main  speaker. 

An  executive  session  of  the 
AASDJ  will  be  held  Thursday 
evening  at  the  Ohio  State  Uni¬ 
versity  Faculty  Club  where 
Ohio  State’s  President  Howard 
L.  Bevis  will  welcome  the  dele¬ 
gates. 

Presiding  at  the  AASDJ  ses¬ 
sions  will  be  Paul  J.  'Thompson, 
head  of  the  Texas  department 
of  journalism,  vicepresident  of 
the  AASDJ. 

Dr.  Frederic  E.  Merwin,  di¬ 
rector  of  the  Rutgers  School  of 
Journalism,  president  of  the 
AATJ,  will  be  in  the  chair  at 
the  AATJ  sessions  Saturday. 

Dr.  Norval  Neil  Luxon,  Ohio 
State  University,  is  secre¬ 
tary-treasurer  of  both  asso¬ 
ciations. 


^^^HOUSTON* 


1930 

^O|»w(ot»«n  —  292,352 
JtffM  30,  1930  bonk  itopotiH 

U57,684,686 


1940 

Popvlotion  —  304,5 14 
iono  30,  1940  bonk  4«po«f« 

11,733,624 


1945 

JUM  30,  I94S  bwik 

^01,987,373 

U.  >.  Owviranin  Cmmw*  1*41  {Mlt> 


HOUSTON — one  of  the  fastest  growing  markets  in  the  country — has 
more  than  doubled  its  population  in  the  past  fifteen  years.  Today 
Houston  is  by  far  the  largest  city  in  the  South. 

Bank  deposits — deposits  which  have  a  habit  of  steadily  increasing 
throughout  the  years — are  a  good  indication  of  the  stable  growth  and 
development  of  a  market.  Houston  bank  deposits  have  doubled — not 
once,  not  twice,  but  three  times — in  the  past  fifteen  years. 

A  population  now  twice  as  big  has  bank  deposits  six  times  as  big  as 
was  the  case  fifteen  years  ago.  Yes,  Houston  has  “money  in  the  bank”^ 
and  is  ready  and  able  to  buy  your  wares.  And  remember,  the  Houston 
Market  is  sold  when  your  story  is  told  in  The  Chronicle. 


YOU  ASK; 

.  your  market  think 
aoont  bueiness  prospects  lor 
the  next  12  months? 

you  anythin,  to  back¬ 
up  Industry.  in  case  .  . 
just  in  case? 
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IPITOR  4  PUILISHIR  fw  DmmMt  1445 


Many  advertisers  have  found  that  The  Houston  Qironicle 
alone  can  do  the  job  for  them  in  this  rich  and  responsive 
market,  because  The  Chronicle  has  144.5  per  cent  more 
daily  exclusive  coverage  in  the  city  than  any  other  Houston 
newspaper. 


TIm  HoiMton  Mark*!  i*  toM 
whan  yowr  tl«iy  b  taM 
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RADIO 


opment,  Farnsworth’s  announce*  _ 

ment  said  “the  purchaser  of  a  OQXl  1  1  QlldSCO 

1946  television  receiver  need  m  _ _ - 

have  no  fear  that  his  investment  I  VDOCflTCIDnftrQ 
will  be  jeopardized  by  early  ob-  ^  ^  ^ 

solescence  of  his  set.”  Tnr*rarrCAa 

Secondly,  arrangements  were  uXV^&^ViAOCJiS 

completed  by  the  Anderson,  San  Francisco,  Dec.  24— 

Davis  &  Platte  advertising  agen*  ly  wage  increases  of  $13  so  (}•» 
cy  to  present  one  of  the  largest  side  and  $16  nightside  are  ^ 
video  programs  ever  attempted,  vided  Typographical  Union  mm 
Pioneering  in  daytime  television,  bers  employed  by  San  Francis^, 
the  program  will  originate  in  the  four  newspapers  under  a 
DuMont  studios  in  the  John  contract  effective  through  Jin 
Wanamaker  department  store,  ig,  1947. 

~  ^  ^  The  boost  provides  a  $14  day- 

noon.  Thirty  manufacturers  are  side  and  $15  nightside  and  iS- 

dlo  statins,  300  own^  by  the  of  shows  dealing  with  fashions,  hait  hour  shift. 

Ten  working  days  vacation 
annually  is  provided  employej 
working  225  or  more  shifts  yea^ 
ly.  Others  receive  one-twenty- 
fifth  of  a  day’s  pay  for  each  shift 
worked.  Four  hours  work  shall 
constitute  a  shift  on  six  specified 
holidays  compared  with  four 
Dec.  24 —  hours  20  minutes  formerly, 
asting  Sys-  in  event  of  suspension  or  per- 
Ration  maiient  amalgaination  situation 
-  -  ^  -  i  - . receive 


Newspapers  Assume 
Radio  Responsibilities 


By  Jerry  Walker 

IN  1946,  newspaper  publishers  Chicago  after  he  had  banned 
are  assuming  a  large  share  of  foreign  music  programs: 
res^iisibility  in  the  field  of  “I’n  fgn  you  where  a  lot  of  New  York  City,  every  day  at 

these  bands  I  get  come  in,”  he  i  :.  _  ’  _ _ 

coming^  me  Iwgest  potential  was  quoted.  “There  are  900  ra-  cooperating  in  the  sponsorship  ster  scale  for 
group  of  broadcasters.  ^jo  stations,  300  owned  by  the  of  shows  dealing  with  fashions, 

The  trend  in  that  direction  has  press.  Every  time  you  make  a  home  planning,  food  preparation, 
been  apparent  this  year  in  toe  move  again^  radio,  ttie  press  use  of  electrical  appliances,  ap- 
large  number  of  newspaper-in-  <  not  all  of  it  though )  goes  for  plication  of  cosmetics,  and  appre- 
terest  applications  for  FM  sta-  you.”  elation  of  art  and  literature, 

tions  more  than  a  third  of  the  With  an  eye  on  their  own  pri-  ■ 

cation^  clmmSfon^  hafXJ^n  b^iness  of  disseminating  Worcester  Dailies'  worked, 

cauons  v,omm^ion  nas  been  information,  quite  a  few  newspa-  «  « 

going  along  witii  that  percen-  pgrs  are  asking  authority  to  Station  Gets  Award 
tage  in  its  grants  to  newspaper  operate  rural-type  FM  stations  Worc 
P'^blishers  indi-  lo  develop  coverage  in  hard-to-  The  Co 
vidually,  or  flr^  in  which  news-  reach  areas,  either  by  voice  fern  ha 

paper  owners  have  considerable  transmission  or  facsimile  publi-  WTAG,  _ ,  _  _ 

siOTK  noidings.  cations;  many  others  are  moving  operated  by  the  Worcester  Tele- 

Ten  of  the  latest  32  grants  ahead  with  plans  for  television  gram  and  the  Evening  Gazette, 
went  to  the  newQiaper  “group”  stations,  and  scores  of  present  was  the  winner  of  a  $1,000  cash 
as  follows:  AM  broadcasters  are  awaiting  award  for  best  use  of  “guest 

California  —  Sacramento,  Me-  the  official  signal  to  make  im-  critic”  recordings.  CBS  fur- 
Clatchey  Broadcasting  Co.;  San  provements  in  their  stations.  nished  the  recordings  during  a 
Berna^ino,  The  Sun  Co.;  Illi-  There’s  every  indication  that  recent  two-months  affiliated  sta- 
Mi»— Kankakee  Daily  Journal:  radio  will  go  forward  in  the  next  tion  promotion  contest.  ’They  fea- 
j  year  with  the  impetus  of  news-  tured  network  stars  in  short  pro- 

b.  b.  Underhill,  Jr.,  the  Evening  paper  interest.  motional  talks  about  the  major 

Leader;  Dunkirk,  Dunkirk  Print-  evening  programs, 

ing  Co.;  I^rnell,  W.  H.  Green-  of  Talovision  Edward  E.  Hill  is  manager  of 

how  Co.;  Watertown,  Brockway  WTAG. 

Ohio  —  Cincinnati  Times  ^doea°^it  Judges  were  Robert  Collins  of 

Star  Co.  and  Scripps-Howard  asked  »^at  does  it  Ayer  &  Son,  Inc.,  chair- 

Radlo,  Inc.  Also  among  the  ,  ^o^t  to  man;  LinLa  Nelson  of  J.  Walter 

grantees  was  Harry  M.  Bitner,  Thompson  Co.,  Inc.,  vice-chair- 

for  a  station  at  Manchester,  Frank  Sllvemail  of 

w  an  PafSn  for  a  T^ffo-  Batten,  Barton,  Durstine  and  Os- 

FCC  PoUcy  politan  station  in  Washington,  conmiitf^and  CarlofA  franco 

Granting  of  many  more  li-  D.  C.  Previous  figures  for  a  w’ f  r  %’ 

censes  to  newspapers  was  fore-  fairly  full  operating  schedule  in  “  ““  p„ ’’  ; 

seen  as  FCC  poUcy  in  the  Com-  video  have  run  as  high  as  $3.0M,-  Ayers  Ruthraufl  &  Ryan,  Inc 

mission’s  ruling  in  favor  of  000  a  year.  The  Philco  installa-  ’  nek- 

Kingsley  A.  Gillespie,  publisher  tion  would  cost  $528,423  for  con-  McCant^Sfcks^i^lM  •  John 
of  the  Stamford  (Conn.)  Advo-  struction  and  equipment  and 

cate,  whose  acquisition  of  WSRR  $738,000  a  year  for  operating. 

tad  taen  OP  the  ffoupd  Talent  coats  are  not  included.  Tio  .^d’Frtads  B^tta  of 

the  community  s  only  radio  out-  in  the  field  of  television,  two  Renton  &  Bowles  Inc. 
let  would  be  controlled  by  the  important  trade  announcements  g  ’ 

community’s  only  newspaper.  have  been  made  during  the  ci_  t_  r  j 
Commissioner  C.  J.  Durr  was  week.  One  is  the  intention  of  3iaa©  IS  /\a  ivianayer 
the  dissenter  in  the  6-to-l  deci-  Farnsworth  Television  &  Radio  Akron,_  O.,  Dec.  24 — Gerald^  J. 
sion.  At  hearings  recently,  Mr.  Corp.  to  proceed  with  the  pro-  Slade,  with  the  B.  F.  Goodrich 
Gillespie  made  the  point  that  duction  of  television  receivers.  Co.  for  two  years,  has  been 
Stamford  was  well  covered  not  Stating  that  an  all-electronic  named  advertising  manager  of 
only  by  the  New  York  radio  sta-  color  system  of  broadcasting  is  the  Hewitt  Rubber  Corp.,  Buf- 
tions  but  by  New  York  City  likely  to  be  many  years  in  devel-  falo,  N.  Y, 


MAGIC, 


At  the  dtart-oK  ol  a  New  Teir,  | 
it  is  intereetinr  to  market-analvati 
to  know,  PACTUALLT,  that  not 
only  has  Oreensboro  become 
GREATER  GREENSBORO,  but 
the  comingr  12  monthe  will  see 
even  more  wonderful  growth. 

The  word  "boom’*  may  Mem 
trite  .  .  .  but  it  describee  witk 
precision  the  vast  building  pro- 
grrams  alrrady  started.  The  mir 
ket  skyline  is  changliv,  spreadhif 
out,  becoming  higher. 

And  this  skyline  is  a  splendM 
composite  ol  industrial  expanslOA 
new  warehouses,  business  stme 
tures,  eauipment,  civic  ideals  tesfr 
ized.  In  wishing  you  a  proepero* 
New  Year,  Greater  Greensboro  Is 
in  a  poeition  to  promise  GreaM 
Sales,  too  1 


P  1946 


There  he  stands,  at  the  thresherfd  of  a  New  Tear,  a  symbol 
of  York,  Pennsylvania,  as  one  of  the  dependably  fine  mar¬ 
kets,  and  a  national-advertising  “natural.” 

Mr.  1946"  is  likewise  a  symbol  of  the  Army  ol  Buyer* 
if  Goods,  eager  to  place  orders  with  York’s  over  200  great 
plants,  the  majority  of  which  are  thenuelve*  national  ad¬ 
vertisers. 

In  his  brief-case  will  be  his  Sales  Manager’s  tribute  to  York 
litsell  ...  the  ABC  market  of  93,000  progressive*  .  .  . 
the  stability  of  th«  industrial  payroll-income,  and  the 
sustained  prosperity  of  the  entire  area. 

The  York  Dispatch,  with  its  ABC  of  more  than  26,600 
Circulation,  wishes  you  .  .  .  and  You  .  .  .  and  YOU,  an 
•nually  Prosperous  New  Year! 

Represented  by  REYNOLDS-FITZGERALO,  Inc. 


mite. 

As  broadcasters,  newspapers 
assume  a  responsibility  for  lead¬ 
ership  in  the  battle  to  free  radio 
from  restraints  which  are  repug¬ 
nant  to  the  ideals  of  press  free¬ 
dom,  and  also  as  broadcasters, 
newvapers  acquire  some  of  the 
business  headaches  of  radio. 

Indicative  of  the  attacks  which 
newspapers  must  face  in  the 
radio  field  is  the  remark  which' 
the  New  York  Times  attributed 
to  James  Caesar  Petrillo  at  a 
Whalclan^  VWon  meeting  In 


I 


f«ek. 

(Uy. 

pro- 

n«n- 

no'i 

ne* 

Jin 

day- 

lob- 

one- 

ition 

oye* 

nty- 

!h&t 

ball 

[fled 

four 


por¬ 

tion 

Bive 


xal 

ges. 

and 

be 


Ben 

Di- 

the 

em 

Bli- 

& 


:/ 

Mr, 

Fitf 

not 

»me 

but 

Me 


»ro* 

IA^ 


itar 


m 

ka. 


«»l 

i  ii! 

ittf: 


f  Expansion 
I  Moves  on 
'  In  Oakland 

j  Oakland,  Cal.,  Dec.  24 — ^Am¬ 
plification  of  the  Oakland  Post- 
Inquirer  editorial  department 
and  expansion  of  the  staff  to 
meet  requirements  imposed  by 
addition  of  new  services  is  an¬ 
nounced  by  George  W.  Roe, 
managing  editor, 
f  Lindsay  Campbell,  who  for¬ 
merly  handled  the  general  news 
1;  desk,  has  been  named  telegraph 
ii  editor  and  Carl  Swartz,  picture 
il  editor  for  several  years,  is  now 
I  news  editor.  Bill  McCloskey, 
f  back  from  the  Merchant  Marine, 
!  is  new  picture  editor. 

1  Lawrence  Hunt,  formerly  of 
H  the  copy  desk,  has  been  named 
head  of  that  desk  and  N.  S.  De 
Motte.  formerly  of  Eureka. 
I  added  as  a  copy  reader.  Bill 
I  Bettencourt  is  joining  the  sports 
L  department. 

Alan  Jackson,  former  P-E 
^  cameraman  who  obtained  pic- 
!  tures  of  the  U.  S.  S.  Helena  sink¬ 
ing  and  other  photo  features 
while  on  loan  to  INS  Pictures  as 
a  war  photographer,  is  turning 
reporter. 

The  action  is  at  his  own  re- 
:  quest,  Mr.  Roe  explained.  He  is 
due  back  in  the  reporting  role 
shortly.  Mr.  Jackson  was  a  P-E 
reporter  before  turning  lensman. 

The  revisions  follow  obtaining 
of  Associated  Press  wire  and 
?  Wirephoto  services,  giving  the 
jj  Post-Enquirer  the  three  major 
I  wire  services  and  two  major 


wire  picture  services,  Mr.  Roe 
explained.  The  paper  previously 
had  INS  and  U.P.  and  Interna¬ 
tional  Sound  Photos. 

Addition  of  the  AP  services 
was  heralded  in  a  carefully  pre-  | 
pared  campaign  by  Charles  ■ 
Spence,  promotion  manager. 

Page  one  color  announcements  j 
stating  “AP  is  here”  marked  the  j 
promotion,  which  included  also 
black  and  white  advertising  and 
special  page  one  stories. 

Cameraman  Assigned  | 
To  Washington/  D.  C. 

Chicago.  Dec.  24  —  William  ! 
Loewe,  Chicago  Tribune  staff  j 
photographer,  last  week  was  as¬ 
signed  to  that  newspaper’s 
Washington  news  bureau  to 
marshal  the  Tribune’s  photo 
coverage  of  activities  in  the 
nation’s  capital.  Loewe,  a  mem¬ 
ber  of  the  Tribune  since  1925 
when  he  started  as  a  copy  boy, 
recently  returned  after  three 
years  of  service  with  the  Navy. 

Under  the  direction  of  the  bu¬ 
reau  chief,  Arthur  Sears  Hen¬ 
ning,  Loewe  will  work  closely 
with  the  Washington  reporting 
staff  which  now  consists  of 
Walter  Trohan,  Chesly  Manly, 
Leland  Forrester,  Laurence 
Burd,  Philip  Dodd,  Willard  Ed¬ 
wards,  William  Moore,  William 
Strand,  and  Robert  Young. 

■ 

Occupies  Ne-w  Quarters 

The  H.  M.  Klingensmith  Co.,  i 
Canton,  Ohio,  advertising  j 
agency,  is  occupying  new  and  i 
larger  quarters  in  the  Commer-  I 
cial  Building,  205  Market  Ave., 
South.  i 


WHY  BEAT  AROUND 
THE  BUSH?  j 

Here  Are  the  Facts!  i 

HOUSTON  GREATEST  FOOD  i 
MARKET  IN  THE  SOUTH!  ' 

.  .  .  AND  HOUSTON  POST  LEADS 
NATION  IN  RETAIL  FOOD  LINAGE  { 

and  Here’s  Why— 

1.  Houston  merchants  found  the  Post  pays  in 
greater  returns. 

2.  Only  the  Post  carries  both  AP  and  UP  News. 

3.  The  Post  carries  25  of  the  most  popular  comics. 

4.  The  Post  is  family  read — 94.6%  door  delivered  I 

or  mailed.  I 

THE  HOUSTON  POST  | 

First  in  the  Tex€U  Morning  Field 

in  City  and  Suburban  Circulation  i 


Tiny  Giant  with  a  Future 


This  tube  is  one  of  the  bigge.st  little  electronic  devices 
ever  invented.  It  played  a  big  part  in  the  war  and 
now  it  promises  great  things  in  both  telephone  and 
television  fields. 

Developed  by  the  men  who  design  your  Bell  Tele¬ 
phone  System,  “6AK5"  is  so  minute  that  its  “works” 
have  to  he  inspected  under  a  magnifying  glass.  Yet 
this  tiny  giant  mak<‘s  possible  the  sending  of  hundreds 
of  long  distance  telephone  conversations  at  the  same 
time— or  the  living  patterns  of  television— over  a  single 
coaxial  or  radio  channel. 

Developing  electronic  tubes  of  revolutionary  design 
has  been  the  steady  job  of  Bell  Telephone  Laboratories 
scientists  for  over  .30  years.  With  the  war  over  they 
are  back  on  the  job  of  exploring  and  inventing  to  in¬ 
sure  that  you  will  continue  to  have  the  finest  telephone 
service  in  the  world. 

BELL  TELEPHONE  SYSTEM 


tB'ltOir  -  PU  t)«c*mb«r  29;  1^4S 
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CIRCULATION 

Outlines  H-D  Plan 
For  Cleveland  Press 

By  George  A.  Brandenburg 


THE  Cleveland  Press  uses  the 

metropolitan  plan  for  home 
delivery  in  the  entire  city  area. 
Under  such  a  plan  the  city  is 
divided  into  36  districts  with  a 
district  manager  in  charge  of 
each,  but  no  branch  offices  are 
maintained. 

District  managers  spend  their 
entire  time  on  the  maintenance 
and  promotion  of  the  carrier 
organization  of  2,600  boys.  They 
also  make  the  distribution  of 
papers  in  the  afternoon,  meet¬ 
ing  each  carrier  at  a  point  on 
his  route.  Cleveland  newspapers 
do  not  sell  on  the  streets  and 
newsstand  distribution  is  han¬ 
dled  by  a  separate  organization. 

Tells  How  Plan  Works 

The  district  managers  are 
trained  and  supervised  by  six 
inspectors,  who  are  the  outside 
field  supervisors.  The  city  car¬ 
riers  serve  over  183,000  cus¬ 
tomers  daily.  The  entire  division 
is  supervised  by  F.  M.  Stewart, 
home  delivery  manager,  who  is 
responsible  directly  to  Clem 
O’Rourke,  circulation  manager 
of  the  Scripps-Howard  news¬ 
paper  in  Cleveland. 

We  are  indebted  to  Mr.  Stew¬ 
art  for  the  following  compre¬ 
hensive  survey  of  how  the  Press 
handles  its  unique  home  de¬ 
livery  set-up.  Mr.  Stewart 
speaking: 

“The  most  obvious  r^uire- 
ment  in  building  and  maintain¬ 
ing  a  home  delivery  organiza¬ 
tion  which  will  render  a  maxi¬ 
mum  benefit  to  the  newspaper, 
the  carrier  and  the  subscriber, 
is  the  use  of  utmost  care  in  the 
selection  and  training  of  the 
district  managers.  These  field 
men  who  actually  appoint  car¬ 
riers  and  constantly  deal  with 
them  can  make  or  break  the 
best  intentioned  plans.  We  care¬ 
fully  check  the  background  of 
each  new  man  before  hiring. 
After  being  hired  he  is  trained 
under  the  direct  supervision 
of  experienced  inspectors  who 
demonstrate  each  operation. 
Written  guides  are  supplied  and 
a  constant  check  of  results  is 
made. 

“After  the  carrier  is  selected 
we  believe  getting  him  started 
right  is  next  in  importance.  Our 
district  managers  lease  the  route 
to  the  carrier  right  in  his  own 
home  in  the  presence  of  one  or 
both  parents.  The  responsibili¬ 
ties  of  a  carrier  are  fully  ex¬ 
plained  in  the  presence  of  the 
parent.  Profits  and  collections 
are  also  thoroughly  explained. 
Mutual  confidence  must  be  es¬ 
tablished  at  this  interview  be¬ 
cause  we  require  the  carrier  to 
pay  a  deposit  of  10  cents  per 
customer  plus  one  week’s  paper 
bill  in  advance.  On  a  70-customer 
route  this  amounts  to  $10.60. 
This  serves  not  only  to  protect 
the  newspaper  financial^,  but 
brings  home  to  the  boy  and  his 
parents  that  the  carrier  is  going 
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into  business  for  himself — he  is 
making  an  investment. 

“At  the  close  of  the  leasing 
interview,  the  new  carrier  is 
presented  with  a  Carrier  Hand¬ 
book.  This  book  describes  the 
benefits  of  route  work,  substan¬ 
tiated  by  testimonials  of  leading 
educators  and  prominent  men. 
It  also  covers  in  detail  the  best 
methods  of  rendering  good  serv¬ 
ice,  collecting  and  securing  new 
customers  for  added  profits.  The 
boy  Is  then  invited  to  attend  a 
meeting  of  new  carriers  in  the 
office,  the  following  Saturday 
afternoon. 

“The  district  manager  checks 
back  on  the  new  carrier  either 
during  or  following  delivery  on 
his  first  day  alone.  This  serves 
the  dual  purpose  of  straighten¬ 
ing  out  any  difficulties  and  put¬ 
ting  the  carrier  at  ease.  On 
more  difficult  routes,  the  district 
manager  or  the  inspector  ar¬ 
ranges  to  go  with  the  new  car¬ 
rier  on  his  first  day.  After  the 
first  collection,  the  district  man¬ 
ager  checks  results  to  see 
whether  the  boy  received  his 
profits. 

Collections  Important 

“Our  policy  on  collections  is 
formed  with  consideration  for 
the  carrier’s  welfare.  We  tell 
the  carrier  that  if  he  collects 
regularly  and  promptly  each 
week,  he  should  not  only  have 
his  paper  bill  ready  Monday 
morning,  but  should  also  have 
his  profit.  We  feel  that  the  cus¬ 
tomer  also  has  a  responsibility 
in  seeing  that  the  carrier  is  paid 
regularly  without  excessive  call¬ 
backs.  We  sometimes  suggest  to 
carriers  that  they  discontinue 
service  to  customers  who  refuse 
to  cooperate.  In  case  a  customer 
complains  about  the  carrier’s 
collection  policy  we  check  to  be 
sure  the  carrier  has  done  his 
part  and  then  explain  the  car¬ 
rier’s  problems  to  the  customer. 
Most  customers  are  merely 
thoughtless  in  this  respect  and 
agree  to  cooperate  after  the  car¬ 
rier’s  problem  is  fully  explained. 

“We  do  not  accept  paid-in- 
advance  subscriptions  for  car¬ 
rier  delivery.  In  the  first  place, 
it  is  an  infringement  on  the  car¬ 
rier’s  rights  as  an  independent 
contractor  for  us  to  accept 
money  from  his  customers  and 
not  to  turn  the  full  amount  over 
to  him  promptly.  Naturally,  we 
do  not  wish  to  assume  that  re¬ 
sponsibility.  We  also  would 
weaken  the  educational  value 
of  route  work  if  the  carrier  be¬ 
came  a  mere  delivery  boy  with¬ 
out  the  weekly  collection  con¬ 
tact. 

“Frequent  contact  with  the 
carrier’s  parent  Is  also  impor¬ 
tant.  We  accomplish  this  by  the 
district  manager  calling  at  the 
carrier’s  home  each  week  to  col¬ 
lect  for  the  week’s  papers.  Over 
a  period  of  time,  friendship  and 
confidence  is  established  be- 


Gen.  Denig  Retires 

Washington.  Dec.  24 — Brig. 
Gen.  Franklin  A.  Hart  has 
been  appointed  chief  of  Ma¬ 
rine  Corps  public  information, 
succeeding  Brig.  Gen.  Robert 
L.  Denig  who  has  retired  after 
serving  in  that  post  through 
the  war  period.  General  Hart 
is  a  veteran  of  Iwo  Jima  and 
other  Pacific  engagements  and 
holds  several  decorations  in¬ 
cluding  the  Navy  Cross. 


tween  the  district  manager  and 
the  parent.  Any  issues  are 
promptly  explained  or  corrected 
before  they  become  too  serious. 
Parents  are  greatly  impressed 
by  a  constant  display  of  interest 
in  the  carrier’s  profits,  his  ac¬ 
complishments  and  general  wel¬ 
fare. 

“We  feel  that  cooperation  with 
school  authorities  is  very  im¬ 
portant.  Our  inspectors  and 
promotion  manager  call  at 
schools  to  make  the  acquaint¬ 
ance  of  superintendents  and 
principals.  Our  program  is  ex¬ 
plained  in  detail  and  they  are 
placed  on  the  mailing  list  for 
such  material  as  our  handbook 
and  carrier  paper.  We  make 
clear  to  them  that  under  no 
circumstances  do  we  wish  to 
interfere  with  any  boy’s  formal 
education.  We  tell  them  that  we 
will  cooperate  to  the  limit  in 
any  instance  where  they  believe 
a  carrier’s  route  is  causing  low 
grades  in  school. 

“When  a  carrier  gives  up  his 
route  we  want  him  to  remember 
it  as  a  pleasant  and  beneficial 
experience.  We  want  him  to  be 
a  booster  for  us  the  rest  of  his 
life.  If  he  has  stayed  at  least 
six  months,  and  has  an  other¬ 
wise  satisfactory  record,  he  is 
mailed  a  merit  certificate  signed 
by  the  circulation  manager. 

Promotes  Employment 

“Carriers  graduating  from 
high  school  and  giving  up  their 
routes  are  encouraged  to  place 
applications  for  work  with  the 
Press  if  they*  are  interested  in 
any  phase  of  newspaper  work. 
Every  department  of  the  Press 
has  cooperated  in  this  program 
and  many  valued  employes  re¬ 
ceived  their  chance  in  this  way. 
Graduating  carriers’  pictures  are 
carried  in  the  paper  with  a  con¬ 
gratulatory  message.  Outside 
employers  are  encouraged  to  ask 
that  applicants  be  referred  to 
them  by  the  circulation  depart¬ 
ment.  This  program  for  grad¬ 
uates  has  not  functioned  so  well 
during  the  war  due  to  the  fact 
that  15-  and  16-year-old  boys 
were  able  to  easily  get  good 
paying  jobs  without  assistance. 
However,  we  plan  to  renew  our 
emphasis  on  this  idea  as  condi¬ 
tions  return  to  normal. 

“It  was  necessary  to  suspend 
our  scholarship  plan  for  carrier 
graduates  during  the  war  years 
since  the  armed  services  had 
first  call  on  all  18-year-olds.  We 
plan  to  resume  scholarships  as 
soon  as  Congress  outlines  a  def¬ 
inite  policy  on  the  draft. 

“One  of  the  best  methods  ever 
used  by  the  Press  In  the  produc¬ 
tion  of  new  home  delivery  busi- 

IDITOR  A  PUI 


iicas  lias  uccii 


paign.  This  method  has  of 
course  been  suspended  durinir 
the  paper  shortage.  Under  our 
sample  plan  prospect  lists  aiv 
prepared  on  each  carrier’s  ro^ 
Prospect  slips  are  prepared  in 
our  office  and  released  to  th* 
carrier  on  regular  schedule  and 
follow-up  calls  are  made  durin* 
the  campaign,  which  we  limit  to 
about  six  weeks.  At  the  beiln- 
ning  of  the  campaign  district 
meetings  are  held  in  neighb^ 
hood  schools  for  the  purpose  of 
demonstrating  and  suggestini 
sales  methods.  Sound  slide  film 
is  used  here  also. 

“During  the  war  years  our 
carriers  participated  in  several 
of  the  War  Stamp  and  War  Bond 
sales  drives,  selling  over  a  mil¬ 
lion  dollars  in  government  se¬ 
curities. 


“During  the  war  years  our 
carrier  turnover  rate  greatly 
increased  due  to  the  competition 
for  the  services  of  15-  and  16- 
year-old  boys.  However,  we 
were  able  to  secure  replaec- 
ments  without  service  interrup¬ 
tions  and  show  a  consistent 
gain  on  home  delivered  sub¬ 
scribers  during  the  entire  time. 
While  full  credit  for  this  is  due 
the  district  managers’  excellent 
work  we  also  attribute  much  of 
our  success  during  this  period 
to  the  groundwork  done  with 
the  carriers  in  past  years  giving 
Press  route  work  and  training 
acceptance  with  parents  and 
school  authorities  throughout 
our  community.’’ 


Selling  Course 
Given  in  Montrecd 


Montreal,  Dec.  24 — “How  to 
Sell,’’  an  extension  course  in 
practical  salesmanship,  has  bees 
undertaken  by  McGill  Univer¬ 
sity  in  collaboration  with  the 
Advertising  and  Sales  Execu¬ 
tive  Club  of  Montreal,  and  wil 
open  on  Jan.  23.  Enrolment, 
due  to  the  difficulty  of  provi* 
ing  adequate  personal  inst^u^ 
tion  for  too  large  a  number  of 
students,  will  be  limited  to  101 
and  returned  servicemen  and 
women  will  be  given  priority. 

Rene  B.  Perrault,  president  of 
Gumming-Perrault,  Ltd.,  is  hon¬ 
orary  director  of  the  course 
while  course  director  will  b# 
Philip  J.  McGinnis,  divisiou 
sales  manager  of  the  Bell 
Television  Co.  of  Canada,  ia 
Montreal. 
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“Extra-Hi-Speed” 
COLOR  PRESSES 

Unit  Style  or 
SuperinqKMod 

Fastmai  Color  Prtmm 
in  thm  World 

Waher  Scott  ft  Co* 

PLAINFIELD,  N.  J. 
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]}SES  Backs  Ads 

j  fo  TH*  Editor: 

In  the  November  17  issue  of 
Bbitor  &  Publisher,  Loyal  Phil¬ 
lips,  advertising  director  of  the 
jfeto  Orleans  Item,  raises  some 
questions  about  the  Un.ted 
States  Employment  Service 
which  I  should  like  to  answer. 

Mr.  Phillips’  basic  thesis  is 
that  newspapers  should  not  con¬ 
tinue  to  support  the  USES  be- 
ctuse  the  USES  is  a  “Franken¬ 
stein”  which  will  strike  a  blow 
at  future  advertising  revenues. 

Far  from  seekL"g  to  compete 
with  newspaper  classified  adver- 
j  tising  columns,  the  USES  made 

intensive  and  successful  use  of 
them  through  the  entire  war 
period  and  plans  to  continue  to 
do  so.  They  have  been  partic¬ 
ularly  helpful  in  the  field  of 
inter-regional  recruitment.  In¬ 
deed,  classified  advertising  has 
:  so  well  established  its  worth 
.  that  it  will  always  have  an  im- 
'  portant  place  in  the  employ¬ 
ment  service  picture.  In  this 
connection  I  might  point  out 
t^t  British  help-wanted  col¬ 
umns  continue  to  prosper  al¬ 
though  Great  Britain  hsm  had  a 
fully  nationalized  public  em- 
'  ployment  system  since  before 
'  World  War  I. 

It  is  true  that  help-wanted 
advertisers  were  circularized  in 
,  New  York,  Rochester,  and  Mil¬ 
waukee.  There  is  no  question 
but  what  this  action  was  mis- 
T  guided  and  ill-advised.  But  it 
was  not  indefensible.  It  was  an 
honest  and  patriotic  attempt  to 
find  a  solution  to  an  extremely 
serious  problem — ^job  pirating. 
It  was  temporary  in  nature  and 
local  in  character.  But,  good 
or  evil,  it  did  not  represent  a 
national  USES  policy  for  the 
incidents  took  place,  as  Mr. 
Phillips  points  out,  before  Pearl 
Harbor.  It  was  not  until  after 
Pearl  Harbor  that  the  USES 
was  put  on  its  present  national 
basis. 

Mr.  Phillips  also  speaks  un¬ 
favorably  of  the  interviewing 
.  and  classifying  of  applicants  in 
USES  offices.  I  wish  to  assure 
Mr.  Phillips  and  your  readers 
that  this  problem  is  one  of  the 
greatest  concern  to  us.  .  .  .  With 
a  25%  increase  over  the  August 
figure  of  5,890,000  units,  I  regret 


to  say,  we  have  fallen  short  of 
our  customary  standards. 

Mr.  Phillips  said  in  conclu¬ 
sion  that  it  is  his  experience 
that  an  employer  can  get  a  more 
satisfactory  response  through 
either  a  help-wanted  ad  or 
through  employment  agencies. 
This  is,  no  doubt,  true  in  some 
cases.  But  there  are  many 
thousands  of  employers  all  over 
the  country  who  turn  regularly 
to  the  USES  for  help  in  solving 
their  employment  problems. 

Robert  C.  Goodwin,  Director, 
'  U.  S.  Employment  Service. 

Newsprint  Prices 

To  the  Editor: 

Your  editorial,  Nov.  10,  page 
46.  on  Newsprint  Prices,  recalls 
experiences  while  active  in 
newspaper  work  and  later  while 
a  newspaper  consultant  of  a 
large  north-central  U.  S.  paper 
mill. 

This  mill  had  many  paper 
machines.  One  of  them  was  the 
world’s  largest  and  devoted  en¬ 
tirely  to  newsprint.  A  part  of 
the  plant  was  considered  the 
largest  sulphite  mill  in  America. 

This  concern  faithfully  exe¬ 
cuted  the  varying  and  various 
orders  of  newsprint  users,  not 
an  easy  task  with  the  great 
variety  of  presses,  and  the  calls 
for  different  sizes,  etc.  It  hoped 
to  build  up  its  newsprint  busi¬ 
ness  while  doing  a  fair  share  of 
sulphite  bonds  and  other  com¬ 
mercial  printing  papers. 

When  the  depression  hit 
around  1930-31,  things  became 
so  tough  and  the  price  for 
newsprint  was  so  unsatisfactory, 
that  several  $5,000,000  annual 
newsprint  contracts  were  not 
renewed,  as  well  as  many 
smaller  contracts — the  mill  went 
wholly  into  the  commercial  and 
book  paper  business,  except  for 
some  roto  stock.  Sometimes  the 
newsprint  customers’  credit 
started  foundering,  too. 

This  demonstrates  why  other 
United  States  mills  have  given 
up  making  newsprint,  and  gone 
to  more  easily-handled  and 
profitable  paper  manufacture. 
These  facts  may  assist  publish¬ 
ers  in  handling  the  problems  of 
supply  and  of  prices. 

“Veteran." 


AP  List  of  'Big  10' 
f  Omits  n  Duce's  End 

The  Associated  Press  an- 
nounced  this  week  its  compila- 
I  tion  of  the  10  top  stories  of  1945, 
excluding  from  its  list  the  as¬ 
sassination  of  Mussolini  which 
had  been  included  in  selections 
compiled  by  both  International 
News  Service  and  United  Press. 
(See  E  &  P,  Dec.  15,  p.  46.) 

“Atomic  Age  Opened  Aug.  6” 
heads  the  AP  listing.  Others 
are:  “Japan  Surrenders  Aug. 
14,”  “Germany  Collapses  May  7 
and  Hitler  Dies,”  “A  Chieftain 
•  Died  April  12,”  “Labor  Stirs  in 
a  Postwar  World,”  “United  Na¬ 
tions  Set  Up  Housekeeping, 


April,”  “Britain  Swings  to  the 
Left — July  26,”  “Spotlight  on 
Pearl  Harbor,”  “Nazi  Top  Crimi¬ 
nals  Go  on  "Trial  Nov.  20”  and 
“Postwar  Upheavals  Plague  the 
World.” 

■ 

Springfield  Guild  Wins 

With  91%  of  all  eligible  em¬ 
ployes  casting  ballots,  the  Amer¬ 
ican  Newspaper  Guild,  CIO,  won 
a  National  Labor  Relations 
Board  election  for  collective 
bargaining  rights  for  editorial 
employes  of  the  Springfield 
(Mass.)  Newspapers  on  Dec.  18 
by  a  vote  of  49  to  28.  There 
were  84  persons  eligible  to  vote. 
Seven  did  not  appear  at  the 
polls. 
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The  Columbus 
Experiment 

In  Columbus,  Ohio,  a  test  conducted  by 
A  &  P  in  conjunction  with  the  agricultural  ex¬ 
periment  station  at  Ohio  State  University  is 
demonstrating  that,  when  perishable  produce 
is  sealed  in  packages  of  moisture-proof  cello¬ 
phane  and  kept  refrigerated,  spoilage  is  largely 
eliminated. 

This  experiment  seeks  a  way  to  reduce  the 
spoilage  loss — generally  regarded  as  “inevi¬ 
table” — which  costs  the  nation  the  output  of 
one  acre  in  every  four  under  cultivation  and 
nullifies  two  of  every  eight  hours  worked  by 
American  farmers. 

Enlisting  the  aid  of  A  &  P  Super  Market 
managers  and  warehousemen  in  Columbus,  as 
well  as  consumers,  pri  gp-essive  Ohio  farmers 
and  manufacturers  of  containers  and  equip¬ 
ment,  this  project  has  made  modern  packag¬ 
ing  methods  and  scientific  refrigeration  its 
chief  implement  in  the  war  on  waste. 

Fresh,  field-ripened  fruits  and  vegetables 
are  washed,  trimmed,  packed  in  cellophane  and 
then  sold  from  open-type,  self-service  refrig¬ 
erator  cases.  The  experiment,  which  includes 
protection  of  perishables  from  farm  to  dinner 
table,  has  drawn  a  response  from  food  shop¬ 
pers  indicating  that  the  test  is  headed  in  the 
right  direction. 

The  Columbus  Experiment  has  already 
shown  that  cooperation  among  growers,  dis¬ 
tributors  and  consumers  can  lick  the  spoilage 
problem.  It  is  typical  of  a  policy  which  has 
enabled  the  men  and  women  of  A  &  P  to  do  the 
nation’s  most  efficient  job  of  food  distribution. 

A  &  P  FOOD  STORES 
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One- Woman  Show 
Aids  City’s  Needy 
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By  Frcmcis  J.  Wise 

Acting  City  Editor.  Youngstown  Vindicator 
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YOUNGSTOWN,  O.,  Dec.  25 —  plicit  confidence  in  her.  They 
A  lot  of  well-meaning  folks  know  that  the  date  of  their  res¬ 
pray  fervently  that  the  Lord  ervatlon  will  determine  where 

will  provide  for _ they  sit.  It  doesn’t  make  any 

the  poor  and  the  1  difference  how  much  or  how 

needy.  »  little  money  they  have.  Bank 

But  Esther  .4  piesidents  sit  in  the  gallery. 

Hamilton,  Office  boys  may  be  found  down 

Youngs  town  front.  IiUllionalres  and  grocery 

Vindicator  col-  .  W  clerks  rub  elbows  and  have  a 

umnist,  goes  ■  whale  of  a  good  time. 

'em  one  better  |^k|L  You  can’t  wangle  a  ticket  out 

— she  does  the  •* .  i  of  anybody  except  Esther.  She 

providing.  nisrks  down  every  reservation 

Maybe  she  1  4  as  it  comes  to  her  desk.  When 

prays,  too.  I  .......  x, 

don’t  know 
about  that.  But 
if  she  does,  she 
.supplements  it  with  a  terrific  year.” 

amount  of  energy  and  down-  The  candv  butchers  usually 
right  hard  work.  As  a  result,  make  enough  money  to  pay  for 
1,000  or  more  families  have  gro-  the  show  talent.  Fifty  outstand- 
ceries  on  the  table  every  Christ-  ing  men  of  the  city  are  selected 
mas.  for  these  jobs.  The  man  who 

She’s  the  life  blood,  the  warp  sells  you  a  stick  of  peppermint 
and  the  woof,  the  bone  and  the  may  be  president  of  a  steel  mill 


Handltott 


muscle,  of  Youngstown’s  Alias  or  a  judge  and  he’ll  never  hand 
Santa  Claus  Club,  which,  on  you  back  any  change,  whether 
Dec.  8,  held  its  15th  annual  you  give  him  two-bits  or  a  five- 
show.  dollar  bill.  Each  has  a  $100 

That  one  show,  staged  in  an  quota  and  they  all  battle  for  the 
auditorium  seating  2,539  per-  title  of  champ  butcher.  This 
.sons,  produced  a  net  profit  of  year  the  butchers  alone  raised 
$12,000.  And  from  that,  each  of  $9,000.  One  of  them  turned  in 
approximately  1,500  families  $3,000.  The  top  man  gets  a 
will  get  a  minimum  grocery  personal  gift  from  Esther.  It’s 
order  of  $8  for  a  Christmas  usually  a  simple  little  thing  but 
dinner.  it  practically  ranks  with  the 

The  beneficiaries  get  orders  Congressional  Medal  of  Honor 
on  stores  near  thwr  homes,  in  this  town. 

They  go  to  the  stores  them-  Esther’s  show  has  become  an 
selves,  pick  out  what  they  want  outstanding  social  event,  but. 
to  eat.  Nobody  dictates  to  them  pai^doxically,  it  makes  no  dif- 
what  they  shall  eat  and  what  ference  whether  you  wear  tails  New  Year's  greetings  from  20  U.  S.  advertisers  went  to  GFs  slUl 

they  shall  not  eat.  or  overalls.  “over  there"  via  this  large  size  advertisement  in  the  European  edi- 

”1  don’t  believe  in  packing  Because  that’s  Esther  —  the  tion  of  the  New  York  Herald  Tribune.  The  ad  is  one  of  five  in  a 
baskets  and  sending  them  out,”  show  is  Esther.  ’This  veteran  cooperative  series  schedaled  by  90  U.  S.  advertisers  during  the 

says  Esther.  “It’s  too  cold  a  reporter  despises  phoneys  and  holiday  season.  (See  E  &  P  story.  Doc.  2Z  p.  58.)  _ 

form  of  charity,”  climbers.  She  could  be  the  hon-  . 

Deserving  families  are  listed  ored  guest  in  the  top  homes  iu  ,  ,  n  .n  *  • 

through  the  usual  social  service  the  city  any  time  she  wanted.  CinCUUlCrtl  Posi  Unit  VetGrcm  Still  ActivO 
groups.  In  addition,  names  are  Generally  it’s  the  other  way.  G.,..,.!.,..  Still  writinc  his  weekly  col- 

turned  in  by  preachers,  priests.  They  drop  in  to  see  her.  Approves  Poy  Scale 

rabbis,  school  teachers,  letter  Periodically  she  flays  the  Cincinnati,  Dec.  24 — ^The  Post  £qj,  Johnstown  (Pa )  Ob- 

carriers  and  policemen.  And  church-goer  who  drops  a  nlckle  unit  of  the  Cincinnati  News-  server  William  (“Uncle  Bill") 
Elsther,  who  knows  practically  in  the  plate  and  could  afford  $5.  paper  Guild  voted  to  accept  a  Kohler  recently  observed  hi* 

everybody  in  town,  picks  out  She  finds  homes  for  cats  and  flat  $3  per  week  raise  for  all  .  ^ 

families  herself  who  would  not  dogs,  jobs  for  the  jobless.  She  employes  from  April  25,  last,  to 

ask  for  a  thing  if  they  were  acts  tough  but  isn’t;  she’s  utterly  Nov.  1,  1945,  effective  date  of 

starving.  The  process  of  ellml-  feminine.  a  proposed  new  contract, 

nation  over  the  years  has  weed-  She  has  turned  down  scores  The  following  general  in- 
ed  out  the  chiselers.  of  jobs.  She  likes  ’The  Vindi-  creases  were  voted  as  of  Nov.  1 : 

It’s  a  matter  of  pride  with  cator.  She  covered  trials  for  15  $2  weekly  for  those  earning 
every  storekeeper  to  see  that  years  with  Scripps-Howard,  in-  $24.99  or  less;  $3  for  those  $25 
every  “Esther  order”  gets  per-  eluding  the  Lindbergh  kidnap-  to  $39.99;  $4  for  $40  to  $49.99,  and 
sonal  attention  and  generally  ing.  Come  April  1st.  she  will  $5  for  those  earning  $50  and  up. 
more  than  the  amount  called  have  written  a  column  for  ’The  maintenance  of  member- 
for  goes  into  the  baskets  of  the  Youngstown  papers  for  25  years,  ship  issue  was  remanded  to  the 

order  bearer.  For  several  years  she  won  the  War  Labor  Board.  Manage- 

As  for  the  show  itself,  all  Ohio  Newspaperwoman’s  Associ-  ment  will  continue  three  week 

seats  go  for  $2.50,  regardle^  of  ation  award  for  the  best  Ohio  vacations  and  grant  a  32-hour 

whether  it’s  a  first  row  aisle  column.  She  also  won  a  na-  week  in  a  holiday  week.  If  holi- 

number  or  a  chair  way  back  in  tional  award  from  the  Na-  day  falls  on  employe’s  day  off, 

a  far  comer  of  the  gallery.  tional  Federation  of  Newspaper-  he  receives  a  compensating  day 

People  send  in  their  reserve-  women.  off.  Frederick  Giesel,  Post  busi- 

tions  and  seats  are  handed  out  She  rarely  misses  a  day  on  ness  manager,  agreed  to  con- 
in  the  order  in  which  reserve-  the  job.  Toss  an  assignment  at  tinue  overtime  pay.  It  was  de- 

tions  are  received.  Reservations  her  and  it  comes  bouncing  back  cided  that  guild  and  manage- 

for  the  1948  show  already  are  at  you  with  no  waste  time,  ment  shall  pass  on  outside  radio 
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Ex-Newspaper 
Artist  Doing 
'  Big  Art  Job 

Philadei.;>hia,  Dec.  24 — Only 
g  newspaper  artist,  accustomed 
to  dashing  oif  one  assignment 
after  another  in  the  quick  suc¬ 
cession  required  of  daily  news¬ 
paper  production,  could  cope 
uritfa  such  an  order  as  painting 
the  portraits  of  every  one  of  the 
87  outstanding  generals  of  the 
U.  S.  Marine  Corps. 

Such  a  job  is  the  task  now 
occupying  virtually  the  sole  out- 

'  pot  of  Captain  Victor  J.  (Vic) 

•  Guinness.  USMC,  veteran  Phil¬ 
adelphia  newspaper  artist,  il¬ 
lustrator,  photographer  and  at 
various  times  in  his  picturesque 

,  .career  full-fledged  reporter  as 

*  well. 

A  veteran  of  the  First  World 
far,  Vic  was  art  director  of 
New  York  Daily  Mirror 


couple  more  for  the  stimulated 
re-enlistment  drive. 

Six  years  ago  he  turned  pro¬ 
fessional  painter  when  he  did 
a  portrait  of  himself  as  a  sea- 
soldier  in  1917-18.  The  por¬ 
trait  was  quite  a  success. 

When  the  set  of  67  generals  is 
completed,  they  will  be  sent  to 
Marine  headquarters  in  Wash¬ 
ington.  One  thing  the  Captain 
dislikes  is  having  his  works 
hung  in  museums  or  art  gal¬ 
leries  because,  he  says,  the  gen¬ 
eral  public  doesn’t  get  around 
to  seeing  them. 

Having  had  some  stage  ex¬ 
perience  in  his  busy  life,  and 
playing  cowboy  roles  in  silent 
films  with  some  of  the  then 
famous  actors  such  as  Arthur 
Johnson  and  Alice  Joyce,  the 
Captain  belongs  to  both  the 
l.iambs  and  Friars  Clubs. 

He  is  also  an  honorary  mem¬ 
ber  of  this  city’s  Pen  and  Pencil 
Club,  the  only  other  living  per¬ 
son  to  share  this  distinction  be¬ 
ing  Connie  Mack. 


Press  Agents 
Taken  to  Task 
By  AP  Writer 

Albany,  N.  Y.,  Dec.  24 — The 
Associated  Press  is  casting  a 
leery  eye  on  the  increasingly 
large  number  of  press  agents  on 
the  New  York  State  payroll. 

A  capitol  column  by  Tom 
Benton,  distributed  to  AP  mem¬ 
bers  in  the  state,  took  the  press 
agents  to  task  particularly  for 
the  system  of  news  releases  that 
ignores  the  right  of  a  newsman 
to  an  exclusive  story. 

"Approach  some  of  the  ex¬ 
perts  with  questions  and  you  not 
infrequently  get  a  stall  until  a 
release  can  be  written  and  dis¬ 
tributed  to  everybody,”  Benton 
.said. 

“In  some  cases  the  press 
agents  tell  you  flatly:  ‘We  can’t 
give  you  that  information  now, 


but  we’ll  get  it  out  in  a  news 
release  soon  so  that  everybody 
can  have  it.’  ” 

Benton  estimated  the  number 
of  press  agents,  all  with  more 
impressive  titles,  at  50. 

He  also  found  objectionable 
the  state  system  of  timing  most 
of  its  releases  for  5:30  p.m. 
which  brings,  he  said,  the  stand¬ 
ard  gripe  of  the  writers: 

“Don’t  they  think  we  want 
any  home  life?” 

Among  the  most  recent  events 
to  have  disturbed  the  capitol 
correspondents  was  the  forma¬ 
tion  of  a  radio  division  in  the 
Commerce  Department  which 
will  supply  radio  stations  direct¬ 
ly  with  news  of  state  affairs. 

■ 

Named  Weekly  Editor 

Jesse  George  Murray,  mem¬ 
ber  of  the  editorial  staff  of 
Towntend  National  Weekly  since 
1938,  has  been  appointed  editor 
and  general  manager  of  that  cor¬ 
poration. 
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(or  11  years  before  getting  back 
into  uniform  for  World  War  II. 
Here  in  Philadelphia,  most  of 
Ciptain  Vic’s  newspaper  work 


wts  done  with  the  old  Public 
ledger,  and  more  recently  with 
the  Record. 

At  his  home  in  nearby  Pal¬ 
myra,  N.  J.,  he  is  presently 
bewl  -  over  -  heels  in  easels, 
paints,  brushes  and  the  ac¬ 
coutrements  of  the  portrait 
painter  in  oils.  In  the  past  two 
and  one-half  years  Vic  has 
painted  32  generals. 

A  glutton  for  work,  he  ex¬ 
pects  to  dash  off  the  remaining 
U  in  the  next  year  and  a  half 
It  the  rate  of  one  every  two 
or  three  weeks. 

$67,000  Worth  of  Art 

The  portraits  are  valued  at 


iCiilONVIU 


$1,000  each— $67,000  worth  of 
irt  painted  at  a  Marine  cap¬ 


tain’s  pay  rate,  the  orders  being 
executed  on  assignment  by 
Marine  Corps  higherups  as  Cap- 
[tain  Vic’s  current  contribution 
[to  windup  of  the  war  effort. 

I  “I  just  close  the  door, 


have  a  plare  in  that  future! 

Florida  switched  from  war  to  peace 
with  Fcareely  a  pause  .  .  and  Florida  is  already 
far  along  the  road  to  peacetime  production, 
profits  and  prosperity 

Witness  Florida's  greatly  increased  buying  power 
. . .  the  traditional  giMwIwill  between  Florida  labor 
and  management  .  and  Florida's  amazing 
increase  in  retail  sales,  postal  receipts,  honicsite 
purchases,  bank  deposits  and  school  enrollments! 
Add  the  great  influx  of  visitors  expected  during 
the  next  twelve  months  and  you  have  a  fair  idea 
of  Florida’s  mighty  market! 

You  can  open  the  gateway  to  this  vast  purchasing 
power  and  command  complete  coverage  and 
complete  confidence  in  Florida’s  three  major 
markets  and  their  tremendous  trading  territories 
by  telling  your  story  now  in  the  advertising 
columns  of  Florida’s  three  great  morning  dailies 
...  at  low  cost 


“I  just  close  the  door,  turn 
3n  the  radio  and  start  in.”  the 
itockily-built  captain  explained 
to  a  Record  reporter  who  went 
to  see  him  the  other  day  over 
in  Palmyra. 

His  dog  Skippy  and  his  4V&- 
blonde  daughter. 


rear -old  _  _ _ _ 

Lauren,  are  his  constant  com- 
paidons  as  he  splashes  away. 
Quinness  paints  an  average  of 
15  hours  a  day,  mostly  seven 
days  a  week,  taking  a  day  off 
ibout  once  a  month. 

Most  difficult  part  of  the  as¬ 
signment  is  that  Vic  sometimes 
lias  to  chase  nearly  all  over 
the  world  to  get  data  on  his 
sibjects.  He  has  flown  to  Eu¬ 
ro^  and  the  Pacific  to  get  his 
wbjects  to  pose  for  his  sketches. 

Armed  with  a  portrait  of  a 
Gwieral,  and  sketches  he  has 
made  embodying  characteristic 
points.  Vic  very  often  works 
without  the  live  model  in  front 


of  him. 

,  For  many  years,  and  in  par- 
hcular  the  World  War  I  era. 

Captain  Guinness’  forte  was  re¬ 
nting  posters  for  the  Marine 
Corps.  He  executed  every  one 
of  the  Marine  recruiting  posters 
[or  the  second  World  War,  and 
lias  recently  knocked  out  a 

iVITOR  &  PUILI  SHER  for  DeeenlMr  2f,  IMS 


Among  Advertising  Folk 

Back  with  UAL 
ROBERT  E.  JOHNSON  is  back 
from  military  service  and  has 
resumed  his  post  as  director  of 
advertising  and 
publicity  for 
United  Air 
Lines  at  the 
company’s  Chi¬ 
cago  headquar¬ 
ters.  He  served 
for  two  years  as 
an  air  combat 
intelligence  of¬ 
ficer  with  the 
the  U.  S.  Navy, 
and  spent  more 
than  a  year  as  a 
lieutenant  on  es-  Johnson 
c  o  r  t  aircraft 
carriers,  participating  in  the 
Leyte,  Luzon  and  Okinawa 
campaigns. 

Directs  Tapp  Advertising 
N.  E.  BROWN,  former  vice- 
president  and  business  man¬ 
ager  of  the  Columbia  (S.  C.) 
Record,  has  been  appointed  ad¬ 
vertising  and  sales  director  of 
the  James  L.  Tapp  Co.,  Colum¬ 
bia.  He  was  with  the  Columbia 
Record  from  1927  to  1943,  when 
he  went  into  Naval  service,  from 
which  he  has  just  been  dis¬ 
charged. 

In  International  Field 
COL.  HARRY  A.  BERK  has  been 
named  vicepresident  of  Foote, 
Cone  &  Belding  in  charge  of  the 
agency’s  Inter¬ 
national  Divi¬ 
sion  .  Overseas 
operations  will 
be  directed  from 
an  office  soon  to 
be  opened  in 
London,  Eng¬ 
land.  Colonel 
Berk  was  in  the 
Information  and 
Education  Divi¬ 
sion  of  the  War 
Department  and 
is  now  on  termi- 
nal  leave.  He  is 
president  of  Harry  A.  Berk, 
Inc.,  New  York  advertising  and 
public  relations  firm,  which  will 
be  dissolved  early  in  1946. 

In  Charity  Drive 
EMME’TT  CORRIGAN,  chair¬ 
man  of  Albert  Frank-Guenttier 
Law,  Inc.,  and  William  H.  Long, 
Jr.,  president  of  Doremus  & 
Co.,  have  been  named  co-chair¬ 
men  of  the  publication’s  commit¬ 
tee  in  the  New  York  Beekman- 
Downtown  Hospital  Building 
Fund  campaign. 

In  New  Spots 

EDMUND  WOODING  from  as¬ 
sociate  copy  director,  J.  M. 
Mathes,  Inc.,  to  copy  staff,  Len- 
nen  &  Mitchell,  Inc.  .  .  .  Mrs. 
Kay  Albert  from  fashion  ac¬ 
count  executive,  Garfield  & 
Guild,  to  San  Francisco  office  of 
Hugo  Scheibner,  Inc.,  as  fash¬ 
ion  director.  .  .  .  Norton  W. 
Mogge,  manager  of  J.  Walter 
’Thompson  Co.  Los  Angeles  of¬ 
fice,  to  vicepresident.  .  .  .  Lester 
A.  Roden  ^m  Austin,  Nichols 
&  Co.  to  advertising  manager,  W. 
A.  Taylor  Co.,  New  York,  dis¬ 


tributor  of  Valliant  California 
Wines,  Martini  &  Rossi  Vermouth 
and  other  alcoholic  beverages. 

Jessica  West,  formerly  with 
William  Esty  &  Co.,  McCann- 
Erickson,  and  Elizabeth  Arden, 
to  coordinator  of  fashion  mer¬ 
chandising,  Federal  Advertising 
Agency.  .  .  .  Col.  John  D.  Wit- 
ton  to  Young  &  Rubicam  as 
manager  of  research.  .  .  .  Robert 
A.  Zachary,  vicepresident  of 
Public  Service  Corp.,  Newark, 
N.  J.,  to  director  of  the  com¬ 
pany’s  advertising  and  publicity 
department;  ’Thomas  J.  Spain  in 
charge  of  advertising,  Joseph  A. 
Gallagher  handling  publicity. 
.  .  .  Joseph  J.  Stocki,  formerly 
with  Irvington  Varnish  &  In¬ 
sulator  Co.,  to  production  de¬ 
partment,  Mercready  &  Co., 
Newark,  N.  J.  .  .  .  Peter  J.  Mc¬ 
Donnell  from  American  Air¬ 
lines  to  associate  director  of 
public  relations,  Abbott  Kimball 
Co.,  Inc. 

Maxine  Copelan  from  Theo¬ 
dore  J.  Funt  Co.  to  Norman  D. 
Waters  &  Associates  as  assistant 
to  William  R.  Stearns,  director 
of  creative  work.  .  .  .  Earl  C. 
Thomas  from  radio  director, 
Grey  Advertising  Agency,  to 
development  and  promotion  of 
a  new  local-sponsorship  pro¬ 
gram.  .  .  .  William  Sporer,  for¬ 
merly  with  Kircher-Helton  & 
Collett,  to  A1  Paul  Lefton  Co., 
Inc.,  as  art  director.  .  .  .  George 
Smith  from  Standard  Brands, 
Inc.  to  Foote,  Cone  &  Belding 
as  assistant  account  executive. 
.  .  .  Leo  j.  Hardiman  to  treas¬ 
urer,  .Tames  ’Thomas  Chirurg 
Co.,  effective  Jan.  1. 

From  the  Services 

ADDITIONS  to  the  staff  of  N.  W. 

Ayer  &  Son,  Inc.,  Philadelphia, 
include  Henry  Fremont  Hull, 
formerly  with  Young  &  Rubi¬ 
cam  and  most  recently  a  captain 
in  the  8th  Air  Force,  to  radio  de¬ 
partment;  Lt.  (jg)  Don  Sholl, 
from  the  Navy  to  the  copy  de¬ 
partment;  Lt.  Peter  Lauck  3rd, 
from  the  Navy  to  the  art  depart¬ 
ment  as  art  buyer. 

J.  K.  Kay,  former  member  of 
the  advertising  department, 
Frigidaire  Division,  General  Mo¬ 
tors  Corp.,  Dayton,  O.,  back 
from  Army  service  as  lieutenant 
colonel  and  named  manager  of 
Organization  Promotions  for 
Frigidaire.  .  .  .  Bob  Foley,  Army 
sergeant,  back  to  art  depart¬ 
ment  of  Donahue  &  Coe,  Inc.  .  .  . 
Lt.  Comdr.  Jack  Laemmar,  after 
three  and  a  half  years  in  the 
Navy,  back  to  Foote,  Cone  Beld¬ 
ing  radio  department.  .  .  .  Eric 
Hammond,  five  years  an  Army 
paratrooper,  back  to  Donahue  & 
Coe  production  department. 

Lt.  Norman  H.  DeMent,  three 
years  in  the  Army  Air  Forces, 
resumes  as  representative  for 
Metro  Associated  Services,  Inc., 
in  Ohio.  Michigan,  and  Indiana. 
.  .  .Lt.  Comrd.  Ralph  A.  Rhodes, 
from  U.  S.  Naval  Air  Corps  to 
Dudley  Rollinson  Co.  as  account 
executive.  .  .  .  G.  J.  Fiedler  and 
Francis  Dumreicher  from  the 
armed  forces  to  McCann-Erick- 
son,  Inc.,  as  assistant  accoimt 
executive  and  member  of  art 
department,  respectively.  .  .  . 
Albert  Clough  back  to  radio  de¬ 
partment  of  Donahue  &  Coe.  .  .  . 
Milton  J.  Garber  and  Howard 


Sanford  from  the  Army  to  Sut- 
nar,  Flint  &  HaU. 

Bill  Harvey  to  Frank  Oxarart 
Co.  as  an  account  executive.  .  .  . 
Edmund  J.  Frazer  from  the 
Navy  to  assistant  to  the  presi¬ 
dent,  National  Transltads.  .  .  . 
Lt.  Comdr.  William  P.  Sedg¬ 
wick  3rd.,  five  years  in  the 
Navy,  to  Edwin,  Wasey  &  Co., 
Inc.,  production  department. 
.  .  .  James  G.  Robertson  from 
U.  S.  Navy  back  to  art  director’s 
staff,  Rickard  &  Co.,  Inc. 


Campaigns  &  Accounts 

continued  from  page  12 

Agency  Takes  Over  Sales 
DAINTEE  Products  Co.,  Pater¬ 
son,  N.  J.,  manufacturer  of 
Daintee,  "successor  to  soap,’’ 
Brite-Aid  and  other  household 
products,  has  announced  the 
appointment  of  Hill  Advertising, 
Inc.,  New  York  City,  to  under¬ 
take  the  active  sales  manage¬ 
ment  as  well  as  the  advertising 
for  its  products.  Dunnte 
Shewell,  Hill  vicepresident, 
will  handle  the  distribution  and 
merchandising  program,  said  to 
be  the  first  one  in  which  an  ad¬ 
vertising  agency  has  managed 
sales  of  a  grocery  store  product. 
Shewell  was  formerly  sales  man¬ 
ager  of  Beacon  Chemical  Co. 
and  Modern  Foods,  Inc.  Sales- 
test  advertising  in  newspapers, 
trade  papers,  magazines,  radio, 
and  car  cards  in  selected  areas 
will  soon  be  under  way,  to  be 
followed  by  nationwide  promo¬ 
tion. 

Bicvcles  on  the  Way 
MONARK  SILVER  KING,  INC., 
bicycle  manufacturer,  is  key¬ 
ing  its  advertising  toward  its 
new  1946  model  called  “’The 
Beauty  Bike  of  America.’’  The 
new  postwar  “modem  design’’ 
bicycle  is  expected  to  be  on 
the  market  next  spring,  and 
Monark  is  also  anticipating  the 
production  some  time  next  year 
of  its  Aluminum  Silver  King. 
The  account  will  be  handled  by 
Burton  Browne  Advertising, 
Chicago. 

Garters  and  Girdles 

GREATLY  increased  appropria¬ 
tions  have  been  announced  by 
A.  Stein  &  Co.  for  its  1946  cam¬ 
paign  on  Paris  garters,  suspend¬ 
ers,  and  belts  and  Pbrma-lift 
brassieres  and  girdles.  News¬ 
papers,  national  magazines  and 
trade  papers  will  be  used,  under 
the  direction  of  the  Walter  L. 
Rubens  agency,  Chicago. 

Agency  Appointments 

TENNESSEE  EASTMAN  CORP. 

to  Kenyon  &  Eckhardt,  Inc., 
New  York,  effective  Jan.  1;  con¬ 
sumer  and  trade  advertising  on 
Koda  and  Teca  rayons,  Tenite 
plastic,  Eastman  Acetate  Dye- 
stuffs;  ’Tecmangam  and  indus¬ 
trial  chemicals;  R.  C.  Tuttle  ac¬ 
count  executive.  .  .  ,  Polaroid 
Corp.  to  Batten,  Barton.  Dur- 
stine  &  Osborn,  Inc.,  to  handle 
advertising  of  all  products.  .  .  . 
WiNTHROP  Chemical  Co.  to 
’Thompson  -  Koch,  Inc.,  New 
York,  OxYLiTE,  new  flour  bleach. 
.  .  .  Rowe  Manufacturing  Co., 
Inc.,  Belleville,  N.  J.,  manufac¬ 


turer  of  automatic  merchandis¬ 
ing  equipment,  to  H.  B.  L*. 
Quatte,  Inc.,  New  York. 
Plastic  Finish  Co.,  Buffalo 
N.  Y.  manufacturers  of  Plashc 
Gloss  auto  polish  and  Luam 
Gloss  metal  polish,  to  Ellis  Ad¬ 
vertising  Co.,  Buffalo;  Harry  B 
Goldberg,  account  executive 

Canadian  Pacific  Railwat  Co. 
to  Kenyon  &  Eckhardt,  Inc.,  to 
handle  its  railway,  steamship 
and  hotel  advertising  in  the 
U.  S.,  except  Pacific  Coast 
states;  previously  K.  &  E.  han¬ 
dled  the  hotel  and  steamship  ad¬ 
vertising  in  eastern  U.  S.  .  .  , 
Florida  Foods,  Inc.,  to  Henry  A. 
Loudon  —  Advertising,  New 
York.  .  .  .  Philosophical  Li¬ 
brary,  Inc.,  book  publisher,  to 
Charles  M.  Storm  Co.,  Inc.,  ef¬ 
fective  Jan.  1. 

Banner  Manufacturing  Co., 
Inc.,  maker  of  automotive  chem¬ 
icals  and  seat  covers,  and  Gynae 
Research  Laboratories  to  Ellis 
Advertising  Co.  .  .  .  Abraham 
&  Straus,  Brooklyn,  to  Spades 
Advertising  Agency  for  a  spe¬ 
cial  in-stitutional  campaign.  .  .  . 
J.  R.  Edwards  Machinery  Co., 
Newark,  N.  J.,  to  Kenyon-Baker 
Co.,  Newark.  .  .  .  Plasmatomic 
Record  Co.  of  New  Jersey  to 
Blackstone  Co.  .  .  .  Stanley 
Home  Products,  Inc.,  Westfield, 
Mass.,  to  Sutherland  -  Abbott 
Boston.  .  .  .  Earl  Shirt  Cone, 
to  Norman  A.  Mack  &  Co. 

Chilean  Nitrate  Educational 
Bureau,  Inc.,  to  Erwin,  Wasey 
Sc  Co.  .  .  .  Sun  Chemical  Corp. 
to  J.  M.  Mathes,  Inc.;  institu¬ 
tional  advertising.  .  .  .  Time 
Out,  new  liquid  breath  sweet¬ 
ener,  to  Dudley  Rollinson  Co.: 
newspaper  and  spot  radio  cam¬ 
paign  beginning  in  February. 

Rensello  Pajama  Co.,  Inc., 
to  Norman  D.  Waters  &  Asso¬ 
ciates;  William  R.  Stearns,  ac¬ 
count  executive.  .  .  .  National 
Bureau  of  Club  Programs,  New 
York,  to  Lynne  Crider  Associ¬ 
ates. 


New  ABC  Members 

The  Audit  Bureau  of  Circula¬ 
tions  announces  the  followinj 
new  advertiser  and  agency 
members;  Celotex  Corporation, 
Chicago;  Continental  Can  Com¬ 
pany.  New  York;  Lawrence  1. 
Everling,  Advertising,  Philadel- 
p  h  i  a  ;  Mc-Cormick-Armstrong 
Company,  Wichita,  Kan. 


Amstratim 

•  TIm  walY  fowrnal  qlvliie  Hi 
n«wt  •!  aWyartiMfi,  terutt- 
(••t,  pvWItMiiq,  pHnHaq  mS 
cMWMrcial  broadcaiHiiq  b 
Aaih'alla  aad  N««  lulsid 
•f  y««i  ar«  ptenfiiiiw  mIm  MID 
palWM  or  «r«  iatoMtad  * 
Hmm  forrHoHoi  rood 

NEWSPAPER  NEWf 

SydMVi  AwsfraN* 

PuMIAod  MooIMy.  SobKripNoo  rota  DA 
par  ya»r  pool  troa 
JOHN  WHXIAMS,  ASMtlCAH  MM- 
sat  Waal  IW  Hum  York  X. 


EDITOR  ft  P  URLIS  HER  for  DMeiiilMr  2t.  1941 


photography 


J  Many  Papers 
Asking  About 
1  'One-Man'  Plant 


I 


I 


By  Jack  Price 

We  have  received  many  in- 
nuiries  about  the  physical  facili¬ 
ties  for  installation  and  operation 
of  a  photograph  department  for 
small  daily  and  weekly  news¬ 
papers  recently.  The  editors  and 
publishers  who  have  request^ 
such  information  are  sincere  in 
their  efforts  to  make  photogra¬ 
phy  an  integral  part  of  their 


newspapers. 

T^e  increased  interest  shown 
by  the  small  daily  and  weekly 
newspapers  is  encouraging.  But 
there  are  still  more  than  a 
thousand  small  dailies  without 
any  photographic  facilities  of 
their  own. 

The  general  trend  of  thinking 
by  many  of  the  editors  and  pub¬ 
lishers  of  the  small  daily  and 
weekly  newspapers  is  toward  the 
photographer-engraver  combina¬ 
tion.  Most  of  the  recent  in¬ 
quiries  received  ask  for  data  on 
the  one  man  photo-engraving 
plant. 

Information  based  upon  inter¬ 
views  with  editors  and  publish¬ 
ers  who  have  installed  such 
units  shows  that  it  is  most  im¬ 
portant  to  first  start  with  a  small 
photograph  department.  The  in¬ 
stallation  is  comparatively  inex¬ 


pensive. 

The  publisher  who  is  con¬ 
cerned  most  about  the  expense 
will  find  it  convenient  to  em¬ 
ploy  the  cooperative  method 
suggested  in  these  columns  many 
times,  i.e.,  the  publisher  to  make 
the  physical  installation  and  the 
photographer  to  supply  his  own 
camera. 

Once  the  photographic  facili¬ 
ties  are  provided,  the  additional 
improvements  consisting  of  a 
one-man  photo-engraving  unit 
may  be  added. 

Several  small  newspapers  have 
informed  us  they  found  it  more 
practical  to  provide  all  necessary 
equipment,  including  cameras, 
for  the  photographer.  They 
pointed  out  that  the  paper’s  own¬ 
ership  of  all  equipment  places 
them  in  an  independent  status. 

The  cost  of  making  a  small 
photographic  installation  is  less 
than  $1,000. 

We  will  discuss  this  subject 
further  in  a  subsequent  column. 


Comeramen  Needed 
OUR  attention,  on  several  occa¬ 
sions  recently,  has  been  di¬ 
rected  to  the  inefficient  pictorial 
coverage  of  the  important  work 
done  by  various  government 
agencies.  We  learn  that  the  gov¬ 
ernment  could  use  at  least  sev¬ 
eral  hundred  good  news  pho¬ 
tographers.  We  thought  this  was 
a  high  figure  but  upon  close  in¬ 
spection  the  number  is  barely 
adequate. 

Only  one  major  agency,  we 
learned,  has  a  staff  of  several 
former  news  cameramen.  This 
staff  is  inadequate  to  cover  the 
numerous  assignments  required. 
No  other  agency  to  our  knowl¬ 
edge  has  provided  for  employ¬ 


ment  of  competent  news  pho¬ 
tographers.  We  have  made  _  a 
personal  inspection  of  the  pic¬ 
torial  files  of  many  of  the  agen¬ 
cies  and  were  surprised  at  the 
lack  of  pictorial  material  avail¬ 
able  for  public  consumption. 

New  System  Aids  Photogs 
THE  New  York  Press  Photogra¬ 
phers’  Association  has  solved 
one  of  the  most  perplexing  prob¬ 
lems  in  the  coverage  of  major 
news  stories  in  the  city.  For¬ 
merly  on  a  major  story,  pho¬ 
tographers  would  gather  in  great 
numbers  at  one  point  and  often 
confusion  reigned. 

Under  a  new  plan  photogra¬ 
phers  make  a  request  to  cover 
certain  angles  and  are  provided 
with  a  special  police  card.  This 
card  is  stamped  with  the  name 
of  the  event. 

As  an  illustration,  when  Gen. 
Eisenhower  was  given  a  celebra¬ 
tion,  the  special  cards  had 
printed  on  the  face  of  them 
“Eisenhower  Day.’’ 

On  the  back  of  the  card  the 
location  of  coverage  was  printed 
— “Banquet,”  “City  Hall,”  or  any 
of  the  other  vantage  points. 

■ 

Phila.  Carrier 
Is  Fire  Hero 

Philadelphia,  Dec.  24 — Making 
his  regular  weekend  collection 
rounds,  15-year-old  Nicholas  Di 
Bello,  a  newspaper  carrier  for 
the  Evening  Bulletin,  saw  smoke 
issuing  from  under  the  front 
door  as  he  rang  the  bell  at  the 
home  of  the  Wilfred  Berons  in 
Mayfair.  Peering  through  the 
doorglass,  he  perceived  the 
kitchen  and  dining  room  in 
flames. 

Finding  the  front  door  un¬ 
locked,  young  Di  Bello  bolted 
upstairs  and  found  5-year-old 
Peggy  Beron  crawling  on  the 
hallway  floor.  Taking  the  child 
in  his  arms,  he  carried  her  to 
the  home  6f  a  neighbor,  while 
she  lisped:  “Please  save  my 
brother,  Albert.”  ’The  news- 
paperboy  was  groping  through 
the  smoke  searching  for  the  2- 
year-old  boy  when  firmen  ar¬ 
rived  to  complete  the  rescue. 

Both  children  were  revived  at 
Nazareth  hospital.  The  parents 
had  gone  Christmas  shopping, 
leaving  the  children  in  bed. 
Family  and  neighbors  are  seeing 
that  the  newspaper  carrier  gets 
a  fine  Christmas. 

■ 

N.  Y.  Times  Assigns 
Cortesi  to  Rome 

’The  New  York  Times  Argen¬ 
tine  correspondent,  Arnaldo  Cor¬ 
tesi,  has  started  winding  up  his 
affairs  in  Argentina  and  will 
move  next  to  Rome  as  chief  of 
the  Times  bureau  there.  Assist¬ 
ing  him  will  be  Camille  Cian- 
farra,  who  for  10  years  prior  to 
1943  was  Times  correspondent  in 
Rome. 

Another  Times  correspondent, 
Frank  L.  Kluckhohn,  will  re¬ 
place  Cortesi  in  Buenos  Aires 
and  is  en  route  there  now  by 
way  of  other  South  American 
countries.  ’The  Milton  Brackers 
(Mrs.  Bracker  is  Virginia  Lee 
Warren)  are  leaving  the  Times 
Rome  bureau  for  home  in  Feb¬ 
ruary  and  will  afterwards  go  to 
Mexico  City. 


New  Battle  On 
Over  Press  Bon 
In  L  A.  Court 

By  James  Crenshaw 

Los  Angeles,  Dec.  26 — Slapped 
down  once  by  the  U.  S.  Supreme 
Court  after  a  mighty  effort  to 
restrict  the  freedom  of  the 
press,  a  small  clique  of  Los  An¬ 
geles  lawyers  has  now  begun 
a  new  battle  to  hamper  new.s- 
paper  coverage  of  court  trials. 

This  time  the  issue  is  photo¬ 
graphs.  ’The  lawyers  are  de¬ 
manding  judges  see  to  it  that 
courtroom  scenes  are  not  photo¬ 
graphically  illustrated,  and  the 
Los  Angeles  Bar  Association,  a 
non-official  body,  has  sent  a 
resolution  to  local  judges  ask¬ 
ing  them  to  make  certain  photos 
are  not  taken  during  hearings 
or  recesses. 

Coincidentally,  Allen  W.  Ash- 
burn,  new  appointee  to  the  Los 
Angeles  Superior  Court  bench, 
who  unsuccessfully  prosecuted 
the  Los  Angeles  Times  contempt 
case  before  the  Supreme  Court 
for  the  Bar  Association,  has  an¬ 
nounced  that  he  will  adhere 
strictly  to  this  rule. 

Lone  Objector 

Explaining,  he  said  he  thought 
court  photos  “distorted”  the  na¬ 
ture  of  the  proceedings  and, 
even  if  taken  while  the  judge  is 
off  the  bench,  would  give  the 
public  the  impression  they  were 
taken  during  court. 

He  Is  the  only  one  of  50  Su¬ 
perior  Court  judges  here  to  an¬ 
nounce  such  a  ban,  a  number 
of  others  having  stated  they 
would  not  be  “intimidated”  by 
the  Los  Angeles  Bar  Association 
“directive.” 

The  bar  group  resolution  cites 
“Canon  35”  of  the  canons  of 
judicial  ethics  of  the  American 
Bar  Association  stating  that 
courtroom  photos  during  actual 
sessions  or  recesses  “detract 
from  the  essential  dignity  of  the 
proceedings,  .  .  .  and  create 
misconceptions  ...  in  the  mind 
of  the  public.” 

John  B.  T.  Campbell,  manag¬ 
ing  editor  of  the  Los  Angeles 
Herald  &  Express,  replied  edi¬ 
torially  that  a  few  potent 
lawyers  of  the  Association  “are 
attempting  to  make  the  courts 
of  Los  Angeles  into  lawyers’ 
courts  and  not  courts  of  the 
people.” 

Publishers  are  considering  a 
concerted  test  of  Ashburn’s 
edict.  ’They  recall  that,  as 
prosecutor  of  the  Times  case, 
decided  by  the  Supreme  Court 
in  1941,  he  sought  to  have  that 
newspaper  punished  for  con¬ 
tempt  of  court  for  commenting 
on  pending  judicial  proceedings. 
The  court,  reversing  lower  court 
judgments,  held  that  the  con¬ 
tempt  proceedings  were  an  un¬ 
due  curtailment  of  constitu¬ 
tional  guarantees  of  free  expres¬ 
sion. 

Last  spring,  attempts  by  at¬ 
torneys  practicing  in  Los  An¬ 
geles  Superior  Court  to  have 
court  records  sealed  against 
newspaper  investigation  were 
ruled  illegal  by  the  court. 

The  ruling  followed  a  petition 
by  the  Herald  &  Express.  (E  & 
P.  May  26.) 


Judges  Consider 
Court  Pictures 

Justices  of  the  Supreme  Court 
in  New  York  City  are  consider¬ 
ing  the  lifting  of  their  ban  on 
news  pictures  in  the  courtroom. 
Presiding  Justice  Francis  J. 
Martin  told  photographers  this 
week.  Official  cognizance  is  be¬ 
ing  taken,  he  said,  of  the  im¬ 
proved  equipment  which  per¬ 
mits  cameramen  to  take  pic¬ 
tures  noiselessly.  The  ban  was 
imposed  in  the  flash  powder 
days. 

FieldAnnounces 

AwardsProgrom 

Chicago,  Dec.  24 — Establish¬ 
ment  of  a  fund  to  be  used  in 
making  awards  for  outstanding 
work  in  the  editorial  depart¬ 
ment  of  the  Chicago  Sun,  was 
announced  last  week  by  Mar¬ 
shall  Field,  publisher  and  edi¬ 
tor. 

The  first  awards  will  be  an¬ 
nounced  Dec.  4,  1946.  Mr.  Field 
said  plans  are  to  make  these 
presentations  yearly  on  that 
date.  Known  as  the  “Founder’s 
Awards,”  they  are: 

( 1 )  Foreign  news  reporting — 
$500  for  the  best  story  or  series 
of  stories,  to  a  full-time  staff 
member  of  the  foreign  service. 

(2)  National  affairs — $500  for 
the  best  story  or  series  of 
stories,  either  by  a  member  of 
the  Washington  bureau  or  by 
any  member  of  the  staff,  on  a 
story  of  national  importance 
but  other  than  local. 

(3)  Local  reporting — $500  for 
the  best  story  or  series  of 
stories,  on  a  local  subject. 

(4)  Illustrations — $250  for  the 
best  photograph,  illustration, 
map  or  chart  produced  by  a 
full-time  staff  member. 

(5)  Features — $250  for  the 
best  editorial,  column,  cartoon, 
or  feature  by  a  full-time  mem¬ 
ber  of  the  editorial  page, 
women’s  and  feature  depart¬ 
ment,  sports,  amusement,  finan¬ 
cial  or  Book  Week. 

(6)  A  $250  award  for  the  best 
idea  submitted  to  the  Sun  by 
any  staff  member  in  any  branch 
of  the  editorial  departments. 

’The  entries  must  be  material 
published  in  the  Sun  between 
Nov.  1  and  Oct.  31  following. 
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E.  &  P.—ABC  CROSS  SECTION  SURVEY  OF  CIRCULATION  INCREASES 


tatinel,  B«partcr-eur,  San- 
tinalSUr . 


Uty  ToUl . 

ST.  PCTCRS8URQ 

Indiiwodant . 

TimM . 

aty  Total . 

TAMPA 

Tiin* . 

'MbiiM . 

aty  Total . 


ATLANTA 

Conotitution . 

Journal . 

City  Total . 

COLUMBUS 

Enquirer,  Lodfer,  Ladsei^Ea* 

Quirer . 

City  Total . 

SAVANNAH 

Newt . 

Prwi . 

City  Total . 

BLOOMINGTON 

Puitacraph . 

City  Total . 


Uty  total . 

CHICAGO 

Hmld-Anunoao. 

Newt . 

dun . 

■nmet . 

Tiibunt . 


City  Total. 
OECAniR 


.  523,814  1,007,820 

.  473,«7  . 

356,624  .  422,371 

.  465,600  607,789 

1,020,773  .  1,378,311 

1,377,397  1,463,061  3,316,291 


.  484,870  1,011,224 

.  426,644  . 

329,441  .  408,123 

.  426,672  466,126 

964,778  .  143U,368 

1,294,219  1,337,186  3,213,841 


JACKSON 

Clarion  Ledger  A  Nrwa. 

City  Total . 

MERIDIAN 

Star . 

City  Total . . 


40,290  34,862  84,619 

40,290  34,862  84,619 


19,689  19,933 

19,689  19,933 


Herald,  Bariow,  Herald  Re- 

yiew . 

aty  Total . 

PCORlA 

Journal  Trananipt,  Journal* 

Star . 

Star . 

Ota  Totd . 

ROCKTORO 

Star,  Bafiatar-BeiKiblio . 

aty  Total . 

FORT  WAYNE 

JoumatOaHtta . 

NewwSentinei . 

aty  Total . 

INDIANAPOLIS 

Nawa . 

Star . 

Tiin* . 

aty  . 

SOUTH  BEND 

Tribuna . 

aty  Totid . 

TERRE  HAUTE 

Star . 

Tribune  Tnbqne.3tar . 


30,690 

40,409 

23,961 

29,534 

47,524 

Gaiette,  Newa-Preaa . 

31486 

45,867 

48,622 

30,690 

49,409 

23,961 

29,534 

47,624 

City  Total . 

31,596 

45,867 

48,622 

ST.  LOUIS 

Globe-Democrat . 

281,709 

320,657 

69428 

79,034 

59,376 

77,250 

Poat-Diepatch . 

271.067 

362,172 

69,328 

28,887 

Star-Timea . 

192,165 

79,034 

28,887 

69476 

77,260 

City  Total . 

281,709 

463,212 

MONTANA 

672,829 

30,070 

87,536 

29,224 

28,969 

34,748 

BUTTE 

30,070 

37,586 

29,224 

28,969 

34,748 

Montana  Standard  A  Puat . . . 

16,376 

11,348 

24,488 

INDIANA 

City  Total . 

16,876 

11,348 

24,488 

.  68,264  . 

63,068  68,264  54,126 


.  67,040  . 

63,268  67,040  62,939 


.  92,137  . 

144,820  248,013  183,516 


84,134  81,420 

84,134  81,420 


90  234 

1331608  24li878  193,581 


82,942  79,781 

82,942  79,781 


GREAT  FALLS 

Tribune  Leader, 
aty  Total..., 


LINCOLN 
Journal  A  Star, 
aty  Total. . . 
OMAHA 
World-Herald. . 
aty  Total... 


CHy  fotal. 


CEDAR  RAPIDS 

Qaaetta . 

aty  Total . 

OES  MOINES 
Sacittar.  Tribune., 
aty  Total . 


WICHITA 
Beaoon. . 


.  30,094  40,063 

27,562  30,094  40,063 

IOWA 


48,742  49,188 

48,742  49,188 


.  28,594  38,261 

26,900  28,694  38,261 


LEXINGTON 

Henld-Leadcr., 


City  Total . 

LOUIMILLE 
Courier  Journal  A  Tinua. 

aty  Total . 

PADUCAH 

Sun-Denwerat . . 

City  Total . 


206,374  144,331  431,836 

206,374  144,331  431,836 

KANSAS 

.  91,966  108,869 

64,448  48,322  73,602 

64,448  140,287  182,601 

KENTUCKY 

26,001  22,079  40,737 

26,001  22,079  40,737 

151.796  158,488  232,908 

161.796  168,488  232,908 


22,902  23,620 

22,902  23,620 


47,319  47,364 


RENO 

Oaaette  A  Journal, 
aty  Total . 


MANCHESTER 
Union,  Leader. . 
aty  Total... 


26,668  6,035  29,764 

26,668  6.035  29,754 

NEBRASKA 

30,426  43,816  49,994 

30,426  43,816  49,994 

108,948  102,267  210,261 

108,948  102,267  210,261 

NEVADA 

8,987  16,044  11,193 

8,987  15,044  11,193 

NEW  HAMPSHIRE 


22,180  19,099 

22,189  19,099 

NEW  JERSEY 


131,407 

131,407 

378,953 

378,903 

Jeraey  Journal . 

City  Total . 

NEWARK 

45,628 

45,628 

91,063 

107,760. 

Newi . 

Star-Ledger . 

Sunday  Call . 

117,678 

216,813 

48,569 

71,333 

aty  Total . . 

117,678 

216,813 

139,622 

179,102 

TRENTON 

Timea,  Timea-Adyerti.ier . 

aty  Total . 

56,200 

56,200 

21,914  40,929 


NEW  MEXICO 


(Contimutd  from 
Peetad  Endlny  Sept 

(M)  Te) 

(S) 

Period  Endbia  Sapt  30.  1044 

(M)  (E)  (S) 

WORCESTER 

Telegram-Gaiette . 

aty  Total . 

Period 

(M) 

EndbM  Sopt.  30. 1t4S 

(E)  (S) 

Period  i 

(M) 

21,211 

14,102 

20,854 

18,798 

13,571 

27,844 

44,621 

44,621 

92,466 

92,466 

!-§ 

43,621 

43,621 

21,211 

14,102 

14,262 

29,854 

18,798 

13371 

13,569 

27,844 

BAY  CITY 

Timea . 

MICHIGAN 

30,898 

30,669 

26,744 

29,366 

22,856 

26,173 

City  Total . 

DETROIT 

FreePreaa . 

News . 

30,898 

30,666 

26,744 

14,262 

44,764 

29,360 

22,865 

13,669 

46,218 

26,173 

401,758 

393.U2 

409,619 

483,206 

376,268 

93,097 

loiooo 

89,182 

101,038 

Timea . 

394.055 

566.166 

93,097 

44,764 

104,966 

89,182 

46,218 

101,038 

aty  Total . 

401,758 

787.687  1.468.290 

375,268 

104,967 

GEORGIA 

176,706 

158,830 

172,248 

FLINT 

Journal . 

City  Total . 

GRAND  RAPIDS 

Herald . 

67,691 

67,691 

66,M3 

66,643 

104,967 

202,109 

202,109 

260,408 

430,113 

158,830 

198,307 

198,307 

249,706 

421,964 

46,026 

44,584 

46,137 

18,496 

23,708 

35,736 

16388 

23,782 

34,594 

fteae . 

aty  Total . 

KALAMAZOO 

46,026 

101,076 

101,076 

44,684 

45,137 

18,496 

23,708 

36,736 

16,388 

23,782 

34,564 

Gaiette . 

37,435 

38,218 

41,244 

43,043 

42,072 

43,521 

aty  Total . 

SAGINAW 

37,436 

38,218 

41,244 

26,244 

24,665 

News . 

38,032 

37,744 

25,244 

43,043 

.  42,072 

24,596 

43,521 

aty  Total . 

.38,032 

37,744 

lUINOIS 

30,587 

24,924 

29,497 

23,630 

DULUTH 

Newo-Tribune  A  Herald _ 

1 

41,220 

MINNESOTA 

31,916 

57,703 

40,442 

30,587 

24,924 

29,497 

23,630 

aty  Total . 

41,220 

31,919 

57,703 

40,442 

30,270  Mill 
302170  aSii 

383,081  470,78) 
381,375  54^ 
764,3m  1,3M,6H 

^648 


28,772  44,046  44J«4 

28,772  44.046  44^ 

2M.287  .  30M74 

.  2M.202  347J73 

.  1M,969 

2M.287  449,161  641JI47 

16,890  11,387  31483 

16,890  11,387  21413 

24,131  5,407  27,1N 

24,131  6,407  37,ll« 


28,702  41.974  47,432 

28,702  41,974  47,43! 

100,159  98,668  1NJI72 

100,169  98,668  1H072 


9,103  14,883  11,671 

9,103  14,883  11071 


21,234  18,904 

21,234  18,904 


.  207,690 

106,968  .  1117K 

.  WNC 

105,958  207,690  216,143 


54481  UM 
54481  46N» 


.BATON  ROUGE 

Advoeate,  State  Timea . 

ata  Total . 

NEW  ORLEANS 

Item . 

Statea . 

Tiinea.Piea]rune,  Tiaiw-Pi^ 

yuna-Statea . 

aty  Total . 

SHREVEPORT 

Journal . 

Timea . 

aty  Total . 

PORTLAND 

Pteaa  Herald  Enweaa  Telegram 

City  TotN . 

BALTHNOiRE 

Nawa-Poat,  Amariaan . 

Son . 

aty  Total . 

BOSTON 

Beeotd,  American.  Adyertieer 
Cbiiatiaa  Saianea  Moaitor. . . 

Globe . . 

Herald  A  Trayaler . 

Poet . 

dtp  Total... .  1 


9489  22,625  15434 

9,389  22,626  16,384 


160,601  175,669  232,009 

.  37,880  . 


63,978  37,880  71,747 

NUINE 

43,740  33488  76,007 

43,740  33,388  76,007 

MARYLAND 

.  226,122  326.102 

17i741  192435  276,102 

174,741  417467  602,204 

MASSACHUSETTS 
341,294  197,687  602,041 

.  163,699  . 

.29,088  184.921  376,679 

143,933  231,343  2154W 

399,574  .  281,670 

,013,889  767,660  1,476,689 


’ 

Jour^ . 

23,402 

24,393 

21,377 

im 

150,262 

226,206 

Tribune . 

17,413 

14,827 

160,262 

226,206 

aty  Total . 

23,402 

17,413  24,393 

NEW  YORK 

21,377 

14,827 

2Li8 

20,966 

21,934 

NEW  YORK 

20,966 

21,934 

Hwald-Tribune . 

336,393 

598,916 

306,372 

5U>» 

Btonj  Home  Newa . 

109,397 

114,628 

101,826 

106JK 

Journal- American . 

648,861 

1,113,109 

596,014 

22.035 

14,472 

Mirror . 

830,408 

1,782,905 

779,698 

1.590JJ1 

22,035 

14,472 

Newa . 

2,114,969 

4,000,661 

2,036,684 

3,7H7» 

Poet . 

250,^3 

207,624 

79,347 

Sun . 

293,707 

264,844 

77,484 

Timea . 

.531,458 

861,982 

449,409 

817M 

Worid-Telegraiu . 

City  Total . 

387,087 

373,879 

237,434 

3,813,228 

1,689,255 

8,462,200 

3,572,013 

1,644,086 

7,89Lin 

166,831 

237,434 

TROY 

Beoord^mea  fiecord . 

aty  Total . 

6,305 

35,191 

6,177 

34,451 

35,064 

6,305 

35,191 

. 

6.177 

34,4al 

72,252 

NORTH  CAROLINA 

35,0M 

72,252 

ASHEVILLE 

41,511 

atuen,  Timea,  Citisen-Timea 

27,662 

20,098 

43,663 

26,481 

19,062 

32,488 

70,931 

aty  Total . 

27,662 

20,098 

43,663 

26,481 

19,052 

41,iK 

32,488 

70,931 

CHARLOTTE 

News . 

66,900 

64,010 

111^ 

215,124 

301,396 

Obaerver . 

110,825 

119,072 

107,094 

183,649 

268,358 

City  Total . 

110,825 

56,900 

119,072 

107,094 

64,010 

llUH 

398,773 

669,754 

GREENSBORO 

62,M 

Newa,  Record . 

61,689 

14,586 

63,382 

68,302 

14,344 

184,632 

147,488 

594,699 

aty  Total . 

RALEIGH 

61,589 

14,686 

63,382 

58,302 

14,344 

6I,M 

176,781 

366.M1 

News  A  Obaeryer . 

87,914 

84,824 

85,604 

86.1B 

218,993 

205,945 

Timea . 

20,866 

20,676 

wiii 

727,894 

273,934 

^aty  Total . 

87,914 

20,866 

84,824 

86,604 

20,676 

1,430,566 

iCenhnuid  on  pagg  64) 

3«,«66  37,423 

36,666  37,411 

37.144  36,928 

37.144  ^ 


38,609  31,933  71043 

38,690  31,983  70,043 

.  *|.»19  lt.0W 

.  18,619  11.000 


IDITOR  A  PUILISHIR  far  DtCBMbBF  I  I 


•MU 

8t.4M 


•MSI 

•MSI 

470.7# 

s«ue 

WM( 

0>.IH 


42.S41 

4M4i 

•7,413 

37.4# 

36,a% 

3M» 


U471 

34.771 


7M43 

71.043 


19,0W 

lt.0t« 


44^ 

4ilU 


mu 

lt7.S73 


)«tW7 


3i4fi 

24.4# 


27,1# 

27,1# 


47,4£ 

47,4# 


I9M72 

I9M72 


11474 

11471 


1147# 

W4K 

>11,143 

414# 

414# 


32.6B 


22,« 


iU4(iS 

1014# 

}M,M0 

SMJ)I 

7H77t 


1174# 

0^ 


414# 

414# 


ll«4U 

1114# 


014# 

61444 


86.4# 

8M* 


Youth,  Adult  Interests 
In  Paper  Compared 


By  Ted  Peterson 

i  MINNEAPOLIS,  Dec.  28 — A  sur¬ 
vey  by  the  Minneapolis  Sun- 
J  day  Tribune  on  its  Oct.  28  issue, 
has  uncovered  proof  that  ad¬ 
vertisements  can  carry  a  definite 
appeal  to  the  yoiuiger  genera¬ 
tion. 

Similarly  it  has  revealed  that 
many  ads  “backfire”  to  the  op¬ 
posite  effect  desired.  How  else 
can  it  be  explained  that  an  ad 
for  undies  found  relatively  little 
appeal  to  women,  but  drew 
much  more  attention  from  boys 
I  ind  men?  Of  course,  it  could  be 
that  the  model  displaying  that 
product  was  particularly  well 
put  together. 

Still  another  ad,  which  was 
lupposed  to  have  attracted 
;  women  and  depicted  an  old-time 
j  automobile,  proved  a  lure  to 
I  boys  instead,  and  in  the  society 
■  ae^on! 

j  It  is  a  well  established  fact 
.  that  women  yearn  for  fur  coats 
’  —not  ordinary  fur  coats  at  that. 
I  Two  ads  were  nui,  one  of  a  coat 
I  priced  at  $169,  which  some 
I  women  remembered.  More,  how- 
'  ever,  were  attracted  to  an  ad  of 
!  a  $3,400  coat,  which  admittedly 
i  few,  if  any,  could  ever  possibly 
attain. 

'  Girls  More  Practicol 
’  Girls  proved  much  more  prac¬ 
tical,  with  price  the  object  and 
any  fur  coat  the  incentive,  in  be¬ 
ing  captivated  by  the  thought  of 
owning  an  ordinary  coat. 

The  survey,  conducted  by 
adult  interviewers  under  direc¬ 
tion  of  the  University  of  Minne¬ 
sota  school  of  journalism  had  as 
ita  design  determination  of 
newspaper  readership  of  adults 
21  and  over  and  of  children,  12 
to  21. 

It  was  discovered  that  the  av- 
:  erage  time  men  spend  in  read¬ 
ing  a  Sunday  newspaper  is  two 
I  hours  and  two  minutes,  for 
women  one  hour  and  40  minutes, 
for  boys  one  hour  and  19  min¬ 
utes  and  for  girls  one  hour  and 
20  minutes. 

The  best  approach  to  younger 
minds  through  advertisements 
would  appear  to  be  through 
means  of  cartoons,  comic  strips 


or  art  capable  of  stirring  youth¬ 
ful  imaginations. 

A  pancake  ad,  using  a  cartoon 
strip  technique,  won  44%  read¬ 
ership  among  the  boys  and  girls. 
Another  involving  a  tooth  paste 
was  seen  by  40%  of  the  boys  and 
55%  of  the  girls. 

Revealing  the  “Sloppy  Joe” 
trend  among  high  school  girls, 
a  lumberjack  shirt  ad  attracted 
14%  of  the  girls,  7%  among  boys, 
14%  among  men  and  5%  among 
women.  A  75-inch  color  adver¬ 
tisement  on  vitamins  found  at¬ 
tention  from  25%  of  the  girls, 
22%  of  the  boys,  20%  among 
women  and  6%  among  men  de¬ 
spite  the  fact  it  was  designed  to 
reach  adults. 

Appeal  of  $37.75  Hot 

Twice  as  many  boys  as  men 
saw  a  cigar  advertisement.  30% 
of  the  women  saw  a  hat  adver¬ 
tised  for  $37.75,  but  only  15% 
of  the  girls.  Diamond  ads  had 
their  biggest  interest  among 
girls. 

Boys  and  girls  also  are  the 
most  avid  readers  of  the  movie 
pages.  Only  22%  of  the  men 
read  something  in  that  section 
but  50%  of  the  women,  65%  of 
the  girls  and  49%  of  the  boys. 

When  it  came  to  the  news  sec¬ 
tion,  adults  also  were  in  front. 
For  women  93%  read  something 
in  the  general  news  section,  91% 
of  the  men,  68%  of  the  girls  and 
65%  of  the  boys. 

Readership  for  children  also 
dropped  off  in  the  editorial  page 
although  those  who  did  scan  its 
contents  devoted  their  attention 
to  the  lead  editorial  rather  than 
to  the  many  columnists.  A  story 
in  the  news  section  involving 
bobby  soxers  had  a  higher  read¬ 
ership  among  adults  than  it  did 
among  the  youngsters. 

Boys  and  girls  are  by  far  the 
biggest  readers  of  the  sport 
pages  with  76%  of  the  boys, 
63%  of  the  men,  49%  of  the  girls 
and  only  17%  of  the  women 
"digging”  into  its  contents. 

Adults  were  principal  readers 
of  the  classified  section,  with 
four  times  as  many  reading 
something  in  the  obituary  and 


EXTRAORDINARY  OPPORTUNITY 
COMIC  SUPPLEMENT  PRINTERS 
Estimates  Dnired! 

Long  established  comic  magazine  puUi^er  requires  one  to 
two  million,  four-color,  24-page  tabloids  or  32-page  tab¬ 
loids  every  month.  Plates  or  mats  furnished. 

Desire  lake  eieee  ...  or  complete  printinff  of  comic 
magasinet  v^ich  require  cover  P^tinq  (four-color  out¬ 
side.  one-color  inside')  and  saddle-stitch  binding. 

Reqeler  Sekedele— Cask  WHk  Order. 

Write  er  Wire  lei  2909, 
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funeral  notices  as  minors. 
Among  men  “houses  for  rent” 
ran  a  close  second  in  interest. 
Most  interesting  part  of  the 
classified  for  boys  was  “boats, 
guns,  sporting  goods  for  sale” 
with  “miscellaneous  for  sale,” 
second.  Girls  went  first  to  the 
obituaries  and  funerals  and  then 
to  the  “lost  and  foimd.” 

When  it  came  to  the  comics, 
99%  of  the  boys,  91%  of  the 
girls,  75%  of  the  men  and  67% 
of  the  women  read  some  strip. 

It  was  the  20th  such  survey 
made  by  the  Star  Journal  and 
Tribune  over  a  3V4  year  pe¬ 
riod. 

■ 

Journalism  Guide 

Elias  E.  Sugarman,  widely 
known  newspaper  man  and  one¬ 
time  editor  of  Billboard  maga¬ 
zine,  is  the  author  of  “Oppoir- 
tunities  in  Journalism,”  which  is 
being  published  by  Vocational 
Guidance  Manuals,  Inc.,  New 
York  City. 


Complete  Citation 
Roster  Compiled 

W/usHiNCTON,  Dec.  27 — A  com¬ 
plete  roster  of  war  correspond¬ 
ents  who  have  received  War 
Department  decorations  is  be¬ 
ing  compiled. 

The  department’s  liaison 
branch  has  requested  command¬ 
ing  officers  in  all  theatres  to  ex¬ 
tract  the  records  from  their  files 
and  forward  them  to  the  Penta¬ 
gon  Building.  Some  of  the 
decorations  have  been  an¬ 
nounced  simultaneously  with 
the  awards  but  in  many  in¬ 
stances,  especially  where  they 
were  made  by  divisional  com¬ 
manders.  the  facts  have  not 
been  formally  entered  here.  A 
list  of  314  was  announced 
this  week  in  Frankfort,  Ger¬ 
many. 

(Editor’s  Note:  E  &  P  plant 
to  publish  the  full  list  when 
avatlable.) 


More  New 
Industry 

for  the 

Elizabeth 
Market 

New  Jersey's  6fh  Largest  Market  becomes  even  more 
important  as  an  industrial  center  with  the  addition  of 
these  new  firms  to  our  diversified  list  of  300  or  more 
plants  now  in  the  area.  The  newcomers  are  Johnson 
and  Johnson.  Sanford  Mfg.  Co.,  Great  Eastern  Chemi¬ 
cal  Co.,  Smith  Tractor  and  Equipment  Co.,  American 
Transformer  Co.,  Gitz  Engineering  Co.,  Vogeler's 
Mayonnaise,  and  several  others. 

Building  permits  for  improvements  and  new  construc¬ 
tion  for  industry  and  commerce  alone  total  over  several 
millions  of  dollars.  Some  of  this  construction  is  now 
under  way.  The  acquisition  of  property  for  an  addi¬ 
tional  new  million  dollar  plant  is  now  in  development. 

Yes,  things  are  happening  in  the  Elizabeth  Market. 
One  you  should  keep  focused  before  you  for  potential 
business  for  your  product  or  that  of  your  client. 

And  may  we  remind  you  that  the  only  medium,  to  ade¬ 
quately  reach  the  spending  power  of  the  people  in  the 
market,  affected  by  the  things  happening  in  it,  is  the 
Journal. 

Clt^abdb  lOaUs  Jottmol 

ELIZABETH.  MEW  JERSEY 

WARD-GRIFFTTH  CO.,  Inc. — Special  Representatives. 
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E.  &  P.—ABC  CROSS  SECTION  SURV  EY  OF  CIRCULATION  INCREASES 


{CoHtinutd  from  paao  62) 

NORfH  DAKOTA 

PwM  EndiiM  SM-  30,  194S  Period  Ending  Sept.  30,  1944 

(M)  (E)  (8)  (M)  (E)  (8) 

33,101  16,672  30.679  32,072  15,176  33,087 

33,101  16,672  39,670  22,072  15,176  38,087 

OHIO 

.  127,820  119,535  127,816  118,198 

.  127,829  119,535  127,816  118,198 

138.174  .  204,363  130,876  .  203,805 

.  151,763  .  .  146,850  . 

.  163,731  .  .  161,318  . 

136.174  305,484  204,363  130,876  298,168  203,805 

.  129,882  .  .  124,455  . 

234,500  .  402,783  220,618  .  401,236 

265,594  .  .  256,864  . 

234,509  395,476  402,783  220,618  381,316  401,286 

.  82,765  100,608  76,007  94,035 

.  139,455  160,611  136,317  156,418 

62,191  . 59,652  . 

62,161  222,220  261,219  56,652  21U24  250,453 

.  79,603  103,538  77,385  97,269 

.  79,503  103,838  77,385  97,269 

OKLAHOMA 

13,924  8,764  14,628  13,682  9,758  14,727 

13,924  8,764  14,628  13,682  9,758  14,727 

103,182  91,900  167,234  100,260  88,661  169,081 

103,182  91,900  167,234  100,260  88,961  166,081 

69,115  58,478  113,139  65,507  55,677  106,210 

69,115  58.478  113,139  65,507  55,677  106,210 

OREGON 


Period  Ending  SepL  30,  1945  Period  Ending  Sm 

(M)  lE)  («)  (M)  ^E) 

71,674  .  115,992  72,077 

.  73,278  .  .  74,059 

.  70,933  120,791  .  71,212 

71,674  144,211  236,783  72,077  145,271 


SAN  ANTONIO 

ExpresK . 

News . 

Unht . 

t3ty  Total . 

WACO 

.\ew»-Tribune,  Timea-Herald 

A  Tribune  Herald . 

City  Total . 

OGDEN 

Standard  Examiner . 

City  Total . 

SALT  LAKE  CITY 

Dr^ret  News . 

Tribune  A  TeleKram . 

City  Total . 

BURLINGTON 

Free  Preee . 

News . 

City  Total . 

RICHMOND 
Timee  Diepateh  A  News 

Leader . 

City  Total . 

ROANOKE 

Times  A  World-News . 

City  Total . 

SEATTLE 

Poet-I  ntcUiKencer . 

Star . 

Times . . . 

City  Total . 

SPOKANE 

Chronicle . 

Spokesman  lUview . 

City  Total . 

CHARLESTON 

Gaxette . 

Mail . 

City  Total . 

CLARKSBURG 
Exponent,  TeleKram  A  Fx- 

ponent-TcleCTsm . 

City  Total . 

HUNTINGTON 
Herald- Dispatcii,  Advertiser  A 

Herald  .Advertiser . 

City  Total . 

GREEN  BAY 

Tress  Gazette . 

City  Total . 

MADISON 

Capital  Times . 

Wisconsin  State  Journal . 

City  Total . 

MILWAUKEE 

Journal . 

Sentinel . 

City  Total . 

SUPERIOR 

Telegram . 

City  Total . 

CHEYENNE 

Eaxle  and  State  Tribune . 

City  Total . 


FARGO 

Forum . . 

City  IWl. 


AKRON 

Beacon  Journal . 

City  Total . 

CINCINNATI 

Baquiter . 

Poet . 

Timeo-Star . 

ttly  Total . 

CLEVELAND 

News . 

Plain  Dealer . 

CityTc^ . 

COLUMBUS 

Citium . 

Dispatch . 

Ohio  State  Journal . 

City  Total . 

YOUNGSTOWN 

Vindicator  A  Trlegram . 

I  City  Total . 

MUSKOGEE 

Phoenix,  Timee-Democrat _ 

City  Total . 

OKLAHOMA  CITY 

ntlftlmmafi-Ttmaa 

City  Total . 

TULSA 

World  A  Tribune . 

City  Total . 

PORTLAND 

Oregon  Journal . 

Orewnian . 

City  Total . 

SALEM 

Capital  Journal . 

Oregon  Statesman . 

City  Total . 

ALLENTOWN 

Call.  Chronicle  A  Call- 

Chronicle . 

City  Total . 

ERIE 

Dispatch-Herald . 

Times . . . 

City  Total . 

J  OHNSTOWN 

Democrat  A  TVibune . 

City  Total . 

LANCASTER 

InteHicsnoar-JoumaL  New  Era 

A  Sunday  Newt . 

City  ToUd . 

PHILADELPHIA 

Bi  Uetin . 

Inquirer . 

News . 

Record . 

City  Total . 

PITTSBURGH 

FoatGaaatte . 

Press . 

Sun  Triegnph . 

City  Total . 


22,216  .  21,539  . 

.  7,340  .  .  6.666 

22,216  7,340  .  21,539  6,666 

VIRGINIA 

107,159  86,580  136,609  101,432  83,570  131  DU 

107,159  86,580  136,909  101,432  83,570  ISlIow 

41,089  31,212  66,126  39,315  30,152  4Lt3] 

41,089  31,212  66,126  39,315  30,152 

WASHINGTON 


167,097  259,685 

.  75,698  . 

.  178,246  226,140 

167,097  253,942  485,825 

.  64,4  76  . 

72,042  111,147 

72,042  64,476  111,147 

WEST  VIRGINIA 

74,528  76.433 

.  56,910  56,006 

74,528  36,910  132,439 


.  175,338  185,636 

184,810  .  236,618 

184,810  175,339  422,254 

.  13,526  . 

11,437  .  11,820 

11,437  13,525  11,820 

PENNSYLVANIA 


170,980 

170,980 


.  72,5H 

52,249  53,N4 

52,240  125,100 


18478  43,879  57,055  18,696  46,997 

18478  43,879  57,055  18,696  46,997 

34,793  33,148  .  33,097  30,315 

47.636  .  .  46,441  . 

82,429  33,148  .  79,538  30,315 

35.636  .  23,001  3u,034  . 

35,636  .  23,001  35,034  . 


19,896 

WISCONSIN 

31,968 

31,968 


.  36,174  35406  33,770  3J,H3 

.  29,888  29,676  29.041  26,100 

.  66,062  64.882  62.311  61409 

.  281,467  314,298  278,521  811,419 

145,118  .  246,219  140,565  .  232i]H 

145,118  281,467  560.517  140,a65  278421  544,ia 

.  23,630  23,752 

.  23,630  23,752 

WYOMING 

10,394  10,707  10,646  9,416  10,484  10,117 

10,394  10,707  10,646  9,416  10.484  10,07 


24,735  35,6al  31,045  24,193  35,203  30,140 

24,(35  35,651  31,045  24,193  35,203  30,140 

700,449  .  .  658,190  . 

.  1,105,216  511436  1,088,945 

143,675  .  .  136414  . 
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253,928  450,955  978,633  238,772  428,651  912,984 
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.  125,157  .  124463  . 

43,763  .  14A993  41,764  146.209 

43,763  125,157  146,992  41,764  124,363  146,209 

.  21,790  .  .  21,480  . 

.  21,790  .  .  21,480  . 

SOUTH  CAROLINA 

43,000  30404  50,647  40,431  28,595  48,042 

43,009  30404  50,647  40,431  28,595  48,042 

.  33417  .  35.484  . 

57,708  .  60.097  54,680  56,160 

57,708  33417  60,097  54,680  35.484  56,160 

53483  21,659  54,610  49476  20,996  50,025 

53483  21,659  54,610  49476  20,996  50,025 

SOUTH  DAKOTA 


575,846 

275,467 

851413 


Use  of  sanctions  against  any  with  an  article  by  N.  Baltigky 
nation  faiiing  to  comply  with  the  in  the  Russian  publication,  Jfeto 
principle  of  a  free  press  is  advo-  Times,  in  which  he  called  for  at 
cated  by  Kent  Cooper,  executive  international  tribunal  to  weigh 
director  of  the  Associated  Press,  charges  of  alleged  slander 
in  an  article  in  the  Rotarian  against  peace-loving  nations. 
Magazine  for  December.  “However,”  wrote  Baltisky,  T 

“The  United  Nations,”  he  strongly  afraid  Cooper  will 
stated,  “should  set  up  basic  pro-  not  voluntarily  recognize  tiie 
cedures.  Any  nation  failing  to  necessity  of  establishing  an  in- 
comply  should  be  presumed  to  temational  court  of  responsibil* 
be  planning  aggression,  and  if  ity  for  a  political  slander  and 
the  matter  cannot  be  amicably  call  this  proposal  ‘a  threat 
adjusted,  sanctions  should  be  ap-  fo  freedom  of  the  press.’  ” 

Sri  The  Russian  contended  “it  h 

sAoulu  be  nvct©Q  into  the  pcsiCG  ■vx.n.iTr  rtn  & 

treaties  now  while  the  peace  is  In  thl 

hpiniz  mad*.’’  deeply  just  principle  m  w 

He  add^  that  he  does  not  newspaper  and  information  bud- 
favor  setthfa  UD  a  sDeci^inte?  If  you  want  advantagea- 

national  organization  for  enforc-  course*r^"onW  *cor^sD^«ili 
ing  press  freedom  becaus-  “a  ^ourae  "O* 

special  bureaucracy  might  well  owners^of  ^new'spr 

become  a  Frankenstein.  ”  ^ 

“As  long  as  there  is  a  world  I^rs  and  Information  OTterprisn 
body  to  which  grievances  in  this  should  be  responsible, 
field  may  be  taken  and  fully  In  the  proposed  court,  BwtuW 
aired,”  Mr.  Cooper  said,  “then  said,  only  slander — not  criticw 
the  full  force  of  world  opinion  — would  be  prosecuted.  Slaniwr 
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S.  F.  Dailies 
Aid 'Operation 
Santa  Clous' 

Sav  FRANrisro,  Dec.  25 — With 
"Operation  Santa  Claus”  stalled 
on  the  beaches  here.  San  Fran- 
ciaco  newsoapers  met  and  made 
the  most  of  a  preat  Yule  service 
opportunitv.  That  opportunity 
was  55,000-men  wide,  occasioned 
by  expedited  arrivals  and  re¬ 
tarded  departures  of  Pacific 
veterans. 

Newsna>"'er  readers  nicked  up 
the  significance  of  this  citv’s 
task  as  a  port  lonp  ago.  but  the 
signal  for  dramatic  action  came 
when  a  woman  nhoned  the  San 
Francisco  Call-Bulletin. 

Phone  Call  Signals  Action 

She  said  she  was  eager  to 
entertain  four  servicemen  for 
dinner  Christmas  and  had  failed 
to  eirtend  her  invitation  after  a 
series  of  nhone  calls.  Someone 
at  the  Red  Cross  had  suggested 
she  nhone  the  Call-Bulletin. 

“What  can  be  done  about 
this?”  the  paper  was  asked. 

The  paner  realized  that  there 
were  several  agencies  set  up  to 
handle  such  conditions,  but 
quick  inquirv  also  showed  that 
the  task  of  shioload  after  ship¬ 
load  of  arrivals  had  imposed  a 
herculean  dutv  on  San  Francisco. 

For  inauiries  at  miltiary, 
naval  and  transportation  centers 
showed  transoort  demands  had 
made  San  Francisco  the  bottle¬ 
neck  in  the  move  to  get  the 
servicemen  home  by  Christ¬ 
mas. 

Thousands  ashore  were  with¬ 
out  travel  accommodations. 
Ihousands  were  under  way 
home,  and  more  thousands  were 
to  follow  daily.  But  already 
transports  were  becoming  jam- 
packed,  fioating  hotels  because 
no  other  facilities  were  avail¬ 
able  for  home-hungry  men, 
many  overseas  for  years. 

Only  holiday  for  those  aboard 
transports  was  an  occasional  few 
hours  ashore  in  a  packed  com¬ 
munity,  with  $10  pay  advance 
for  spending  money. 

Page  One  Editorial 

Presses  alreadv  were  grinding 
out  the  storv.  More  had  to  be 
done.  The  Call-Bulletin  Imme¬ 
diately  presented  a  page  one 
editorial,  and  also  went  to  work 
privately.  The  Mayor’s  Special 
Committee  was  found  willing, 
^  in  need  of  help.  The  Red 
Cross  promised  to  staff  Hospital¬ 
ity  Headquarters  several  hours 
for  those  willing  to  dine  service¬ 
men  and  for  the  veterans  apply¬ 
ing. 

The  move  mounted  almost  be¬ 
tween  editions.  The  first  phone 
Wvided  was  soon  swamped. 
More  phones  were  needed  as  the 
special  bureaus  set  up,  and  as 
the  newsnaoer  publicity  mount¬ 
ed,  the  Call-Bulletin  found  the 
wone  company  eager  to  help. 
The  Army  promised  motor  trans¬ 
port,  and  the  USO  special  fea¬ 
tures. 

Thor  Smith,  assistant  to  the 
publisher  and  himself  anticipat¬ 
ing  his  first  home  Christmas  in 
four  years  as  a  result  of  an 
Army  career  which  led  to  a 


colonelcy  with  SHAEF,  found 
musicians’  and  actors’  unions 
willing  to  waive  all  regulations 
needed  to  take  entertainment  to 
the  docks  beside  the  laden 
transports. 

Night  clubs,  choral  organiza¬ 
tions,  entertainers  of  all  types 
were  eager  and  willing  to  help 
provide  entertainment.  Business 
firms  offered  supplies  for  the 
erection  of  outdoor  stages  on  the 
piers.  One  firm  volunteered  to 
entertain  100  veterans  at  a  night 
club  dinner.  ’The  movement 
grew  into  success. 

Meanwhile  the  San  Francisco 
News,  which  had  sponsored  a 
move  to  provide  a  gift  for  every 
serviceman  disembarking  in  San 
Francisco,  whipped  up  its  cam¬ 
paign  to  meet  the  multiplied 
ne^s.  The  News  used  green  ink 
on  page  one,  editorials  and  car¬ 
toons  in  its  appeal.  The  news¬ 
paper  drive  became  imited  with 
the  San  Francisco  Examiner  and 
the  San  Francisco  Chronicle 
joining  enthusiastically. 

In  addition  the  Hearst  news¬ 
papers  of  San  Francisco  and 
Oakland  pushed  to  completion 
their  move  to  provide  Christmas 
gifts  for  17,000  wounded  and  ill 
in  San  Francisco  Bay  Region 
hospitals. 

■ 

Herblock  Joins 
WashingtonPost 

Washington  newspapers  will 
have  two  Pulitzer  cartoonists 
.shortly  after  the  first  of  the  year 
when  Herbert 
L.  Block— “Her¬ 
block”  —  starts 
producing  seven 
editorial  c  a  r  - 
toons  a  week 
for  the  Wash¬ 
ington  Post. 

Under  a  con¬ 
tract  just  com¬ 
pleted  by  Pub¬ 
lisher  Eugene 
Meyer,  six  of 

Herblocks’s  car¬ 
toons  will  be  Herblock 
syndicated  each 
week  beginning  Feb.  4  by  the 
New  York  Post  Syndicate.  The 
seventh  will  be  a  local  car¬ 

toon. 

As  NEA  Service’s  editorial  car¬ 
toonist  between  1933  and  1943, 
Herblock’s  Pulitzer  prize  in  1942 
showed  contrast  on  a  French 

street  between  a  Nazi  soldier 
watching  a  British  plane  with 
hand  on  gun  and  French  citizens 
watching  with  a  smile. 

Herblock  for  three  weeks 

showed  signs  of  becoming  a  re¬ 
porter  for  the  City  News  Bureau 
in  his  native  Chicago,  but  his 
training  at  the  Chicago  Art  In¬ 
stitute  won  out  while  he  was 
still  majoring  in  political  science 
at  Lake  Forest  College.  So  in¬ 
stead  of  paragranhs  for  Richard 
Henry  Little’s  Chicago  Tribune 
column,  or  reporting,  he  com¬ 
bined  freelancing  with  his  col¬ 
lege  work  and  eventually  left 
college  in  1929  to  become  edi¬ 
torial  cartoonist  for  the  Chicago 
Daily  News. 

Since  1943  the  former  NEA 
cartoonist  has  been  in  the  Army, 
chiefly  engaged  in  getting  out 
a  clip  sheet  for  the  Information 
and  Education  Section. 
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Record  Suggests 
'Mind  Approach' 
In  Philadelphia 

Philadelphia,  Dec.  24 — Stern 
Newsnaoers.  Inc.,  publishers  of 
the  Philadelohia  Record  and  the 
Camden  (N.  J.)  Courier  Post, 
point  out  the  advantages  of  trad¬ 
ing  and  advertising  in  America’s 
third  largest  market  in  ‘"Three 
Star  Market,”  a  39-page  booklet. 

To  lav  the  groundwork  for 
the  pretentious  disolav.  Stem 
promotion  executives  went  back 
to  1930,  showing  how  in  the 
decade  and  a  half  the  circula¬ 
tion  of  the  Record  has  almost 
doubled  (89.4%)  and  advertis¬ 
ing  has  increased  42.3%. 

The  Stern-owned  Courier-Post 
claims  65.1%  coverage  of  the 
118,488  Camden  area  families, 
desnite  intensive  competition  of 
Philadelohia  papers. 

According  to  Stem  research 
authorities,  all  standard  -  size 
Philadelphia  papers  are  “mass” 
media  whose  circulation  cuts 
through  economic  lines  vertically 
according  to  how  people  think, 
rather  than  what  they  earn. 
Hence,  Philadelphia  newspapers 
“are  published  to  minds — not 
pocketbooks,”  and  newspaper 
audiences  have  to  be  evaluated 
in  terms  of  thinking  habits 
rather  than  spending  habits. 

’The  survey  derives  its  name  of 
’Three  Star  Market  from  the  dis¬ 
tinctive  Camden  market  and  the 
two  claimed  Philadelphia  seg¬ 
ments  of  “liberal”  and  “con¬ 
servative.” 

“’The  year  1930  marked  the 
order  of  a  new  economic  era  in 
the  United  States,  and  Phila¬ 
delphia  as  well,”  declares  the 
booklet.  “It  followed  the  stock 
market  crash  of  1929.  It  was  the 
year  in  which  liberalism,  as  we 
know  it  today,  took  substantial 
root  and  began  to  prepare  for 
the  many  changes  that  were  to 
come. 

“It  marked  the  beginning  of 
the  rejuvenation  of  Philadelphia 
newspapers,  all  of  which  at  one 
time  were  old  and  set  in  their 
policies.  It  Introduced  a  transi¬ 
tion  period  that  saw  two  changes 
in  newpaper  ownership,  and  the 
end  of  two  other  newspapers. 

“The  changes  made  during 
this  transition  era  were  so  slow 
and  gradual  that  they  did  not 
attract  attention.  But  viewed  at 
the  beginning  and  end  of  the  13- 
year  period  ( 1930-1943 ) ,  they  re¬ 
veal  the  emergence  of  a  pattern 
that  provides  an  entirely  new 
approach  to  the  problem  of  cov¬ 
ering  the  Philadelphia  market.” 

Prepsuration  of  the  promotion 
piece  was  done  under  the  direc¬ 
tion  of  William  J.  Greene,  Jr., 
the  Record’s  director  of  promo¬ 
tion,  formerly  with  Media  Rec¬ 
ords,  Hearst  Newspapers  general 
advertising  department  and  Phil¬ 
adelphia  Inquirer’s  promotion 
department.  Research  work  was 
done  by  David  Hedley,  assistant 
to  Greene,  and  formerly  with 
the  New  York  Sun. 

Greene  said  Three  Star  Mar¬ 
ket  represents  the  written  re¬ 
flection  of  the  combined  think¬ 
ing  and  sales  strategy  of  the 
entire  Record  organization,  this 
basic  .Record  story  being  an 


analysis  of  the  Philadelphia  mar¬ 
ket  primarily  for  the  benefit  of 
advertising  agencies. 

Printed  on  15x20  facing  pages 
by  the  firm  of  Gardner-Gibbons, 
of  Philadelphia,  the  booklet  is 
put  together  for  easel  presenta¬ 
tion.  Artwork  presentation  was 
done  by  the  Record’s  own  art 
advertising  department,  with 
layout  by  James  Womer.  Three 
Star  Market  is  offered  in  8x11 
size  for  distribution  by  mail. 

■ 

Gillette  Returns 
To  Newspapers 

Returning  Gillette  Blue  Blade 
advertising  to  newspapers  and 
magazines  for  the  first  time  in 
several  vears,  the  Gillette  Safety 
Razor  Company  is  running  the 
heaviest  promotion  for  this  prod¬ 
uct  since  prewar  da37S. 

Kevnote  of  the  campaign  is 
the  new  slogan.  “LOOK  Sharp! 
FFFL  Sham!  BE  Sham!  Use 
Gillette  Blue  Blades  with  the 
sharpest  edges  ever  honed!” 
This  slogan  was  Introduced  In 
the  Gillette  Cavalcade  of  Sports 
broadcast  of  the  1945  World  Se¬ 
ries. 

The  promotion  places  Gillette 
Blue  Blade  advertising  twice  a 
week  in  more  than  200  papers. 

Gillette  is  running  a  600-line 
advertisement  in  380  newspapers 
at  the  year-end  to  build  au¬ 
diences  for  three  New  Year’s 
Day  football  bowl  games  and 
the  East-West  all-star  classic, 
which  will  be  broadcast  by  the 
Gillette  Cavalcade  of  Sports. 

TThe  first  of  the  “Look  Sharp”! 
newspaper  series  runs  each  l^i- 
day  in  246  papers  in  195  cities 
to  build  audience  for  the  coast- 
to-coast  broadcast  Friday  nights 
of  Madison  Square  Garden  fights. 
The.se  ads.  of  100  lines  each, 
identify  the  local  American 
Broadcasting  Company  station 
airing  the  fights  and  appear  in 
papers  in  all  ABC  cities.  News¬ 
papers  running  the  series  have 
a  circulation  ot  28,355,000. 

The  second  newspaper  series 
runs  Sundays  in  citiee  over 
75,000  population.  ’These  56-llne 
ads  appear  in  154  newspapers  in 
129  cities  with  a  circulation  of 
33.675,000. 

’Through  A.  Craig  Smith, 
sales  and  advertising  director, 
Gillette  has  instituted  a  program 
urging  its  sports  broadcast  listen¬ 
ers  to  keep  abreast  of  all  sports 
news  by  reading  their  daily 
newspapers. 

In  explaining  the  reason  for 
this  unusuid  radio  appeal,  Mr. 
Smith  said: 

“Right  now,  all  signs  point  to 
a  great  revival  of  public  interest 
in  sports.  We  feel  that  one  way 
to  further  this  is  to  stimulate 
readership  of  sports  news  in  the 
daily  press.  Hence,  in  the  sign- 
off  of  our  coast-to-coast  boxing 
broadcasts  every  Friday  night 
we  are  urging  listeners  to  read 
their  daily  newspapers.” 

Gillette  sports  announcer,  Bill 
Corum,  who  is  also  sports  col¬ 
umnist  for  the  New  York  Jour¬ 
nal  American,  now  closes  each 
boxing  broadcast  with  the  re¬ 
minder  “to  keep  up  with  boxing 
and  other  athletic  events,  read 
the  sports  pages  of  your  daily 
newspapers.” 
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Hugh  Fullerton, 
Baseball  Expert, 
Dies  at  72 


New  News  Agency 
Opens  in  Korea 

A  new  news  agency,  Hapdong* 
KP,  began  independent  opera¬ 
tion  in  Korea  this  week,  accord¬ 
ing  to  the  Associated  Press. 
The  letters  KP,  added  for  Eng¬ 
lish-speaking  purposes,  signify 
“Korea  Pacific”  Press. 

The  agency,  which  will  re¬ 
ceive  Associated  Press  news  by 
radio,  is  using  the  facilities  of 
the  old  Japanese  news  agency, 
Domei,  which  have  been  oper¬ 
ated  under  military  government 
supervision.  The  authorities 
have  reiinquished  control  and 
have  recommended  that  the  new 
service  be  completely  free. 


INS  Patton  Series 

Pierre  J.  Huss,  International 
News  Service  correspondent, 
who  covered  the  late  General 
George  S.  Patton’s  European 
campaign  and  who  knew  him 
intimately,  has  just  completed 
a  series  of  six  articles  on  the 
Third  Army  commander. 
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Dunedin,  Fla.,  Dec.  27— Hugh 
S.  Fullerton,  Sr.,  72,  one  of  the 
mMt  widely  known  baseball 
writers  in  the  newspaper  bust* 
ness,  died  here  today  after  a 
heart  atUck.  He  came  here  a 
week  ago  with  Mrs.  Fullerton 
on  their  winter  vacation. 

Ending  a  writing  career 
which  began  in  1888  on  his 
hometown  paper  in  Hillsboro, 
Ohio,  Mr.  Fullerton  retired  in 
recent  years,  Hugh 
Fullerton,  Jr.,  has  been  carrying 
on  the  family  tradition  of  writ¬ 
ing  a  sports  column. 

After  a  few  years  of  straight 
reporting  in  Hillsboro  and  dln- 
c^Mtl,  where  he  worked  on  the 
Tribune  and  the  Enquirer,  the 
elder  Fullerton  swung  into  base¬ 
ball  coverage  on  the  Chicago 
Record.  He  switched  to  the 
Chicago  T^butie  for  several 
years,  then  moved  to  New  York 
to  write  for  the  Evening  World, 
next  the  Mail,  then  Liberty 
magazine.  He  returned  to  the 
newspaper  field  in  the  late  1920s 
to  write  for  the  Columbxu  (O.) 
Dispatch. 

In  1006  he  attracted  national 
attention  by  correctly  predict- 
in  print  the  results  of  the 
White  ^x-Cubs  World  Series  in 
Chicago.  He  not  only  came  close 
to  calling  the  exact  score  of  each 
game,  but  also  predicted  rain  for 
one  day  during  the  series.  It 
rained  that  day. 

With  the  late  Tad  Dorgan  and 
Cy  Sanborn,  he  founded  the 
Baseball  Writers’  Assn,  of  Amer- 
cia  and  he  was  one  of  the  group 
who  exposed  the  Black  Sox 
scandal  in  1919. 

Mr.  Fullerton  was  born  Sept. 
10,  1873.  He  was  a  student  at 
Ohio  State  University  for  a  few 
years,  and  in  1936  the  Univer¬ 
sity  of  Miami  conferred  the 
Honorary  Degree  of  Doctor  of 
Literature  on  him. 

He  is  survived  by  his  wife,  a 
son  and  a  daughter. 


Classified  Ads 


FRED  SMITH,  61,  former  editor 
and  publisher  of  the  Valdosta 
(Ga.)  Sun,  died  Dec.  18. 

Arthur  D.  Howden-Smith,  57, 
author  and  former  reporter  and 
special  correspondent  for  the 
New  York  Post,  died  Dec.  18, 
in  bis  New  York  City  apart¬ 
ment.  He  had  been  also  on  the 
staff  of  the  New  York  Globe. 

Pairick  J.  Carlin,  former  ad¬ 
vertising  salesman  for  the  New 
York  Sun,  earlier  for  the  Phila~ 
delphia  Bulletin  and  Record, 
died  Dec.  21  at  his  home  in  New 
York  City. 

Robert  E.  Scheurxr,  58,  New 
York  Mirror  artist,  died  in  Jer¬ 
sey  City,  Dec.  20. 

Cassius  L.  Coward,  80,  for 
manv  years  treasurer  of  the  Wis¬ 
consin  Press  Assn.,  in  the  news¬ 
paper  field  from  the  age  of  15 
until  he  retired  in  1943,  died  at 
his  home  in  Madison,  Dec.  11. 
Franklin  S.  Owen,  48,  vice- 

£  resident  of  Kenyon  &  Eckhardt, 
1C.,  New  York  advertising 
agency,  died  Dec.  26  at  his  home 
in  Short  Hills,  N.  J.  Before 
joining  the  agency  in  1939,  he 
was  vicepresident  of  Williams  & 
Cunningham  in  Chicago. 

Roy  a.  Reed,  51,  member  of  the 
advertising  staff  and  former  au¬ 
tomobile  editor  of  the  St.  Louis 
Globe-Democrat,  died  in  a  St. 
Louis  hospital  Dec.  14. 

J.  Howard  Henderson,  51,  vet¬ 
eran  political  writer  and  an¬ 
alyst  for  the  Louisville  Courier- 
Journal,  died  Dec.  19.  Author 
of  the  column,  “I  Say  What  I 
Think,”  a  regular  feature  of  the 
Sunday  Courier-Journal,  he  won 
honorable  mention  in  the  Pulit¬ 
zer  prize  award  in  1932,  along 
with  Harry  Bloom,  Louisville 
Times  columnist  who  died  Oct. 
31,  for  exposing  graft  in  the  Jef¬ 
ferson  County  Clerk’s  office. 
He  had  been  on  the  staff  since 
1923. 

Oscar  H.  Cooper,  58,  assistant 
to  the  Sunday  editor  of  the 
Philadelphia  Inquirer,  died  Dec. 
18  in  Mt.  Sinai  Hospital,  New 
York.  He  had  been  associated 
with  the  Inquirer  since  1937, 
commuting  daily  between  Phila¬ 
delphia  and  New  York.  He  had 
held  editorial  positions  on  the 
Literary  Digest,  several  New 
York  publishing  firms,  and  had 
worked  for  newspapers  there 
and  in  New  Haven  and  Dallas. 

’Theodore  E.  Ash,  Philadelphia 
newspaper  and  advertising  ex¬ 
ecutive,  died  Dec.  14.  For  years 
he  was  associated  with  the 
Bulletin  and  later  conducted  an 
advertising  and  publicity  agency 
in  Philad^phia  and  Hollywood. 

W.  J.  Mather,  62,  agricultural 
editor  of  the  Winnipeg  Free 
Press’  Prairie  Farmer  since  1937, 
died  Dec.  21  in  Winnipeg. 

Fred  Davis,  72,  for  35  years 
Los  Angeles  Examiner  compos¬ 
itor,  died  at  Los  Angeles, 
Dec.  12. 

Robert  O.  Bailey,  70,  AP  re¬ 
porter  covering  Congress  during 
President  Taft’s  administration 
and  later  Assistant  Secretary  of 
Treasury  under  Presidents  Taft 
and  Wibon,  died  Dec.  26  in 
Cokesbury,  N.  J. 


SITUATION  WANTK) 

|C«th  with  Order) 

I  tim»— .10  per  Kne 
4  Hmee— .40  per  llee  per  ietertiee 
ALL  OTHER  CLASSIHCATtONS 


I  thM — .90  per  Mee 
I  tiwier  .10  per  line  per  intertiee 
4  thwee — .70  per  line  per  intertlee 
3  lines  minimum 
Count  5  words,  one  line. 
K>ftM$  CLOSE  WEDNESDAY  NOON 


_ Wewipeper  Breheri _ 

OAPABIA  HAVSIJDO,  baylsf.  eell- 
iaf,  msrgers,  deilies  or  weekUee,  ear* 
where  la  D.  8.  No  leases  or  trades. 
Lea  Felfkaee  Aseacj,  NaaBvllle.  Mleh. 
MAT  BBOTHBSS,  Blafhaaton,  M.  T. 
Satakllsked  1914.  Newspapers  bought 

sad  sold  without  poblleltx. _ 

OONTIDBKTIAlt  Informatloa  oa  dailT 
aeurspaper  properties.  W.  H.  Olorer 

Oo.,  Ventura,  Oalif. _ _ 

it  it  30  years  on  the  Paelllo  Oosst. 
Arthur  W.  Stypes,  635  Markst,  San 
Francisco  5,  Oalif. 

HBWSPAPBBS  BOUaBT  A  SOLO 
L.  Parker  Likely  A  Oo. 

260  Park  Are.,  New  York  17,  N.  T. 


PUBU8HBB  wishes  to  buy  newm- 
per.  930,000  down  payment.  Repaes 
conildentiaL  Bex  8167,  Editor  A  Pub- 


conjBdentiaL  Bex  8167,  Editor  A 
lisher. 


Mechaascal  Eguipwwt  Foe  tele 

IHTEBTTPES— Model  A-0  08M.  Lino¬ 
type  Two  Model  5’s,  91,000  each.  8- 
page  Goss  Newspaper  Press,  Miehle  and 
Babcock  Presses.  Complete  plants 
bought  and  sold.  Northern  Machine 
Works,  Marshall  A  Jefferson  Streets, 

Philadelphia  22,  Pa. _ _ 

64  PAGE  GOSS  OOTUPLB 
4  units — double  folder — 28  9/16  cut¬ 
off  AO  Motor,  complete  stereo.  Will 
do  color. 

33  PAGE  GOSS  STRAIGHTLINE 
4  decks — single  width — 33  9/16  cut-olT, 
BEN  SHULMAN 

552  E.  Main  St..  Rochester  4,  N.  Y. 
CASTING  BOX.  type  high  sise  of  Bed; 
20x28  largest  sise  of  Plate  Cast;  1814x 
25  H.  No.  of  solid  columns  oast.  8. 
Messenger  Publishing  Co.,  Mayfield, 

Kentucky. _ 

7  SETS  clamp  type  paper  roll  chucks 
for  2"  shaft.  1  set  new.  Cost  922.50 
per  set  new.  950.000  for  the  lot.  Pon- 
tiac  Daily  Press,  Pontiac,  Michigan. 
rebuilt  excellent  model  C-3  SMS 
Intertype  Machine.  Fully  equipped. 


Linotype  Maintenance  Company,  273 
Broadway,  New  York  7,  N.  Y. 
PHOTO-ENGRAVING  one-man  plant, 
complete.  Daily  World,  Atlantic  City, 
N.  J. 


BwiMss  *T||iilBriiii 


BOOK  publisher,  planning  moutktr 
excellent  idea,  wants  aetiye  psrtaw 
95,000,  wonderful  opportunity, 
3248,  Editor  A  Publishor, 


Haig  Waatafi  Afiyarfisi^ 


ADVERTUINO  STAFF  SslssMa 
wanted  on  a  49  year  old  dally,  (a, 
elnsiya  la  ths  field.  Positiau  psia^ 
nent  for  right  man.  BxpsrisM  la 
copy  and  layout  essential.  WTO  ks 

f;iven  kay  aecounta  immediataly,  wash- 
ng  conditions  finest  In  tba  South. 
Writs  at  once,  starting  salary  waatsA 
experience  and  other  details,  to  K.  A 
Schafer,  Ady.  Mgr.,  Meridiaa  Star 
Meridian,  Mississippi. 


DISPLAY  ADVERTI8INO 
Salesman  wanted  by  exclusiys  DaQy  la 
South  Texas  city.  Congenial  ta4 
pleasant  working  conditions.  Psraa 
nent  Job  with  excellent  future  sad 
good  salary.  Giya  details  and  past  si- 
perienee,  and  Photo  if  posslbls  la  iisl 
letter.  Box  3314,  Editor  A  PubUshw. 


OPENIMG — For  experienced  adTsstis- 
ing  salesman  January  lat.  Goad  op¬ 
portunity  for  sdTancement.  Pams- 
nent  position.  Apply  by  letter.  la- 
cluda  picture.  News  and  Tribaas, 
Jefferson  City,  Missouri. 


Wawayapan  Wsstsi  _ 

NBWSFAPm  WAMTBD 

Veteraa,  SO,  with  clyiliaa  and  military 
publishing  background,  including 
aewapaper  experience  in  Europe,  wants 
to  inyast  in  or  pnrehass  a  small  dally 
or  a  weekly  on  the  Atlantic  Seaboard, 
prefsrably  in  New  York,  Metropolitan 
or  Suburban  ares.  New  Jersey,  Long 
Island  or  Connecticut.  All  negotia¬ 
tions  will  be  held  in  strictest  confi¬ 
dence.  Box  V.  C..  147  Fourth  Ayenue, 
New  York  8.  N.  Y.  _ 


ASSISTANT  CLASSIFIED  MANASB 
For  New  York  State  Daily.  Unliaitad 
posalbilitias  for  hard  hitting,  ensi|slis 
salesman.  Must  be  able  to  work  «ilk 
and  get  full  co-operation  from  itsl. 
Write  stating  age,  experience  sad  nf- 
erences  to  Box  8367,  Editor  A  PiV 
liaher. 


HoIf  Waalud — CrcalaiiM 


OIROULATION  MANAGES 
To  taka  charge  of  country  clreulatiH 
on  metropolitan  morning,  eTening  sad 
Sunday  publications.  Prefer  soasseas 
between  80  and  46  who  can  coma  usfi 
recommended  and  prepared  to  ds  aa 
executive  job  in  the  territory  u  vdi 
as  in  the  office.  Send  full  details  aid 
photo.  Box  8134,  Editor  A  Pnblhhat, 


CIRCULATION  PROMOTION  MAI 
With  Trade  paper  experienos,  ksm 
analyst  of  Classification  groups,  sad 
ability  to  sharp-shoot  for  subscribats 
in  such  groups.  Good  opportunity  far 
permanence  and  advancement.  CHvs 
complete  background  and  minimaai 
salary  requirements. 

Box  2469,  Editor  A  Publisher. 


CIRCULATION  MANAGB 
Professional  publication  successful  14 
years  wants  enterprising  man,  baevl- 
edge  of  agency  work,  direct  mail,  pis- 
motion  and  ABC.  State  age,  sdais- 
tion,  experience,  salary,  refersasas. 
Box  8174,  Editor  A  Publisher. 


OIROULATION  MANAGER 
Wanted  for  New  York  State  Evsaiil 
Newspaper.  Must  have  A-1  referea* 
as  to  character  and  ability.  Only  them 
thoroughly  familiar  with  all 
of  circulation  promotion  need  apply. 
Box  8263,  Editor  A  Publisher. 


OPENING  for  young  man  aa  City  ^ 
culation  Manager  in  competent  eveamf 
newspaper.  Man  selected  must  be  sA 
gressive  and  able.  Must  do  type  of 
work  that  will  justify  his  evsnhwl 
heading  up  in  Circulation  Dept.  Bei 
8261,  Editor  A  Publisher. 


Ikckuicnl  EompMl  WmM 

WANTED 

Goss  press,  single  width  (two  pages 
wide),  18)4  inch  printing  diameter — 
inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box 

1042,  Editor  A  Publisher. _ 

WANTED — Mat  Roller  A  8  Col.  Cast¬ 
ing  Box.  Router  A  Misc.  Stereo 
Equipment.  Linotype  A  Mats.  Crea¬ 
tive  Printing  A  Publishing  Co.,  8811 
W,  North  Ave.,  Chicago  47,  Illinois. 
MODERN  ROTARY  newspaper  press 
wanted,  32  to  64  pages,  motors,  stereo¬ 
type  machinery,  1  color  preferred. 
Box  8385,  Editor  A  Publisher. 


TWO  DISTRICT  managers  traatsd 
with  at  least  six  months’  experienes. 

Must  have  ear.  Good  starting  salary  — 
with  bonus  arrangement  plus  •*’ 
lowanee.  Excellent  working  condltisnfc  UiQ 
Apply  Cirenlation  Department,  Burlinr  vbe 
ton  Daily  Nows,  Burlington,  Vermoai.  jom 

1001 


Help  WaatoJ— Ari 


ARTIST  ART-DIRECTOR  — 

To  head  Art  staff  in  Promotion 
partment  of  one  of  Now  York’s  leaA 
ing  dailies.  Layouts,  finished  art  hav  nil 
bruah.  Five-day  week.  PermansM  nw 
Good  future.  Box  8268,  Editor  A  Paw  Ml 
Usher. 


EDITOR  ft  PUELISHIR  for  DM9ab«r  29.  IN*  |l 


I  Hdp  Wamta^Editorial 

jCANAOIHO  EI>IT0K 

I  W*  offer  •»  excellent  opportunity 
:•  a  thoroughly  trained,  nggree- 
,iTi  working  nowepapenn^en  ai 
u^aging  E^tor  of  e  top  Eeotern 
fi5ly  *•“  t**®  *0.000  Cirenlation 

kneket. 

We  ere  prepered  to  meet  the  eel- 
IT*  reouiremente  of  en  ontatind- 
K  man.  Preient  managing  edi¬ 
tor  i»  aware  of  thia  Adr. 

Bax  8312.  Editor  A  Pnbliaher. 

pxtaT.  ICAN  WANTED 
lanrer  to  prayer  for  ex-aerrleeman- 
JJUwaperman:  Flrat-elaaa  reporter. 
^U0f  wanted  for  66-yr,  old  dal^ 
Mdrely  run  by  ex-foreign  eorreepwd- 
a?  which  haa  jumped  from  4  to  8,000 
iSb  ilnee  1343  and  won  top  nat’l 
^me  in  eerap.  bonda.  parhland-liona- 
h^elty  haa  8  Army-NaTy  E’a.  mtmt 
M  cap  in  V.  B.,  and  etill  a  no-atriko 
Imwl.  Swimming,  boating,  flahlng, 
watiag  ‘in  yr  backyard.*  Here  la 
Ml  pay  in  a  real  town,  at  work  yon 
aa  reepeet.  Seeond-ratera,  howerer, 
my  away  I  Newa  of  the  Tonawandaa, 
la  Tenawanda,  N.  T. 

gUNDAT  EDITOR  WANTED 
113,000  itarting  aalary  and  an  unuanal 
Mortunity  to  demonatrate  ability  on 
iiragrefeire  newipaper  that  haa  enor- 
awt  cirenlation  Maaibilitlaa,  no  one 
fin  be  eoneidered  who  ia  unable  to 
Hiat  to  special  Sunday  experience; 
lUi  peeition  will  lead  to  bigger  things 
Iw  the  man  who  makes  good,  bnt  re- 
iiins  demonstrated  leadership  in 
Uneting  photo,  news  and  feature  de- 
nleysarnt.  Qive  full  details  in  letter. 
Box  83SS,  Editor  A  Publisher. 

IKTOB  POR  "STTN-ITP’*  —  only 
SMtkwide  home  and  garden  slick- 
ityM  class  magasine — bona  flde  edit- 
iif  experience  essential  for  key  Job 
Is  lifht-year-old  publishing  house  now 
discing.  State  personal  qnaliflca- 
tiins,  education,  all  positions  and  sal- 

11^  past  eight  years.  Definitely  nn- 
miri  opportunity  for  man  or  woman 
fbe  can  qualify.  Write  Kenneth 
IHek,  Managing  Editor,  Fourth  Floor 
Moore  Building,  San  Antonio  5,  Texas. 

FIONOTION  EDITOR;  Prominent 
hitve  syndicate  desires  man  with 
gnmotion  and  editorial  ability.  Promo- 
lioB  experier,ce  on  newspaper  desir- 
■Me.  Most  know  editorial  and  circula- 
in  problems  of  daily  newspapers.  Ad- 
wtiiing  layout  ability  valuable.  Lib- 
nl  salary,  unusual  opportunity  for 
aia  with  promotional  instinct.  Reply 
Is  Box  3252,  Editor  A  Publisher. 


COIIXOE  ORADDATB  to  gather  cora- 
siaity  news  in  New  England  Oity  for 
ndio  broadcast.  Full  newspaper  eo- 
■ptrstion.  Must  know  local  nows  and 
OT  to  get  it.  $45  weekly  at  start 
vith  opportunity  to  become  newscaster 
with  network  afllliate.  Send  complete 
Ksnae  of  education  and  experienee. 
Box  8207,  Editor  A  Publisher. 


NEWS  PHOTOGRAPHER 
Banted  as  assistant  professor,  Ifid- 
nst  State  University  Teach  Photog- 
'My  and  one  National  short  course. 
Oollege  degree.  $8,250  for  ten  months' 
beginners  pay.  Send  samples  of  pic¬ 
tures  and  outline  of  experienee  and 
•dneation.  Alfred  A.  Orowell,  School 
ff  Jonmalism,  Kent  State  University, 
Btst.  Ohio. 


OOT-MAN.  Assistant  news  editor, 
*he  can  be  spark-plug  for  good,  but 
fccag  copy  desk  on  Midwest  after- 
toon  paper,  handle  news  desk  one  day 
•  week.  Five-day  week.  Please  give 
•an  details,  experience  and  salary  re- 

{iirement  first  application.  Box  8218, 
ditor  A  Publisher. 

.  „  SPORTS  DESK  MAN 
Jolv  experienced.  Preferably  with 
“pledge  of  make-up.  New  England 
jMhsard  morning  daily.  Box  8373, 
MHor  A  Publisher. 


Help  Waatad— Editorial 
PIOTURB  EDITOR 
Prominent  Eastern  morning  dally,  ex¬ 
perienced  all  phases  including  selec¬ 
tion  layout  captions,  operation  of  staff 
list  toll  details.  Box  8178,  Editor  A 
Publisher. 

_ Help  Wantod  Merlmnical  _ 

OOMPOSINa  ROOM  NIGHT  FORE¬ 
MAN,  alert,  trained  young  man.  Vet 
preferred,  who  can  give  the  right 
supervision  and  typographical  appear¬ 
ance  to  a  live  daily  and  Sunday  news¬ 
paper  with  ambition  to  get  typo¬ 
graphical  awards.  Must  be  able  to 
meet  deadlines;  amenable  to  changing 
ideas,  make-up,  expansions.  Good  sal¬ 
ary  in  attractive  Florida  city.  Give 
all  details  in  first  letter  which  we  will 
hold  in  strictest  confldenna.  Box  8302, 
Editor  A  Publisher. 

ENGRAVER  WANTED 

Permanent  Situation  Open  For 
HEAD  ENGRAVE 
Present  engraver  going  into  business 
for  self.  Has  avers^d  $100  a  week 
for  several  years.  High  base  salary 
plus  share  in  profits.  Need  by  Janu¬ 
ary  1.  Clevis  News-Journal,  Clovis, 
New  Mexico. 

UNOTTPB  OPERATOR  WANTEiT 
One  able  to  service  own  machine  pre¬ 
ferred.  Union  shop,  $1.16  hour,  87%- 
hour  week,  permanent  place  in  good 
town.  Housing  situation  tight  bnt  can 
be  solved.  Good  fishing  in  nearby  lake. 
Fine  liberal  Arts  college  close.  The 
Daily  Jeffersonian,  Cambridge,  Ohio. 

FOREMAN  WANTED  Central  New 
York  daily  composing  room.  Excep¬ 
tionally  fine  city,  good  hunting  and 
fishing.  Union  shop;  fifteen  employ¬ 
ees;  adequate  pay  to  right  party;  pay 
all  or  part  of  moving  expenses.  State 
age,  experience,  hobbles  and  references 
in  answer.  Box  3269,  Editor  A  Pub¬ 
lisher. 

Haip  Wanted — Public  Relations 

PTTEUO  RELATIONS 
I,arge  New  York  Company  has  job  in 
long-established  department  for  man 
not  over  30  seeking  career  in  corpo¬ 
rate  public  relations.  Daily  newspaper 
experienee  essential,  preferably  as  a 
Reporter,  Rewrite  Man  and  Special 
Writer.  Send  complete  details  includ¬ 
ing  education,  starting  pay  required, 
reference  and  clips  representative  of 
work.  Write  Box  EP885,  113  W. 
42  St.,  New  York  18. 

ABIE  AND  STABIE — Young  woman 
wanted  as  assistant  in  public  relations 
office  of  Western  University.  Compe¬ 
tent  news  writer  preferably  with  good 
College  background  and  experienee  in 
and  sympathy  with  academic  life. 
Box  3181,  Editor  A  Publisher. 


Literary  Agoncy  Sanrica 
WUTE  aRTTOIES,  $75To  $75oTs<d 
by  Natiuiial  Magaainea.  Books,  plays, 
fiction  marketed.  Free  reading.  Bertha 
Klansner,  130  E.  40th  St..  N.  Y.  C.  16. 

Sitoationa— Adminblratiya  Exacntiva 

if  TOP-FUGHT  newsman  experieneed 
all  phases  Editorial  operation  desires 
top-flight  position.  West  preferred. 
Has  produced  offset  and  letterpress 
dailies.  Will  consider  Public  Rela¬ 
tions.  Seymour  E.  Francis,  864  E 
Ave.,  Coronado,  California. 

TO  PUBLISH,  manage,  lease  or  pur¬ 
chase  Son  them  or  Atlantic  States 
daily.  Impressive  record.  Now  em- 
plnved.  Box  8011.  Editor  A  Publisher. 
CREDIT  BIAN.  Experieneed ;  large  New 
York  newspaper  seeks  position,  large 
magasine  or  newspaper.  Box  8238, 
Editor  A  Publisher. 

Sitoation  Wanted  Aivurtisiug _ 

ADVERTISING  man  now  in  service 
desires  West  Coast  connection  with  fu¬ 
ture — magasine,  newspaper  or  agency 
— Expect  release  in  time  to  start 
March  1.  Five  years  experience.  Mar¬ 
ried  and  family.  Box  8370,  Editor  A 
Publisher. 


Sitaaiions — CrcuhlMS 
AVAILABLE  BEFOU  February  1. 
Circulator  with  years  of  practical 
management  experienee  on  daily  and 
Sunday  papers.  Record  for  building 
good  organisations,  producing  circula¬ 
tion  economically  at  high  revenue. 
Home  delivery — mail  specialist.  De¬ 
sire  permanent  position.  Prefer  me¬ 
dium  siaed  city.  Best  references.  Box 

3373,  Editor  A  Publisher. _ 

CIRCULATION  MANAGER 
Now  employed.  Several  years  success¬ 
ful  eimerience.  Well  versed  in  ABO, 
Boy  Promotion  and  Little  Merchant 

Jrocednre.  Small  or  medium  sixe 
ally.  South  or  Southwest.  Available 
short  notice.  Best  of  references.  Box 
8388,  Editor  A  Publisher. 
CIRCrULATION  BIANAGSR,  now  em¬ 
ployed,  wishes  change.  West  or  West 
Coast  preferred.  Honest,  sober,  best 
of  referenees,  years  of  snccesatol  ex- 

Clenee.  Want  permanent  connection, 
paper  with  possibilities.  Box 
8038.  Editor  A  Publisher. 

biROULATlON  MANA^TO 
Now  employed  wishes  change,  carrier- 
dealer  mail  promotion,  best  of  refer¬ 
enees.  Prefer  Midwest  or  South.  Am¬ 
bitious,  hard  worker.  Box  8234,  Edi¬ 
tor  and  Publisher. 


_ Situations  WnuliJ  Art  _ 

if  NEWSPAPER  CARTOONIST 

Simple,  effective  style.  Civilian,  Army 
newspaper  experience.  Some  cartoons 
reprinted  nationally.  Box  3358,  Editor 

A  Publisher. _ 

if  CARTOONIST,  experieneed  desires 
newspaper,  syndicate,  magasine  or  ad¬ 
vertising  connection.  Samples  on  re¬ 
quest.  Box  3367,  Editor  A  Publisher. 

Situatious  WautaJ — Editorial 
if  COLUMNIST 

Sports  editor,  daily.  Fluent,  prolific, 
sense  of  humor,  wants  feature  writing 
or  editorial  spot  good  sised  newspaper 
or  magasine.  Veteran.  Box  8078, 
Editor  A  Publisher. 

BOREDOM  has  reared  its  ugly  head 
after  five  years  of  highly  successful 
newspaper  writing.  Seeking  writing 
and  or  editing  job  wide-awake  maga- 
xine.  Specialize  humor  and  articles 
on  stage  and  screen.  Veteran.  Start  at 
$5,000  annually.  Box  814,  1474 

Broadway,  New  York. 

COLLEGE  Public  Relations  position. 
Journalism  class,  desired  by  newspa¬ 
per  and  radio  writer,  editor,  several 
years  recent  experienee;  degree,  write. 
Miss  F.  M.  Hood,  care  Roanoke  Bea¬ 
con,  Plymouth,  N.  C. 

if  COPYREADER  -  REPORTER,  age 
24,  college  graduate.  2%  years  pre- 
army  experience.  $45  start.  Any¬ 
where.  Box  3265,  Editor  A  Publisher. 

DESEMAN,  88,  capable  head  srriter, 
copyreader,  selector;  stylist;  under¬ 
stand  copy  flow,  believe  in  good,  fresh 
paper.  Box  3137,  Editor  A  PnbHsher. 

EDITORIAL  7  years  Metropolitan  New 
York;  copy,  sports  desks;  features;  2 
years  editor  weekly;  8H  years  Air 
Force  Public  Relations;  fit  in  any¬ 
where  medium  sized  daily;  30;  top 
referenees;  raring  to  start  moving 
again.  Box  3237,  Editor  A  Publisher. 

if  EDITORIAL  assistant  —  Prefer 
magazine  work,  assistant  editor  Navi¬ 
gation  Magazine,  nine  months’  experi¬ 
enee  as  News  reporter.  28  years  old. 
Adaptable;  imaginative.  Box  3318, 
Editor  A  Publisher. 

EDITORIAL  assistant.  Woman,  good 
background  of  Magazine  and  Public 
Relations  work,  including  duty  over¬ 
seas  as  Military  correspondent.  Box 
8256,  Editor  A  Publisher. 

EXPERIENCED  ISyears,  able,  college 
graduate,  veteran  World  War  2;  any 
job  near  Boston  on  approval.  Daily, 
weekly,  magazine.  Send  paper,  posi¬ 
tion,  pay.  No  snaps.  JOD  care  Quincy 
Journal,  Quincy,  Mass. 

NEWS  EDITOR  long  practical  experi¬ 
ence.  Small,  ambitions  daily  or  weekly 
preferred.  Living  wage  to  start  am¬ 
ple,  if  opportunity  for  initiative  and 
progress.  Box  8259,  Editor  A  Pub¬ 
lisher. 


SitoatioBS  Waata^ — Mitorial 
★  reporter  •  FEATURE  WRITER. 
Honorably  discharged.  Marine  seeks 
permanent  position.  Four  years’  ex¬ 
perienee  Metropolitan  daily  and  four 
years'  combat  correspondent-public  re¬ 
lations.  University.  Excellent  charac¬ 
ter,  ability,  referenees.  Box  3358,  Edl- 

tor  A  Publisher. _ _ 

BSPORTBR,  girl.  Experieneed  New 
York  and  out-of-town  papers.  News, 
Feature  copy.  Available  January  lat. 
Will  locate  anywhere;  College  gradu¬ 
ate;  Job  must  require  hard  work;  sal¬ 
ary  unimportant.  Box  8337,  Editor 

A  Publisher. _ 

REPORTER,  re-write;  Post-Dispatch 
experience;  expect  to  be  replaced  by 
returning  serviceman;  exeeUent  rec¬ 
ommendations;  college.  Box  805$, 
Editor  A  Publisher. 

SOCIETT  EDITOR.  University  trained, 
three  years'  experienee.  Women's 
sports.  Features.  Box  3340,  Editor  A 
Itobiisher. 

SPORTS  EDITOR 

Writer  or  reporter.  Does  the  New 
Year  leave  you  with  a  problem  of 
adding  a  good  man  on  your  dally 
paperl  Experienee  and  qualifications 
go^.  Available.  What  do  yon  have 
open!  Box  8221,  Editor  A  Pub¬ 
lisher; _ _ 

SPORTS  writer  experieneed,  21,  on 
desk,  outside,  general  sesignments, 
telegraph,  high  referenees.  Salary  sec¬ 
ondary,  opportunity.  Box  3364.  Editor 
A  Publisher. _ _ 

TELEGRAPH  EDITOR,  experieneed 
copyreader,  new  employed  wants  new 
location,  go  anywhere.  Box  8090,  Edi¬ 
tor  A  Publisher. 

7  TEARS*  experienee;  reporting, 
writing,  telegraph  editor,  AP  experi- 
eneo ;  83  years  old,  college  gradnato, 
available  U.  8.  or  foreign  service.  Box 
8306,  Editor  A  Publisher. 

if  VETERAN  desires  Chicago  public 
relations  or  editorial  post;  7  years* 
news  copyreading,  feature,  foreign  re¬ 
porting,  public  relations,  editorial  re¬ 
search  experience;  college  graduate, 
34,  married ;  loyal,  ambitious,  compe- 
tent.  Box  8344,  Editor  A  Publisher. 

VETERAN  NAVT  man,  world  traveller 
will  do  your  speeches,  articles,  edi¬ 
torials.  Knows  sports  and  news  writ¬ 
ing.  Will  cover  Western  Massachu¬ 
setts  for  outside  publication.  Box 
3245,  Editor  A  Publisher. 


Shnadons  WantaJ — Mackadcal 

if  MECHANICAL  SUPT.  Thoroughly 
experienced  executive,  just  out  of 
Army,  wants  permanent  connection 
with  good  sized  daily.  Excellent  record, 
A-1  references.  Similar  work  last  six 
months  in  service.  Family.  Union.  Box 

3249,  Editor  A  Publisher. _ 

NEWSPAPER  Press  Room  Superin¬ 
tendent  or  Mechanical  Superintendent; 
newspaper  executive  of  wide  experi¬ 
ence.  Background  of  practical  and 
business  ability.  Box  3254,  Editor  A 
Publisher. 

COBffPOSINO  ROOM  FOREMAN 
Age  38,  Union,  married.  Veteran. 
Thoroughly  experieneed,  all  depta. 
Capable  leader.  Top  referancea.  Box 
3171,  Editor  A  Pnbliaher. 

SHnatiana  WaatoJ — Ftatofrapiar 

YOUNG  MAN,  four  years'  newspaper 
photographic  experienee,  desires  em¬ 
ployment  anywhere,  preferably  West 
Coast  or  Southwest.  Married  and  Navy 
photographic  veteran  of  Pacific.  Rep- 
ortorisl  background,  also  excellent  ref¬ 
erenees.  Write  Box  3271,  Editor  A 
Publisher. _ 

PHOTOGRAPHER  11  years'  experi¬ 
ence,  five  years  free  lance  and  six  years 
Army  public  relations,  desires  position 
on  newspaper  or  magasine.  Free  to 
travel  anywhere.  Box  3250,  Editor  A 
Publisher. 


SitnatioBa — PnbKc  Ralatiana 

if  VETERAN  employed,  college,  news 
and  radio  writing  experienee,  advertis¬ 
ing  background,  20,  seeks  Pnblie  Re¬ 
lations  position.  Box  8351,  Editor  A 
Publisher. 
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Shop  Talk  at  Thirty 


obtain  a  judicial  review  of  the 
mailing  privileges  of  American 
newspapers  because  of  alleged 
or  imagined  wrongs  we  would 


S.  F.  Examiner* a 
Public  Service  Record 


By  Robert  U.  Brown 


continued  from  pagt  11 


We  have  always  maintained  - 

WITH  the  end  of  1945  a  few  We  could  make  10  selections  the  readers  of  a  newspaper  >”11  '•e’we  to  gj 

days  off  it  is  only  natural  to  for  each  list,  but  what’s  the  use  should  be  the  sole  judge  of  the  early  davs  when  "Jtrrf 
reminisce  on  events  of  the  year  of  picking  10  just  to  have  10?  whether  a  newspaper  should  Haxton,  a  Pan  Kranrijc©  re* 
past.  It  is  something  of  a  na-  Those  named  are  at  the  tops  continue  to  exist.  As  long  as  porter,  inmneo  into  the  hav  to 
tional  habit.  There  are  at  least  of  our  lists.  sufficient  individuals  provide  a  prove  ferrv  life  saving  ennip. 

a  dozen  All-America  teams  an-  Now  we’ll  sit  back  and  hear  market  for  a  new^aper,  making  5»>^»t»npste  nnd  when  Winl- 

nounced.  Various  groups  of  from  our  readers  why  we  it  economically  possible  to  con-  fred  Black  ( Annie  Lanrie)  e*- 
writers  select  the  athlete  of  the  should  have  mentioned  this  or  tinue  publication,  that  news-  poced  outrageous  hospital  con- 
year,  coach  of  the  year,  etc.  that  story,  and  why  “selection  paper  has  a  right  to  publish,  ditions 

News  services  and  various  na-  15  ought  to  be  in  tenth  place,”  The  reader  is  the  one  to  decide  Length  of  the  list  also  eilm- 
tional  magazines  pick  the  ten  etc.  whether  that  newspaper’s  rules  inated  details  from  modem 

best  stories  of  the  year.  •  •  •  qj  accuracy,  decency  and  fair  events,  such  as  the  emosi  of 

Why  shouldn’t  we  have  a  list  oUR  No.  1  item  on  list  No  1  Play  are  acceptable  to  him.  housing  conditions  which  rn- 
of  the  top  journalistic  stories  above  is  obviously  most  im-  ■  ^It^  in  new  Artnv 

Hearing  no  protest,  portant  because  it  concerns  the  TT  C*  I^esMte. 

w^  give  you  two  lists.  publishers’  main  raw  material.  vJa  Oa  IlO'WSIXl©!!  Wuooi 

.  ’The  flrM  is  a  selection  of  the  Some  of  our  readers  undoubted-  _  _  _ 

important  developments  in  the  jy  have  noticed  a  story  in  a  TcflrATl  ftTl  TOlllT 

newspaper  industry  during  the  recent  ANPA  Bulletin  concern-  *  WAX  x  WMX  created  a  hospitality  houat  for 

year  as  viewed  through  the  col-  ing  the  importation  of  wood  C 7mm  a  servicemen  and  the  Examiner’s 

umns  of  E  &  P.  The  second  *ls  pulp  from  overseas  It  may  Ol  OOVl©t  AaOll©  action  in  setting  up  a  free  rental 

publishers  the  wrong  American  reporters  went 

mtic  nev«  sf^s  as  headUn^  impr^slon  „  nn  an  eight-day  conducted  tour  Hears!  s  PnncipU 

O^er  The  Pulp  and  Paper  Unit  of  through  the  Soviet  -  occupied  Many  of  the  listings  were  joint 

fn  man^  SstancTf  u  is  in department  of  Com-  zone  of  Germany  last  week,  accomplishments  with  Haartt 
remTmberid  the  of  ditinc-  reported  on  Dec.  13  that  They  covered  700  miles  of  the  newspapers  elsewhere.  Othm 

distinc  imports  of  wood  pulp  into  the  area.  ranged  down  to  acts  beneftttiBt 

IS  ery^nne^  ^  United  States  frorn  o^rseas  “The  Russians,”  wrote  Russell  in^viduals  only,  such  aa  pro- 

IMPORTANTT  in  to  the  Ncto  YorJc  Herald  vision  for  Yule  gifts,  hospital 

the  imfu^t^v  tn  m re  totaled  32,347  short  tons.  The  Tribune,  “took  us  to  the  places  care,  gifts  for  servicemen. 
Dortid  ii^^^iimerouf  E  I  P  quantity  of  wood  pulp  ^e  asked  to  see.  We  were  so  A  drive  for  better  Padlle 

E  &  p  imported  from  overseas  sources  favorably  impressed  with  the  naval  defenses  carried  on 

siones.  are  since  the  first  postwar  impor-  goyief  administration  of  the  ter-  through  three  wars.  Waminii 

L-240  Wi%  flMi  of  r^orted  from  the  ritory  that  we  could  only  won-  against  the  Yellow  PerO  of 

Mvernment  newlnriit  cler  what  the  secrecy  has  been  Japan  ran  for  years,  but  failed 

fnd  1048  si.nrit  fStininoJiSr  ^  ‘*®3,874  short  tons.’  the  about.”  to  prevent  Pearl  Harbor’rhor 

low  demand*^*^  ^  anticipated  be-  aOTA  item  stated.  ^  ^  The  trip  was  made  in  three  rible  surprise. 

2  eensorshin  revoalinv  ®  million  tons  is  a  lot  u.  S.  Army  sedans  with  U.  S.  The  history  of  the  yeart  fnl- 

amazi^v  voWa^"  ?oonor«i  on  ^ood  pulp  and  many  pub-  chauffeurs.  fills  William  Randolph  Heanfi 

b?  nlwspaS  dl?^ing  th"  ^  lishws  will  ask:  “What  hap-  “we  were  conducted.”  Hill  principle: 

g  tonnage  and  ^aid,  “by  a  major  in  the  Soviet  “To  spare  neither  expetiM  nor 

te™aHo^i^fr?.wioV  of  "ewsprint  situa-  propaganda  branch  in  Berlin,  enterprise  to  get  the  newi;  to 

SiJaXns  If  ChaDultenec  tion  any  better?”  two  interpreters,  one  a  lieuten-  fight  courageously  all  needful 

® The  sad  fact  is  that  none  of  ant  and  one  a  civilian  woman,  battles  for  toe  common  good;  to 


WHAT’S  COOKIN’?’ 


Tliere’s  plenty  “on  the  fire”  here  at  the 
Haskin  Information  Service,  Waahincton, 
D.  C.  New  ideal,  improv^  equipment, 
an  accelerated  source  of  Answer-Supply, 
closer  cimtact  with  special  data-bureaus. 
1946  will  hrinc  to  the  famous  newspaper 
feature  many  added  reasons  for  reader 
popularity. 


rfic  Albert  L^m  Evenfny  Trihun»  (7,380  E)  il  m 
new  contractor  for  Tho  Hatkin  Sorvieo. 
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